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M E S S A G E
from the Vice Chancellor

First and foremost I would like to warmly 
welcome you to the University of
Sri Jayewardenepura.
�e University of Sri Jayewardenepura is 
moving forward rapidly and is keeping up with 
upcoming trends and focusing on research and 
innovations that will help develop not just the 
University but also the country. �e University 
guided by its motto, ‘Vijja Uthpatathan Setta’ 
(Among all that arise, knowledge is the great-
est) as quoted from the Dhammapada has long 
set its path to facilitate those who seek knowl-
edge. Its contribution to the education of this 
country can be traced back to its 145-year-old 
history and stems from the Vidyodaya Pirivena 
established by most Ven. Hikkaduwe Sri 
Sumangala �ero. 
�e present University of Sri Jayewardenepura 
is complete with nine faculties namely, the 
Faculty of Humanities and Social Science, 
Faculty of Applied Sciences, Faculty of Man-
agement Studies and Commerce, Faculty of 
Medical Sciences, Faculty of Graduate Studies, 
Faculty of Engineering, Faculty of Technology, 
Faculty of Allied Health Sciences and Faculty 
of Dental Sciences.  
Research is being conducted by the University 
in highly demanding and necessary areas such 
as Covid-19, Cancer, Dengue, Nano Technolo-
gy, Robotics, Herbal Products etc. �e univer-
sity has also collaborated with acclaimed local 
and foreign companies such as the British 
Council, Moody’s, Deloitte, Siddhalepa etc. 
�e University has signed over 60 Memoranda 
of Understanding and other collaborations 
with world-class universities worldwide includ-
ing the Universities of Oxford, Cambridge in 
the UK and the University of Monash in 
Australia.
�e Faculty of Management Studies and Com-
merce is a highly dynamic partner of the long

journey of the University towards success. It is 
widely acclaimed to be the benchmark of Man-
agement Studies and Commerce in the coun-
try. Being recognized as the largest and the 
most prestigious Faculty of Management Stud-
ies and Commerce in the country; the Faculty 
is committed to providing its students with a 
wholesome educational experience.
Producing skilled graduates who have excellent 
knowledge, adaptability and professionalism, 
the Faculty focuses not only on academic prow-
ess of the undergraduates within their faculty, 
but also in building their personalities so that 
they would be valuable citizens that will 
continue to work for the development of the 
University, their motherland and the world. It 
o�ers degrees from 12 areas of specialization 
along with an array of extra-curricular activi-
ties, schemes of professional guidance, industry 
engagement and community development 
projects. �e Faculty shares in the University’s 
mission: “Develop globally competent citizens 
through our education for a sustainable future, 
drawing inspirations from our cultural heritage 
and wisdom.”
I take this opportunity to graciously welcome 
you to this prestigious university. I am sure you 
will �nd that this journey you have begun will 
be enjoyable, challenging and satisfying. I wish 
you all the very best and cordially invite you all 
to join us on this journey to build our mother 
nation. It is my sincere hope that with the guid-
ance o�ered by the Faculty you will make the 
most of this journey and will make the Faculty 
of Management Studies and Commerce and 
the University of Sri Jayewardenepura proud.



I warmly welcome you all to the Faculty of 
Management Studies and Commerce (FMSC) 
of the University of Sri Jayewardenepura 
although some arrangements had to be 
changed in light of the COVID-19
pandemic.
Every year, our Faculty, which has maintained 
its status quo as the ‘Center of Excellence for 
Management Education in Sri Lanka’ is the 
pioneer and leader in Management Studies in 
the country and is the most sought-after seat of 
tertiary education in the discipline of Manage-
ment in Sri Lanka by students who obtain the 
highest Z-Scores at the G.C.E Advanced Level 
Examination, in the Commerce stream. It is 
the largest faculty within the Sri Lankan 
university system in terms of its student popu-
lation and has an illustrious history of over 60 
years dedicated to scholarship, research, 
landmark achievements, continued success and 
service to the entire country. 
�e FMSC has 12 academic departments that 
o�er unique undergraduate Honours Degree 
Programmes that are placed at level 06 in the 
SLQF and cater to the current educational and 
industrial needs, in both the private and public 
sectors. �e Faculty also conducts postgraduate 
courses which include PhD, MPhil, MSc, 
MBA and PGD programmes, external general 
degree programmes, certi�cate courses and 
diploma programmes in the �eld of Manage-
ment. �e Faculty has a highly quali�ed 
academia that is equipped to stimulate your 
minds with high quality teaching and research 
within this multidisciplinary environment. �e 
FMSC is also dedicated to impart specialized 
knowledge, skills and required practical train-
ing that would equip you to venture into 
challenging arenas both locally and interna-
tionally, with poise and competence, thereby 
preparing you to face future challenges in both 

academic and professional contexts. �e high 
demand for our graduates, their higher rate of 
employment and the incredible stories of our 
alumni stand as testimonies in this regard. In 
addition, the Faculty provides a plethora of 
valuable opportunities and experiences to 
enrich your personal qualities, in your journey 
to becoming a responsible citizen of this coun-
try. It is my wish that you will make the most 
of the opportunities provided by this presti-
gious Faculty.
�us, as you embark on this great and wonder-
ful, yet challenging voyage at the FMSC, I 
hope that it would, someday, bring back fond 
memories as being the best years of your life 
that opened up new vistas in providing oppor-
tunities, exposure and invaluable experiences 
in moulding you to become a ‘complete’ 
human being that your family, the FMSC, the 
university and our nation could be proud of. 
Congratulations on choosing the FMSC to 
pursue your higher education and I wish you 
all the very best in your future endeavours.

M E S S A G E
from the Dean of the Faculty
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Preamble             
�e Faculty of Management Studies and
Commerce (FMSC) takes inspiration from the 
University’s Vision:
“Prosper lives through Education”
to promote and position itself to:
“Prosper lives through Management
Education”

Mission
�e mission of the Faculty of Management Stud-
ies and Commerce (FMSC) is to develop 
value-centered professionals and leaders who 
make a positive contribution to the world 
through management education, research and 
innovation.

Core Values
�e Faculty of Management Studies and Com-
merce (FMSC) is committed to pursuing the 
mission of the FMSC which embodies the follow-
ing core values which are aligned with the vision 
of the University.
1.Wisdom:
Encouraging the best use of knowledge and expe-
rience to make sound decisions and exercise good 
judgment while being wise in conduct.
2. Excellence: 
Promotion excellence in education, research, 
innovations and all aspects of our endeavors.
3. Morality: 
Inculcating ethical and moral values to develop 
both a profound accountable character who is 
informed not only by reason, but also by heart 
and spirit.
4. Diversity:
Accommodating diverse voices and multiple 
perspectives while ensuring self-disciplined 
behavior that commands equality and respect for 
all.
5. Collegiality: 
Nurturing a community of scholars who value 
consensus, shared power, consultation, and 
collective responsibility.

1
INTRODUCTION

1.1. University of Sri Jayewardenepura
�e University of Sri Jayewardenepura is one of the foremost state universities in Sri 

Lanka  with its main campus located in a beautiful setting at Gangodawila, Nuge-
goda, �fteen kilometers away from Colombo.  �e history of the University 

goes back to 1883 when the Venerable Hikkaduwe Sri Sumangala �ero 
established the Vidyodaya Pirivena (a centre of learning for Buddhist 

monks) at Maligakanda.  �e University Act No. 45 of 1958 
elevated the Vidyodaya Pirivena to University status.  With this 

transformation, the University was shifted to its present 
location at Gangodawila, Nugegoda.

On the 1st of January, 1979 exactly 20 years after its 
inauguration, the Vidyodaya University was renamed 

as the University of Sri Jayewardenepura (USJP) in 
accordance with the University Act No. 16 of 1978.

Today the University is one of the largest university campuses 
in the country spreading over 95 acres of land and comprising  of  

nine  faculties:  Humanities and Social Sciences, Applied Sciences, 
Management Studies and Commerce, Medical Sciences, Graduate Stud-

ies, Engineering, Technology, Allied Health Sciences and Dental Sciences.
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1.2 Faculty of Management Studies and Commerce



1.1     Overview       

�e Faculty of Management Studies and Com-
merce (FMSC) of the University of Sri 
Jayewardenepura (USJP) has been the gateway 
to success for over 50,000 students.  In its illus-
trious history of over 50 years of academic 
excellence, we have spearheaded the develop-
ment of management education in Sri Lanka 
through our programmes designed to meet the 
needs of Sri Lanka’s economy and of its busi-
ness managers.

In all spheres, the University’s work is closely 
linked to that of industrial, commercial and 
academic establishments locally, nationally and 
internationally. In this expanding environ-
ment, quality of university education is of 
paramount importance. 12 academic depart-
ments of the Faculty o�er more than 250 
course units for their respective internal 
students through 12 special degree 
programmes covering a range of Management 
and Accounting related disciplines.  Our 
research activities are a strong indication of 
innovation and intellectual challenge that 
demonstrates our leadership in management 
education in the country.  �erefore, we at 
FMSC o�er learning, heightened by 
cutting-edge research and innovation with a 
rare combination of practical and relevant 
knowledge and transferable skills, which are 
essential for teamwork, communication and 
leadership to build your career.

FMSC is a dynamic, forward looking and 
modern faculty.  Irrespective of whether one 
intends to study at undergraduate level (inter-
nal or external) or postgraduate level, at the 
FMSC you will �nd intellectual challenge and 
stimulation in a highly competitive environ-
ment.  �e FMSC is committed to realize
the vision of the University and its mission 
whilst furthering the management education 
of the country.

           Evolution

�e management education at USJP has a histo-
ry of over 50 years.  �e major developments of 
the management education of the University are 
given overleaf in the chronological order.

1.2.2

1.2.1
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1959/60
�e �rst two manage-
ment programmes of 
management study; 

Business Administration 
and Public Administra-
tion were commenced 
respectively under the 

Department of Econom-
ics and the Department 
of Business and Public 
Administration of the 

Faculty of Arts under the 
visionary leadership of 

late Weliwitiye Sri 
Soratha Nayaka �ero.

1994
Introduced a degree 

programme in Marketing 
Management under the 
Marketing Unit, which 
functioned under the 

Department of Business 
Administration.

2007
Department of Informa-

tion Technology and 
Decision Sciences was 
split into two Depart-

ments namely the 
Department of Informa-
tion Technology and the 
Department of Decision 

Sciences.

2008
A degree programme in 

Operations & Technology 
Management (Special) 

was introduced under the 
Department of Decision 

Sciences.

2009
-Degree programme 

o�ered by the Depart-
ment of Information 

Technology was renamed 
as B.Sc. in Business 

Information Systems 
(Special) Degree.
-As the hub of the 

management education in 
Sri Lanka, Faculty of 

Management Studies & 
Commerce started a 
Master of Business 

Administration 
Programme in 2009 with 

six specialization areas 
which cater to the 

purpose of moulding 
business leaders of the 

country.
-With the purpose of 

improving language skills 
of future managers, a unit 
for Business Communica-

tion (BCU) was 
established.

1994
Department of Public 

Administration 
introduced a degree 

programme in Human 
Resource Management 
functioning separately 

under the Human 
Resource Management 

Unit.

1995
M.Sc. Programme in 

Management was 
commenced.

1999
HRM unit was converted 
into the Department of 

Human Resource 
Management.

1996
�e Marketing Unit was 

converted into the 
Department of Marketing 

Management.

1968
-�e Department was 
reconstituted as the 

Department of Manage-
ment studies under 

Faculty of Arts.
-A PhD programme and 
an MBA programme in 

management were 
commenced under the 

Faculty of Arts.

1972
Under the reorganization 
of the university system, 

the Department of 
Management Studies was 
elevated to Faculty status 

and the Faculty of 
Management Studies and 
Commerce (FMSC) was 

established with two 
Departments, namely, the 
Department of Manage-
ment Studies, and the 

Department of
Commerce.

1973
B.Com (Special) Degree 

Programme was 
commenced under 

Department of
Commerce. 

►

►
►
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-�e year 2001 marked a 
turning point in the 

history of FMSC with the 
restructuring of its 

structure moving away 
from the previous line 
department concept to 
the service department 

concept. �is restructur-
ing process led to the 

formation of 10 service 
departments where each 

is identi�ed with a 
speci�c functional area of 

business. 

2010
-Department Entrepre-
neurship was established 
and introduced a degree 
programme in Entrepre-

neurship.

2013
-Showing its academic 

orientation, Faculty 
started a PhD Progrmme 
in Management with the 

intention to enhance 
boundaries of knowledge 
creation and dissemina-

tion in management 
education.

2017
-Legal Studies Unit 

(LSU) was made 
operative as a separate 
Unit directly under the 
Faculty of Management 
Studies and Commerce 

since 6th November 
2017.

-Legal Studies Unit (LSU) 
was established under the 

Department of Commerce to 
service the law courses o�ered 

in the degree programmes.
-Obtained the membership of 

the Association to Advance 
Collegiate Schools of Business 
(AACSB) which is a leading 
global accreditation institu-
tion for business schools.

2002
-A degree programme in 
Finance was commenced.

-�e Department of 
Business Economics was 
established and the B.Sc. 
Business Administration 

(Business Economics) 
(Special) degree was 

introduced.

Each service department 
is responsible for the degree 
programme o�ered in its 
own area of expertise as 
well as to courses in its 

functional areas to all other 
degree programmes of 

FMSC.
-�e Department of 

Information Technology 
and Decision Sciences was 

established.

-B.Sc. in Business Admin-
istration (Information

Systems) (Special) degree 
programme was started 

under the Department of 
Information Technology 
and Decision Sciences.

- �e Department of 
Accountancy and 

Financial Management 
was split into two 

Departments as Depart-
ment of Accounting and 
Department of Finance. 

1973
�e degree programme in 
Estate Management and 
Valuation, established at 

University of Colombo in 
1972, was transferred to 

University of Sri Jayewar-
denepura and a separate 

unit was established 
under the Department of 
Business Administration 

to o�er this degree 
programme.

1980
Department of Manage-
ment Studies was split 

into two Departments as 
Department of Business 

Administration and 
Department of Public 

Administration.

1986
�e Department of Estate 

Management and 
Valuation was established.

1991
�e Department of 
Accountancy and 

Financial Management 
was established.

1992
A degree programme in 

Accountancy was 
introduced under the 

Department of Accoun-
tancy and Financial 

Management as the �rst 
academic accounting 
degree in Sri Lankan 

university system.

2001

2014



1.2.3
�e FMSC is headed by the Dean.  �e 
Dean’s o�ce coordinates all academic and 
administrative activities within the faculty. 
Presently, FMSC consists of twelve academ-
ic departments o�ering twelve bachelors 
honours degree porgrammes (Refer Table 
1.1) and there is a Head for each academic 
department.  �e Heads of Departments 
report to the Dean.  In addition, there are 
two academic units in the FMSC – Business 
Communications Unit and Legal Studies

Unit and an academic support unit – Infor-
mation Technology Resource Centre 
(ITRC), and each of these unit is headed by 
a coordinator.  A Senior Assistant Registrar, 
Assistant Registrar, Deputy Bursar and a 
Senior Assistant Bursar operating under the 
Dean are responsible respectively for the 
administrative and the �nance functions of 
the faculty.  �e organizational structure is 
depicted in Figure 1.1.

Structure

Academic Department Degree

Accounting   ACC BSc Honours in Accounting   
Business Administration   BUS BSc Honours in Business Administration
     BSc Honours in Business Administration
     (Business Economics) Degree Programme
Commerce   COM BCom Honours Degree Programme
Decision Sciences   DSC BSc Honours in Operations and Technology Management
Entrepreneurship   ENT BSc Honours in Entrepreneurship
Estate Management and Valuation EMV BSc Honours in Estate Management and Valuation
Finance     FIN BSc Honours in Finance
Human Resource Management HRM BSc Honours in Human Resource Management
Information Technology    ITC BSc Honours in Business Information Systems
Marketing Management  MAR BSc Honours  in Marketing Management
Public Administration   PUB BSc Honours in Management (Public) 

Table 1.1: Degree Programmes o�ered by the FMSC

Dean
 FMSC

BCU ITRC LSU Senior
Assistant
Bursar 

Assistant
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Figure 1.1: Organizational Structure of the FMSC
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1.2.4 Common Programme

1.2.4.1 Programme Structure

All undergraduate students enrolled in the 
FMSC, except for some exceptions in the 
case of the BCom Honours Degree 
Programme, BSc Honours in Estate Man-
agement and Valuation Degree Programme 
and BSc Honours in Management (Public) 
Degree Programme, are required to follow a  

Notes:
*PUB 1370 Political Science is o�ered in the BSc 
Honours in Management (Public) Degree Programme 
instead of courses PUB 1270 Socio-Political Environment 
and LAW 1270 Legal Environment.

**COM 1170 Managerial Skills Development I, is o�ered 
in the BCom Honours degree program in addition to the 
common courses mention above.

***COM 1371 Microeconomics and  COM 1372 Finan-
cial Accounting are o�ered in the BCom Honours Degree 
Programme instead of BEC 1370 and ACC 1370 codes.

****EMV 1170 Introduction to Real Estate is o�ered in 
the BSc Honours in Estate Management and Valuation 
degree program in addition to the common courses 
mention above.

*****ITC1171 Computational �inking for Problem 
Solving is o�ered in the BSc Honours in Business 
Information Systems degree program in addition to the 
common courses mention above.

�e structure of the common programme is 
depicted in Table 1.2.

common curriculum inmanagement in the 
�rst year of study.  �is  is intended to 
provide the core business knowledge by 
teaching basic concepts in all functional 
areas in business.

Table 1.2: Structure of the Common Programme

Course Code Course Title Course
Status

Notional
Hours

Credit
Hours

Year I - Semester I 

Year I - Semester II 

BUS      1370 Principles of Management          Core   150            03
DSC     1370 Business Mathematics          Core   150            03
ITC      1370 Information Technology for Business         Core   150            03
PUB     1270 Socio - Political Environment         Core   100            02
LAW  1270 Legal Environment          Core   100            02
BCC     1370 Business Communication I          Core   150            03

PUB     1370* Political Science           Core   150            03
COM  1170** Managerial Skills Development I         Core    50            01
Total No. of Credits – Semester I                  16                  

Total No. of Credits – Semester II                  15
TOTAL CREDITS FOR THE FIRST YEAR                 31

HRM    1370 Human Resource Management         Core   150            03
DSC      1371 Business Statistics           Core    150            03
BEC      1370 Microeconomics           Core   150            03
ACC      1370 Financial Accounting and Reporting          Core   150            03
BCC     1371 Business Communication II         Core   150            03

COM     1371*** Microeconomics*            Core   150            03
COM  1372*** Financial Accounting          Core   150            03
EMV  1170 Introduction to Real Estate****                               Core            50                   01
ITC 1171      Computational �inking for Problem Solving*****        Core                 50                   01
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1.2.4.2 Description of courses

From the second year of study, the students 
are selected to follow the degree 
programmes o�ered in specialization areas 
of Accountancy, Business Administration, 
Business Economics, Decision Sciences, 
Entrepreneurship, Finance, Human 
Resource Management, and Marketing 
Management.  On the other hand, the 
students are directly selected from the 
UGC for the degree programmes of B.Sc. 
Business Information Systems (Special), 
B.Com. (Special), BSc Honours in Estate 
Management and Valuation and BSc Hon-
ours in Management (Public). �e selec-
tion policy and criteria of the FMSC in this 
respect are dealt in Section 4, selection and 
examination policies.
Lectures are conducted only in the English 
medium during all four years of a degree 
programme.  Further, the course manuals 
for the common programme are provided 
only in the English medium. However, the 
students can sit for examinations either in 
Sinhala or English medium according to 
their preference during the common 
programme.

society. �ereby, the Course will provide 
the students with a profound knowledge 
and management skills vis-à-vis planning, 
organising, leading, controlling, organisa-
tional decision making while making them 
socially responsible towards the environ-
ment. �e knowledge gained through this 
course will be bene�cial for participants to 
follow their degree programme successfully.

DSC 1370:
BUSINESS MATHEMATICS 
�is course, as the �rst course in mathemat-
ics, introduces students to basic principles, 
laws and rules that are necessary to develop 
an overview of application capabilities of 
the subject matters in the �eld of business 
and economics. Business Mathematics 
course covers functions, di�erentiation of 
functions, maxima and minima of func-
tions, partial derivatives, integration, and 
area under curve and between curves and 
mathematics of �nance. �e course also 
includes the applications of di�erentiation 
and integration in business and economics. 
Under the applications of di�erentiation, 
the topics such as pro�t maximizations, 
cost minimizations, elasticity of demand, 
and marginal analysis are included. �e 
major topics covered under applications of 
integration include marginal revenue and 
marginal cost, consumer‘s surplus, produc-
ers‘ surplus, total change in revenue, etc. 

ITC 1370:
INFORMATION TECHNOLOGY
FOR BUSINESS 
Information technologies and systems are 
transforming the business environment, 
and most of us are connected to them in 
multiple ways. �e course provides 
students with theoretical knowledge and 
practical skills relating to information tech-
nology and information systems. �e theo-
retical module discusses the importance of 
information systems, elements of informa-
tion systems, applications of information 
systems for organization e�ectiveness and

�e short description of each course o�ered 
in the common programme is provided 
below.

BUS 1370:
PRINCIPLES OF MANAGEMENT
�is is an elementary course which aims to 
provide a comprehensive introduction to 
the key facets of an organisation, its envi-
ronment, the process of Management and 
new trends in Business Management. 
Along with an introduction to historical 
evolution of Management, the Course will 
facilitate participants to gain a basic knowl-
edge of the concepts, models, theoretical   
foundations of Management, and the role 
of Management in organisations and

Total No. of Credits – Semester I                  16                  
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e�ciency. �e practical module provides 
the knowledge and operational skills in 
word processing applications, spreadsheet 
applications, presentation applications and 
online communication technologies which 
are frequently required in an organizational 
environment.

PUB 1270:
SOCIO-POLITICAL ENVIRONMENT
Socio-political environment and pro�t- 
oriented businesses are inter - dependent. 
In one hand, businesses are in�uenced by 
the social and political forces while on the 
other hand, socio-political environment is 
in�uenced by the businesses. Accordingly, 
this introductory course unit is designed for 
the management undergraduates to gain 
fundamental understanding about social 
and political environment in which every 
business operates. As prospective profes-
sionals and citizens who will interact with 
the social and political institutions, it is 
necessary for an undergraduate to learn 
civic, social and political dimensions. �is 
course facilitates learners to identify and 
respond to various social trends and chang-
es in the political milieu, focusing on the 
substance of culture, socialization, social 
trends, social institutions, government, 
democracy, and interactions between di�er-
ent agents in the society. Further, it discuss-
es the government mechanism which is 
currently being practiced in Sri Lanka.

LAW 1270:
LEGAL ENVIRONMENT
Legal Environment is a core subject o�ered 
by the Legal Studies Unit for �rst-year 
undergraduates of the Faculty of Manage-
ment Studies and Commerce. Upon com-
pleting this course, undergraduates are 
expected to be in a position where they can 
appreciate the varied e�ects of di�erent 
areas of law and be adequately prepared to 
face legal issues they may encounter 
throughout their careers. For this purpose, 
the course is designed under three major 

topics i.e. Introduction to Law, Legal 
System of Sri Lanka, and Law of Obliga-
tions which together cover a spectrum of 
laws a�ecting businesses. �e course incor-
porates new legal developments in import-
ant �elds such as white-collar crimes and 
anti-bribery & corruption to train under-
graduates to understand their role and 
responsibility within the ever-changing 
business environment. A sound knowledge 
of the legal environment is required to 
e�ectively eradicate uncertainties of 
conducting business and management. 
Arming students with the ability to manage 
legal risks when making decisions at di�er-
ent organisational levels is the main objec-
tive of this course. �e course is further 
aimed at encouraging undergraduates to 
make ethical decisions in their future work 
environments to ensure more disciplined 
economic development within the country. 
Undergraduates will hone their skills of 
logical reasoning and problem-solving for 
better evaluation of the legal, regulatory, 
and ethical concerns and be able to incor-
porate the knowledge gained from this 
course into their business and managerial 
decision-making.

BCC 1370:
BUSINESS COMMUNICATION I:
�is course aims to help students reach the 
level of Band 4/5 of the UTEL. Upon com-
pletion of the course, students should be 
able to construct both simple and complex 
sentences accurately, express their views 
meaningfully in brief discussions and 
telephone conversations, obtain required 
information from auditory texts, read and 
extract information in texts for a variety of 
purposes, write short texts and business 
letters.

PUB1370:
POLITICAL SCIENCE 
�is course is designed to provide the 
students with an understanding of the 
political environment within which a man-
ager/administrator works and to enable 
them to appreciate the various political
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factors a�ecting their behavior. �e major 
topics covered include both general theo-
retical concepts of nation, state, rights, 
liberty, and equality as well as the ‘political 
institutions’ with special reference to Sri 
Lanka. Attention is paid to constitutional 
developments in Sri Lanka as well as to the 
evolution of party and electoral politics.

COM 1170:
MANAGERIAL
SKILLS DEVELOPMENT I
�is course is designed to upgrade the soft 
skills and develop the personalities of 
students. �is course focuses on developing 
communication skills, time management, 
learning to learn skills, network building, 
organizing, positive attitude and self-con�-
dence. �is course will also help students in 
career visioning and planning, the course is 
conducted in an interactive manner, which 
gives ample scope for the students to inter-
act with each other and face a wide variety 
of issues, topics, and situations that they are 
likely to come across as an employee.

HRM 1370:
HUMAN RESOURCE MANAGEMENT
An obvious interdependence exists between 
our society and organizations that produce 
goods and services in order to ful�l our 
needs. �e standards of living and even 
survival of people in society depend on the 
goods and services of the organization. 
�us, any society/nation wants organiza-
tions that need people to achieve organiza-
tional objectives. Human Resource Man-
agement (HRM) is managing these people 
in organizations. �e main objective of this 
course is to provide a systematic and ratio-
nal understanding of HRM, both concep-
tual understanding and job-oriented practi-
cal understanding. It focuses on a systemat-
ic and scienti�c approach to the analysis 
and handling of issues/problems in HRM 
with special reference to the Sri Lankan 
context. �e main areas covered are: intro-
duction to HRM, organization of the HR 

department, job design, job analysis, 
human resource planning, recruitment, 
selection, hiring and induction, perfor-
mance evaluation, pay management, train-
ing and development, employee move-
ments, management of discipline, safety, 
health and welfare administration, griev-
ances handling and management of labour 
relations. 

DSC 1371:
BUSINESS STATISTICS 
�is course provides an introduction to the 
fundamental concepts, principles and 
methods of Business Statistics. �e topics 
include descriptive techniques, probability 
theory, probability distributions, and infer-
ential techniques. �e major topics 
discussed under descriptive techniques 
include data collection, presentation of 
data, organization of data and statistical 
summary measures. �ree important theo-
retical distributions, namely, Binomial, 
Poisson and Normal distributions are 
discussed under probability distributions. 
�e major topics under inferential tech-
niques include sampling, sampling distri-
butions, estimation and hypothesis testing. 
Correlation and regression theories are also 
introduced in this course.

BEC 1370:
MICROECONOMICS
�is basic course is designed to introduce 
the microeconomic theories, tools, and 
methods of analysis that are useful in the 
study of various economic issues in 
micro-level decision-making. �is is a com-
pulsory course that covers the intermediate 
theory of demand and supply, theories of 
consumer behaviour, short-run and 
long-run cost and its behaviour, production 
in the short run and in the long run, market 
structures and competition, factor market 
for labour, general equilibrium, and 
welfare. At the end of the course, students 
will be able to explain microeconomic 
concepts and apply microeconomic
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principles in day to day and business deci-
sion making. �e pre-requisite for this 
course is Business Mathematics.  

ACC 1370: 
FINANCIAL ACCOUNTING
AND REPORTING 
�is course aims at developing students’ 
knowledge and understanding of account-
ing standards, and their application in the 
preparation and presentation of �nancial 
statements of a corporate entity. �e areas 
covered are: overview of �nancial account-
ing; conceptual framework for �nancial 
reporting; preparation and presentation of 
�nancial statements of companies; fair 
value accounting; accounting for assets 
including property, plant and equipment, 
investment property, intangible assets; 
investment in subsidiaries, investment in 
associates, �nancial assets, right-of-use of 
assets and borrowing cost; impairment of 
assets; accounting for liabilities including 
leases, �nancial liabilities, provisions; and 
accounting for revenue. An understanding 
of the �nancial accounting content covered 
in the G. C. E. Advanced Level (A/L) 
Accounting subject is essential to follow 
this course.

BCC 1371:
BUSINESS COMMUNICATION II
�is course aims to help students reach the 
level of benchmark Band 5/6 of the UTEL. 
�is course introduces the students to 
language skills required in di�erent busi-
ness situations. Upon completion of this 
course, students should be able to partici-
pate in business meetings con�dently and 
e�ectively, communicate e�ectively in a 
variety of situations, take down notes from 
auditory texts, read and respond to texts for 
a variety of purposes, write short formal 
texts and business letters, and use presenta-
tion techniques e�ectively and make brief 
presentations.

COM 1371:
MICROECONOMICS
�is course discusses the terminology, 
concepts, theory, and methodology in 
microeconomics. �is introductory course 
explores the principles of production, 
exchange and consumption of goods and 
services – in a market economy. �e course 
considers the operation of a market econo-
my and the problem of how best to allocate 
society's scarce resources. It concerns the 
behaviour of consumers and producers in 
the market, and how markets work to 
promote economic e�ciency, and why 
markets sometimes fail. �is course covers 
laws of supply and demand and introduces 
the theory of the �rm, and its components, 
production and cost theories and models of 
market structure. �e       various causes of 
market failure are assessed, and consider-
ation is given to public policies designed to 
correct this market failure.

COM 1372:
FINANCIAL ACCOUNTING
�is course aims to develop the conceptual 
and technical pro�ciency of students in 
�nancial accounting and reporting. It 
builds on competencies already acquired in 
prior studies of the students. It focuses on 
developing �nancial reporting related 
fundamental skills and competencies, 
including accounting standards along with 
best practices. �e areas covered are: an 
overview of �nancial accounting; the 
conceptual framework for �nancial report-
ing; preparation and presentation of �nan-
cial statements for a limited liability com-
pany (single entity); accounting for assets, 
Property, Plant and Equipment (PPE), 
investment property, borrowing costs, 
impairment of assets, intangible assets, 
liabilities, revenue, leases, sale and leaseback 
agreements and consolidated �nancial 
statements. After successful completion of 
the course, students will be able to appreci-
ate the role and function of �nancial 
accounting within an entity as expected 
from a keen manager.
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EMV 1170:
INTRODUCTION TO REAL ESTATE
�e course aims to orient fresh undergradu-
ates towards the discipline of real estate 
management and valuation. �is includes 
awareness of the graduate pro�le and 
required professional competencies, the 
background of the real estate industry, and 
general soft-skills necessary for e�ective 
EMV undergraduates. 

ITC 1171:
COMPUTATIONAL THINKING
FOR PROBLEM SOLVING
�is course is intended for developing the 
analytical skills of the students. �e course 
is focused on developing and improving the 
problem-solving skills which is one of the 
essential skills in developing comput-
er-based software solutions. �is course 
consists of data management methodologies 
in programming, using programming 
constructs for real world problem solving  
and implementing solutions for problems 
using the fore mentioned techniques using 
generic syntax of design techniques.
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Venerable Prof. (Dr.) Walpola Sri Rahula 
Maha �era Memorial Gold Medal is 
awarded to the most outstanding student 
who has recorded a highest Grade Point 
Average (GPA) among the top 15 graduates 
of the Faculty of Management Studies and 
Commerce while excelling in extra-curricu-
lar performance, on an annual basis at the 
University Convocation. 

Venerable Prof. (Dr.) Walpola
Sri Rahula Maha �era
Memorial Gold Medal

1.2.6 Awards and Scholarships

1.2.5 Coordinator of the
Common Programme Patrick Mendis Prize

�e FMSC has appointed a coordinator to 
assist First Year undergraduates with their 
academic concerns and support them in 
obtaining student welfare and other univer-
sity facilities by liaising and/or coordinating 
with relevant departments/parties as and 
when required.
Contact:
Dr (Mrs.) A.L.Kotuwage
Senior Lecturer
PhD (Management and Science University, 
Malaysia); M.Sc. (USJ); B. Sc. Business 
Administration (Special) (USJ)
commonprofmsc@sjp.ac.lk

Dr. Patrick Mendis Prize is awarded annu-
ally at the University Convocation to 
themost outstanding student who has 
recorded excellent achievements at the 
Final Examination (Minimum Second 
Class Lower Division Pass or GPA Average 
over 2.5), extra-curricular activities and 
other skills as well as remarkable leadership 
in the academic activities among all the 
students of the 12 departments who are 
eligible for graduation at the convocation 
in the respective year. 

and elective courses for the considered 
academic year. �e Recognized students 
will be provided with the opportunity to 
serve as Student Ambassadors extending 
assistance for faculty-level quality assurance 
initiatives and representing the University 
at national/international events when 
requested by the Vice-Chancellor. 
Faculty of Management Studies and 
Commerce Excellence Awards
�e Faculty of Management Studies and 
Commerce Excellence Awards (FMSC- 
Excellence Awards) are granted annually to 
the top 5% of the undergraduates from 
each batch who have achieved a GPA of 
3.30 or higher and demonstrated excep-
tional performance in the areas including 
leadership, commitment to community 
service and good studentship, outstanding 
sportsmanship, exceptional aesthetic or 
technical skills, outstanding contribution 
to research or pursuing new knowledge. 
�e awardees will be provided with the 
opportunity to serve as Student Ambassa-
dors extending assistance for faculty-level 
quality assurance initiatives and representing 
the University at national/international events 
when requested by the Vice-Chancellor.

Dean's Honour List
�e Dean's honour list is awarded to a max-
imum of ten outstanding students from 
each batch of the Faculty who have earned 
the highest GPA of or above 3.70 by 
successfully completing all academic 
requirements, including all compulsory



Administrative
Ms. S. D. Dilini Hiranthi
(Senior Assistant Registrar)
Mr. K. J. M. Nandana
(Senior Assistant Bursar)
Ms. S. Walpola
(Senior Assistant Bursar)
Ms. R.N. Neluwapathirana
(Assistant Registrar)

Academic Support
Mr. W. H. S. D. Wickramasinghe
(Programmer Cum System Analysts )
M. A. M. L. L. Karunarathna
(Assistant Network Manager)

Non Academic
Mr. K. G. Wijebandara
(Technical O�cer)
Mr. R. D. S. Chandra Kumara
(Technical O�cer)
Mr. W. M. I. B. Wanasinghe
(Technical O�cer)
Ms. D. M. P. Jayaneththi
(Technical O�cer)
Ms. T.S. Gallage
(Senior Sta� Management Assistant)
Mr. W. P. T. Senadheera
(Sta� Management Assistant)
Ms. B.K.C. Lakmali
(Sta� Management Assistant)
Mr. A. N. Nanayakkara
(Sta� Management Assistant)
Mr. W. W. S. K. Fernando
(Management Assistant)
Mr. H. K. I. Udayanga
(Management Assistant)
Mr. R. D. Suranga
(Management Assistant)
Ms. M.A.R.L. Praggnarathna
(Management Assistant)
Mr. M. M. D. Makandana
(Management Assistant)
Mr. P. N. J. Gallage
(Management Assistant)
Ms. Rushanthapriya Selvarajah
(Management Assistant)

Ms. P. G. M. Piyathilaka
(Management Assistant)
Ms. A. G. A. L. Balasinghe
(Management Assistant)
Mr. U. N. T. Wijayawardene
(Management Assistant)
Mr.N.A.S.S. Chithakshana
(Management Assistant)
Ms. G. M. Gunawardhene
(Management Assistant)
Ms. B. B. A. Subashini
(Management Assistant)
Mr. L. R. C. Prasajith
(Management Assistant)
Ms. D. D. S. M. Wickramarathne
(Management Assistant)
Ms. K. M. P. W. I. Lakmini
(Management Assistant)
Ms. R. M. Hettiarachchi
(Management Assistant)
Ms. P. D. T. D. Kumari
(Management Assistant)
Ms. U. C. D. Nanayakkara
(Management Assistant)
Ms. P. P. S. P. Dias
(Management Assistant)
Ms. G. A. N. Galagedara
(Management Assistant)
Ms. A. L. C. Sandaruwani
(Management Assistant)
Ms. K. D. S. S. Jayaweera
(Management Assistant)
Ms. N.A.C.B. Ariyathilaka
(Management Assistant)
Mr. L. H. P. Wickrama
Machine Operator
Mr. H. A. P. Hettiarachichi
Works Aid
Mr. R. G. N. P. Rajapaksha
Works Aid
Mr. R. K. Sisira Siri Arachchi
Works Aid
Mr. K. I. B. S. A. Rathnamalala
Works Aid
Mr. W. G. S. U. Nanadasiri
Works Aid

1.2.7 Administrative, Academic Support, Non Academic Sta� of the
Faculty of Management Studies and Commerce
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 Evolution2.1.1

2 
DESCRIPTIONS OF 
DEGREE PROGRAMMES 
AND SUBJECTS 
OFFERED BY 
THE ACADEMIC 
DEPARTMENTS 
AND UNITS

ACC
BSc Honours in
Accounting Degree
Programme

2.1 

In the University of Sri Jayewardenepura, 
studies in Accounting date back to 1960 
and were originally conducted by the 
Department of Economics, Business and 
Public Administration, which was located 
in the Faculty of Arts. Later, the FMSC was 
established and studies in Accounting and 
Financial Management came under the  

purview of this new Faculty within the 
Departments of Business Administration, 
Public Administration and Commerce. 
However, these departments did not o�er a 
special degree programme in Accounting, 
though a few subjects in accounting were 
o�ered. 



In order to �ll this lacuna, in November 
1991, the Department of Accountancy and 
Financial Management was set up with the 
objective of o�ering a special degree 
programme in Accounting and the BSc 
Honours in Accounting Degree Programme 
was commenced in January, 1992. �e 
Department was renamed as Department of 
Accounting (DA) in 2001 under the 
restructuring of the FMSC.

�e BSc Honours in Accounting Degree 
Programme has been well received by the 
corporate and public sectors in Sri Lanka as 
well as globally, and continued to grow in 
stature and acceptance. �is has been clear-
ly demonstrated by the overwhelming 
demand for admission to the Degree 
Programme, its graduates securing employ-
ment gainfully both locally and globally, 
and accreditation of Degree Programme by 
international professional accounting 
bodies. With the competitive position that 
it has achieved over the years, presently, the 
DA is working to realise the mission of "to 
be the premier centre of excellence in 
accounting education, research and indus-
try engagement in South Asia" under its 
core values: wisdom; intellectual rigour; 
professionalism; truthfulness and ethical 
conduct; equality; and helpfulness and 
compassion.

DA celebrated its 25th Anniversary in 2016  
marking a new era in university education 
in Sri Lanka. It also signi�es 25 years of 
introduction of academic accounting 
education into the Sri Lankan University 
System. Hence, to coincide with the 25th 
anniversary, several notable activities were  
carried out by DA. �ese activities included 
improvement of the education process of 
the BSc Honours in Accounting Degree 
programme the introduction of Masters in 
Professional Accounting (MPAcc), and the 
expansion of community engagement activ-
ities of the Department.

In order to develop these attributes in the 
accounting graduates, the Degree 
Programme has been designed to equip 
them with both theoretical knowledge and 
practical insights. In addition to an 
in-depth understanding and appreciation of 
issues in accounting and management, both 
from a theoretical and a practical stand-
point, students also develop important 
skills in the areas of Accounting and Finan-
cial Management Skills, Management and

�e BSc Honours in Accounting Degree 
Programme has been specially designed to 
develop academic and professional compe-
tencies of its graduates to suit for a career in 
the functional discipline of accounting and 
business management both locally and 
globally, and to engage in research-based 
studies at postgraduate level. Hence, at the 
completion of the Degree Programme, it is 
expected that an accounting graduate will 
be:

Objective and the
Graduate Pro�le of the
Degree Programme

2.1.2
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Knowledgeable and skilled in the �elds 
of accounting, �nance and manage-
ment; 
Appreciative of �eld-speci�c practices 
in its wider socio-political context; 
Enterprising with the adaptability to 
change; 
Critical thinkers with analytical and 
problem solving skills; 
Re�ective seekers of knowledge with 
commitment to lifelong learning; 
E�ective communicators on �eld-spe-
ci�c issues in professional and business 
contexts; 
Leadership acumen with self - aware-
ness, interpersonal skills and an 
aesthetic sense; and  
Responsible citizenry with an ethical 
and professional outlook.

•

•

•

•

•

•

•

•



Personal Capacity Skills, Communication 
Skills, and Knowledge Seeking and Learn-
ing to Learn Skills. Furthermore, emphasis 
is laid on providing a comprehensive work-
ing knowledge in the use of Information 
Technology (IT) in accounting and the 
importance of maintaining high ethical and 
professional standards. 

�e Department has a well-quali�ed and 
experienced academic sta� and a panel of 
visiting lecturers consisting industry 
experts. �e instructional methodologies 
used include lectures, discussions, tutorials, 
case studies, role-plays, seminars, �eld trips, 
individual and group projects and presenta-
tions, and Internship in Accounting and 
Finance.

Programme in Accounting and Finance. 
Under this programme, students are placed 
at both private and public sector organiza-
tions under a supervisor who holds profes-
sional quali�cations speci�ed by the 
Department. �e Internship Programme 
provides practical knowledge in Account-
ing, Auditing, Taxation, Finance and Man-
agement to students in order to apply their 
theoretical and conceptual understanding 
in a real work setting.

Management and Personal Capacity Skills 
include skills such as adaptability, negotia-
tion, interpersonal, team working, time and 
stress management, problem solving, and 
leadership. Further, this sub programme 
aims to develop qualities such as integrity 
and ethical conduct among the undergrad-
uates. �ese skills and qualities will be 
developed through the projects organized 
by the Accounting and Financial Manage-
ment Association (AFMA), the student 
body of the Department, the skill develop-
ment workshops, re�ective learning and 
development of a portfolio of learning expe-
riences, and the work life at the organiza-
tions in which undergraduates undergo the 
Internship Programme. 

Communication Skills mainly focus on the 
reading, listening, writing and speaking 
skills in English language. �ese skills are 
developed through self-learning English 
language packages installed at the Skill 
Development Centre (SDC), the language 
laboratory of the Department, supported 
by English language and communication 
skills development sessions. �rough these 
self-learning packages, communication 
skills are developed alongside the IT skills.

Knowledge Seeking and Learning to Learn 
Skills focus on the skills such as critical and 
creative thinking, analytical ability, enquiry 
and research orientation, and commitment 
to life-long learning. �ese skills are 

�e ‘Skill Development Programme of 
Intern Accountants’ is an important com-
ponent of the Degree Programme, which 
has been designed for the development of 
essential skills of accounting undergradu-
ates. �ese skills will enable them to secure 
employment opportunities in the �elds of 
accounting, �nancial management and 
business management both nationally and 
internationally. �is programme is 
conducted under four course units in the 
third and fourth years of the Degree 
Programme (refer Table 2.1.1). �e course 
units are designed under four sub 
programmes aimed at developing four types 
of skills, namely; Accounting and Financial 
Management Skills, Management and 
Personal Capacity Skills, Communication 
Skills, and Knowledge Seeking and Learn-
ing to Learn Skills. 

Accounting and Financial Management 
Skills are subject speci�c skills which are 
developed through the two-year Internship 

Skill Development
Programme of
Intern Accountants

2.1.3

Prospectus 2022
Faculty of Management Studies and CommerceUNIVERSITY OF SRI JAYEWARDENEPURA 18



developed in conjunction with the research 
methodology and research report/disserta-
tion courses of the Degree Programme, 
under which students are required to carry
out a study using positivistic or post-posi 
tivistic paradigms in accounting. �e select-
ed studies are published in the Journal of 
Accounting Panorama, the student research 
journal of the Department.  

�e structure for years II to IV of BSc
Honours in Accounting Degree Programme 
is depicted in Table 2.1.1.

Table 2.1.1: BSc Honours in Accounting Degree Programme Structure for Years II, III and IV

2.1.4 Programme Structure
for Years II, III and IV

Course Code Course Title Course
Status

Contact
Hours

Credit
Hours

Year II - Semester I 

Year II - Semester II 

Year III - Semester I

ACC  2370 Management Accounting         Core    45            03
  Accounting Information Systems and
  ERP Applications         
  Personal and Professional Development
  (Continued to Semester II, Year 2)         
BEC  2370 Macroeconomics               Core    45            03
DSC  2370 Operations Management         Core    45            03
FIN  2370 Financial Management         Core    45            03
MAR  2370 Marketing Management         Core    45            03

ACC 2374 Computerized Accounting               Core    45            03
  Personal and Professional Development
  (Continued from Semester I, Year 2)         
BUS  2371 Organizational Behaviour               Core    45            03
FIN  2372 Advanced Corporate Finance        Core    45            03
LAW  2372 Business and Corporate Law        Core    45            03

ACC  3270 Accounting and Financial Modeling        Core    30            02
ACC  3371 Advanced Management Accounting        Core    45            03
ACC  3372 Auditing and Assurance Services         Core    45            03
ACC  3373 Corporate Reporting               Core                  45            03
ACC  3374 Taxation           Core                  45            03
  Internship in Accounting and
  Finance I (Continued to Semester II, Year 3)       

Total No. of Credits – Semester I                  18

Total No. of Credits – Semester II                  17

Total No. of Credits – Semester I                  14

Total Credits Values for the Second Year                  35

ACC  2373 Advanced Financial Accounting and
Reporting Core           45            03
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ACC  2371 Core                  45      03

ACC  2272 Core            30        *

ACC  2272 Core            30      02

ACC  3475 Core           300       *



In Semesters II of Years III and IV, the 
students can select one course unit per 
semester as elective courses from the list 
o�ered by the Department for the purpose 
of further specialisation in the subject areas
concerned. �e elective courses o�ered by

the Department are revised periodically in 
keeping with current developments in 
Accounting discipline and market demand. 
Currently, the Department o�ers the 
elective course units listed in Table 2.1.2. 

Year III - Semester II 

Year IV - Semester I

Year IV - Semester II

  Arti�cial Intelligence and Data Analytics
  in Accounting                 
ACC  3377 Corporate Sustainability Accounting          Core   45            03
  Internship in Accounting and Finance I
  (Continued from Semester I, Year 3)         
FIN  3375 Investment and Portfolio Management        Core   45            03
  Elective Course (Refer list of elective courses -
  Year 3, Semester II given in Table 2.1.2)      

ACC  4370 Governance, Ethics and Risk Management         Core   45            03
ACC  4371 Accounting �eory and Contemporary Issues        Core   45            03
ACC  4372 Research Methodology and Proposal Writing        Core   45            03
  Internship in Accounting and Finance II
  (Continued to Semester II, Year 4)              
BUS  4370 Strategic Management                 Core  45            03

ACC  4374 Strategic Management Accounting         Core   45            03
ACC  4375 Business Analysis and Valuation         Core   45            03
  Internship in Accounting and Finance II
  (Continued from Semester I, Year 4)                
   Plus Option I or Option II
              Option I:
ACC  4376 Research Report                  Core    45            03
  Elective Course (Refer list of elective courses -
  Year 4, Semester II given in Table 2.1.2)       
            Option II:
ACC  4677 Dissertation                  Core    90            06

Total No. of Credits – Semester II                  16

Total No. of Credits – Semester I                  12

Total No. of Credits – Semester II                  18

Total Credits Values for the �ird Year                  30

Total Credits Values for the Fourth Year                  30

Total Credit Value for the programme                          126
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ACC  3376 Core           45                    03

ACC  3475 Core         300                   04

Elective            45       03

ACC  4673 Core         450               *

ACC  4673 Core          450     06

Elective              45       03

* Assessed on annual basis.



Table 2.1.2: Elective Courses
Elective Courses - Year III, Semester II

Elective Courses - Year IV, Semester II

2.1.5

Course Code Course Title Credit Hours

ACC  3378   Forensic Accounting     03
ACC  3379  Advanced Taxation and Tax Planning    03
FIN  3376  International Financial Management    03
FIN  3377  Bank Management     03
ITC  3377  Digital Business Management and Enterprise Applications  03
LAW  3372  International Trade and Investment Law   03
ENT  3383  Entrepreneurship and Business Development   03

Course Code Course Title Credit Hours

ACC  4378  Advanced Auditing and Assurance Services   03
ACC  4379  Public Sector Accounting and Finance   03
ACC  4380  Blockchain in Accounting     03
FIN  4378  Contemporary Issues in Finance    03
FIN  4379  Entrepreneurial Finance     03
LAW  4372  Commercial Administrative Law    03
LAW  4373  Information and Communications Technology Law  03
ENT  4378  Managing Creativity and Innovation    03

Descriptions of Courses: 
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A short description of courses o�ered in the 
years II to IV of BSc Honours in Account-
ing Degree Programme is provided below.

ACC 2370:
MANAGEMENT ACCOUNTING
�is course aims to provide students with 
an understanding of management account-
ing theory and practice under four main 
pillars: a) introduction to management 
accounting & management accounting 
techniques, b) decision-making, c) plan-
ning & controlling, and d) performance 
evaluation. �e development of prob-
lem-solving, analytical and critical thinking 
skills relating to the application of manage-
ment accounting practices are also empha-
sised in the course. �e topics covered are: 
overview of management accounting; cost 
concepts; costing methods-job costing &

process costing; cost-volume-pro�t analy-
sis; pricing; budgeting; and standard cost-
ing. An understanding of the management 
accounting content covered in the G. C. E. 
Advanced Level (A/L) Accounting subject 
is essential to follow this course.

ACC 2371: 
ACCOUNTING INFORMATION SYS-
TEMS AND ERP APPLICATIONS 
�e aim of this course is to familiarize the 
students with the role and the applications 
of IT based Accounting Information 
Systems (AIS) used in organizations in 
strategic and operational decision making. 
�is course exposes the students to design-
ing AIS including internal controls in an 
organization, AIS applications and related 
technologies. Speci�c topics covered in this 
course include the role and purpose of AIS 
in organizations; professionalism, ethics 
and internal controls relating to AIS; 
systems documentation techniques (data



�ow diagrams, �owcharts, and business 
process diagrams); basic business processes 
(revenue, expenditure, production, human 
resources and general ledger and reporting); 
computer frauds and IT security; and data-
base design using the REA data model. �is 
course also provides hands-on experience to 
students on a selected Enterprise Resource 
Planning (ERP) system (Sage UBS) and 
system documentation software (Microsoft 
Visio).

ACC 2272: 
PERSONAL AND
PROFESSIONAL DEVELOPMENT 
�e aim of this course is to develop skills 
and values associated with personality 
development of accounting students that 
would enable them to commence their 
careers with con�dence and become 
responsible citizens. Accordingly, the course 
develops a wide array of skills and values in 
students from three areas: (a) soft (generic) 
skills, viz. creative and critical thinking, 
leadership and team working skills, negoti-
ation skills, interpersonal and team build-
ing skills, and time and stress management 
skills; (b) professional communication 
skills in English that encompass reading, 
writing, speaking and listening; and (c) 
professionalism and ethical conduct. A 
range of learning methods are used in the 
delivery of the course including a guest 
lecture series; career development planning 
and re�ective learning; skill projects orga-
nized by the Accounting and Financial 
Management Association (AFMA) (the 
student body of DA); communication skills 
development and English language 
software sessions. �is provides a �rm foun-
dation for students to undergo internship 
from Year 3 of the degree programme, 
where they would apply the skills and 
values gained in the course.  

ACC 2373: 
ADVANCED FINANCIAL
ACCOUNTING AND REPORTING 
�e aim of this course is to familiarize the 
students with the regulatory framework for 
�nancial reporting and Sri Lanka Account-
ing Standards to enable them to prepare 
corporate �nancial reports including 
consolidated �nancial statements. Accord-
ingly, the course is designed to provide 
students with the advanced theoretical and 
technical knowledge applicable to corpo-
rate �nancial reporting. Speci�c topics 
covered in this course include �nancial 
reporting environment; company income 
tax; business combinations; consolidated 
�nancial statements; investments in associ-
ates; joint arrangements; reporting for 
operating segments; foreign currency trans-
actions and translation; and insolvency and 
liquidation. A sound understanding of the 
Financial Accounting and Reporting course 
covered in Year 1 is essential to follow this 
course. 

ACC 2374: 
COMPUTERIZED ACCOUNTING 
�e aim of this course is to provide 
hands-on experience to students on selected 
accounting software (Sage 50) to process 
accounting data and analyse and communi-
cate information to both internal and exter-
nal users of accounting information of an 
entity in their decision making. According-
ly, this course covers the setting-up of a 
company pro�le, chart of accounts and 
other modules (general ledger, customers & 
sales, vendors & purchases, inventory, 
employee & payroll, �xed assets and bud-
gets), posting transactions into the account-
ing system and analysis of information 
generated through various reports available 
in the system. Further, this course covers 
the customization of the accounting 
systems to suit the speci�c information 
needs of di�erent users of accounting infor-
mation. 
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ACC 3270: 
ACCOUNTING AND
FINANCIAL MODELLING 
�e aim of this course is to familiarize the 
students with advanced spread sheet 
programming to manage strategic and 
operational business requirements arise in 
the sphere of Accounting and Finance. �is 
course also provides theoretical and practi-
cal knowledge of database management 
systems to enhance analytical competence 
of students in the �eld of computerized 
database applications in Accounting and 
Finance. Accordingly, this course covers 
model design principles; tools in spread 
sheet model development; pivot table; 
spread sheet decision logics; investment 
appraisal models; loan amortization sched-
ules; depreciation schedules; working capi-
tal management models; lookup functions; 
sensitivity analysis; solver function and 
macros.

ACC 3371: 
ADVANCED
MANAGEMENT ACCOUNTING 
�is course is developed on the foundations 
of ACC 2370 Management Accounting, 
o�ered during Year II. �is is an advanced 
course in management accounting, which 
aims to provide the students with an 
in-depth knowledge and skill base pertain-
ing to management accounting concepts, 
techniques, application of concepts/tech-
niques in work settings and recent develop-
ments in the spheres of management 
accounting. �e areas covered are: evolu-
tion of management accounting; activi-
ty-based costing and activity-based man-
agement; budgetary control and beyond 
budgeting; divisionalization and responsi-
bility accounting; balanced scorecard; strat-
egizing for better pricing decisions; manag-
ing cost and quality strategically; service 
sector costing; introduction to sustainabili-
ty management accounting and recent 
trends in management accounting research. 

ACC 3372: 
AUDITING AND
ASSURANCE SERVICES 
�is course provides students with a com-
prehensive understanding of auditing prin-
ciples, concepts, techniques, and proce-
dures to develop their understanding of the 
audit function and examine the techniques 
used by the auditors including risk analysis, 
evidence collection and evaluation, and 
audit reporting. Further, it familiarizes 
students with the professional, ethical, 
legal, commercial and regulatory require-
ments within which audits are carried out. 
�e areas covered include audit planning, 
quality control for audit work, internal 
controls, audit evidence, using the work of 
others, auditor‘s involvement in special 
purpose audit engagements and other 
assurance services including social and 
environmental audits. In addition to this, 
the programme introduces the students to 
use of computer assisted audit techniques 
(CAATs) and considers issues related to 
computer information systems audit.

ACC 3373: 
CORPORATE REPORTING 
�e aim of this course is to familiarize the 
students with reporting practices and issues 
involved in the publication of �nancial and 
non-�nancial information of corporate 
entities and make them appraise the current 
practices adopted in corporate reporting. 
�is course blends the conceptual under-
standing of corporate reporting practices 
with their practical application and exposes 
the students to contemporary issues in 
diverse business and social contexts. 
Accordingly, this course covers corporate 
reporting practices and issues from a broad 
perspective, which include corporate 
reporting environment; accounting for 
corporate social responsibility and sustain-
ability; sustainability reporting; integrated 
reporting; accounting for �nancial instru-
ments, share based payments, employee 
bene�ts, biological assets and agricultural
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produce; performance measurement using 
earnings per share (EPS); and accounting 
and �nancial reporting in public sector and 
small and medium size enterprises.  

ACC 3374: 
TAXATION 
�e aim of this course is to familiarize the 
students with the knowledge of basic prin-
ciples of taxation and application of tax 
laws of Sri Lanka in the computation of 
direct and indirect tax liability of persons 
(individuals and entities). Accordingly, this 
course is designed to expose the students to 
the computation of the income tax liability 
of individuals, companies and other entities 
in compliance with contemporary taxation 
laws and other regulations in Sri Lanka. 
Further, this course provides students a 
basic understanding of computation of 
Value Added Tax (VAT) liability in compli-
ance with the relevant legislation and the 
tax administration provisions. Speci�c 
topics covered in this course include intro-
duction to taxation, which covers the basic 
principles of taxation; employment 
income; business income; capital allowanc-
es; income from investment and other 
sources; tax computation of individuals, 
companies, partnerships, NGOs and chari-
ties; tax administration; and basics of VAT 
and other business taxes.

ACC 3475: 
INTERNSHIP IN
ACCOUNTING AND FINANCE I 
�e two-year Internship Programme in 
Accounting and Finance has been a notable 
feature of the Degree Programme from its 
inception in 1992. It consists of two stages: 
Stage 1 o�ered in Year 3 and Stage 2 o�ered 
in Year 4. 
Stage 1 of the Internship Programme aims 
at providing training to students in a 
real-life work-setting to improve their: (a) 
ability to apply theoretical and conceptual 
understanding/knowledge in practice; (b) 
soft skills such as critical thinking, problem

solving, conceptual ability, communication 
and inter-personal; and (c) professional and 
ethical conduct in relation to accounting, 
�nance, and general management. Under 
this programme, the students will gain 
practical experience in several sub-disci-
plines of accounting that include account-
ing systems, procedures and processes; 
auditing and assurance services; �nancial 
and corporate reporting; management 
accounting; taxation; �nancial manage-
ment; corporate governance; forensic 
accounting; and data analytics in account-
ing by undergoing internship in approved 
training organizations (public and private 
sector) under the supervision of quali�ed 
supervisors. �e training organizations 
include public accounting �rms (audit 
�rms), mercantile and �nancial institu-
tions, business/knowledge process 
outsourcing �rms (BPOs/KPOs), ERP 
solution providing �rms and government 
ministries/departments/corporations. 
Furthermore, the students are also allowed 
to start a business venture under the guid-
ance of the Department of Entrepreneur-
ship of FMSC. �e level of achievement 
and the professional development of 
interns are assessed at the end of the Year 3 
using multiple modes including supervisor 
independent evaluation, training record 
evaluation, and a viva-voce examination.

ACC 3380: 
MANAGEMENT ACCOUNTING 
�is course aims to provide students with 
an understanding of management account-
ing theory and practice under four main 
pillars: a) introduction to management 
accounting & management accounting 
techniques, b) decision-making, c) plan-
ning & controlling, and d) performance 
evaluation. �e development of prob-
lem-solving, analytical and critical thinking 
skills relating to the application of manage-
ment accounting practices are also empha-
sised in the course. �e topics covered are: 
overview of management accounting; cost
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concepts; costing methods-job costing & 
process costing; cost-volume-pro�t analy-
sis; pricing; budgeting; and standard cost-
ing. An understanding of the management 
accounting content covered in the G. C. E. 
Advanced Level (A/L) Accounting subject 
is essential to follow this course.  

ACC 3376: 
ARTIFICIAL INTELLIGENCE AND 
DATA ANALYTICS IN ACCOUNTING 
�is course consists of two modules, i.e., 
Arti�cial Intelligence (AI) and Data Analyt-
ics in Accounting. 
Arti�cial Intelligence: this module provides 
knowledge and understanding to students 
as to fundamentals of AI, including their 
implications on the businesses speci�cally 
to accounting and �nance functions; fron-
tier technologies in these areas; applications 
and opportunities of AI in accounting and 
�nancial services, including the future of 
�nancial services; and how to build an AI 
strategy focusing the accounting and 
�nance areas. �is module also provides an 
overview of Arti�cial Neural Network 
(ANN) theory, techniques, and their appli-
cations in various functional areas of 
accounting and �nance. Further, the 
students are provided hands-on experience 
in data mining software, data warehousing 
concepts and methods, and their applica-
tion in accounting and �nance. Moreover, 
this module develops links among informa-
tion systems, statistics, �nance, and 
accounting, and provides the foundations 
of data mining methods and their imple-
mentation. �is module also equips the 
students in building and evaluating trading 
models and the managing of risk and 
addressing problems in these areas. 
Data Analytics in Accounting: this module 
aims to equip the students with the neces-
sary knowledge and skills in using data 
analytics to identify, capture, evaluate and 
resolve accounting and business-related 
issues and problems using appropriate data 
modeling and other quantitative analytical

tools that includes descriptive, diagnostic, 
predictive and prescriptive analytics. �e 
students will be exposed to how the data is 
collected, created, and shared and make 
them to recognize and evaluate the reliabili-
ty of sources of structured and unstructured 
data for use in the analysis. �e students 
will also get an understanding of using 
quantitative techniques to discover frauds 
and anomalies in accounting and �nancial 
data. In addition, the students will be able 
to use visualization techniques of data in 
gaining insights into associations, outliers, 
and other data anomalies. �e module will 
also expose the students to business risks 
and ethical issues related to data gathering, 
storing, and usage. Furthermore, this 
course provides a sound basis for the �nal 
year research study, where quantitative data 
analyses are extensively involved. 

ACC 3377: 
CORPORATE
SUSTAINABILITY ACCOUNTING 
�is course aims at broadening the 
students' understanding of the concept of 
sustainability and its accounting-related 
aspects based on the latest developments in 
the local and global arena. �e course is 
primarily focused on the role of accounting 
in corporate sustainability development in 
order to contribute towards the sustainable 
development of the society and economy 
with a pragmatic orientation. Accordingly, 
this course covers new developments in 
accounting towards sustainability; environ-
mental management accounting; account-
ing for the social dimension; integration of 
the three pillars of sustainability; frame-
works for managing, accounting, and 
reporting for sustainability; theoretical 
aspects of sustainability and emerging 
themes in corporate sustainability includ-
ing assurance, risk management and supply 
chain management. 
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ACC 3378: 
FORENSIC ACCOUNTING
�is course intends to develop an under-
standing of forensic accounting work, 
including the nature and extent of �nancial 
crime and �nancial dispute resolution. 
Further, the course will enable the students 
to understand the pervasiveness and the 
causes of fraud and white-collar crime in 
society; identify the types of fraud and 
fraud schemes that a�ect business entities; 
explore fraud detective and preventive 
mechanisms; and improve the skills to 
recognize potential fraudulent situations. 
�e course content includes the identi�ca-
tion of problematic situations and inher-
ently weak systems in organizations, 
various fraud detection and fraud investiga-
tion techniques, examination of �nancial 
statements and analytical techniques, the 
evidence collection process (physical, docu-
mentary and observational evidence), inter-
view and interrogation methods, lost prof-
its analyses, multiple types of litigation 
support services, the design and recom-
mendation of solutions to minimize risks, 
and the methodologies used by organiza-
tions and individuals in the management of 
risk associated with �nancial exposure. 
Further, this course will expose the students 
to the fundamental legal concepts govern-
ing expert witness testimony, the quanti�-
cation of economic damages in cases and 
the concepts relating to fraud reporting and 
the recovery process.

ACC 3379: 
ADVANCED TAXATION AND
TAX PLANNING 
�is course is aimed at students who 
require extensive knowledge in taxation for 
their future professional careers. It further 
develops the key aspects of taxation covered 
in ACC 3374 Taxation course o�ered in 
Semester I, Year 3. Hence, the course sylla-
bus extends the knowledge of personal 
income tax, company tax, capital gains tax 
and indirect taxes such as VAT, double

taxation, tax administration etc., which will 
provide an extensive background to 
advanced taxation. Further, a special 
emphasis is given in the syllabus to tax 
planning at individual and entity level. 
Accordingly, speci�c topics covered in this 
course include income tax liability of a 
resident company, taxation and business 
decision making, taxation of non-residents 
and international taxation, statutory provi-
sions, VAT, tax holidays, exemptions, and 
transfer pricing.

ACC 4370: 
GOVERNANCE, ETHICS AND
RISK MANAGEMENT 
�is course provides the students with a 
sound understanding of the concepts and 
issues relating to corporate governance and 
controls, risk management and ethics, and 
their interrelationships. Accordingly, this 
course covers various philosophical bases of 
corporate governance and ethics, di�erent 
regimes of corporate governance that exist 
in the world, di�erent regulatory frame-
works, corporate governance mechanisms, 
types and sources of risks faced by an orga-
nization, and how these risks can be man-
aged, controlled and mitigated (with an 
emphasis on combined assurance), in the 
context of overall business strategy and 
governance structure of an entity, and the 
movement towards an integrated corporate 
governance system. Further, this course 
discusses the professional and corporate 
ethics with theoretical explanations and 
practical applications.

ACC 4371: 
ACCOUNTING THEORY AND
CONTEMPORARY ISSUES 
�e objective of this course is to provide the 
students with a sound understanding of 
theories that are integral to accounting 
practice, make them appraise the implica-
tions of these theories on the accounting 
practice and assess the contemporary issues 
surrounding the application and
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decision-making relating to accounting 
practice. Accordingly, this course covers 
accounting theory and regulations, interna-
tional accounting, normative theories of 
accounting, positive theories in accounting, 
accounting research and theory, alternative 
perspectives of accounting, and contempo-
rary accounting issues including the factors 
or incentives that exist for preparers of 
accounting reports, choice of accounting 
methods, provision of voluntary disclo-
sures, sustainability and integrated report-
ing, contemporary performance measure-
ment systems, management control systems 
and sustainable controls, better budgeting 
and beyond budgeting and link between 
accounting systems and sustainability strat-
egy.    

ACC 4372: 
RESEARCH METHODOLOGY
AND PROPOSAL WRITING
�e objective of this course is to develop 
the students‘ competence and pro�ciency 
in conducting a research study. �is course 
has two components: (a) a lecture series on 
research methodologies and (b) the devel-
opment of a research proposal by each 
student under the guidance of the allocated 
supervisor. �e lecture series introduces 
and discusses approaches, strategies, and 
methodologies used in social science 
research with a speci�c emphasis on litera-
ture review, data collection methods and 
data analytical techniques. Concurrent to 
this lecture series, each student is required 
to work with the assigned supervisor and 
develop a comprehensive research proposal. 
Based on this research proposal, each 
student will conduct a research and 
produce either a research report or a disser-
tation by the end of Semester II, Year 4. 
During this course, the students are expect-
ed to develop a high level of intellectual 
ability, critical analysis, and skills in the 
application of theories and methods in 
research.

ACC 4673: 
INTERNSHIP IN
ACCOUNTING AND FINANCE II 
�is Stage 2 of the Internship Programme 
provides students with the opportunity to 
continue their training covering more 
advanced aspects of internship including, 
accounting systems, procedures, and 
processes; auditing and assurance services; 
�nancial and corporate reporting; manage-
ment accounting; taxation; �nancial man-
agement; corporate governance; forensic 
accounting; and data analytics in account-
ing. Accordingly, this course aims at provid-
ing the students the opportunity to: (a) 
analyse the issues associated with the appli-
cation of theoretical concepts/techniques of 
accounting and allied �elds in diverse 
work-settings and assignments; (b) improve 
higher order generic skills and abilities 
expected in accounting professionals; and 
(c) demonstrate professional and ethical 
conduct in diverse work environments and 
inter-disciplinary groups in organizations. 
�e students who have opted to start a 
business venture can continue with their 
venture under the supervision of the 
Department of Entrepreneurship. With the 
conclusion of this two-year internship 
programme, the students acquire �rm 
foundation to step into the world of work 
as future-ready accounting professionals 
with the right blend of knowledge, skills, 
attitudes, and values. �e level of achieve-
ment and professional development of the 
students at the end of Year 4 are assessed 
using multiple modes including supervisor 
independent evaluation, training record 
evaluation, viva-voce examination, and a 
re�ective journal.

ACC 4374: 
STRATEGIC
MANAGEMENT ACCOUNTING 
�is course aims to provide the students a 
thorough understanding of the strategic 
role of management accounting in manag-
ing organizations. Strategy is central to 
organizations that vie for competitive 
advantage in the current complex and 
dynamic business environment. Strategy
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driven organizations are in need of vast 
amounts of information, which are not 
produced adequately by conventional cost 
and management accounting systems. 
Strategic Management Accounting (SMA), 
with strategy in focus, is an evolving body 
of knowledge and techniques that aims at 
bridging this gap. �e areas covered are; the 
nature and scope of SMA; SMA in support 
of the strategic management process; the 
basics of management control and SMA; 
fundamental concepts-cost and value; man-
aging customers, competitors, and corpo-
rate value; sustainability management 
accounting; public sector management 
accounting; managing risks and contempo-
rary issues in management accounting. �e 
course largely takes a conceptual-practi-
cal-interpretive approach.

ACC 4375: 
BUSINESS ANALYSIS
AND VALUATION 
�is course provides a framework that helps 
to analyse the corporate �nancial state-
ments and reveal their value with an 
emphasis on corporate social responsibility 
and its e�ects on sustainable pro�tability. 
�is is a capstone course that brings togeth-
er areas of �nancial accounting, �nance, 
and strategic management. Hence, in this 
course, the students are made to appreciate 
and understand the connections between 
the strategies of a �rm and its operating, 
investing, and �nancing activities within 
the broad socio-economic context, and 
thereby develop the students‘ ability to 
analyse and interpret �nancial as well as
ESG (environment, social and governance) 
information of a �rm to gain further 
insights into its performance from an 
analyst‘s point of view. �e main areas 
covered are: business environment and 
strategy analysis used in developing a �rm's 
competitive strategy; accounting analysis 
for assessing the representation of business 
strategy and economic reality in �nancial 
statements, and developing adjusted 
accounting measures of performance;
�nancial analysis to evaluate performance, 
risk and cash �ows; prospective analysis and 
company valuation using free cash �ow 

approach and residual income models; and 
evaluation of �rm performance using both 
�nancial and non-�nancial indicators.

ACC 4376: 
RESEARCH REPORT 
During the course, students continue to 
work under the assigned supervisors and 
conduct research studies based on the 
proposals developed during the course 
ACC 4372 Research Methodology and 
Proposal Writing’. �is course provides 
each student with an opportunity to inves-
tigate an issue in accounting, �nance, or 
management, develop research skills and 
gain experience of an independent research 
study. �e students are expected to relate 
the issue investigated to the body of extant 
theoretical and empirical research on the 
topic, establish a sound methodology to 
investigate the research issue, develop 
research �ndings based on the chosen 
methodology and write a research report.

ACC 4677: 
DISSERTATION 
During the course, the students continue to 
work under the assigned supervisors and 
conduct research studies based on the 
proposals developed during the course 
ACC 4372 Research Methodology and 
Proposal Writing’. �is course provides 
each student with an opportunity to 
conduct an in-depth investigation of an
issue in accounting, �nance, or manage-
ment, carry out a comprehensive analysis 
based on a sound theoretical framework 
and write a dissertation. It is designed to 
encourage a student-centered approach to 
deep learning using positivistic or/and 
post-positivistic research paradigms 
grounded on a sound theoretical basis and 
develop con�dence in conducting a 
research study independently.

ACC 4378: 
ADVANCED AUDITING
AND ASSURANCE SERVICES 
�is course provides students with a sound 
conceptual understanding of key topics in 
governance, risk, and modern risk-based



and its applications in accounting and 
�nancial management processes in an orga-
nization. Further, students are expected to 
critically evaluate how and why accounting 
and �nancial management processes 
impact by disruptive technologies with a 
special emphasis on the blockchain tech-
nology. Accordingly, the speci�c topics 
covered in this course include, history of 
blockchain and cyber currency systems, 
blockchain functionality, risks, and threats, 
blockchain adjacent technologies such as 
smart contracts, and the application of 
blockchain and related technologies in 
diverse business environments and process-
es, the related regulatory considerations 
and the criticisms and limitations of block-
chain.  
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auditing. It equips students with the skill of 
applying Sri Lanka Auditing Standards 
(SLAuS) in auditing a set of LKAS/SL-
FRS-compliant �nancial statements. �e 
areas covered are: governance, risk, and 
controls; accountability and audit; ethical 
issues; current and emerging trends that 
have reshaped auditing professions; audit 
quality and practice management; integrat-
ed internal control framework; risk-based 
audit planning; formulating testing strate-
gies; audit of complex areas; auditing group 
of companies; audit reporting; and sustain-
ability audits and assurance. In the delivery 
of the course, the case study analysis is 
adopted.

ACC 4379:
PUBLIC SECTOR
ACCOUNTING AND FINANCE 
�e course focuses how the various types of 
public sector entities make the best use of 
the vast resources entrusted to them in 
creating value to the public. Hence, the 
course examines accounting and �nancial 
management in the context of Sri Lankan 
Public Sector organizations. Accordingly, 
the role and nature of public sector 
accounting, and theories that underpin 
current accounting practices are discussed 
in this course. In this course, literature will
be drawn from a range of disciplines, 
including economics and public manage-
ment as well as accounting and �nance. �e 
course covers �ve modules: governance and 
decision making process; �nancial planning 
and budgeting; public sector accounting 
and reporting; decision support; and public 
sector auditing. �e course content will 
focus on applied knowledge by using 
authentic business scenarios that require 
students to demonstrate the application of 
technical knowledge. Further, the improve-
ment of workplace skills such as teamwork, 
communication, problem solving, and 
analytical skills are integrated into the 
course. 

ACC 4380: 
BLOCKCHAIN IN ACCOUNTING 
�e aim of this course is to familiarize the 
students with the blockchain technology 

2.1.6 Professional and
Industry Links

�e Department maintains close relations 
with organizations in the corporate public 
sector. �ese organizations include all audit 
�rms, leading business organizations, banks 
and �nancial institutions, government 
departments and statutory boards in Sri 
Lanka. �ese links have proved very useful 
in �nding internship placements for 
accounting students and subsequently to 
secure employment both locally and inter-
nationally. Further, in recognition of the 
quality of the Degree, a number of profes-
sional accounting bodies, both local and 
international, have granted substantial 
exemptions from their examinations (refer 
Table 2.1.3). Further, DA has entered into 
memoranda  of  understanding  (MOUs) 
with  Association  of  Chartered  Certi�ed 
Accountants  (ACCA),  Chartered  Insti-
tute of  Management  Accountants  
(CIMA), Institute  of  Chartered  Accoun-
tants  of  Sri Lanka (CA Sri Lanka), Insti-
tute of Certied Management Accountants 
of Sri Lanka (CMA  Sri  Lanka),  Ernst  and  
Young, KPMG Sri Lanka, BDO Partners, 
HSBC Electronic  Data  Processing,  Nihal 
Hettiarachchi  &  Company  (NH  &  
Co.), SJMS  Associates, Hatton  National 
Bank (HNB) and Acuity Knowledge Part-
ners to collaborate in the areas of curricu-
lum  development,  research  and training.



Table 2.1.3: Exemptions Granted by Professional Bodies for the
BSc Honours in Accounting Degree Programme

Ernst and Young Endowed Professorship 
in Accounting and KPMG Endowed 
Professorship in Accounting
Under the auspices of Ernst and Young, and 
KPMG, international �rms of chartered 
accountants, the above positions were 
created to attract senior academics 
employed overseas or Sri Lanka for short 
stints of service in the Department. It is 
believed that input from academics of 
repute will greatly enhance its academic 
and research culture of the Department.

Accounting graduates typically �nd job 
opportunities in accounting, �nancial man-
agement and business management func-
tions mainly in the private sector covering 
organizations in the industry and service 
sectors, banks and �nancial institutions, 
business process outsourcing companies, 
fund management companies and leading 
audit sector �rms both locally and interna-
tionally. �ey are also much sought after in 
the public sector institutions, which 
include the Auditor General's Department, 
the Central Bank of Sri Lanka, the Inland 
Revenue Department, public sector corpo-
rations, and provincial and local govern-
ment authorities.

2.1.7 Employment
Opportunities 

Professional
Accounting Body Exemptions Papers to be completed 

Association of Chartered 
Certi�ed Accountants 

(ACCA), UK
Applied Knowledge Level (All 3 papers)

Applied Skills Level (All 6 papers)

Strategic Professional Level 
(Essentials all 2 papers) 

(Optional 2 out of 4 papers)

Institute of Certi�ed 
Management Accountants of 
Sri Lanka (CMA Sri Lanka)

Foundation Level (All 5 papers)
Operational Level (All 6 papers)
Managerial Level (All 5 papers)

Strategic Level (All 4 papers) 
and the Apex Level

Institute of Chartered 
Accountants of England and 

Wales (ICAEW)

Certi�cate Level (All 6 
papers)

Professional Level (1 paper)

Professional Level (5 out of 6 
papers)

Advanced Level (All 2 papers 
and Case Study)

Institute of Chartered 
Accountants of Sri Lanka 

(CA Sri Lanka)

Business Level 1 (All 4 papers)
Business Level 2 (All 4 papers)
Professional Skills pillar (All 9 

course units)
Corporate Level (All 4 papers)

Strategic Level (4 papers and 
the Integrated Case Study)

Chartered Institute of 
Management Accountants 

(CIMA), UK
�e discussion on exemptions

is ongoing. 
�e discussion on exemptions 

is ongoing.

Certi�ed Public Accountants 
(CPA), Australia

Foundation Level (All 6 
papers)

Professional Level (Essentials all 
4 papers) (Optional 2 out of 4 

papers)
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Accounting & Financial Management 
Association (AFMA)
�e Accounting & Financial Management 
Association (AFMA) is the student body of 
the Department. AFMA aim at the 
enhancement of knowledge and skills 
pertaining to the development of students 
in the spheres of leadership qualities, orga-
nizing abilities, communication skills, 
networking and sharing, and helping each 
other. �is is attained through an array of
activities such as organizing guest lectures, 
workshops and seminars in collaboration 
with the industry; conducting sports and 
cultural activities such as ‘Sports Fiesta’, 
'Cricket Fiesta', 'Vishrawas', 'Ridma 
Nadee', 'Legacy English Day', 'Chathur-
maana', 'Budhdhabiwandana' and 'Budh-
dhanumodana'; carrying out CSR projects 
such as 'Suwanda Hamana Daath', 'Supan 
Bindak, 'Nethu Pahan', 'Pannaraya', 'Viva-
rana' (G.C.E. Advanced Level Accounting 
Special Seminar); conducting ‘Esperanza’ 
quiz programme for G.C.E. Advanced 
Level Commerce Stream students; 
conducting motivational programmes such 
as 'Inspiratie', 'CovidArt' and 'InnerIgnite'; 
compiling the magazine of AFMA; pub-
lishing and coordinating the Accounting 
Standards Handbook (for the students who 
face the G. C. E. Advanced Level examina-
tion and for the school teachers); assisting 
to conduct the Young Accountants' 
Research Conference (YARC); assisting in 
the daily operations of the student resource 
centres of the Department, viz. Accounting 
Resource Centre, Skill Development 
Centre, Department Library and Research 
and Information Centre and assuring 
student welfare. AFMA o�ce bearers are 
selected annually from the second year-stu-
dents of the Department and there are 08 
AFMA Committees as Editorial, IT, 
Internship, Alumni, Cultural, Sports, Fund 
Raising and Library.

Prof. Y A D S Samaratunga and 
B R de Silva Memorial Gold Medal: 
Awarded to the best student of the BSc 
Honours in Accounting Degree 
Programme by B R de Silva, Chartered 
Accountants. 

Association of the Chartered Certi-
�ed Accountants (ACCA) Gold 
Medal: Awarded to the student with the 
most outstanding achievements in stud-
ies and extra-curricular activities in the 
BSc Honours in Accounting Degree 
Programme by ACCA Sri Lanka Divi-
sion.

Chartered Institute of Management 
Accountants (CIMA) Gold Medal: 
Awarded to the student who had 
obtained the highest overall Grade 
Point Average (GPA) in the �nal year 
and the best student in the �eld of Man-
agement Accounting of the BSc
Honours in Accounting Degree 
Programme by CIMA Sri Lanka
Division.

Institute of Chartered Accountants of 
Sri Lanka (CA Sri Lanka) Gold 
Medal: Awarded to the best student in 
the �eld of Financial Accounting in the 
BSc Honours in Accounting Degree 
Programme by CA Sri Lanka.

KPMG Gold Medal: Awarded to the 
best student in the �elds of auditing and 
taxation in the BSc Honours in 
Accounting Degree Programme by 
KPMG Sri Lanka, Chartered Accoun-
tants. 

2.1.8 Medals and Scholarships 2.1.9 Student Associations

�e Department recognizes the outstand-
ing performance of the students by award-
ing �ve Gold Medals at the University Gen-
eral Convocation.

•

•

•

•

•
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Alumni Association of Accountancy (AAA)
Upon graduation, students are expected to 
obtain membership of the AAA, which is 
active in a number of spheres. �e activities 
of the AAA include raising funds to meet 
the needs of the Department and students, 
furthering academic and professional learn-
ing among its members, organizing social 
events, and exploring possibilities of obtain-
ing further recognition to Accounting grad-
uates in the business community. AAA 
launched ‘Prof. M W Wickramarachchi 
Student Development Fund’ on 15th 
October 2015 with an initial investment of 
Rs.4 million to facilitate skill Development 
and welfare activities of current and future 
students of DA.

(MPAcc) Degree Programme. ARC com-
prises of computers with internet facilities, 
other modern equipment, and latest 
accounting and statistical software (e.g. 
Peachtree Accounting Software Package, 
SAGE, UBS, ERP System, Data Engine, 
SPSS and IDEA). 

Skill Development Centre (SDC)
SDC is the language laboratory of the 
Department set up to improve the English 
language skills of students. �is is a com-
puter-based self-learning laboratory where 
students are allowed to enhance their 
English pro�ciency through the use of 
software packages. In addition, SDC also 
comprises English Language text books and 
other language learning material.

Centre for Accounting Internship and 
Skill Development (CAISD)
CAISD is responsible for conducting, 
monitoring and evaluating the Skill Devel-
opment Programme of Intern Accountants 
of the Degree Programme. It also maintains 
a database of students and liaises with the 
training providers of the Degree 
Programme. Further, there are many train-
ing programmes conducted under CAISD 
in relation to the Skill Development of 
Intern Accountants with a view to enhanc-
ing both technical and soft skills of 
students. 

Accounting Library and Archives
�e Accounting Library is a specialised 
accounting library and archives. It has a 
wide collection of Accounting textbooks, 
and books for general reading to facilitate 
teaching-learning process of the Degree 
Programme. It is currently being developed 
as archives, which would consist docu-
ments and artefacts depicting history of 
DA.

Research and Information Centre (RIC)
RIC facilitates the research activities sta� of 
the Department. It is equipped with com-
puters with internet facilities and a collec-
tion of research articles and databases in 
Accounting and related �elds. 

�e Department has the following resource 
centres to facilitate the teaching and learn-
ing process of its postgraduate, undergrad-
uate and diploma programs. �ese centres  
were either established or renovated and 
refurbished under the World Bank spon-
sored Improving Relevance and Quality of 
Undergraduate Education (IRQUE) Proj-
ect, which was in operation in DA from 
2006 to 2010.

Accounting Resource Centre (ARC)
IT related educational activities of the 
Department revolve around the ARC, 
which houses the Department's computer 
laboratory. ARC aims to introduce new 
technologies in the student centred teach-
ing-learning process and thereby enhance 
the IT learning skills of students. �e ARC 
Laboratory is mainly used to conduct 
lectures and assignments on computer 
based accounting courses of BSc Honours 
in Accounting Degree Programme, com-
puter based accounting diploma programs 
and Master of Professional Accounting

2.1.10 Student Resource Centres 



Prof. Harendra Kariyawasam

2.1.11 Head of the Department

2.1.12 Academic Sta� 
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Emeritus Prof. M. W. Wickramarachchi
Emeritus Professor in Accounting
B.A. (Hons) (Vidyo.); M.Ec. (Acct. & Fin. Mgt.) 
(New England); PhD (Bamu); D.Sc.(ho-
noriscausa)(SJP);D.Sc.(honoriscausa) (Sabarag-
amuwa); FPFA; FCMA; FCA
wickssjp@yahoo.com

Prof.  Kennedy D. Gunawardene
Senior Professor in Accounting
B.Sc. Bus. Admin. (Special) (SJP); MBA (Colom-
bo); PhD (Computer Engineering Mgt.)
(�ailand)
kennedy@sjp.ac.lk

Prof. (Ms.) D. Samanthi N. P. Senaratne
Senior Professor in Accounting
B.Sc. Accounting (Special) (SJP); MBA 
(PIM)-USJ); PhD (Finance) (Colombo)
samanthisenaratne@sjp.ac.lk

Prof. Harendra Kariyawasam
Professor in Accounting
B.Sc. Management (Public) (Special) (SJP); 
M.Com (Kelaniya); PhD (Management) (Malay-
sia); MAAT; Dip.in FM.(India)
harendrak@sjp.ac.lk

Prof. Athula S. P. G. Manawaduge
Professor in Accounting
B.Sc. Pub. Admin. (Special) (SJP); M.A.
(Acct. & Fin.)(Lancaster);PhD (Wollongong, 
Australia); ACA 
athula@sjp.ac.lk

Prof. A. G. Dayananda
Professor in Accounting
BBA (Accounting) (Special); MBA (PIM-US-
J);ACA; ASCMA; ACMA; PhD (Manage-
ment/Business) (Malaysia); 
dayananda27@sjp.ac.lk

Prof. A. Roshan Ajward
Professor in Accounting
B.Sc. Accounting (Special) (SJP); 
FCA; FCMA; MBA (Japan); PhD (Japan)
ajward@sjp.ac.lk

Prof. (Ms.) Dileepa N. Samudrage
Professor in Acconting
B.Com. (Special) (SJP); M.Sc. (Bus.Admin) 
(SJP); M.Econ. (Japan); PhD (Business) (Japan)
dileepask@sjp.ac.lk 

Prof. W. Hilary E. Silva
Professor in Accounting
B.Com. (Special) (SJP); P.G. Dip. (Bus Analy-
sis)(Lancaster); MA (Acct.& Fin.) (Lancaster); 
PhD (SJP)
hilarysilva@yahoo.com

Prof. A. Anil Jayantha Fernando
Professor in Accounting
B.Com Special (Kelaniya), PGD in Acc & Fin 
(SJP), MBA (International Business, AIT, �ai-
land), MBA (Finance, ESCP-EAP, Paris), PhD 
(AIT/�ailand), FCA, FCMA, CPA-Australia
anil@sjp.ac.lk

Dr. W. G. Senaka Kelum
Senior Lecturer
M.Sc. (Finance & Econ.)(Leningrad); PhD 
(Accountancy) (Leningrad)
kelumg@sjp.ac.lk

Mr. P. D. C. Udayashantha
Senior Lecturer
B.Sc. Accounting (Special) (SJP); MBA 
(PIM-USJ);ACA
udayashantha@sjp.ac.lk

Dr. A. H. G. Kingsley Karunarathne
Senior Lecturer
BSc. Management (Public) Special (SJP); MBA 
(PIM); PhD (HUST-China)
kingsley@sjp.ac.lk

Dr. (Ms.) T. C. M. G. M. S. Sanjeevanie Cooray
Senior Lecturer 
B.Sc. Accounting (Special) (SJP); MBA 
(PIM-USJ); ACMA (UK); MPhil (Manchester, 
UK); PhD (SJP)
sanjeevanie.cooray@sjp.ac.lk



Ms. H. P. G. Perera
Sta� Management Assistant

Ms. L. I. Dilhani
Management Assistant

Ms. S. M. S. Kumari
Management Assistant

Mr. N. K Susitha Kumara
Works Aid

Mr. A. Malaka Eranda
Works Aid

Head, Department of Accounting, 
University of Sri Jayewardenepura, Gangodawila, 
Nugegoda, Sri Lanka.
Tel/Fax: +94 112801297; +94 112803456
E-mail: headaccounting@sjp.ac.lk
Web: www.sjp.ac.lk/fmsc/acc

2.1.13 Non-academic Sta�

2.1.14 Contact Details
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Dr. (Ms.) S. M. Chathurika P. Senevirathne
Senior Lecturer
B.Sc. Accounting (Special) (SJP); MBA (Colom-
bo); PhD (Austrailia) ; CIMA Passed Finalist
chaturika@sjp.ac.lk, chatu309@yahoo.com

Ms. Deshani C. Hettiarachchi
Senior Lecturer
BSc. Management (Public) (Special) (SJP), MSc. 
(SJP), MMS (Accounting) (Waikato, New 
Zealand), MMAT, CTHE
deshanih@sjp.ac.lk

Mr. M. A. N. Rangajeewa Herath
Senior Lecturer
B.Sc. Accounting (Special) (SJP); MBA 
(PIM-USJ);CA Sri Lanka Passed Finalist
rangajeewa@sjp.ac.lk

Mr. A. D. Nuwan Gunarathne
Senior Lecturer
B.Sc. Business Admin. (Special) (SJP); MBA 
(PIM-USJ); ACMA; ACMA (UK); CGMA; 
ACIM; Dip.in Mkt. (UK) 
nuwan@sjp.ac.lk, adnuwan@gmail.com

Ms. B. Dinushi N. Wijesinghe
Senior Lecturer
B.Sc.  Accounting  (Special)  (SJP);MBA 
(PIM-USJ)
dinu@sjp.ac.lk

Mr. H. M. T. G. C. Sandaruwan
Senior Lecturer
B.Sc. Accounting (Special) (SJP); MBA 
(PIM-USJ); ACA 
sandaruwan@sjp.ac.lk

Mr. H. M. Roshan W. Herath
Lecturer
MBA (PIM-USJ); B.Sc. Accounting  (Special) 
(SJP); ACCA A�liate; AMA
roshanherath@sjp.ac.lk

Ms. W. �ilini Yasara Cooray
Lecturer (Probationary)
B.Sc.  Business  Admin.  (Special)  (SJP); M. Sc. 
(SJP); AMA; CIMA Passed Finalist
thilinicooray@sjp.ac.lk

Ms. Amali Wathsala Henadirage
Lecturer (Probationary)
B.Sc. Accounting (Special) (SJP); ACA
amalihenadirage@sjp.ac.lk

Mr. U. Samitha U. K. Rodrigo
Instructor
B.Sc. Management (Special) (SJP); MSc (Infor-
mation Systems Management) (Colombo)
sami@sjp.ac.lk

Ms. L. W. Kapitiarachchige
Temporary Assistant Lecturer
B.A. English (Special) (SJP)
lalani.wanshika@sjp.ac.lk

Mr. M.A Gayantha Niluminda Jayasooriya
Temporary Assistant Lecturer
B.Sc. Accounting (Special) (USJ); MBA (UOC) 
Reading; AMA (ICMASL); DiCA; CIMA Passed 
Finalist, AAT Passed Finalist; ICASL Finalist; 
ACCA Finalist
gayanthajayasooriya@sjp.ac.lk

Mr. S.M. Dumindu Janith Dayaratne
Temporary Assistant Lecturer
B.Sc. Accounting (Special) (USJ); CIMA Passed 
Finalist; AAT Passed Finalist
dumindujanith@sjp.ac.lk



�e Degree in Business Administration has 
a history of more than �fty years as the 
pioneering and leading Degree Programme 
in the �eld of Business Management in Sri 
Lanka. It has earned much popularity and 
recognition from its inception. Formal 
studies in Business Administration at the 
university level in Sri Lanka commenced in 
1959/1960 under the Department of 
Economics, Business and Public Adminis-
tration at the Vidyodaya University.

 About Us2.2.1
In 1968, the Department of Economics, 
Business and Public Administration was 
reconstituted as the Department of Man-
agement Studies. Alongside these develop-
ments, in 1978, the Vidyodaya University 
was renamed as the University of Sri 
Jayewardenepura. In latter part of 1970s 
the University witnessed another turning 
point in the �eld of Management educa-
tion. As a result, the Department of Man-
agement Studies was split into two separate

BUS
BSc Honours in
Business Administration
Degree Programme

2.2 

Departments, namely Department of Busi-
ness Administration, and Department of 
Public Administration, under the Faculty of 
Management Studies and Commerce.
Since its establishment in 1980, the 
Department of Business Administration 
remains the largest academic department of 
the Faculty of Management Studies and 
Commerce. At present, the internal student 
population of the Department is nearly 
eight hundred undergraduates. In its long

history, the Department has immensely 
contributed to the progress of management 
education, corporate sector, and wider 
society of Sri Lanka. Its alumni include 
renowned corporate leaders, scholars, busi-
nesspersons, government o�cials, and 
community leaders.
�e role of the Department in the Faculty 
of Management Studies and Commerce is 
unique and signi�cant that it provides 
teaching and research support for students
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2.2.3 Objectives, Graduate
Pro�le and Expected
Learning Outcomes

2.2.2 Phases of the Degree Programme

Table 2.2.1: Phases of the Degree Programme

Phase Objective/s
1st Year      Laying the foundation of the Degree Programme - via Common Programme.
      Facilitating students to bridge, change and prepare - to continue with the Degree Programme - 
      and providing them with thorough knowledge of fundamentals, principles and theories of
      Business Management and related disciplines.
      Encouraging students to re�ect on the �rst and second phases’ learning experience and,
      facilitating to be focused and to continue (with areas of concentration as per student choice).
      Encouraging and facilitating students to critically re�ect - on learning experience - and to
      synthesise - what they learnt and are learning - and  to make a bridge - between
      ‘the University life’ and ‘Work life’.

2.2.3.1 Objectives
�e main objectives of the Department of 
Business Administration are to:

provide study programmes that o�er 
high quality learning opportunities, in 
line with the University’s Vision, 
Mission, Values and  Policies while 
keeping its students abreast of on-going 
developments in the broad area of Busi-
ness Management;
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in other departments and postgraduate 
programmes of the Faculty, mainly in the 
areas of Management, Organisational 
Behaviour, Strategy, and International 
Business Management.
�e members of the Department are active 
in research across broad areas of Manage-
ment and Organisation Studies. In order to 
enrich the research culture of the Depart-
ment, the Department initially organised 
its research activities under three research 
clusters: the Cluster for Organisation & 
Society (COS), the Cluster for Leadership 
& Strategy (CLaS), and the Cluster for 
Knowledge Management & Business Inno-
vation (CKMBI), which were given more 
formality with the establishment of the 
Research Centre for Business Management 
(RCBM). RCBM provides a scholarly 
platform for local and global researchers as 
well as the members of the Department to 
share their ideas and work. Further, RCBM 
facilitates the members of the Department 
to engage mainly in collaborative research.
�e Department o�ers a globally competi-
tive four-year special degree in Business 
Management, BSc Honours in Business 
Administration Degree, and a three-year 
external degree, B.Sc. Business Studies

(General) External Degree - hitherto 
known as B.Sc. Business Administration 
(General) External Degree—which is 
highly popular among the students who 
could not secure an internal placement in a 
public university. BSc Honours in Business 
Administration Degree continues to be the 
top choice for Sri Lankan students seeking 
rigorous training in theory and practice of 
Business Management. 
Inspired by the legacy of the Department 
and the learner-centred and research-led 
pedagogical approaches, the present curric-
ulum of BSc Honours in Business Adminis-
tration Degree is executed under four 
phases (Table 2.2.1).  �e curriculum aims 
to prepare students to take leadership roles 
in the corporate world while making them 
sensitive to ethical and social issues and 
adaptable in the dynamic business environ-
ment. �us, the programme structure of 
BSc Honours in Business Administration 
Degree, which is informed by the require-
ments of Sri Lanka Quali�cations Frame-
work and Subject Benchmark Statements 
in Management, provides students with a 
solid foundation in theory of Business 
Management and exposes them to contem-
porary business practices.

2nd Year  

3rd Year

4th Year

a.



create a challenging teaching and learn-
ing atmosphere within the  structure 
of the Department, which would enable 
students to develop their academic and 
career interests and potential;
provide support for students to develop 
interdisciplinary knowledge and analyti-
cal entrepreneurial, technical and trans-
ferable skills that allow students to holis-
tically understand organisations and 
their environment to e�ectively realise 
the corporate end-results;
provide support for students to develop 
their knowledge and competencies and 
to keep their enthusiasm in lifelong 
learning;
provide a friendly, responsive, and 
supportive academic atmosphere that is 
conducive to learn willingly, while main-
taining high academic standards;

provide a stimulating opportunity to 
learn from other Departments in the 
Faculty and also from other Faculties of 
the University to gain wider knowledge 
and multiple competencies in the broad 
areas of Management and Organisation 
Studies;
provide support for the academic sta� in 
their career development through learn-
ing and research;
deliver the programmes through class-
room interaction and innovative Learn-
ing Management Systems (LMS) to 
make sure the e�ectiveness of teach-
er-learner activities;
and
create and maintain a conducive depart-
ment culture that fosters proactiveness, 
foresightedness, creativity, cooperative-
ness and initiativeness.

2.2.3.2 Graduate Pro�le 
A graduate of the Degree in BSc Honours in Business Administration should be a ‘trailblazer’ 
who could bring his/her organisation to the next level of sustainable success in the dynamic 
business environment while being sensitive to ethical, moral and social issues (Figure 2.2.1).

Figure 2.2.1: Illustration of Graduate Pro�le
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b.

c.

d.

e.

f.

g.

h.

i.

a.

2.2.3.2.1 Graduate Attributes
Upon successful completion of the Degree, graduates should possess the following sets of 
attributes:
Table 2.2.2: Graduate Attributes

having a thorough understanding of theory and practice of Business 
Management.
ability to integrate the functional areas of Management and related
disciplines to understand and cope with the multiple realities of the 
World of Work.

b.

Knowledge in
Business
Management

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

A leader/manager  
who �inds his/her own path  
and brings the organisation  

to the next level of  
sustainable success  

Thorough understanding of 
theory and practice  

of Business Management 
 (and related disciplines)  

Personal, social and work-
oriented skills that facilitate 

to become an effective 
manager and an ethical 

citizen 

 



ability to examine and understand the full breadth of issues surrounding 
the social, environmental, regulatory and ethical concerns associated 
with business organisations.
ability to demonstrate awareness of the contemporary knowledge in 
Business Management.
ability to discover and construct new knowledge through research and 
scholarship.

having a capacity for analytical, critical, conceptual and re�ective thinking.
ability to demonstrate intellectual autonomy through independence of 
thought and openness to dissent and new ideas.
ability to work within, and lead, an interdisciplinary team of managers 
as well as co-workers in a business organisation to achieve its goals 
e�ectively, e�ciently and ethically.
ability to e�ectively communicate, negotiate and build networks with 
internal and external ‘interest groups’.
ability to apply and use state-of-the-art technologies to manage busi-
nesses e�ectively.
having a high level of  agility - ability to learn from experience and 
remain resilient and innovative in the face of changes and challenges.

c.
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d.

e.

a.
b.

c.

d.

e.

f.

Work
Oriented
Competencies

a.
b.
c.

2.2.3.3 Expected Learning Outcomes
As the Department of Business Administration foresees, a graduate in Business Administra-
tion, upon the successful completion of the Degree, should:

demonstrate an in-depth understanding of the fundamental concepts of Business Manage-
ment both from theoretical and practical perspectives. 
be able to evaluate issues regarding ‘doing business’ holistically as well as from di�erent 
perspectives, to formulate and communicate sustainable solutions to decision-makers in 
the World of Work.
have updated knowledge, skills, abilities and insights into the current practices of manage-
ment in business organisations.
be a visionary, innovative and strategy-oriented leader who can successfully initiate and 
manage any organisation towards its success.
have the conceptual capacity and practical capabilities to undertake any entrepreneurial, 
managerial or societal position locally or globally.
have an in-depth understanding of international and global dimensions of social, political 
and economic activities, and distinctive characteristics of Sri Lankan culture.
be able to make appropriate use of advanced information and communication technologies.
be a continuous learner, a resourceful catalyst and an e�ective communicator.
be a competent management graduate who could contribute towards the socio-economic 
advancement and wellbeing of the humankind.
be an ethical and socially responsible citizen with good virtues, values and morality.

a.

b.

c.

d.

e.

f.

g.
h.
i.

j.

having high respect for business ethics, human rights and equality.
being a socially responsible citizen with good virtues, values and morality.
having high commitment to create sustainable solutions for organisa-
tional, local and global level problems.

Social
Oriented
Skills

a.
b.

c.

ability to plan and achieve personal and professional goals through the life.
ability to create entrepreneurial initiatives to address social, economic 
and environmental issues.
ability to identify the need for and engage in independent and lifelong 
learning.

Personal
Skills/Lifelong
Learning



2.2.4 Programme Structure for Year II, III and IV
�e  structure  of  the  year  II  to  IV  of  BSc Honours in Business Administration  Degree 
Programme is shown in Table 2.2.3.
Table 2.2.3: BSc Honours in Business Administration Degree Programme Structure for
Year II, III and IV

Course Code Course Name Credit
Value

Notional
Hours

Course
Status

Year II - Semester I 

Year II - Semester II 

Year III - Semester I

BUS       2370 Managing Personal and Managerial Competencies         03   150         Core
BEC       2370 Macroeconomics            03   150         Core
FIN        2370 Financial Management           03   150         Core
MAR     2370 Marketing Management           03     150         Core
ACC      2370 Management Accounting           03   150         Core
DSC      2370 Operations Management           03   150         Core

BUS       2372 Business in Society           03      150          Core
BUS       2373 Business Psychology           03   150          Core
ENT       2374 Entrepreneurship and Business Development         03   150          Core
LAW    2374 Business Law            03   150          Core
ITC       2372 Business Analytics            03   150          Core

BUS      3370 Organisational Behaviour           03   150          Core
BUS      3371 Business Innovation           03   150          Core
BUS      3372 Managing for Productivity and Quality         03   150          Core
DSC      3370 Operations Research           03   150          Core
LAW    3370 New Dimensions in Business Law          03   150          Core
  Management Information Systems and
  ERP Applications     

Total No. of Credits – Semester I             18

Total No. of Credits – Semester II             15

Total No. of Credits – Semester I             18

Total Credit Value for the Second Year                           33

Year III - Semester II 
  Business Ethics and Corporate
  Social Responsibility           
BUS      3374 Contemporary Issues in Management         03   150          Core
BUS      3375 Knowledge Management           03   150          Core
BUS      3376 Leadership and Cross-Cultural Management         03    150          Core
  Research Methodology (Option 01)
  (See, Note 1) 
  Research Methods in Management
  (Option 02) (See, Note 1)   

Total No. of Credits – Semester II            15

Total Credit Value for the �ird Year            33
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ITC       3371 03         150   Core

BUS      3373 03        150                Core

BUS      3377
03        150    Core

BUS      3378



Total No. of Credits – Semester II            12
Total Credit Value for the Fourth Year            24

Total Credit Value for the Degree Programme        121

Option 02
BUS      4370 Strategic Management           03   150          Core
BUS      4371 Research Project in Management          03   300*          Core
ITC       4380 Digital Economy and Future of Work         03   150          Core
  One elective course from the List of Courses
  provided in Table 2.2.4 (See, Note 2)

Total No. of Credits – Semester I            12

Year IV - Semester II
BUS      4375 International Business Management          03   150          Core
BUS      4376 Organisational Change and Development         03   150          Core
  Internship in Management
  (Option 01) (See, Note 2) 
  Business Development: Formulation and
  Implementation II (Option 02) (See, Note 2)
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Year IV - Semester I
Option 01
BUS      4370 Strategic Management           03   150          Core
BUS      4670 Dissertation            06   600*          Core
ITC       4380 Digital Economy and Future of Work         03   150          Core

03          150** / 300***     Elective

BUS      4671

ENT      4677
06         600***  Core

* One Credit of BUS 4670: Dissertation Course and BUS 4371:  Research Project in Man-
agement Course is equal to 100 notional hours.
** One Credit of taught courses in the list of elective courses is equal to 50 notional hours.
*** One Credit of BUS 4372: Business Management Internship and ENT 4376: Business 
Development: Formulation and Implementation I courses in the list of elective courses in 
Year IV Semester I, and one Credit of BUS 4671: Internship in Management and ENT 4677: 
Business Development: Formulation and Implementation II courses in Year IV Semester II 
are equal to 100 notional hours.

Note 1: Completion of Year III - Semester II of the Degree Programme
�e students are required to complete �fteen (15) credits (�ve (05) courses with three (03) 
credits each) in this Semester. �us, in addition to the four (04) core courses in the Year III - 
Semester II, the students need to select either BUS 3377: Research Methodology (Option 
01) or BUS 3378: Research Methods in Management (Option 02) to cover the �fteen (15) 
credits requirement. BUS 3377: Research Methodology Course (Option 01) is designed for 
the students who intend to undertake BUS 4670: Dissertation—i.e., a six (06) credit course 
in the Year IV - Semester I. �e students who prefer to undertake BUS 4371: Research Proj-
ect in Management in the Year IV - Semester I—i.e., a three (03) credit course—should 
undertake BUS 3378: Research Methods in Management Course (Option 02) in the Year III 
- Semester II. 

Note 2: Completion of Year IV - Semester I of the Degree Programme
In addition to the two (02) core courses in the Year IV - Semester I, the students who follow 
BUS 4371: Research Project in Management Course (Option 02) need to undertake one 
(01) elective course listed in Table 2.2.4 to cover the twelve (12) credits requirement of the 
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2.2.5 DESCRIPTION
OF THE COURSES

A short description of the Courses o�ered 
by the Department in the Year II, III and 
IV  of  the  BSc Honours in Business 
Administration  Degree  Programme  is  
provided below.

BUS 2370:
MANAGING PERSONAL AND
MANAGERIAL COMPETENCIES
�is is a competency development course 
that covers both personal and managerial 
skills. Managing personal and managerial 
competencies has been recognised as a vital 
aspect of the sustainable success of work 
organisations as it facilitates managers to 
perform their multiple roles in work organ-
isations e�ectively. However, in today’s 
volatile environment, these competencies 
are being constantly challenged by multiple 
forces both in work organisations and wider

society. Consequently, identifying and 
developing ‘appropriate’ competencies 
among Business Management undergradu-
ates - prospective managers - have become a 
requisite. In this context, this skills-orient-
ed course seeks to cultivate critical reason-
ing and thinking among the participants 
while facilitating them to identify and 
develop their conceptual, interpersonal, 
technical and communicative skills in the 
broad area of Business Management. Also, 
this Course helps the participants to 
enhance their personal qualities such as 
values, and thereby will facilitate them to 
develop their personality. After successful 
completion of the Course, it is intended 
that the participants will be able to ‘mould’ 
themselves to become e�ective and ethical 
managers in the World of Work.

Semester (Please note that the Department has the �nal authority to determine the elective 
courses to be o�ered in this Semester based on the student demand for the courses). It should 
be noted that the students who prefer to undertake ENT 4376: Business Development: 
Formulation and Implementation I Course in the Year IV Semester I should undertake ENT 
4677: Business Development: Formulation and Implementation II Course (Option 02) in 
the Year IV Semester II, whereas the students who prefer to undertake an elective course 
other than ENT 4376: Business Development: Formulation and Implementation I Course 
in the list of elective courses in Year IV Semester I should undertake BUS 4671: Internship 
in Management Course (Option 01) in the Year IV Semester II.

Table 2.2.4: List of Elective Courses o�ered by the Department in Year IV – Semester I

Course Code Course Name Credit Value Notional
Hours

BUS 4372 Business Management Internship    03        300
BUS 4373 Indigenous Approaches to Management     03        150
BUS 4374 Sustainability and Environmental Management  03        150
BEC    4370 Development Economics     03        150
BEC 4374 Project Management     03        150
DSC 4370 Service Management     03        150
DSC 4376 Data Analysis for Managers     03        150
ENT 4376 Business Development: Formulation and Implementation I 03        300
HRM 4374 Human Resource Development    03        150
MAR 4372 Sustainability Marketing and Spirituality Management  03        150

Year IV Semester I
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BUS 2371:
ORGANISATIONAL BEHAVIOUR
Organisational Behaviour (OB) is a self-re-
liant discipline that encompasses the 
knowledge of the already established disci-
plines, such as Psychology, Sociology, Social 
Psychology, Anthropology, and Political 
Science. With the knowledge gained from 
varied disciplines, Organisational 
Behaviour provides a systematic approach 
to understand, predict and manage human 
behaviour at work. �e Course aims at 
developing individuals who possess knowl-
edge and skills for their own employability, 
either locally or globally, as well as for man-
aging people in the World of Work. �e 
Course consists of major areas in OB, such 
as individual di�erences in behaviour, 
organisational culture, motivation, manag-
ing stress, interpersonal and group 
behaviour, power and politics in organisa-
tions, leadership and organisational misbe-
haviour. With the knowledge imparted 
within the Course the learners will be able 
to understand, predict and manage the 
complex human behaviour within organi-
sations for them to become successful man-
agers.

BUS 2372:
BUSINESS IN SOCIETY
Business and Society have an intricate 
relationship that business de�nes society as 
such, and society gives shape to business. 
�e Course intends to help participants 
gain a more speci�c in-depth understand-
ing of the interplay between business, 
government, and society while paying 
special attention to how �rms manage 
those relationships. �e �rst phase of the 
Course familiarises the participants with 
some of the key concepts, such as Society, 
Business, Work, Capitalism, Globalisation, 
and Market, and issues and emerging 
trends associated with them. Having a 
profound knowledge on the key concepts, 
issues and trends, the second phase of the 
Course examines the role of business in

contemporary society in light of stakehold-
er approach to business and society, corpo-
rate social responsibility, sustainable devel-
opment, working through diversity, elimi-
nating poverty, negotiating the role of busi-
ness in society through governments, and 
morality and ethics. �ereby, the Course 
encourages the participants to critically 
re�ect on the increasingly complex inter-
play between business and society.

BUS 2373:
BUSINESS PSYCHOLOGY
Psychology is the study of people - their 
mind, what they do, think, perceive and 
feel. More precisely, Business Psychology is 
a scienti�c discipline that attempts to 
understand the science of human behaviour 
by coalescing it with the experience of the 
World of Work. �us, undoubtedly, it is a 
�eld of inquiry that attempts to improve 
employees’ wellbeing and performance by 
understanding, predicting and managing 
the human aspects in the workplace. To 
acquire such an insight, this Course exposes 
students to key psychological elements that 
are associated with managing employees in 
the workplace and enables them to synthe-
sise the modern psychological thinking 
with the key dimensions of the world of 
business and work.

BUS 3370:
ORGANISATIONAL BEHAVIOUR
Organisational Behaviour (OB) is a self-re-
liant discipline that encompasses the 
knowledge of Psychology, Sociology, Social 
Psychology, Anthropology, and Political 
Science and provides a systematic approach 
to understand, predict and manage human 
behaviour at work. �e Course aims at 
developing individuals who possess knowl-
edge and skills for their own employability, 
either locally or globally, as well as for man-
aging people in the World of Work. Organ-
isational Behaviour is o�ered to the 
students in the third year after developing a 
strong knowledge base in Business
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Psychology in the second year. �e Course 
comprises major areas in OB, such as indi-
vidual di�erences in behaviour, organisa-
tional culture, motivation, managing stress, 
interpersonal and group behaviour, power 
and politics in organisations, leadership 
and organisational misbehaviour. With the 
knowledge imparted within the Course, the 
learners will be able to understand, predict 
and manage the complex human behaviour 
within organisations for them to become 
successful managers.

BUS 3371:
BUSINESS INNOVATION
�is course aims to equip the management 
students with an understanding of di�erent 
dimensions of innovation, main issues in 
the management of innovation, and an 
appreciation of the relevant skills needed to 
manage innovation at both strategic, busi-
ness as well as operational levels. It provides 
evidence of di�erent approaches based on 
real world examples and experiences of 
leading national and international organi-
sations. �e management of innovation is 
one of the most important and challenging 
aspects of modern organisations. Innova-
tion is a fundamental driver of competitive-
ness and it plays a large part in improving 
quality of life. Innovation, and particularly 
technological innovation, is inherently 
di�cult, uncertain and risky, and most of 
the new technologies fail to be translated 
into successful products and services. Given 
this, it is essential that management 
students understand the strategies, tools 
and techniques for managing innovation.

BUS 3372:
MANAGING FOR
PRODUCTIVITY AND QUALITY
�is is an integrative skills-driven course on 
‘Productivity’ and ‘Quality’. It aims to 
provide a comprehensive knowledge and 
understanding of the fundamental concepts 
and issues of productivity and quality while 
imparting the knowledge, skills, and

attitudes required to successfully improve 
the performance in business organisations. 
Under this Course, the meaning, interde-
pendence and interrelationship of the 
concepts of productivity and quality, strate-
gies, techniques and issues encountered in 
improving productivity and quality are 
discussed in-depth. �is Course intends to 
improve students’ practical knowledge on 
productivity and quality via various active 
learning methods, such as factory visits, 
article presentations, guest lectures, and 
productivity improvement projects.

BUS 3373:
BUSINESS ETHICS AND
CORPORATE SOCIAL
RESPONSIBILITY
�is course introduces Business Ethics and 
Corporate Social Responsibility as the 
modern management approach to ethical 
questions/issues in business environment. 
Ethical issues of business organisations are 
naturally embedded within the functional 
areas of the organisations and graduates 
who do not have an adequate knowledge of 
Business Ethics and Corporate Social 
Responsibility (CSR) would �nd it di�cult 
to cope with ethical issues in organisations. 
�erefore, this Course gives not only the 
understanding of the basic theoretical 
concepts but also improves skills of identi�-
cation, analysis, and recognition of ethical 
dilemmas at workplace. Given the context, 
the Course comprises two parts. �e �rst 
part covers Business Ethics and the second 
part focuses on Corporate Social Responsi-
bility in contemporary organisations, how 
organisations should respond to the arising 
social and environmental responsibilities 
ethically. �erefore, this Course would 
persuade the students to critically think, 
analyse, and evaluate the organisational 
strategies from an ethical perspective by 
integrating ethics and corporate social 
responsibility in a business context.
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BUS 3374:
CONTEMPORARY
ISSUES IN MANAGEMENT
�is is an advanced course focused on the 
current issues in Management in a wider 
societal context. While focusing on the 
emerging trends in wider socio-political 
and economic context vis-à-vis the broad 
area of Management, this Course seeks to 
achieve two pedagogical objectives. �e 
Course, on the one hand, encourages 
participants to critically dissect and re�ect 
on contemporary issues in the World of 
Work, which they are part of. On the other 
hand, it facilitates them to explore and craft 
alternative ways and means - against ortho-
doxies in the market managerialism - to 
cope with those issues.

BUS 3375:
KNOWLEDGE MANAGEMENT
�is is an integrated course focused on the 
importance of knowledge and wisdom. 
Business in the 21st century has become 
increasingly competitive as it has become 
global. A plethora of new technologies and 
business processes, such as business intelli-
gence, content management, supply chain 
management, customer relationship man-
agement and enterprise resource manage-
ment have resulted in the rise of new infor-
mation types and interrelationships that 
require knowledge in diverse areas. Hence, 
in the quest for sustainable competitive 
advantage, organisations have �nally come 
to realise that technology alone is not what 
sustains knowledge. �e primary focus is 
on the e�ects of recognising knowledge 
within the organisation, capturing this 
knowledge, and using it to position the 
organisation in a competitive internal and 
external environment. In this Course, 
students develop skills and knowledge to 
build solutions that leverage organisational 
and individual knowledge while focusing 
on the issues of organisational transforma-
tion, change and managing knowledge 
within organisations.

BUS 3376:
LEADERSHIP AND
CROSS-CULTURAL MANAGEMENT
�is course helps students to develop 
cross-cultural intelligence by providing 
contextual knowledge, cross-cultural skills, 
and multiple perspectives which are essen-
tial qualities of a global leader. Further, it 
helps students to recognise gaps that create 
cultural con�icts and learn to value di�er-
ent cultural contexts surrounding individu-
als and organisations with which they inter-
act. It incorporates topics which highlight 
the impact of culture in the global business 
environment and considers the implica-
tions for management. Speci�cally, topics 
include cultural diversity, negotiating across 
cultures, managing communication across 
cultures, managing con�icts, understand-
ing cross-cultural ethics and corporate 
social responsibility, working in global 
teams, global leadership styles, and human 
resource requirements for performance as 
global managers. At the end of the Course, 
students are expected to have built mind-
sets and skill sets of a competent global 
leader who appreciates and leverages diver-
sity in organisations they work with. 
�rough classroom discussions, videos, case 
studies and critical analysis, the Course 
explores practical solutions for managing in 
cross-cultural business contexts.

BUS 3377:
RESEARCH METHODOLOGY
�is research-oriented course is a prerequi-
site for BUS 4670: Dissertation located in 
the Year IV- Semester I of the Degree 
Programme. With a brief introduction to 
the philosophical foundation of Social 
Science Research, the Course intends to 
provide the participants with necessary 
knowledge and skills in ‘doing’ their inde-
pendent research study in management 
(Dissertation) in the Year IV-Semester I of 
the Degree Programme. �e Course covers 
both qualitative and quantitative method-
ological approaches to Management 
Research.
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BUS 3378:
RESEARCH METHODS IN
MANAGEMENT
�is course aims to develop students’ ability 
to design and carry out a methodologically 
sound and practically relevant empirical 
research. Mainly, it is designed to provide 
the students with the necessary knowledge 
to develop an actionable research proposal 
with the aim of exploring an identi�ed 
management/organisation related problem. 
In this process, the students will gain an 
understanding of relevant research 
approaches and strategies that need to be 
followed to embark on a speci�c research 
enquiry. Consequently, this Course acts as a 
cornerstone that lays the foundation and 
facilitates the students to carry out their 
research project successfully, in the Year 
IV-Semester I.

BUS 3379:
INTERNATIONAL
BUSINESS MANAGEMENT
�is is an integrated course that provides 
the knowledge in doing business across the 
cross borders. �e Course is designed as a 
culmination of knowledge and skills from 
all management-related subjects learnt in 
the previous phases of the Degree 
Programme and how that knowledge could 
be profoundly applied in order to exploit 
the opportunities of globalisation and to 
successfully engage in overseas expansion. 
�e major areas covered in this Course 
include analysis and understanding the 
international and global environments, 
global opportunity and threat assessment, 
risk analysis and overseas market selection, 
international expansion, market entry and 
portfolio management strategies, interna-
tional trade theory, government and region-
al in�uences with respect to international 
business management. It also focuses on the 
ongoing and upcoming trends in global 
business management.

BUS 4370:
STRATEGIC MANAGEMENT
�is is an advanced and capstone course 
that draws upon knowledge of previous 
courses delivered at the �rst, second and 
third phases of the Degree Programme. �e 
purpose of this Course is to deliver a holis-
tic understanding of corporate and business 
strategy. As such, it ties previous disciplines 
together at a strategic level, in determining 
the strategic direction of organisations in 
the context of the broad general and imme-
diate competitive environment. �ereby, 
the Course exempli�es how successfully 
these strategies could be executed to ensure 
long term business survival and growth. 
�e emphasis of the Course will primarily 
be on the analysis of the external and inter-
nal environment of various organisations 
and industries using appropriate models, 
frameworks, theories and approaches. 
Students will be provided with multiple 
perspectives to view organisations or indus-
tries while guiding them to make the appro-
priate choice of future direction and alter-
native strategies in order to gain and retain 
competitive and corporate advantages.

BUS 4670:
DISSERTATION
�is course ful�ls the requirements of the 
Dissertation - i.e. the major independent 
research study component of the Degree - 
located in Year IV-Semester I of the Degree 
Programme. �ereby, during this Course, 
the ‘student-researchers’ are required to 
conduct an in-depth study on a phenome-
non and/or issue of the World of Work in a 
rigorous manner under the supervision of 
at least one senior academic member of the 
Department who is responsible to guide the 
student-researcher to ensure the scholarship 
of the Dissertation development process. 
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BUS 4371:
RESEARCH PROJECT IN
MANAGEMENT
�is is a three (3) Credit course o�ered in 
Year IV-Semester I of BSc Honours in Busi-
ness Administration Degree Programme 
which aims at conducting research in 
relation to issues in Management. Involv-
ing in research facilitates the cultivation 
and development of investigative, explor-
ative, analytical and synthesising skills 
among Management undergraduates - 
prospective managers. In this context, this 
Course directs the students to integrate 
diverse subject knowledge that they have 
gained during the initial stages of the 
Degree Programme in order to analyse a 
selected managerial problem with the use of 
a speci�ed research methodology. �is will 
enable them to conceptualise organisational 
issues and to formulate pragmatic solutions 
in the �eld of Management.

BUS 4372:
BUSINESS MANAGEMENT
INTERNSHIP
�is is a three (03) Credit course o�ered in 
Year IV-Semester I of the Degree 
Programme. �is elective Course provides 
an opportunity for students to gain practi-
cal knowledge and experience in Business 
Management and related areas while apply-
ing their conceptual and theoretical knowl-
edge of Management in everyday business 
practices. Internship placements are 
required to be found by the students and 
are required to be approved by the Intern-
ship Coordinator of the Department. �e 
progress of the students in the Course is 
subject to monitoring done by an academic 
supervisor of the Department and an 
industrial mentor. As part of this, the 
students are required to maintain a Training 
Record Book, and at the end of the Semes-
ter, the students are required to submit a 
written report that shows how the students 
gained practical exposure as interns. �e 
students’ performance is reviewed by a 
panel of lecturers at the end semester 
viva-voce examination.

BUS 4373:
INDIGENOUS
APPROACHES TO MANAGEMENT
�is is one of the elective courses o�ered in 
Year IV Semester II. �is Course will famil-
iarise the students with the fundamental 
aspects of indigenous approaches to Man-
agement while emphasising  how indige-
nous communities are managing their 
everyday a�airs. �e aim of this Course is 
to prepare undergraduates for diverse 
professional pathways, where a sound basis 
of indigenous knowledge and skills stimu-
late their intellectual curiosity for managing 
the scarce resources for sustainable  devel-
opment  of the country. Further, it will 
provide students with an overview of holis-
tic indigenous perspectives of knowledge 
systems, community management systems, 
socio and cultural systems, economic 
systems, and practicing legal and policy 
framework in ancient eras of the country. 
�is Course will also facilitate students 
with an opportunity to learn and think 
critically about how ancient organisations  
successfully engaged and managed natural 
resources,  social and economic activities, 
and managerial issues.

BUS 4374:
SUSTAINABILITY AND
ENVIRONMENTAL MANAGEMENT
�e principal objective of this Course is to 
address the question of how to become a 
successful business organisation while 
protecting the natural environment and the 
society at large. �e term ‘Sustainability’ 
expresses the signi�cance of not harming 
the environment and thereby supporting 
the long-term ecological balance of the 
earth. Hence, the Course will facilitate 
students in understanding how to create a 
better environment for the society through 
sustaining biodiversity and natural resourc-
es. �roughout the Course, students will be 
given the opportunity to acquire the neces-
sary knowledge and problem-solving skills 
that is needed to confront existing and
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future environmental issues. �us, this 
Course expects to pave the path to provide 
an in-depth understanding of the natural 
environment, human-environment inter-
connection, and knowledge of global and 
local environmental issues, environmental 
policies, and how these policies help to 
overcome environmental challenges.

BUS 4375:
INTERNATIONAL
BUSINESS MANAGEMENT
�is is an advanced course that provides the 
knowledge in doing business in the global-
ised world. �e Course is designed as a 
culmination of knowledge and skills from 
all management-related subjects learned in 
the previous phases of the Degree 
Programme and how that knowledge could 
be profoundly applied in order to exploit 
the opportunities of globalisation and to 
successfully engage in overseas expansion. 
�e major areas covered in this course 
include analysis and understanding the 
international and global environments, 
global opportunity and threat assessment, 
risk analysis and overseas market selection, 
international expansion, market entry and 
portfolio management strategies, interna-
tional trade theory, government and region-
al in�uences with respect to international 
business management. It also focuses on the 
ongoing and upcoming trends in global 
business management.

BUS 4376:
ORGANISATIONAL
CHANGE AND DEVELOPMENT
�e deep interconnections developing due 
to participating in a global economy have 
ushered in great business opportunities and 
great turmoil for modern organisations. 
�us, in this ever-dynamic business envi-
ronment, change has become a constant. 
Since change often involves resistance, 
which is mainly psychological, it is impera-
tive for managers to understand the 
behavioural dynamics of change in order
for it to be e�ectively implemented and 
managed. �us, this Course explores the 
behavioural side of change and how chang-
es in the organisational structure, systems 

and processes can ensure organisational 
e�ectiveness. Further, with the preliminary 
aim of developing future managers who are 
capable of contributing to organisational 
change and development initiatives, this 
Course expects to equip students with the 
knowledge and skills that would positively 
contribute towards organisational based 
with the use of appropriate.

BUS 4671:
INTERNSHIP IN MANAGEMENT 
�is is a six (6) credit course o�ered in the 
Year IV-Semester II of the Degree 
Programme. Since the emerging trends in 
the World of Work compel undergraduates 
to absorb more professional skills, the 
Course provides them with an opportunity 
to be acquainted with real world business 
scenarios and practical management appli-
cations in Business Management and relat-
ed areas by working as interns in private, 
public or third sector organisations. �e 
management training and work policy of 
the Department spells out the speci�c 
guidelines on how to engage in practical 
training in Management and what type of 
employment should be selected. Students 
are required to engage in Practical Training 
in Management in an organisation permit-
ted by the Department for a semester (at 
least 500 training hours). �e ‘industrial 
mentors’ and ‘academic members’ of the 
Department continuously supervise the 
student’s active engagement and improve-
ment throughout the Course. 

2.2.6 Professional and
Industry Links 

�e Department of Business Administra-
tion is willing to develop strong links and 
close ties with major private and public 
sector professional bodies and organisa-
tions. �e Degree Programme in Business 
Administration has been highly recognised 
by local and international corporate 
entities, professional bodies and foreign 
universities.



Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA49         

�e student resource centre of the Depart-
ment is managed by the Executive Com-
mittee of ABA. �e Resource Centre 
includes a mini library with modern man-
agement text books, management related 
articles, �eld assignments of the students, 
guest lecture reports prepared by the 
students.

Deshamanya Professor Linus De Silva 
Memorial Gold Medal: �is Gold 
Medal is awarded to the student of the 
Department of Business Administration 
who has earned a First or Second Upper 
Class Level Degree pass with the highest 
marks in the BSc Honours in Business 
Administration Degree Programme.

Professor R. A. A. Perera Memorial 
Gold Medal: �is Gold Medal is 
awarded to the student of the Depart-
ment of Business Administration who 
has earned the highest marks for the 
BSc Honours in Business Administra-
tion Degree Programme completed in 
the English Medium.

W. M. A. Weerakoon Memorial Gold 
Medal: �is Gold Medal is awarded to 
the student of the Department of Busi-
ness Administration who has earned the 
highest marks in the Operations 
Research subject of the BSc Honours in 
Business Administration Degree 
Programme.

�e Association of Business Administration 
(ABA) was established in 1986 as the 
formal student association of the Depart-
ment of Business Administration. �e main 
objective of the association is to engage in 
activities which enhance students’ knowl-
edge and skills and the activities which 
support for the betterment of the Depart-
ment. Its membership is open to all the 
internal students of the Department. �e 
o�ce bearers are appointed on annual basis 
according to the Constitution of the Associ-
ation. An advisory board which consists of 
the academic sta� of the Department over-
sees and coordinates all activities of ABA.
ABA organises and conducts many extra-
curricular activities, such as �eld tours, 
outbound trainings, guest lectures, sports, 
entertainment, welfare activities, and talent 
stimulation activities. ‘Business Night’ 
(Welcome and Going-Down Ceremony of 
the students of the Department), ‘VERVE’
(Inter-school Debating Competition and  

Talent Show), ‘J’Pura Premier League’ 
(Inter-University Cricket Tournament), 
‘Moves’ (Inter-university Duet Dancing 
Competition), and ‘Chala Roo’ (Art and 
Photographic Exhibition) are the main 
regular events organised by ABA each year. 
Further, ABA publishes ‘Biz Track’, an 
annual student magazine, and ‘Business 
Legacy E-Magazine’, an annual magazine 
to provide support, guidance and inspira-
tion for the students who sit for the G.C.E 
Advanced Level Examination in Commerce 
Stream.

2.2.8 Student Association (ABA)

2.2.9 Student Resource Centre 

2.2.10 Medals and Scholarships

•

•

•

2.2.7 Employment
Opportunities 

Being the pioneer Department in the �eld 
of Business Administration, over the past 
60 years, the Department has produced a 
number of eminent professors, and promi-
nent business leaders, politicians and entre-
preneurs in Sri Lanka. Moreover, enumera-
ble executive and managerial level positions 
in the public and private sector organisa-
tions in our country are held by the gradu-
ates produced by the Department of Busi-
ness Administration. �ere are more than 
5000 Business Administration Graduates 
who are holding responsible managerial 
and top leadership positions in the private 
and public local and international organisa-
tions. Enormous job opportunities are 
available for our graduates, since the 
expanding modern-day business organisa-
tions are now looking for competent man-
agement graduates with interdisciplinary 
knowledge, entrepreneurial �avour, 
productivity and quality consciousness, 
leadership and strategy orientation.
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Prof. (Ms.) Hemamalie Gunatilaka
Professor
B.Sc. Public Admin. (Special) (SJP); M.Sc. 
Mgt.(SJP); PhD (Warwick); PG Cert.in HRM 
(PIM-SJP); CTHE (Colombo); SEDA (UK)
E-mail: hemamalieg@sjp.ac.lk

Prof. (Ms.) M.D. Pushpakumari
Professor
B.Sc. Public Admin. (Special)(SJP); MBA 
(Colombo); M.A. (UK); PhD (Meijo, Japan); 
CTHE (Colombo)
E-mail: pushpakumarimd@sjp.ac.lk

Prof. (Ms.) Rupika Senadheera
Professor
B.Sc. Business Admin.(Special)(SJP); M.Sc. 
Mgt.(SJP); PhD (Colombo); PGDM in Business 
Mgt. (Colombo),
E-mail: rupika@sjp.ac.lk

Mr. Marlon Gunasekera
Senior Lecturer
B.Sc. Business Admin.(Special)(SJP); MBA 
(PIM-SJP); ACMA(UK); MAAT(SL)
E-mail: marlon@sjp.ac.lk

Dr. (Ms.) M. W. Kalyani
Senior Lecturer 
B.Com. (Special)(SJP); M.Sc.Mgt.(SJP); PhD in 
Management
E-mail: kalyani@sjp.ac.lk

Dr. Dhammika Jayawardena
Senior Lecturer
B.Sc. Business Admin.(Special)(SJP); MBA 
(PIM-SJP); PhD (Leicester); Attorney-at-Law 
E-mail: dhammika@sjp.ac.lk

Dr. (Ms.) Seshika Kariyapperuma
Senior Lecturer 
B.Sc. Business Admin.(Special)(SJP); MBA 
(PIM-SJP); PhD (PIM-SJP); CTHE (Colombo)
E-mail: seshika@sjp.ac.lk

Dr. Ayesha Kotuwage
Senior Lecturer 
B.Sc.  Business  Admin.  (Special)  (SJP);  M.Sc. 
Mgt.(SJP); PhD in Management; CTHE 
(Colombo)
E-mail: ayesha.usjp@sjp.ac.lk 

Ms. Jeevanie Senevirathne
Senior Lecturer 
B.A. Business Admin. (Special)(Sta�ordshire); 
M.Sc. Mgt.(SJP); CTHE (Colombo); SEDA 
(UK)
E-mail: jeevani@sjp.ac.lk

Ms. Yasanthi Alahakoon
Senior Lecturer 
B.Sc. Business Admin. (Special) (SJP); MBA 
(PIM-SJP); CTHE (SJP);  ACIM (UK); CIMA 
(UK) Passed Finalist
E-mail: yasanthi@sjp.ac.lk

Ms. Gayani Samarakoon
Senior Lecturer 
B.Sc. Business Admin. (Special) (SJP); M.Sc. 
Mgt. (SJP); CTHE (SJP)
E-mail: samarakoon@sjp.ac.lk

Ms. Nayomi De Peiris
Senior Lecturer 
B.Sc. Business Admin. (Special) (SJP); M.Sc. 
Mgt. (SJP); CTHE (SJP)
E-mail: nayomipeiris@sjp.ac.lk

Dr. (Ms.) M. W. Kalyani

2.2.11

2.2.12

Head of the Department

Academic Sta� of the
Department



Ms. Vidya Samarasinha
Lecturer (Probationary)
B.Sc. Business  Admin.  (Special)  (SJP);  MBA 
(PIM-SJP); CTHE (SJP); CIMA (UK) Passed 
Finalist
E-mail: vidya@sjp.ac.lk

Ms. Denanjalee Gunaratne 
Lecturer (Probationary)
B.Sc.  Business  Admin.  (Special)  (SJP);  M.Sc. 
International Business (Leeds, UK); CTHE 
(SJP); CIMA (UK) Passed Finalist
E-mail: denanjalee@sjp.ac.lk

Mr. Nirmal Chathuranga
Lecturer (Probationary)
B.Sc. Business Admin. (Special) (SJP)
E-mail: nirmal@sjp.ac.lk

Ms. Kalani Madhuwanthi
Temporary Assistant Lecturer
B.Sc. Business Admin. (Special) (SJP)
E-mail: kalani@sjp.ac.lk

Ms. Anuruddika Jayathilaka
Temporary Assistant Lecturer
B.Sc. Business Admin. (Special) (SJP)
E-mail: anuruddikakumudu@sjp.ac.lk

Ms. Bhagya Fernando
Temporary Assistant Lecturer
B.Sc. Business Admin. (Special) (SJP); ACIM 
(UK)
E-mail: bhagyadewmini@sjp.ac.lk

Mr. �arindu Perera
Temporary Assistant Lecturer
B.Sc. Business Admin. (Special) (SJP)
E-mail: tharindusandaruwan@sjp.ac.lk

Ms. Pramoda Karunarathna
Temporary Assistant Lecturer
B.Sc. Business Admin. (Special) (SJP)
E-mail: pramodabhavani@sjp.ac.lk
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Ms. Risini Ilangasinha
Senior Lecturer 
B.Sc. Business Admin. (Special) (SJP); M.Sc. 
Mgt. (SJP); CTHE (SJP)
E-mail: risini@ sjp.ac.lk

Ms. Vasana Kaushalya
Senior Lecturer
B.Sc. Business Admin. (Special) (SJP); MBA 
(PIM-SJP); CTHE (SJP)
E-mail: vasana@sjp.ac.lk

Mr. Pathum Kodikara
Senior Lecturer 
B.Sc. Business Admin. (Special) (SJP); MBA 
(PIM-SJP); CTHE (SJP)
E-mail: pathumkodikara@sjp.ac.lk

Mr. �ushara Dassanayake
Senior Lecturer
B.Sc. Business Admin. (Special) (SJP); MBA 
(PIM-SJP); CTHE (SJP); CIMA (UK) Passed 
Finalist
E-mail: thushara@sjp.ac.lk

Mr. Pradeep Kumara
Senior Lecturer
B.Sc. Business Admin. (Special) (SJP); MBA(Co-
lombo); CTHE (SJP)
E-mail: pradeepk@sjp.ac.lk

Ms. Nikeshala Weerasekara
Senior Lecturer
B.Sc. Business Admin. (Special) (SJP); Master of 
Financial Economics  (UOC); MPhil (Colombo); 
CTHE (SJP); ACMA, CGMA; AIB (Institute of 
Bankers of Sri Lanka)
E-mail: nikeshalawe@sjp.ac.lk

Ms. Bhagya Jayesekera
Lecturer (Probationary)
B.Sc.  Business  Admin.  (Special)  (SJP);  M.Sc. 
Mgt. (SJP); CTHE (SJP); CIMA (UK) Passed 
Finalist
E-mail: bhagya@sjp.ac.lk

Ms. Pivindi Alwis
Lecturer (Probationary)
B.Sc.  Business  Admin.  (Special)  (SJP);  MBA 
(PIM-SJP); CTHE (SJP); CIMA (UK) Passed 
Finalist
E-mail: pivindi@sjp.ac.lk



Ms. C.D. Senasinghe
Senior Sta� Management Assistant
E-mail: chamindasenasinghe@sjp.ac.lk 

Ms. P. R. Chathurani
Management Assistant
E-mail: randikachathurani@gmail.com

Ms. W. P. D. H. Weerawarna
Stenographer
E-mail: weerawarna1983@gmail.com

Mr. A. M. P. S. Alahakoon
O�ce Assistant

Mr. D.A. Dushyantha
O�ce Assistant

Head
Department of Business Administration
Telephone: +94-(0)-112803472
Extension: 8824
Fax: +94-(0)-112803114
E-mail: busadmin@sjp.ac.lk 
Web: http://mgt.sjp.ac.lk/bus/

Web link to the unique online Learning
Management System of the Department
http://lms.mgt.sjp.ac.lk/course/index.php?
categoryid=31

2.2.13 Non Academic Sta� of the
Department

2.2.14 Contact Details
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(Business  Economics) (Special) Degree 
Programme in 2002, a four year 
fully-�edged degree programme o�ered by 
the Department of Business Economics of 
the FMSC, which is currently one of the 
pioneering degree programmes of this 
nature in the university system in Sri Lanka.
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BEC
BSc Honours in
Business Administration
(Business Economics)
Degree Programme

2.3 

 Evolution2.3.1
Business Economics was introduced as an 
area of specialisation to the B.Sc. Business  
Administration  Degree  Programme  within  
the Department of Business Administration 
in the  year  1995.  Due  to  unprecedented 
demand earned, it was later developed
into the B.Sc. Business   Administration



2.3.2
Objective and the
Graduate Pro�le of the
Degree Programme
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Experience of the Best Student 
Having achieved the fourth-best z-score 
from 2015 A/Ls, choosing BSc Honours in 
Business Administration (Business 
Economics) degree programme over other 
popular selections was a decision I have not 
second-guessed. Your life is an accumula-
tion of choices and choosing a bachelor's 
specialisation is crucial since it determines 
and in�uences your future professional and 
personal life.  �e fact that it does not 
restrict you to a core specialisation was the 
main reason I chose Business Economics. 
You can use the combination of Manage-
ment and Economics to thrive in domains 
such as investment management, �nance, 
operations management, research and 
development and core economics. �us it is 
a smart option to reduce your opportunity 
cost and explore your capabilities.
�e program curriculum is designed to 
provide you with the necessary theoretical 
knowledge and practical skills to pursue a 
career locally as well as globally.  �e 
department's supportive culture is what sets 
it apart. �e department also encourages 
students to participate in social, profession-
al, and skill-building activities that enrich 
their time at the department. Looking back 
on the four-year journey, I am thankful for 
the BIZCON family. �e incredible dedi-
cation of lecturers and the pleasant culture 
is what propels its students to success.
Ms.Kreda Shiwanthi
Highest GPA Holder of the FMSC
(2015/16 Batch)"

�is degree programme possesses vital attri-
butes that would inculcate positive 
attitudes and approaches within the 
students throughout the four year period, 
creating a sound knowledge base that is 
imperative for a realistic work environ-
ment. �e students are inculcated with a 
value system which would support them 
adapt to any work environment to be 
successful in their future careers. In order to 
achieve these goals, the programme is 
impregnate with special courses that would 
acquire the directions and expertise of 
well-versed trainers from the industry.

�is degree programme, speci�cally 
designed to bridge the gap between theory 
and practice in Economics, which is direct-
ly relevant to the business, aims to mould 
undergraduates to meet the ever increasing 
industrial demands in �elds of Manage-
ment and Economics.
�e successful completion of the degree 
programme grants a �rm base to the under-
graduates, on economic theory and skills in 
management which will enable them to 
optimally perform at decision making 
process in any given organisation. �e 
Department facilitates the development of 
the undergraduates in areas of research, 
analysis, communication, teamwork, and 
decision making to enhance personal, 
social, and nationwide development.

Graduate Pro�le
BSc Honours in Business Administration 
(Business Economics) degree programme is 
a blend of Management and Economics 
disciplines. A graduate of this degree 
programme is well equipped with advanced 
theoretical knowledge of Management and 
Economics and possesses necessary skills to 
apply such knowledge in making business 
decisions and/or in formulating develop-
ment policies within turbulent environ-
ments at local and global level. 
Analytical skills, critical thinking, rational  
decision making, awareness on the current 
developments and new trends in �elds of 
Management and Economics are some of 
the root competencies this degree 
programme cultivates in an undergraduate 
in a dynamic fashion.
An integral part of the degree programme is 
the research study which in turn contrib-
utes to national as well as global develop-
ment via disseminating knowledge emerged 
from researching on contemporary issues.



2.3.3 Programme Structure
for Years II, III and IV

At the beginning of the �rst semester of the 
third year, the students following this 
degree programme are required to select an 
area of specialisation out of the following 
three options. �e compulsory and option-
al courses of certain semesters would di�er 
depending on the selected area of specialisa-
tion. 

be equipped with knowledge on policy 
studies, policy-making, analysis,
development research and evaluation. 
�ere are vast employment opportunities in 
numerous local and international insti-
tutes/agencies such as the Central Bank of 
Sri Lanka, International Monetary Fund, 
Asian Development Bank, United Nations, 
World Bank etc.

3. International Economics and
    Business (IEB) 
�is area of study mainly focuses on the 
development of the global marketplace, 
and it explores its rami�cations in an 
increasingly globalised environment for 
trade and �nance. At the end of the study 
programme, the students will gain an 
insight into the key international trade and 
�nance problems with a comprehensive 
overview of the role of di�erent organisa-
tions that are involved in international 
business. �is discipline will open di�erent 
avenues for the students in �elds such as; 
international �nance, trade and global busi-
ness, international business strategy devel-
opment and consultancy, shipping, logis-
tics, freight and customs clearance.

Depending on the selection of the speciali-
sation area, the core subjects of certain 
semesters would be diferent.
�e structure for years II to IV of the BSc 
Honours in Business Administration (Busi-
ness Economics) Degree Programme is 
depicted in Table 2.3.1.

Table 2.3.1: BSc Honours in Business Administration (Business Economics) Degree
Programme Structure for Years II, III and IV

Course Code Course Title Course
Status

Notional
Hours

Credit
Hours

Year II - Semester I 
BEC  2370 Macroeconomics           Core  150            03
FIN  2370 Financial Management          Core  150            03
MAR  2370 Marketing Management          Core  150            03
DSC  2370 Operations Management          Core  150            03
ACC  2370 Management Accounting          Core  150            03
BEC  2201 English for Business Economics Part I (1)        Core Annual Assessment
Total No. of Credits – Semester I                  15
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1. Banking (BNK)
�is study area encompasses a range of 
disciplines such as commercial banking, 
central banking, monetary policy analysis, 
�nancial market analysis, etc. At the end of 
this study programme, students will be able 
to gain the necessary pro�ciency to manage 
a �rm, mitigating the risks in the �nancial 
system while analysing the monetary policy 
at the macro level. �e specialised nature of 
this area will enable the students to chair 
top-level management positions at given 
institutions, especially in the banking and 
�nance sector like the Central Bank of Sri 
Lanka, security market, commercial banks, 
and other �nancial institutions.

2. Development Studies (DS)
�is is an interdisciplinary study area which 
trains the students to understand the com-
plex processes of economic development 
and to solve development problems. At the 
end of this study programme, students will 



Year III - Semester I 

Year III - Semester II 

BEC  3370 Managerial Economics           Core  150            03
BEC  3371 Econometrics           Core  150            03
DSC  3371 Operations Research            Core  150            03
  Management Information Systems and
  ERP Applications 
BEC  3372 International Economic Relations    Core (DS)   150            03
BEC  3373 International Investment and Finance   Core (IEB)   150            03
BEC  3101 Personal and Professional Development (1)         Core Annual Assessment
BEC  3201 English for Business Economics Part II (1)         Core Annual Assessment
BNK Students can select ONE course from the two courses mentioned below
FIN  3371 Business Valuation �eory and Applications Elective (BNK)   150            03
FIN  3372 Credit and Treasury Management  Elective (BNK)   150            03

BEC  3374 Project Management          Core   150            03
BEC  3375 Monetary Economics          Core   150            03
BEC  3376 Commercial Banking    Core (BNK)   150            03
BEC  3377 Financial Economics    Core (BNK)   150            03
BEC  3378 Economics of Innovation     Core (DS)   150            03
BEC  3379 Economics of Labour       Core (DS)   150            03
DSC  3380 International Logistic Management    Core (IEB)   150            03
FIN  3376 International Financial Management     Core (IEB)   150            03
BEC  3101 Personal and Professional Development (1)        Core    50            01
BEC  3201 English for Business Economics Part II (1)        Core   100            02
BNK Students can select ONE course from the three courses mentioned below
FIN  3375 Investment and Portfolio Management Elective (BNK)   150            03
FIN  3373 Financial Modelling and Forecasting  Elective (BNK)   150            03
FIN  3377 Bank Management   Elective (BNK)   150            03
DS students can select ONE course from the two courses mentioned below
LAW  3375 Labour Law and Industrial Relations  Elective (DS)   150            03
BEC  3377 Financial Economics   Elective (DS)   150            03
IEB students can take ONE course from the two courses mentioned below
BEC  3377 Financial Economics   Elective (IEB)   150            03
  International Procurement and
  Supply Chain Management 

Total No. of Credits – Semester I                  15

Total No. of Credits – Semester II                  18
Total Credit Value for the �ird Year                  33
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Year II - Semester II 
BEC  2371 Advanced Economics          Core  150            03
BUS  2371 Organisational Behaviour          Core  150            03
ITC  2372 Business Analytics           Core  150            03
BEC  2372 Mathematical Economics          Core  150            03
BEC  2201 English for Business Economics Part I (1)        Core  100            02
Students can select ONE course from the three courses mentioned below
FIN  2372 Advanced Corporate Finance       Elective  150            03
DSC  2371 Supply Chain Management        Elective  150            03
ENT  2375 Entrepreneurship          Elective  150            03
Total No. of Credits – Semester II                  17
Total Credit Value for the Second Year                  32

ITC  3371 Core          150     03

Elective (IEB)   150            03DSC  3379



2.3.4 Description of Courses

A short description of courses o�ered in the 
years II to IV of the BSc Honours in Busi-
ness Administration (Business Economics) 
Degree Programme is provided below.
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Total Credit Value for the Fourth Year                  30

Year IV - Semester I 
BEC  4370 Development Economics          Core  150            03
BUS  4370 Strategic Management          Core  150            03
BEC  4371 Research Methodology          Core  150            03
BEC  4372 International Trade and Payments         Core  150            03
BEC  4373 Environmental Economics     Core (DS)  150            03
LAW  4370 International Trade and Investment Law   Core (IEB)  150            03
BNK Students can select ONE course from the two courses mentioned below
FIN  4372 Financial Risk Management  Elective (BNK)  150            03
FIN  4374 Insurance and Actuarial Finance  Elective (BNK)  150            03
Total No. of Credits – Semester I                  15

Year IV - Semester II 
BEC  4375 Money and Banking    Core (BNK)  150            03
BEC  4376 Contemporary Issues in Global Economy Core (DS/IEB)  150            03
BEC  4670 Internship Training          Core  600            06
BEC  4671 Independent Study in Business Economics        Core  600            06
Total No. of Credits – Semester II                  15

Note 1: Courses are assessed on annual basis

BEC 2370:
MACROECONOMICS
�is basic course provides students with the 
comprehensive understanding of the aggre-
gate economic system. �is is a compulsory 
course which covers the topics of concepts 
of aggregate demand and supply, national 
income and product measures, consump-
tion and investment, supply side economics 
and its applications, use of �scal, monetary, 
exchange rate policies to guide the econo-
my, employment, and in�ation. It also 
encompasses macroeconomic analysis in 
both closed and open economy, with 
income-expenditure, IS-LM and modern 
approaches. At the end of this course, 
students will be able to understand the 
macroeconomic concepts, measurements 
and issues, the sectoral composition of an 
economy and the interrelationships among

the various macroeconomic variables in the 
economy. Pre-requisites for this course are 
Business Mathematics and Microeconom-
ics.

BEC 2371:
ADVANCED ECONOMICS
�is is an extended analysis of the Micro-
economics and Macroeconomics courses. 
�is course intends to discuss advanced 
topics in economics to equip students with 
extensive knowledge in economics neces-
sary to make both �rm-level and macro-lev-
el decisions. �is is a compulsory course 
covering the concepts, theories, and appli-
cations of advanced economics. First 
module of the course focuses on economic 
models, testing the validity of models and 
discussion on importance of models in 
economics. �en the foundation of 
economics is discussed under economic 
thought in the second module. �ird 
module focuses on the cost-bene�t analysis 
and welfare economics. At the end of the 
course, students will have an enhanced 
ability to understand and critically assess 
contemporary advanced economic 
concepts across a broad spectrum of 
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economics. Microeconomics, Macroeco-
nomics, Business Mathematics, Business 
Statistics and Mathematical Economics are 
pre-requisites for this course.

BEC 2372:
MATHEMATICAL ECONOMICS
�e course of Mathematical Economics 
extends the discussions of Business Mathe-
matics and Business Statistics into its appli-
cations in Economics. �is course consists 
with two modules. First module of the 
course discusses the applications of mathe-
matical methods in investigating economic 
theories and scrutinising issues available in 
economics. It covers applications of linear 
and non-linear models, di�erential calcu-
lus, integration, di�erential equations, 
matrix algebra and continuous time 
models. �e course permits formulation 
and derivation of key relationships in a 
theory with clarity, generality, rigour, and 
simplicity. Second module of the course 
discusses the basic econometric tools used 
to analyse the real-world economic activi-
ties. It focuses on applications and issues 
related to estimation, inference, and linear 
models. Pre-requisites of this course are 
Business Mathematics, Business Statistics, 
Microeconomics and Macroeconomics. 

BEC 2201:
ENGLISH FOR
BUSINESS ECONOMICS PART I
�e aim of this course is to further develop 
and reinforce the four basic language skills, 
foster students’ critical attitude towards the 
topics discussed and build up their compe-
tence in using English in real situations, 
further helping students to communicate 
more e�ectively and con�dently in English 
and improving listening comprehension 
skills, participating in class discussions, 
making group presentations, asking and 
answering questions. On successful com-
pletion of this course, students will be able 
to develop their communication skills to 
help them in their university studies,

recognise the importance of communica-
tion in English, understand contexts of 
communication, communicate clearly on a 
variety of di�erent contexts to a wide range 
of audiences, e�ectively formulate argu-
ments and communicate research �ndings 
through the process of researching and 
con�dently engage in constructive and 
critical dialogue.

BEC 3370:
MANAGERIAL ECONOMICS
�is course is an extended analysis of 
Microeconomics and Macroeconomics, 
which aims to provide students with an 
advanced knowledge on application of 
economic theory and decision science tools 
in in-�rm managerial decision making. 
�is is a compulsory course with the main 
subject areas of demand analysis, demand 
estimation and forecasting, advanced 
production and cost analysis, market struc-
tures, game theory and strategic behaviour, 
pricing practices and business and govern-
ment decision making. At the end of the 
course, students will be able to comprehend 
the importance of economics in business 
decision making, explore the dynamic deci-
sion environment of a �rm and apply quan-
titative and qualitative economic tools for 
decision support in order to achieve organi-
sational objectives. Pre-requisites of this 
course are Microeconomics, Macroeco-
nomics, Business Mathematics and Busi-
ness Statistics.

BEC 3371:
ECONOMETRICS 
�is advanced course provides students 
with an introduction to the theory and 
practice of Econometrics, and experience in 
estimating econometric models with actual 
data. �is is a compulsory course which 
mainly focuses on techniques for estimat-
ing regression models, on problems com-
monly encountered in estimating such 
models, and on interpreting the estimates 
from such models. It covers the basic
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econometric concepts, simple and multiple 
regression analysis, basic econometric prob-
lems, simultaneous-equation models, panel 
data regression models, and time series 
econometrics. �is course will be taught 
through lectures, practical sessions, and 
tutorials. Software packages will be used in 
practical sessions. At the end of the course, 
students will be able to de�ne key concepts 
in econometrics and analyse di�erent types 
of data using statistical software and inter-
pret the results. Business Statistics, Mathe-
matical Economics are pre-requisites for 
this course.

BEC 3372:
INTERNATIONAL
ECONOMIC RELATIONS
�is course is designed to give a compre-
hensive understanding on the international 
dimensions of business and economic oper-
ations mainly with respect to the global 
economic factors at play. �is is a core 
course for students specialising in Develop-
ment Studies. �e course covers operations 
of international economic and monetary 
organisations and their role in global econ-
omy, economic integration among coun-
tries and regions, operations of internation-
al business in global market and interna-
tional economic policy of Sri Lanka. By the 
end of this course, students will be able to 
apply their knowledge of institutions, 
policies, and market dynamics in global 
economy.

BEC 3373:
INTERNATIONAL
INVESTMENT AND FINANCE
�is course delivers the theoretical frame-
work, the analytical tools and practical 
issues that are critical for international 
investment and �nancial management. �e 
aim of this course is two-fold: to introduce 
relevant economic theories, models, and 
empirical works in areas of International 
Finance; and to apply theories, models, and 
practical tools to deliver total return to

investors in the international context. �is 
is a compulsory course under International 
Economics and Business specialisation. �e 
course covers the topics of balance of 
payments analysis, exchange rates and their 
determination, �nancial globalisation, the 
challenges, and opportunities presented by 
single currency areas like the Euro area, 
downsides of �nancial globalisation, how 
�nancial crises are transmitted internation-
ally and how multinational �rms use �nan-
cial instruments to �nance their operations 
and reduce risks. Pre-requisites of this 
course are Microeconomics and Macroeco-
nomics.

BEC 3374:
PROJECT MANAGEMENT
�is advanced course provides the students 
with knowledge and skills on Project Man-
agement in business organisations or entire-
ly project-based organisations. �is is a 
compulsory course which covers the theo-
retical foundation of Project Management 
techniques, software training and practical 
elements of real-world projects undertaken 
by the students. �is course studies the 
nine basic Project Management knowledge 
areas: project integration management, 
scope management, schedule management, 
cost management, quality management, 
human resource management, risk manage-
ment, communication management and 
procurement management. In addition, the 
students undergo a thorough training in 
MS Project software (usually the latest 
accessible version) to be competent in 
meeting the challenges in the real business 
setup under project management. �is 
course enables the students to manage a 
project e�ectively throughout its life cycle 
and to use MS Project software to apply 
those principles and techniques discussed. 
Pre-requisites of this course are Principles of 
Management, Microeconomics, Human 
Resource Management, Financial Manage-
ment and Operations Management.
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BEC 3375:
MONETARY ECONOMICS
�is is an advanced course with the objec-
tive of analysing the monetary theory to 
understand the e�ect of change in mone-
tary variables on the macroeconomic 
system. It introduces and solves number of 
models allowing students to see exactly how 
these models work and what di�erentiates 
one from another. �is is a compulsory 
course which covers topics of money 
supply, money demand, monetary policy 
transmission mechanism, in�ation and 
optimal in�ation rate, neutrality of money, 
monetary policy targets and rules, mone-
tary policy in open economies, time incon-
sistency of monetary policy, uncertainties 
of monetary policy designs and monetary 
policy frameworks. At the end of this 
course, students should be able to under-
stand and analyse monetary links in the 
context of monetary policy transmission 
mechanism. Microeconomics and Macro-
economics are pre-requisites for this course.

BEC 3376:
COMMERCIAL BANKING
�e course is designed to equip students 
with knowledge of commercial banking 
practices in the regulatory framework and 
their contribution to economic growth and 
development. �is course examines the 
ways in which modern commercial banks 
are operating in the face of various shocks, 
locally or internationally, such as economic 
and political, and how these operating 
practices contribute to economic growth 
and development of modern economies. It 
covers topics of commercial banks and their 
regulatory framework, commercial banking 
practices in reaching economic develop-
ment and commercial banking in the global 
economy. To follow this course, students 
should complete Microeconomics and 
Macroeconomics courses as the pre-requi-
sites.

BEC 3377:
FINANCIAL ECONOMICS
�is course integrates the theory of �nance 
and �nancial institutions into the main 
body of economic theory with the aim of 
providing students with an in-depth under-
standing of overall �nancial market. �is is 
an extended analysis of Microeconomics 
and Macroeconomics courses with a special 
focus on the �nancial market. �is course is 
compulsory for Banking Students and 
elective for Development Studies and Inter-
national Economics and Business students. 
It covers the areas of behaviour of interest 
rate, the risk and term structure of interest 
rates, theories of the term structure of inter-
est rates, interest rate and bond market, the 
e�cient markets theory, economic analysis 
of �nancial structure and the foreign 
exchange market. �is course enables the 
students to gain a profound knowledge of 
�nancial markets in a microeconomic and 
macroeconomic context and to develop 
analytical skills and thinking ability to 
evaluate the behaviour of national and 
international �nancial markets and institu-
tions. Business Mathematics, Business 
Statistics, Microeconomics and Macroeco-
nomics courses provide the pre-requisites 
for this course.

BEC 3378:
ECONOMICS OF INNOVATION
�is advanced course intends to discuss the 
economics behind innovation with the 
objective of illustrating incentive policy 
frameworks for innovations within the 
context of developed countries’ experienc-
es. �is is a compulsory course under the 
Development Studies specialisation. �e 
course focuses on three modules: �rst, 
innovation and intellectual property rights; 
secondly, the innovation incentives and the 
positive externalities generated through 
�rm level innovations, and thirdly, innova-
tion as a key driver for economic growth 
and development are discussed. �is course 
enables the students to recognise the
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importance of innovations and perceive its 
economic signi�cance. Pre-requisites of this 
course are Microeconomics and Macroeco-
nomics.

BEC 3379:
ECONOMICS OF LABOUR
�is course is an extended analysis of 
microeconomics and macroeconomics with 
speci�c focus on the labour market. As an 
elective course under Development Studies, 
it aims to provide students with a compre-
hensive knowledge and understanding of 
the application of microeconomic and mac-
roeconomic theories to the labour market. 
�e areas covered in the course include 
labour demand, supply and elasticities, 
frictions in the labour market, decision to 
work/leisure, compensating wage di�eren-
tials, investment in human capital, worker 
mobility, pay and productivity, unions and 
the labour market, gender, race and 
inequality in earnings, employment and 
unemployment, and the impact of labour 
market on international trade and produc-
tion sharing. At the end of this course, 
students will be able to analyse how indi-
viduals, families, �rms, and government 
operate within the contemporary labour 
market and the impact of labour market on 
government policy and vice versa. �e 
pre-requisites of this course are Microeco-
nomics and Macroeconomics.

BEC 3201:
ENGLISH FOR BUSINESS
ECONOMICS PART II
�is course will provide techniques, guide-
lines, and suggestions to improve students’ 
academic written communication. It will 
give hands-on experience in drafting, 
organising, and revising academic texts. 
Further, this course introduces students to 
principles of e�ective written communica-
tion and critical reading. At the end of the 
course, students will be able to organise and 
write texts that meet the demands of specif-
ic genres, purposes and audiences, employ

appropriate usage, grammar, and spelling, 
discover, analyse, summarise, and synthesise 
appropriate source material from both print 
and electronic environments, present focused, 
logical arguments that support a thesis and 
use reliable and varied evidence to support 
claims, incorporate sources from others 
appropriately, and acknowledge and docu-
ment the works of others appropriately.

BEC 3101:
PERSONAL AND
PROFESSIONAL DEVELOPMENT
�is is a course which provides the students 
with soft skills that need to be acquired by a 
professional. �e main objective of this 
course is to develop an individual 
well-equipped with professional skills and 
positive attitudes. Also, it aims to develop a 
balanced personality with higher social and 
career prospects. Methods of instruction are 
mainly interactive sessions, guest lectures, 
discussions, lectures, and workshops cover-
ing areas of personal grooming, etiquette, 
planning self-presentation at di�erent occa-
sions, and e�ective interpersonal skills. �e 
two-day Outward-Bound Training 
Programme is one of the main events 
organised under this course. �is course is 
o�ered in semester I and semester II for 
third-year undergraduates of the depart-
ment.

BEC 3270:
LABOUR ECONOMICS
�is course is o�ered to BSc (Hons) 
Human Resource Management Degree 
Programme. �is is an extended analysis of 
microeconomics and macroeconomics with 
speci�c focus on the labour market. �is 
course aims to provide students with a 
comprehensive knowledge and understand-
ing of the application of microeconomic 
and macroeconomic theories to the labour 
market. �e areas covered in the course 
include labour demand, supply and elastici-
ties, frictions in the labour market, decision 
to work/leisure, compensating wage
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di�erentials, investment in human capital, 
worker mobility, pay and productivity, 
unions and the labour market, gender, race 
and inequality in earnings, employment 
and unemployment, and the impact of 
labour market on international trade and 
production sharing. At the end of this 
course, students will be able to analyse how 
individuals, families, �rms, and govern-
ment operate within the contemporary 
labour market and the impact of labour 
market on government policy and vice 
versa. �e pre-requisites of this course are 
Microeconomics and Macroeconomics.

BEC 4370:
DEVELOPMENT ECONOMICS
�is is an advanced course which aims to 
provide students with a comprehensive 
knowledge on economic development that 
is useful in policy making and strategic 
business decisions. �is compulsory course 
covers the areas of development theories 
and applications, international dependence 
revolution, contemporary models of devel-
opment and underdevelopment, poverty, 
inequality, human capital: education and 
health in economic development, agricul-
tural transformation, and rural develop-
ment. At the end of the course, students 
will be able to analyse the development 
economics issues and to understand di�-
culties of development and importance of 
indigenous strategic thinking. Macroeco-
nomics is a pre-requisite of this course.

BEC 4371:
RESEARCH METHODOLOGY
�is advanced course intends to introduce 
scienti�c methods in researching. �e 
objective of this course is to introduce a 
complete set of techniques and concepts in 
conducting a scienti�c enquiry. �is is a 
compulsory course which covers the topics 
of the planning of social surveys, coverage 
of surveys, basic ideas of sampling, type of 
sample design, experiments and investiga-
tions, methods of collecting information,

questionnaires, scaling methods, response 
errors, processing of the data, analysis, 
interpretation, and presentation as major 
areas. �is course provides students with 
the basic knowledge necessary to conduct 
the Independent Study in Business 
Economics at the �nal semester of the 
degree programme, and at the end of this 
course, students will be able to develop the 
capability to comprehend the problems 
inherent in empirical research, to critically 
evaluate reported research results, and to 
appreciate the necessity and value of the 
scienti�c method. Pre-requisites of this 
course are Microeconomics, Macroeco-
nomics, Advanced Economics, Mathemati-
cal Economics, Managerial Economics, 
Monetary Economics, Development 
Economics, Financial Economics, and 
Economics of Labour.

BEC 4372:
INTERNATIONAL
TRADE AND PAYMENTS
�e aim of this unit is to provide students 
with an understanding of the principles and 
applications of international economics so 
that students will be prepared to face the 
future complexities of the world economy. 
�e unit is divided into two parts: interna-
tional trade and international �nance. Part 
one examines the reasons for and conse-
quences of international trade. �is will 
cover the law of comparative advantage, the 
gains from trade, the Ricardian model, the 
Heckscher-Ohlin theory, the standard and 
new trade theories, tari� and non-tari� 
barriers and economic integration. �e part 
two, international �nance, focuses on 
foreign exchange market, �xed and �exible 
exchange rates, balance of payments and 
adjustment policies, international capital 
mobility and international macroeconomic 
policy coordination. Pre-requisites of the 
course are Microeconomics and Macroeco-
nomics.
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BEC 4373:
ENVIRONMENTAL ECONOMICS
�is is an extended analysis of microeco-
nomics and macroeconomics in environ-
mental aspect. �is course aims to provide 
students with economic methods and tools 
to analyse basic environmental issues. �is 
is a compulsory course under Development 
Studies specialisation. �e areas covered 
include market failures (particularly exter-
nalities and common property resources) 
and the economic valuation of environ-
mental amenities such as clean air, wilder-
ness, and ecological systems. It combines 
theoretical analysis with discussions on 
speci�c environmental policies applied to 
water, air pollution, energy, climate change 
and human health issues. In addition, the 
concepts of sustainability, microeconomic 
analysis of environmental regulation, the 
problem of social cost, policy instrument 
choice, and estimating costs and bene�ts of 
environmental improvements will be deliv-
ered. At the end of the course, students will 
be able to understand fundamental theories 
and new development in environmental 
economics and master skills in analysing 
data for environmental economics prob-
lems. Pre-requisites of this courses are 
Microeconomics, Macroeconomics, Devel-
opment Economics and Financial Manage-
ment.

BEC 4374:
PROJECT MANAGEMENT
�is course is o�ered to BSc (Hons) Busi-
ness Administration students in their 
fourth-year �rst semester. �is advanced 
course provides the students with knowl-
edge and skills on Project Management in 
business organisations or entirely proj-
ect-based organisations. �is course covers 
the theoretical foundation of Project Man-
agement techniques, software training and 
practical elements of real-world projects 
undertaken by the students. �is course 
studies the nine basic Project Management 
knowledge areas: project integration

management, scope management, schedule 
management, cost management, quality 
management, human resource manage-
ment, risk management, communication 
management and procurement manage-
ment. In addition, the students undergo a 
thorough training of MS Project software 
(usually the latest accessible version) to be 
competent in meeting the challenges in the 
real business setup under project manage-
ment. �is course enables the students to 
manage a project e�ectively throughout its 
life cycle and to use MS Project software to 
apply those principles and techniques 
discussed. Pre-requisites of this course are 
Principles of Management, Microeconom-
ics, Human Resource Management, Finan-
cial Management and Operations Manage-
ment.

BEC 4375:
MONEY AND BANKING
�e course is designed to provide an 
advanced knowledge of monetary policy 
designs and central bank practices. It exam-
ines monetary policy implementation 
process with special reference to Sri Lanka. 
�is course is an extended analysis of Mon-
etary Economics with the special focus on 
the practical aspect of monetary theories. 
�is is a compulsory course under the 
Banking Studies specialisation. It covers 
topics of historical role and functions of 
central banks, international monetary 
system, modern role and functions of 
central banks, modern central bank man-
dates, future challenges for central banks, 
future central banking strategies and central 
banking in a systematic crisis. At the end of 
this course, students should have a practical 
understanding of the process of monetary 
policy implementation and its e�ect on the 
macroeconomy. Microeconomics, Macro-
economics and Monetary Economics are 
pre-requisites for this course.
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2.3.5 Professional and
Industry Links 

�e  Department  has  established  strong 
relationships with the leading organisations 
with the intension of uplifting the delivery 
process of the BSc Honours in Business 
Administration (Business Economics) 
Degree Programme. Such relationships 
include the Central Bank of Sri  Lanka,  
Colombo  Stock  Exchange, Chamber  of  
Commerce,  Board  of  Invetment of Sri

BEC 4376:
CONTEMPORARY
ISSUES IN GLOBAL ECONOMY
�is advanced course addresses some of the 
most important contemporary issues 
confronting the global economy and exam-
ines them both theoretically and empirical-
ly. �is is a compulsory course under the 
Development Studies and International 
Economics and Business specialisations. 
�e emphasis of the course will be on issues 
of contemporary relevance, rather than on 
historical evolution, including the environ-
ment, the process of economic develop-
ment, poverty and inequality, free trade, 
and gender issues. �e focus will be on the 
nature of these problems, potential solu-
tions, and an exploration of the dimensions 
of these issues in the future. At the end of 
the course, students will be able to gain 
profound knowledge of contemporary 
global economic issues and potential solu-
tions. �e pre-requisite required for this 
course is International Trade and Payments.

BEC 4671:
INDEPENDENT STUDY
IN BUSINESS ECONOMICS
�is is an extended analysis of the Research 
Methodology course, which synthesises the 
theories and applications the undergradu-
ates have learnt in the previous semesters 
and the concurrent semester. �e student 
has the autonomy to select a convenient 
research area and conduct a research study 
under the supervision of an appointed 
research supervisor(s). �rough this course, 
the undergraduates are motivated to under-
take independent learning. �e objective of 
this compulsory course is to guide the 
students to apply the underlying principles 
in research methodology in Business 
Economics at individual, group, and insti-
tutional levels. �is course enables the 
student’s capability to comprehend the 
problems inherent in empirical research, to 
critically evaluate reported research results, 
and to appreciate the necessity and value of

the scienti�c method. Research Methodol-
ogy, Microeconomics, Macroeconomics, 
Advanced Economics, Mathematical 
Economics, Managerial Economics, Mone-
tary Economics, Development Economics, 
Financial Economics, Economics of 
Labour, Econometrics, International Trade 
and Payments and Environmental 
Economics are pre-requisites of this course.

BEC 4670:
INTERNSHIP TRAINING
�is advanced course intends to equip the 
undergraduates with the employability 
skills required for the graduation. �is is a 
compulsory course which provides students 
with experience in employment throughout 
the study period. �e objective of the 
course is to expose the students to real 
organisational work environment in opera-
tion. �ey are expected to obtain a high 
quality industrial or public sectorial train-
ing, which will assist in building up the 
level of con�dence prior to graduation and 
to improve the employability of the gradu-
ates. �en, they are guided to present it 
competitively with well-recognised 
employers such as Government institutes, 
Multinational corporate establishments, 
Private �rms, International organisations, 
and NGOs as per their career progression 
plans. English for Business Economics, and 
Personal and Professional Development 
o�ered by the Department are the pre-req-
uisites of this course.



Gold Medal
�e Gold Medal is awarded for the 
outstanding academic performance  in the 
Department every year at  the  completion  
of  the  degree programme. Graduates with 
a  �rst class are eligible to apply. If there are 
more than  one   �rst  class  holder,  the  
selection committee may take the GPA into 
consideration. When there are no  �rst class 
holders,  students  graduated  with  an  
upper division second class with the highest 
GPA becomes  eligible.  When  there  are  
no students  under  the  above  criterion,  
the medal will not be awarded in that 
particular academic year. �is gold medal is 
o�ered by the NIBM.

Business Economics Students’
Association (BIZCON)
�e Business Economics Students’ Associa-
tion established in the year 2003 promotes 
interpersonal relationships among the 
students and academic sta� to achieve the
objectives of the Department. Further, the 
BIZCON aims at enhancing the perfor-
mance of the students through improving 
the knowledge, skills and attitudes for
which it annually organises various activi-
ties such as social responsibility projects, 
seminars for school children, competitions 
and other social activities.  One of the 
outstanding such activities initiated by the 
BIZCON since the year 2011 is the Annual 
Drama Festival. �e BIZCON also 
supports the undergraduates to maintain 
links with other academic institutions, 
professional and business organisations.

2.3.6 Employment
Opportunities

2.3.7 Medals and Scholarships

2.3.8 Student Associations
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�e graduates produced by the Department 
have excellent employment opportunities, 
especially in the areas of economic policy 
and regulation, business analysis, business 
planning, research, and consultations in the 
job market. Graduates are capable of 
contributing to the government, semi-gov-
ernment and private sector organisations. 
As the programme covers broader function-
al areas of both Economics and Manage-
ment, the graduates can easily assume the 
roles as economists, business analysts, 
research consultants, �nancial analysts,
policy makers and managers in their respec-
tive �elds. 
�e  intended employers are government, 
semi-government  organisations  and 
non-government  organisations,  economic 
and  business  research  institutions,  the 
Central  Bank,  commercial  banks, invest-
ment and merchant banks,  �nance compa-
nies, stock brokering companies, insurance 
companies,  manufacturing  entities,  inter-
national and multinational business organi-
sations, and project-based organisations. 

Lanka, Centre for Poverty Analysis, Insti-
tute of Policy Studies of Sri Lanka and all 
the leading private and public banks and  
�nancial institutions. Furthermore,  gov-
ernment  sector  institutions, such as the 
Timber Corporation, Social Security  
Board  and  Export  Development Board 
further strengthen the department links 
and its output. 
Apart  from  that,  many  private  and  
public sector organisations are in touch to 
absorb the graduates produced by the
Department. �e Department is focusing 
on continuous improvement of the  
industry links for the graduates to have  
better  opportunities  in prospering their 
career and lifelong learning.



�e Business Economics Resource Centre 
(BRC) is situated in the �rst �oor of the 
Soratha Building. It delivers all the recom-
mended text books and computer facilities 
for the bene�t of the undergraduates. 

�e BRC Mini Library has a wide collec-
tion of Economic and Management 
textbooks and books for the improvement 
of English language, as well as for general 
reading to facilitate teaching-learning 
process of the degree programme.

Also, the BRC was set up with the intention 
of improving the research skills of students 
and sta� of the Department. It is equipped 
with computers with internet facility and a 
collection of research projects, research 
articles and databases on Economics and 
related �elds.

2.3.9 Student Resource Centre
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Alumni Association of the Department 
of Business Economics
�e Department of Business Economics 
formed the Alumni Association in the year 
2007 to maintain relationships with its 
present and past students, some of whom 
already hold signi�cant positions in the 
corporate and government sectors. �e 
Department maintains a database of its 
graduates to assist them to �nd employ-
ment opportunities. �e members of the 
association meet once a year.

Sri Lanka Forum of Junior Business 
Economists (SLFJBE)

�e Sri Lanka Forum of Junior Business 
Economists (SLFJBE) was established in 
collaboration by the Department of Busi-
ness Economics, University of Sri Jayewar-
denepura and Department of Business 
Economics, University of Colombo on 
12th July 2019 with primary objectives of 
disseminating knowledge and contribution 
to the local and global community at large. 
Further it is expected to promote integrity 
among the members, provide opportunities 
to interact with experts in the Business 
Economics �eld, facilitate research culture 
among the members, encourage objective 
analysis of contemporary economic prob-
lems, enhance professional skills of the 
members and cultivate social responsibility 
among the members.

�e association annually organises the 
SLFJBE Economic Summit under a care-
fully selected theme related to a contempo-
rary issue of local or global interest. It is 
expected to accommodate up-surging inter-
est among the Business Economics under-
graduates in bringing issues to lime light 
while creating a platform to share knowl-
edge and understanding leading to fruitful 
discussion over the selected theme. �e 
summit may persuade the participants to 
put their skills and expertise to work in 
creative ways by participating array of com-
petitive activities. Furthermore,the summit 
hosts an industry forum where renowned 
experts will share their story over one aspect 
aligned to the theme of the summit. 

A magazine titled “BIZCONTIER” is 
launched along with every summit held 
with contributions from academics, under-
graduates and professionals.   



2.3.10
Prof. P. J. Kumarasinghe

Head of the Department

2.3.11 Academic Sta� 
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Dr. (Ms.) M. A. K. Sriyalatha
Senior Lecturer
B.Sc. Mgt. Pub. (Special) (USJ); PG Dip. Bus.
Mgt. (Colombo); M.Com. (Kelaniya); Ph.D.
(Meijo, Japan).
kumuduni@sjp.ac.lk

Dr. (Ms.) W. S. Handapangoda
Senior Lecturer
B.Sc. Mgt. Pub. (Special) (USJ); M.Sc. (Mgt)
(USJ); Ph.D. (Doshisha, Japan).
wasanash@sjp.ac.lk 

Ms. D. W. K. Hemachandra
Senior Lecturer
B.Sc. Mgt. Pub. (Special) (USJ); M.Sc. (Mgt)
(USJ); M P P in Public Policy (NUS, Singapore).
kinkini@sjp.ac.lk 

Dr. (Ms.) D. R. J. Siriwardhane
Senior Lecturer
B.A. Econ. (Special) (USJ); PG Dip. Bus. Stat.
(USJ); MA (Econ) (Colombo), M.Sc. (Mgt)
(USJ); Ph.D. (Colombo).
d.siriwardhane@sjp.ac.lk 

Dr. P. J. S. Fernando
Senior Lecturer
B.Sc. in Business Administration (Business
Economics) (Special) (USJ); MEcon (Develop-
ment Economics) (Colombo); Master of Interna-
tional Development Studies (GRIPS, Japan);
Ph.D. (Nagoya, Japan).
pjsampath@sjp.ac.lk 

Snr. Prof. S. P. P. Amaratunge
Senior Professor (Chair) of Business Economics
B.A. Econ. (Special) (USJ); M.A. Econ. (Colom-
bo);M.Sc. Econ. of Rural Dev. (Saga, Japan);
Ph.D. (Kagoshima, Japan).
amaratunge@sjp.ac.lk

Prof. P. J. Kumarasinghe
Professor
B.Sc. Mgt. Pub. (Special) (USJ); PG Dip. (PIM);
M.Sc. (Development Policy) (GRIPS, Japan);
Ph.D. (APU, Japan).
pivithuru@sjp.ac.lk 

Prof. U. Anura Kumara
Professor
B.A. Econ. (Special) (USJ); PG Dip. So. Stat.
(USJ); M.Sc. OR (Moratuwa); Ph.D.
(SHU, UK).
uthumange@sjp.ac.lk 

Dr. (Ms.) P. P. Lalanie
Senior Lecturer
B.Com. (Special) (USJ); M.Sc. Mgt. (USJ); M.A.
(International Development) (Korea University);
Ph.D. (Korea University).
priyanthal@sjp.ac.lk

Dr. (Ms.) M. S. S. Perera
Senior Lecturer
B.Com. (Special) (USJ); MBA (USJ); M.A.
International Economics & Finance (Chulalong-
korn, �ailand); Ph.D. (UNE, Australia).
sumudu@sjp.ac.lk
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Dr. R. M. A. K. Rathnayake
Senior Lecturer
B.A. in Business Statistics (Special) (USJ); MEcon
(Financial Economics) (Colombo); Ph.D. in
Economics (Colombo).
rathnayake@sjp.ac.lk 

Ms. W.G.V. Gunasekara
Senior Lecturer
B.Sc. in Business Administration (Business
Economics) (Special) (USJ); MEcon
(Development Economics) (Colombo);
M.A. (Development and Cooperation)
(Korea University).
gunasekara@sjp.ac.lk 

Ms. A. A. D. T. Saparamadu
Senior Lecturer
B.Sc. in Business Administration (Business
Economics) (Special) (USJ), MEcon
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Ms. S. G. U. S. Chandrarathne
Temporary Assistant Lecturer
B.Sc. in Business Administration (Business
Economics) (Special) (USJ); Master of Business 
Economics (MBEc) (USJ).
udeshika@sjp.ac.lk 



Ms. M. A. D. D. Kumari
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2.3.12 Non Academic Sta� 

2.3.13 Department Contact Details
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has a total of over 500 undergraduate 
students. To achieve the expectations of the 
rapid expanding socio-economic structure, 
the Department of Commerce has restruc-
tured its degree program in 2021/2022. 
�is new curriculum will open up vast and 
tremendous opportunities for students 
expanding employment opportunities 
upon graduation.

�e Department of Commerce was set up 
in the Vidyodaya Campus of the University 
of Sri Lanka in 1973 concurrently with the 
establishment of the Faculty of Manage-
ment Studies and Commerce  under the 
University re-organization scheme in 1972. 
�e Department commenced the presti-
gious four year B.Com (Special) degree 
programme initially in all three languages 

namely Sinhala, Tamil, and English. Later, 
Tamil medium was discontinued as faculty 
competent of teaching degree curriculum 
in Tamil was not available and as degree 
programme in Commerce in Tamil 
medium were introduced in other universi-
ties especially in the North and East of Sri 
Lanka. �e department was proud to run a 
highly reputed and successful B.Com
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COM
BCom Honours
Degree Programme

2.4 

 Evolution2.4.1
(Special) degree program in Sinhala and 
English medium with students initially 
allocated from among those sent to the 
Faculty of Management Studies and Com-
merce and afterward directly from the 
University Grants Commission. �e 
Department currently conducts its Bache-
lor of Commerce Honours Degree program
in the English medium only. Presently, it 



2.4.2
Objective and Graduate
pro�le of the degree
programme 

�e department has identi�ed its mission as 
to be the center of excellence in commerce 
education in University level in Sri 
Lanka. It is committed to the higher stan-
dard of learning and teaching, promotion 
of scholarship and research, and integra-
tion of theory and practice by encourag-
ing professional training in private and 
public sectors, and through interaction 
with the corporate and state sectors and 
wider civil society. 

In addition to the internal degree program, 
the department has an external degree 
program in Commerce for externally regis-
tered students. At the start, the department 
o�ered a four year B.Com (Special) external 
degree program with �rst year being the 
foundation year. Subsequently in 1996, 
special external degree was replaced by a 
three year general external degree program 
in Commerce. Moreover, the department 
has made the necessary arrangements to 
commence the Master of Commerce 
(M.Com) program in the current year.
Currently, the department features academ-
ic sta� members with doctorate degrees and 
a wealth of teaching and research expertise 
under their belts. �e full time academic 
sta� of the Department is supplemented by 
a team of visiting lecturers holding higher 
academic and professional quali�cations 
with a wider experience in the industry. �e 
Department is being assisted in teaching by 
other departments of the faculty in respec-
tive subject areas.
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Programme Learning Outcomes (PLOs)

On successful completion of BCom Hon-
ours degree, the graduate will be able to:
PLO 1: Understand general knowledge and 
the main aspects in the broad area of Com-
merce and Management.
PLO 2: Demonstrate capacity to compre-
hend the role of the Commerce and Man-
agement in the national economy and 
in�uence on economic development of 
changes in the broad �eld of Commerce 
and Management
PLO 3: Apply technical knowledge and 
skills at benchmark level to identify and 
collect relevant information or data, and to 
analyses and interpret the outcome to 
capture the issue and make necessary 
recommendations to either to overcome 
detrimental e�ects or improve the favour-
able e�ects.
PLO 4: Analyse any task within the scope 
of the degree program independently and 
extrapolate within reasonable horizon.
PLO 5: Demonstrate talent to search for 
new knowledge and achieve academic 
excellence through research.
PLO 6: Develop soft skills and other trans-
ferable skills such as interpersonal skills, 
leadership qualities, oral and writing skills, 
presentation skill, computer literacy etc, 
essential for e�ective communication and 
productive team work.
PLO 7: Demonstrate self-con�dence su�-
cient to be independent, a self-starter for an 
innovative career preferably as an entrepre-
neur by conquering potential challenges 
and risk.
PLO 8: Engage in postgraduate studies 
inspired by the thirst for further knowledge 
and love for life-long learning.
PLO 9: Demonstrate capacity to be a quick 
learner, competent to achieve career prog-
ress through enhanced performance and 
display of high level professionalism.

2.4.2.1 Objective
�e objective of the Bachelor of Commerce 
Honours Degree is to produce graduates 
equipped with the knowledge, skills, and 
attitudes to meet the challenges of the 
modern business organizations in the face 
of sti� competition and turbulent global 
and local economic environment. 



2.4.3 Graduate’s Pro�le
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�e goal of Bachelor of Commerce Hon-
ours Degree program is to prepare its grad-
uates to succeed in this complex and com-
petitive global world for future challenges 
through intellectual autonomy, personal 
development and lifelong learning. Hence, 
a graduate of commerce should be a com-
petent individual who is well pro�cient in a 
body of knowledge, including an under-
standing of broad conceptual and theoreti-
cal elements supplemented with  interna-
tional perspectives in the �elds they study. 
Also, a graduate from this program should 
be capable of evaluating and applying theo-
ries learnt while methodically identifying 
the problems and provide substantial solu-
tions which strengthens the strategic deci-
sion making in their day to day life 
ventures.
Attributes of Quali�cation Holders 
(Graduate Pro�le) 
On completion of Bachelor of Commerce 
Honours Degree, the students will possess 
following attributes:
GA 1: �eoretical and practical knowledge
GA 2: Managerial, leadership and entrepre         
           neurial skills
GA 3: Creativity and decision making skills
GA 4: Networking, public relations and  
           communication skills
GA 5: ICT skills
GA 6: Adaptability and �exibility
GA 7: Adaptability, positive attitudes,   
           values and professionalism
GA 8: Life-long learning and vision for life

2.4.5 Programme Structure
for Years II, III and IV

�e curriculum of the Bachelor of Com-
merce Honours degree provides a carefully 
blended subject combination in Econom-
ics, Accountancy, Management, Decision 
Sciences, Information Technology, Bank-
ing, Insurance, International Trade, 
Sustainable Commerce and Commercial 
Law. �e curriculum has recently been 
revised to lay a broad and sound founda-
tion for students to pursue professional 
careers and more advanced study in Com-
merce and Management. In addition to 
that, it seeks to help in upgrading the quali-
ty of the undergraduate programme by 
creating corporate sector links with the 
department.
�e degree is a programme of four year 
duration including an extensive internship 
for period of six months and a research 
dissertation at the �nal year to encompass 
both knowledge and practical exposure. 
�e holistic approach in the curriculum 
enables the graduates to secure managerial 
and executive positions in local and foreign 
organizations. �e program is appropriate 
for those who possess strong determination 
to be successful in a variety of complex, 
competitive and dynamic global business 
environments. 

�e structure for years II to IV of BCom 
Honours Degree Programme is depicted in  
Table 2.4.1.

2.4.4 �e Nature of the
Programme
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Table 2.4.1:  BCom Honours Degree Programme Structure for Years II to IV

Course Code Course Title Course
Status

Notional
Hours

Credit
Hours

Year II - Semester I 

Year II - Semester II 

COM  2370 Macroeconomics           Core  150             3
COM  2371 Cost and Management Accounting         Core  150             3
COM  2372 Computerized Accounting Systems         Core  150             3
DSC  2370 Operations Management          Core  150             3
FIN  2370 Financial Management          Core  150             3
MAR  2370 Marketing Management          Core  150             3

COM  2373 �eory and Practice of Banking         Core  150             3
COM  2374 �eory and Practice of Trade         Core  150             3
COM  2375 Auditing and Assurance          Core  150             3
BUS  2371 Organisational Behaviour          Core  150             3
LAW  2372 Business and Corporate Law         Core  150             3
COM  2176 Managerial Skills Development II            Core   50             1

Total No. of Credits – Semester I                  18

Total No. of Credits – Semester II                  16

Year III - Semester I 
COM  3370 International Trade and Economic Relations        Core  150             3
COM  3371 Taxation            Core  150             3
COM  3372 Management Science          Core  150             3
  Management Information Systems and 
  ERP Applications
Only one subject from the following elective course list
COM  3373 Sustainable Commerce       Elective  150             3
DSC  3374 Service Management       Elective  150             3
HRM  3371 Employee Safety and Health Management     Elective  150             3
LAW  3371 Commercial Administrative Law                   Elective  150             3
Total No. of Credits – Semester I                  15

Total Credits Values for the Second Year                  34

Year III - Semester II 
COM  3374 Research Methodology          Core  150             3
COM  3375 Development Economics          Core  150             3
COM  3376 Advanced Financial Accounting and Reporting        Core  150             3
DSC  3381 Supply Chain Management          Core  150             3
COM  3177 Managerial Skills Development III         Core   50             1
Only one subject from the following elective course list
DSC  3376 Logistics and Transportation Management     Elective  150             3
  Digital Business Management and Enterprise
  Applications 
MAR  3386 Hospitality and Tourism Marketing      Elective  150             3
MAR  3388 International Marketing       Elective  150             3
Total No. of Credits – Semester II                  16
Total Credits Values for the �ird Year                  31

Core         150       3ITC  3371

Elective            150         3ITC  3377
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2.4.6 Description of Courses 

A short description of courses o�ered in the 
years II to IV of BCom Honours Degree 
Programme is provided below.

COM 2370:
MACROECONOMICS
�e main goal of macroeconomics is to 
gain a better understanding of the causes of, 
and remedies for, stag�ation, unemploy-
ment, in�ation, the balance of payment 
di�culties and depreciation of the foreign 
value of domestic currencies as well as the 
factors that a�ect economic growth. �e 
course will cover the determination of, 
consumption, investment, government 
spending, income, employment, the price 
level, interest rates and exchange rates, the 
multiplier principle and the in�uence of 
monetary and �scal policies on income in 
the economy. �e insights of Keynesian

and classical theories will be integrated. 
During the course, a variety of simple 
models will be presented. As macroeco-
nomics is an empirical discipline the course 
will cover case studies and statistical data 
interpretation. Special attention will be 
given to Sri Lankan economy.

COM 2371:
COST AND
MANAGEMENT ACCOUNTING
�e primary objective of this course is to 
provide students with an understanding of 
the management accounting function, 
including the tools, techniques, and 
systems that management accountants use 
to make organizational decisions. It builds 
on the student's existing cost and manage-
ment accounting knowledge and particular 
emphasis is placed on mastering the topics 
of basics of cost accounting, budgeting, 
variances and performance evaluation, 
relevant costs for decision making, pricing,

Year IV - Semester I 
COM  4370 International Accounting          Core  150             3
COM  4371 Financing of International Trade         Core  150             3
BUS  4370 Strategic Management          Core  150             3
LAW  4370 International Trade and Investment Law        Core  150             3
COM  4672 Internship** (Continued to Semester II)        Core  300             *
COM  4673 Dissertation (Continued to Semester II)        Core  300             *
Only one subject from the following elective course list
COM  4374 Financial Investigation & Forensic Accounting     Elective  150             3
COM  4375 Project Management       Elective  150             3
FIN  4374 Insurance and Actuarial Finance      Elective  150             3
  Entrepreneurial Marketing and
  Marketing Innovations 
Total No. of Credits – Semester I                                             15
Year IV - Semester II 
COM  4672 Internship ** (Continued from Semester I)        Core  300             6
COM  4673 Dissertation (Continued from Semester I)        Core  300             6
**For those who are unable to undertake Internship in Commerce (i.e. di�erently abled students)
   can register for the two course units below
COM  4376 Contemporary Issues in Commerce Core 150 3
HRM  4375 Personal Quality Development Core 150 3
Total No. of Credits – Semester II                  12
Total Credits Values for the Fourth Year                  27
Total Credits Values of the Program                124

Elective            150         3MAR  4375
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capital investment decisions, revenue deci-
sions and the in�uence of digitalisation on 
those management accounting functions.

COM 2372:
COMPUTERIZED
ACCOUNTING SYSTEMS
�is course provides comprehensive theo-
retical and practical knowledge in the appli-
cation of selected accounting software (Sage 
50 -2019) in business data processing with 
a view to produce �nancial reports for both 
internal and external users of accounting 
information in their decision making 
process. Students are given hands-on expe-
rience of setting-up reporting entity’s 
pro�le and di�erent modules namely 
customers & sales, vendors & purchases, 
general ledger, inventory, employee & 
payroll, �xed assets and budget analysis in 
the system. Further students get hands-on 
experience in creating charts of accounts, 
posting transactions into the accounting 
system through various modules and 
analysing information generated through 
various reports available in the system. Inte-
gration of all modules in the accounting 
system and personalization of accounting 
systems to suit the information needs of 
di�erent types of organizations are also 
covered through this course unit.

COM 2373:
THEORY AND
PRACTICE OF BANKING
�is course provides an introduction to 
banking services and �nancial institutions; 
students also will be able to work with an 
understanding of the prevailing practices of 
banks. Students examine the principles of 
banking transactions and the various 
services of a bank and they will appreciate 
the new trends in banking, as a means of 
facing competitive challenges in the busi-
ness world.

COM 2374:
THEORY AND PRACTICE OF TRADE
�e main objective of this course is to pres-
ent a comprehensive, up to date and clear 
composition of the theories and their appli-
cation of trade that are essential for under-
standing the importance of trade for the 
development of a country. It is aimed to 
provide analytical skills for evaluating and 
suggesting solutions to the trade problems 
and issues at present in Sri Lanka.
�is course unit is designed to provide an 
overall knowledge of domestic and interna-
tional trade aspects giving special reference 
to supporting services including banking 
services, insurance services, communica-
tion services and transportation services in 
both domestic and international trade. �is 
unit further discusses the international 
trade process, international trade theories 
and their application in the real world. 
Trade theories deal in understanding the 
basis of trade and gains from trade, Hecksh-
er-Ohilin �eory and modern trade theo-
ries such as trade based on economies of 
scale, trade based on imperfect competi-
tion, intra-industry and inter-industry 
trade.

COM 2375:
AUDITING AND ASSURANCE
�is course is designed to provide the 
student with a comprehensive understand-
ing of the scope of auditing and assurance. 
It is intended to provide an overview of the 
audit and assurance process. �e topics are 
organized to examine the practice of audit-
ing and the underlying concepts, auditors’ 
responsibilities and the audit environment. 
Special emphasis is placed on the applica-
tion of auditing concepts to �nancial state-
ment audits. Speci�c areas to be covered 
include: an overview of governance, risks 
and compliance; statutory audits; client 
evaluation, planning the audit; risk assess-
ment; materiality and audit evidence; tests 
of controls; assessment of design and
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operating e�ectiveness of internal control 
systems, evaluation of the e�ectiveness of 
controls in business operations; designing 
substantive testing procedures; audit sam-
pling; the auditor’s report and audit opin-
ions, auditor’s involvement in other engage-
ments and assurance services; the auditor’s 
legal liability; independence and audit 
quality; professional ethics; contemporary 
audit issues and challenges.

COM 2176:
MANAGERIAL
SKILLS DEVELOPMENT II
�is course is the second unit related mana-
gerial skills development programme. �is 
course aims at installing and sharpening the 
leadership skills, stress management, team 
building skills, ethics and etiquette required 
by a manager. �is course covers basic theo-
ries behind leadership, ethics and team 
building. It is expected to enhance the abili-
ty to deal professionally with internal and 
external stakeholders. Further, the course 
aims guide students about health, nutrition 
and hygiene. A wide array of teaching and 
learning methodologies such as case stud-
ies, Yoga programmes, workshops, video 
�lm discussions, debates and presentations 
will be used in developing skills.

COM 3370:
INTERNATIONAL TRADE AND
ECONOMIC RELATIONS
�is is an advanced course that deals with 
international trade policies and economic 
relations which proceeds from the �eory 
and Practice of Trade course o�ered in the 
second year of the degree program. �e 
main objective of this course is to present a 
comprehensive, up to date and clear com-
position of trade policies and their applica-
tion that are essential for understanding the 
importance of free trade for the develop-
ment of the world as a whole. It is aimed to 
provide analytical skills for evaluating trade 
policies and suggesting solutions to the 
trade problems and issues at present in Sri 
Lanka.

�is course unit is designed to provide an 
overall knowledge of trade policies which 
examines the reasons for trade restrictions 
and e�ects of trade restrictions along with 
trade protectionism, economic integration, 
international organizations deal with trade, 
international resource movement, multina-
tional corporations and trade innovations 
and growth. �e course also will explore the 
students on contemporary issues in modern 
trade regarding export instability, techno-
logical advancements, o�shoring and 
outsourcing which will facilitate prob-
lem-solving skills of students in similar 
situations. After successful completion of 
the course unit, students will be able to 
apply the knowledge and skills gathered to 
make recommendations to improve the 
international trade between nations.

COM 3371:
TAXATION
�is course unit is designed to provide an 
understanding of the tax system in Sri 
Lanka, covering both individual and corpo-
rate income tax and other taxes applicable 
to businesses considering the level of 
relevant competencies expected from a 
commerce graduate. �e content covers the 
legal framework of taxation in Sri Lanka, 
comprehensive income tax computation for 
taxable persons such as individuals, compa-
nies, and other entities, tax concessions 
prevailing in Sri Lanka, the administrative 
provisions, taxpayer obligations and com-
pliance requirements and also the Value 
Added Tax and Stamp Duty, applicable for 
businesses in Sri Lanka. �e content also 
covers contemporary issues in taxation 
including recent statutory revisions, tax 
proposals and evaluation of the impact of 
such changes on businesses and taxpayers.

COM 3372:
MANAGEMENT SCIENCE 
Management Science (also called Opera-
tions Research) is the study of scienti�c 
approaches to decision-making. �rough
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mathematical modeling, you will learn how 
to construct models appropriate to applica-
tions, develop optimal solutions, under-
stand the theory behind solutions and 
translate solutions into directives for action. 
�e module covers topics that include 
linear programming, transportation, 
assignment, dynamic programming and 
integer programming. Analytic techniques 
and computer packages will be used to 
solve problems facing managers in decision 
environments.

COM 3373:
SUSTAINABLE COMMERCE
�is course focuses on exploring critical 
managerial and strategic issues related to 
sustainability and aims to introduce 
students to emerging concepts linking 
sustainability principles and implement 
sustainability related strategies. It explores 
how managers can become more ethical 
and responsible towards sustainability relat-
ed issues. Also, this course aims to develop 
students to ensure environmental and social 
sustainability in their business strategies 
while con�rming their pro�tability and 
competitive position in their managerial 
decision making. �is course will be deliv-
ered based on case studies and journal 
articles.

COM 3374:
RESEARCH METHODOLOGY
Research Methodology is a course designed 
to provide undergraduates with the neces-
sary skills and knowledge in the founda-
tional methods and techniques of academic 
research in commerce. In this process, the 
undergraduates will gain an understanding 
of relevant approaches of undertaking a 
research enquiry speci�cally to provide 
insights to solving a relevant problem. 
�ese approaches include identifying prob-
lems to study, setting appropriate research 
objectives, specifying variables, developing 
hypotheses, secondary and primary data 
collection and instruments, sampling and

analysis methods, and ethical issues in 
research, report writing and presentation. 
Once equipped with this knowledge, the 
undergraduates would be well‐placed to  
develop an e�ective research proposal that 
will serve as the launching point for the 
study they conduct next two semesters.

COM 3375:
DEVELOPMENT ECONOMICS
�is course focuses on teaching fundamen-
tal theories of development economics and 
explores their policy implications for devel-
oping countries. Students will also get the 
opportunity to learn about the political 
economy or the politics of economics. To 
do this, students will get the chance to 
explore the potential development econom-
ics to improve the quality of life in develop-
ing countries. Students will also get the 
opportunity to critically assess various 
models, frameworks and analytical tools of 
development economics.

COM 3376:
ADVANCED FINANCIAL
ACCOUNTING AND REPORTING
�is course focuses on theories, practices, 
and applications of Financial Accounting 
and Reporting in limited liability compa-
nies, in particular groups of companies. �e 
major areas include: �nancial statements 
analysis including vertical and horizontal 
analysis giving special reference to �nancial 
ratios including pro�tability, liquidity, 
e�ciency, solvency and market perfor-
mance ratios, group �nancial statements 
including subsidiaries, sub-subsidiaries, 
and associates, �nancial instruments giving 
special reference to debt and equity instru-
ments, corporate governance, and non-�-
nancial reporting including sustainability 
reporting, integrated reporting, forensic 
accounting.
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rates, the nature of foreign exchange risk 
and managing exchange  rate risk. �e 
course discusses the determination of 
exchange rates, monetary policy, and the 
international links between exchange rates, 
in�ation rates and interest rates. Moreover, 
the  balance of payments is studied and its 
impact on exchange rates and country risk 
is considered. Finally, the course examines 
various concepts of exchange risk and 
analyzes hedging with forward contracts 
and foreign currency options and discusses 
the need to manage foreign exchange risk in 
a continually operating international busi-
ness.

COM 4672: 
INTERNSHIP 
�e objective of this course is to provide a 
real-life work experience as an enhance-
ment of the quality of bachelor of com-
merce undergraduates. �e internship 
course expects the students to apply busi-
ness concepts and theories to real-world 
decision-making. �e experience obtained 
through the internship programme will 
enable students an experience beyond the 
realm of knowledge gained through class-
room instructions. �e Department 
believes that “hands-on” learning in real-life 
scenarios can generally enhance the quality 
of the student Interns who have acquired 
su�cient conceptual and theoretical knowl-
edge. �is course will also develop a solid 
work ethic and professional demeanor.

COM 4673:
DISSERTATION 
�e Department of Commerce recognizes 
the importance of providing undergradu-
ates with opportunities for self-directed 
learning. �e dissertation allows under-
graduates to engage in realworld learning 
within an inquiry and problem-solving 
framework. �ey have the opportunity to 
investigate a self-selected topic that extends 
the curriculum and contributes to their 
knowledge, skills, and attitudes necessary 

COM 3177:
MANAGERIAL
SKILLS DEVELOPMENT III
�is course is the third unit related to man-
agerial skills development programme. �is 
course intended to focus on developing 
learning to learn skills such as prob-
lem-solving and critical thinking skills, 
understanding the self-potential and the 
value of others, developing selfmotivation 
skills and e�ective self-management strate-
gies and career preparation development. 
�e aim of the course is on achieving career 
goals through overcoming negative person-
al brain scripts and inculcating the right 
attitudes, values and mind power. A wide 
array of teaching and learning methodolo-
gies such as workshops, video �lm discus-
sions, management games and presenta-
tions will be used in developing skills.

COM 4370:
INTERNATIONAL ACCOUNTING
In today’s globalized economy with interna-
tional commerce, global integration of 
capital markets and trading blocs across the 
world necessitates the adoption of business 
strategies from an international perspective. 
�is is because all businesses have become 
interdependent and could classify into 
di�erent degrees of Multinational Corpora-
tion (MNC’s), even if a business conducts 
zero international business.
�is module provides students with a 
signi�cant level of understanding of one of 
the most important topics related to the 
international perspective of business: i.e. 
international accounting. Further, this 
delivers an overview of the broadly de�ned 
area of international accounting but also 
focuses on the accounting issues related to 
international business activities and foreign 
operations.

COM 4371:
FINANCING OF
INTERNATIONAL TRADE
�is course is designed to introduce the 
workings of the foreign exchange markets, 
the impact of economic policy on exchange
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for life-long learning. �is course unit 
should be a student-directed investigative 
project that is planned in collaboration 
with an academic supervisor and allows the 
undergraduate to assume the role of the 
�rst-hand inquirer.

COM 4374:
FINANCIAL INVESTIGATION AND
FORENSIC ACCOUNTING
In the contemporary business context, 
�nancial investigation and forensic 
accounting is an important aspect. As the 
economic crimes continue to increase, the 
necessity of accountants and law enforce-
ment personnel to be vigilant in expanding 
their knowledge of ways to detect these 
clandestine operations becomes an integral 
component of their job scope. 
Financial forensics is a �eld that combines 
criminal investigation skills with �nancial 
auditing skills to identify criminal �nancial 
activity coming from within or outside of 
an organization. Acknowledging the neces-
sity of recognising �nancial crime at its 
early stages to have a successful prosecu-
tion, this course covers key tasks and 
responsibilities of the forensic accountant 
in delivering �nancial investigations, 
current methods and legal considerations 
involved in the detection and prosecution 
of economic crimes. Further, important 
areas related to the scope of the subject such 
as organised crime, money laundering and 
speci�c accounting and audit techniques, 
professional obligations and considerations 
to carry out the role of a forensic accoun-
tant will be discussed.

COM 4375:
PROJECT MANAGEMENT
�is course focuses on teaching fundamen-
tal project management concepts and 
developing behavioral skills that need to 
successfully design, launch, lead, and realize 
the expected bene�ts from a project in 
pro�t and not-for-pro�t organizations.

Students will get the opportunity to devel-
op a variety of project management skills 
such as managing processes, people, sched-
ules, risks, and other project management 
skills which are essential to produce the 
desired outcome. Students will get the 
opportunity to learn the key aspects of a 
project lifecycle with a practical approach 
through participation in case study discus-
sions and group projects.

COM 4376:
CONTEMPORARY
ISSUES IN COMMERCE 
�is course aims to get the students think-
ing and discussing issues pertaining to areas 
in commerce and management drawing on 
what they already know. By following this 
course students will increase their aware-
ness and knowledge of contemporary issues 
relating to commerce and management. 
Further, the course will also give commerce 
undergraduates the opportunity to discuss 
and critically analyse source materials, the 
con�dence and experience of debating 
issues in the �elds of commerce and man-
agement. �e course objectives con�rm 
integration of knowledge, theorising and 
develop strong arguments. During the 
semester the students will get the opportu-
nity to explore a wide range of di�erent 
topics relating to the �eld of commerce and 
management.

2.4.7 Professional and
Industry Links

Bachelor of Commerce Honours Degree 
program of the Department has a wide 
recognition world-wide. �e department 
maintans close relations with organisations 
in the private and public sectors. Most of 
these industrial relationships have o�ered 
internship placements for the �nal year 
commerce undergraduates. Bachelor of 
Commerce Honours graduates of the 
University of Sri Jayewardenepura have 
been awarded full marks in the Australian 
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Prof. Hema Wijewardena medal is 
awarded annually at the university 
convocation to a student who obtains 
the highest overall GPA (Grade Point 
Average) among the First Class Divi-
sion Pass in the Bachelor of Commerce 
Honours Degree program.  �e medal 
may be awarded to a student who 
obtains a Second Class (Upper Divi-
sion) Pass with the highest overall GPA 
if there is no First Class Division Pass.

Hirdaramani Excellence Awards
�e Hirdaramani Excellence Awards 
are presented annually by the Hirdara-
mani Group of Companies in memory 
of the late Mr. Bagawandas Hirdarama-
ni and the late Mr. Nanda Hirdarama-
ni, founder members of the Hirdarama-
ni group. Accordingly, followings are 
awarded by Hirdaramani Group of 
Companies to the undergraduates.
• Award for the best student -Bachelor 
of Commerce Honours Degree - Part I 
�is award is annually awarded to 
students who had obtained the highest 
overall GPA in the Bachelor of Com-
merce Honours Degree Part I
• Award for the best student -Bachelor 
of Commerce Honours Degree - Part II
�is award is annually awarded to 
students who had obtained the highest 
overall GPA in the Bachelor of Com-
merce Honours Degree Part II
•Award for the best student -Bachelor of 
Commerce Honours Degree - Part III
�is award is annually awarded to 
students who had obtained the highest 
overall GPA in the Bachelor of Com-
merce Honours Degree Part III

Best Student Award – Bachelor of 
Commerce Honours Degree - Part I, 
II, III and IV
�is award is annually awarded to 
students who had obtained the highest 
marks for their End Semester Examina-
tions for the subjects o�ered by the 
Department of Commerce. 

Migration Program. Most professional 
bodies such as CIMA-UK and ACCA-UK, 
etc. have recognized Bachelor of Commerce 
Honours Degree qualication and grant 
exemptions  for Bachelor of Commerce 
Honours Degree holders. Industry surveys 
have revealed that Bachelor of Commerce 
Honours Degree holders from the Univer-
sity of Sri Jayewardenepura are preferred 
over those with other  qualications in the 
industry both private and public sectors. 
�e Internship programme of the Depart-
ment in the �nal year has broadened scope 
of opportunities for Bachelor of Commerce 
Honours degree holders and enhanced 
their potential of securing gainful employ-
ment speedily.
�e Department of Commerce has signed 
Memorandums of Understanding (MoUs) 
with Bank of Ceylon, Peoples Bank, Nestlé 
Lanka PLC, DHL Global Forwarding 
Lanka (Pvt) Ltd, Acuity Knowledge Part-
ners (Lanka) (Pvt) Ltd, and Hirdaramani 
International Exports (Pvt) Ltd to create a 
bridge between academia and industry. 
Furthermore, the Department is in the 
process of signing Memorandums of 
Understanding (MOUs) with various 
public and private institutions, as well as 
recognized foreign universities, intending 
to exchange resources and facilities for the 
development of both organizations through 
these collaborative agreements.

2.4.8 Awards and Scholarships    

Professor Hema Wijewardena Gold 
Medal: �is medal was established in 
1994 by Professor Hema Wijewardena, 
the founding Head of the Department, 
a former Dean of the FMSC and a 
former Professor in Commerce at the 
USJP.  He was a Professor in Account-
ing and served as Honorary Principal 
fellow in the School of Accounting and 
Finance at the University of Wollon-
gong, Australia.

•

•

•



2.4.9 Students’ Associations

2.4.10 Academic and
Student Support

2.4.11 New developments of the
Department 
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Commerce Society (COMSO)
Commerce Society is the student associa-
tion a�liated to the Department of Com-
merce.  �e society operates under the 
direct purview of the department by a com-
mittee elected annually from among the 
members of the society.  Membership is 
open to students registered in the Bachelor 
of Commerce Honours Degree 
Programme. COMSO is facilitated with 
fully equipped Student Resource Centre 
located at the faculty. Head and academic 
sta� of the department serve as patron of 
the society. �ey are advising, monitoring 
and coordinating all activities of COMSO. 
Main objectives of the society is to facilitate 
and organize activities to enhance the 
knowledge and skills of the members, orga-
nize workshops, religious activities, �eld 
visits, guest lectures, seminars, talent shows, 
outbound training, sports activities, CSR 
projects, compile and publish newsletters 
and magazine in the �eld of Commerce and 
other relevant events to develop and incul-
cate right attitudes and personalities in the 
membership and to engage in any other 
activities deem necessary to promote image 
and well-being of the department. 
COMSO also assisting in the daily opera-
tions of the student resource center of the 
Department. 
Alumni Association of Commerce
Commerce Alumni Association is the 
o�cial association of the graduates of the 
Department of Commerce. �e Alumni 
association was established in 2011. �e 
association is an opportunity to bring 
together commerce graduates scattered 
throughout Sri Lanka and to promote 
interaction and mutual support among 
them. In addition to that, it seeks to help in 
upgrading the quality of the undergraduate
programme by creating corporate sector 
links with the department. Weblink to access 
the Alumni Association of Commerce is 
http://mgt.sjp.ac.lk/com/alumniassociation

programme. �e main aim of the student 
support is to contribute to the academic 
success of students by focusing on their 
individual development and ensuring their 
academic work is supported. Every student 
of the �rst years of the commerce depart-
ment is allocated an academic mentor at 
the start of their studies. �ese academic 
mentors at the department level provide 
initial advice and guidance on pastoral 
issues (i.e. issues of a personal nature which 
may impact on studies). In addition, four 
academic sta� members have volunteered 
as coordinators for the faculty mentoring 
programme (FMSC-SMP) which provide 
broader assistance for students at faculty 
level. Furthermore, students with special 
needs are invited to notify the department 
to make possible arrangements to support 
their academic work. �e Department of 
Commerce also o�ers a range of academic 
support to develop important academic 
skills and organisers a range of work-
shops/guest-lectures to help students to 
develop various skills including leadership, 
communication, time management and 
decision making etc.
�e Resource Centre of the Department 
provides the opportunity for the students to 
enhance their academic knowledge and 
facilities has provided many undergradu-
ates of the department to actively partici-
pate in organizing extra-curricular activi-
ties. Members of the Commerce Society 
(COMSO) shoulder the responsibility of 
managing the facility.

�e Department of Commerce assures an 
e�ective student support during their study

Proposed Master of Commerce
(M.Com) Degree
�e Department of Commerce has com-
pleted the necessary steps required for the 
Master of Commerce (M.Com) program to 
commence in the current year. �e 
proposed M.Com Degree program provides 
a distinct mode for a potential student to 
complete the M.Com degree program, 
namely Master of Commerce Degree. �is  
Master of Commerce Degree is o�ered 
upon the successful completion of taught 
courses and the research component.



2.4.11

2.4.12
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Prof. E. Dayaratne
Senior Professor in Commerce
B.Com. (Special) (Peradeniya); PGD. (Dev. 
Econ) (Colombo); MA (Econ) (�ammasat)
edaya@sjp.ac.lk

Dr. (Mrs.) E. Ayoma Sumanasiri
Senior Lecturer 
B.Com. (Special) (SJP); MBA (Colombo); CIMA 
Passed Finalist (UK); PhD (Swinburne-Australia)
ayoma@sjp.ac.lk 

Mr. G.S. Mapitiya
Senior Lecturer
BSc.  (Accounting)  Special  (SJP);  MBA  (PIM); 
ACA (Chartered Accountant); ACMA; ACPM
gmapitiya@sjp.ac.lk

Dr. (Ms.) K. M. Vilani Sachithra
Senior Lecturer
B.Com. (Special) (SJP); MSc. in Management 
(SJP); PhD (MSU, Malaysia)
vilani@sjp.ac.lk

Mrs. J. M. D. Sandamali Wijayarathne
Senior Lecturer 
B.Com.  (Special)  (SJP);  MEcon  (International 
Economics) (Colombo)
sandatd@sjp.ac.lk

Ms. G. A. �ilini Kaushalya
Senior Lecturer
B.Com. (Special) (SJP); MBA (PIM)
gatkaushalya@sjp.ac.lk

Ms. D.M. Sachinthanee Dissanayake
Lecturer 
B.Com (Kel’ya); MBA (PIM-SJP); CIMA (UK) 
passed �nalist
sachinthanee@sjp.ac.lk

Ms. Nayoma Vaijanthi Ranawaka
Lecturer (Probationary)
BSc. (Accounting) Special (SJP); MBA (Colom-
bo); FCA (Chartered Accountant)
nayoma@sjp.ac.lk

G. S. �ilakamali
Management Assistant Grade I

N. I. Udayangani
Management Assistant Grade II

Mr. M. N. Kodagoda
Work Aid (Grade II)

Head, Department of Commerce
University of Sri Jayewardenepura
Gangodawila, Nugegoda. 
Telephone/ Fax: +94(0)112 802513
Extensions: 3100/ 3101/ 3189
E-mail :  head.commerce@sjp.ac.lk 
                depcommerce@sjp.ac.lk
Web : www.mgt.sjp.ac.lk/com/

Dr. (Mrs.) E. Ayoma Sumanasiri

Head of the Department

Academic Sta� 

2.4.13 Non Academic Sta� 

2.4.14 Contact Details

Ms. Dasuni Nirmani Pandithasekara
Lecturer (Probationary)
B.Com. (Special) (SJP); CMA (SL) passed �nalist
dasuni@sjp.ac.lk

Mr. K. Sachin Wijayasinghe
Temporary Assistant Lecturer
B.Com. (Special) (SJP); CIM (UK) Passed Finalist
sachinlw@sjp.ac.lk

Ms. S. A. Deshani Kaushalya Jayasingha
Temporary Assistant Lecturer
B.Com. (Special) (SJP); AAT Passed Finalist
deshanikaushalya.jayasingha@gmail.com
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DSC
BSc Honours in
Operations and
Technology Management
Degree Programme

2.5 

Before 1990, Production and Material 
Management was o�ered to students 
following main degree programs of the 
FMSC. In 1990 the subject was upgraded 
to Operations Management and it was 
taught in almost all degree programmes 
o�ered by the FMSC as a main subject 

until 2001. Since the formation of the new 
Department of Information Technology 
and Decision Sciences in 2001 under the 
faculty restructuring programme, the 
subject Operations Management was 
o�ered in the Management Common 
Programme of the FMSC. It was the duty 

possible to develop a proposal to establish a 
degree program on Operations and Tech-
nology Management in 2002 and the 
University approved the proposal in 2003. 
In order to run degree programs on Opera-
tions and Technology Management and 
Business Information systems smoothly, it

of this department to ful�l long felt need of 
o�ering a degree programme in the �eld of 
Operations Management which is one of 
the main functional areas of Management. 
�e initiative to establish a degree 
programme and a department for this �eld 
was there since 1989. However, it was

 Evolution2.5.1



was decided to propose the separation of the 
Department of Information Technology 
and Decision Sciences along with the estab-
lishment of the new degree programme. In 
September 2007 the University Grants 
Commission approved the new degree 
programme and the proposal for splitting 
the department to form two departments, 
Department of Decision Sciences and 
Department of Information Technology. 
Due to the nature of the subjects to be 
o�ered under the degree programme it was 
decided to select students through an 
aptitude test.  �e �rst batch of students 
was admitted to the new degree programme 
in 2008. However, due to practical di�cul-
ties, the department decided to select 
students for this degree programme too 
according to criteria given in section 4.1.1.

constructing models to facilitate decision 
making to improve pro�ts or reduce costs. 
With these skills, Operations and Technol-
ogy Management graduates will be in a 
better position to perform up to the expec-
tation of management so that their contri-
bution to the national development is 
assured.
Students are expected to go through a prac-
tical training programme in addition to 
class room learning at the university to 
gather much needed exposure to the indus-
try. �is Internship, one of the key compo-
nents of the degree programme, allows 
students to get �rst-hand experience in an 
industrial setting. Moreover, �eld visits and 
factory visits, assignments based on real 
work and data under various subjects allow 
students to gain an exposure and familiarity 
to the world of work. At the end of the 
programme students will have a sound 
theoretical as well as practical knowledge 
that are needed to gain entry in to the 
world of work.
�e BSc Honours in Operations and Tech-
nology Management Degree Programme 
ful�ls the requirements of the Level 6 of Sri 
Lanka Quali�cation Framework 
(SLQF-2015) with 121 credits of teaching 
and learning workload. �e graduate 
pro�le of the degree programme is illustrat-
ed in Figure 2.5.1 in consistent with the 
main domains of learning introduced by 
the SLQF-2015. 

Attributes of Quali�cation
Holders (Graduate Pro�le) 
�e Department of Decision Sciences 
intends to produce knowledgeable gradu-
ates in the �eld of Operations and Technol-
ogy Management, who will be visionary 
leaders, professionals, scholars, innovators, 
and global citizens with a strong sense of 
integrity and a high commitment to the 
sustainable development.

2.5.2 Programme Objectives
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�e Department of Decision Sciences 
hopes to cultivate in students both academ-
ic and professional skills along with good 
citizenship and grateful behavior to the 
people and the world that provided them 
with opportunities.    
Operations and Technology Management 
focuses on developing problem solving 
skills, analytical thinking, communication 
and the implementation of cutting edge 
management principles and technologies 
that are important to  develop strategies 
aimed at obtaining competitive advantage 
which last longer than  strategies of other 
functional areas. �is is so because opera-
tional strategies and competencies are more 
di�cult to copy and emulate compared to 
strategies found in other disciplines. Activi-
ties performed by operations managers 
include: improving quality of manufac-
tured products or services, selecting and
implementing appropriate technologies,
increasing productivity, managing projects, 
planning and scheduling productions, and



Knowledge 
�e graduate should 
 1. Demonstrate through knowledge 
of core subjects such as Operations Man-
agement, Technology Management, Supply 
Chain Management, Quality Management, 
Service Management, Logistics and Trans-
portation, and Operations Research.
 2. Possess good knowledge of other 
areas of business management such as 
Information Technology, Business Analyt-
ics, Human Resource Management, Mar-
keting Management, Finance, and 
Accounting, and Economics. 
 3. Demonstrate a good understand-
ing of how to put theoretical knowledge 
into practice in order to design and manage 
operations systems in manufacturing and 
service organizations in both the public and 
private sectors. 

Skills
�e graduate should be able to 
 1. Communicate e�ectively with 
both written and spoken language skills.
 2. Work in teams and to provide 
leadership when necessary. 
 3. �ink critically and innovatively 
in making decisions and solving problem 
when managing the operations function of 
an organization.
 4. Recognize when information is 
needed and generate, evaluate and use this 
information e�ectively in the context of 
Operations and Technology Management. 
 5. Perform numerically calculations 
by understanding quantitative information 
and present the results in a way that every 
stakeholder can understand. 
 6. Use modern information and 
communication technologies e�ectively.
 7. Maintain good relationship with 
all the stakeholders such as customers, 
co-workers, suppliers.
 8.Conduct research and scholarly 
activities in the �eld of Operations and

Technology Management by adhering to 
intellectual integrity and ethical consider-
ations. 

Attitudes 
�e graduate should 
 1. Have an awareness of the impor-
tance of ethical, sustainable, and legal 
aspects of business activities.
 2. Be adaptable to the changes 
taking place in the environment and �exi-
ble in performing tasks not only in the 
world of work but also in life as well.
 3. Always maintain intellectual 
integrity and professionalism in performing 
duties. 
 4. Appreciate of multi-cultural 
diversity in the workplace as well as in the 
broader society. 
 5. Appreciate Aesthetic Values.

In consistence with the Subject Benchmark 
Statement in Management developed by 
the Quality Assurance and Accreditation 
Council of Sri Lanka, the main aims of the 
BSc Honours in Operations and Technolo-
gy Management Degree Programme are:

To produce a knowledgeable, well 
accomplished, skilled and contended 
student with the appropriate attitudes 
to face the challenges in achieving 
excellence with factual thinking, 
creativity, innovation, and research 
with appropriate entrepreneurial abili-
ty of national and international 
relevance in the �eld of Operations 
and Technology Management. 

To produce readily employable gradu-
ates with appropriate managerial 
knowledge in the �eld of Operations 
and Technology Management togeth-
er with required skills and attitudes.

Aims of the Degree Programme
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a)

b)

            6. Engage in Re�ective and Life-
Long Learning.



�e structure for years II to IV of  BSc 
Honours in Operations and Technology 
Management Degree Programmeis depict-
ed in Table 2.5.1.

2.5.3 Programme Structure for
Years II, III and IV

Table 2.5.1: B BSc Honours in Operations and Technology Management
Degree Programme Structure for Years II, III and IV

Course Code Course Name Credit
Value

Notional
Hours

Status
(Compulsory

/Optional)

Year II - Semester I
DSC  2370 Operations Management            3     150    Compulsory
BEC  2370 Macroeconomics             3    150    Compulsory
FIN  2370 Financial Management            3    150    Compulsory
MAR  2370 Marketing Management            3    150    Compulsory
ACC  2370 Management Accounting            3    150    Compulsory
  Practical Communication for
  Operations Management  
Total Hours for Semester I                17    850
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To develop a range of transferable 
skills in students that will be of value 
for employment and also entrepre-
neurial pursuits.
To provide students with analytical 
skills and an ability to develop simpli-
�ed frameworks for studying the real 
world.
To provide training within an intellec-
tually sound physical and social envi-
ronment to achieve excellence in 
Operations and Technology Manage-
ment skills.
To develop a student to achieve the 
status of a leading consultant and a 
provider of advanced consultancy 
services to the public and the private 
sector for improving productivity and 
quality of goods and services.
Contribute to the government policy 
making process and national develop-
ment in building a production based 
economy in Sri Lanka.

c)

d)

e)

   g)

   f )

In order to create a graduate with adequate 
knowledge, skills, attitudes, and mind-set 
in the �eld of Operations and Technology 
Management, the programme is designed 
to achieve 12 speci�c programme learning 
outcomes (PLO). �us, at the successful 
completion of the B.Sc. in Operations and 
Technology Management (special) degree 
programme, a student should be able to:

Programme Learning Outcomes

PLO 1 - Demonstrate knowledge and skills 
that are required for the competent practice 
of Operations and Technology Manage-
ment while expressing su�cient knowledge 
around other general functions.
PLO 2 - Practice e�ective skills in written 
and oral communication using appropriate 
technologies to e�ectively collaborate and 
negotiate with business clients, colleagues, 
and other stakeholders.
PLO 3 - Demonstrate leadership and team-
work skills in performing business activi-
ties.
PLO 4 - Apply creativity and problem-solv-
ing skills together with current knowledge 
to generate solutions and make sustainable 
decisions under a dynamic environmental 
setting.
PLO 5 - Develop awareness of the impor-
tance of ethical, sustainable, and legal 
aspects of business activities.
PLO 6 - Demonstrate skills in self-directed, 
self-updated learning and positive attitudes 
towards continuing personal, professional, 
organizational, and societal well-being.  

 BCC   2270 2        100         Compulsory
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Year II - Semester II 
DSC  2371 Supply Chain Management             3   150    Compulsory
DSC  2372 Technology Management             3    150    Compulsory
ITC  2372 Business Analytics              3   150    Compulsory
ENT  2375 Entrepreneurship               3   150    Compulsory
BUS  2371 Organizational Behaviour             3   150    Compulsory
BCC  2175 E�ective Writing for Academic Purposes            1    50    Compulsory
Total Hours for Semester II                            16  800

Year III - Semester I 
DSC  3370 Operations Research            3   150    Compulsory
DSC  3371 Data Analysis for Managers            3   150    Compulsory
DSC  3372 Quality Management             3   150    Compulsory
BEC  3370 Managerial Economics            3   150    Compulsory
  Management Information Systems and
  ERP Applications 
Only one subject from the following elective course list
DSC  3373 Project Management             3    150        Elective
HRM  3371   Employee Safety and Health Management          3    150        Elective
Total Hours for Semester I           18   900

Total Hours for Semester I            12   600

Total Hours for Year 2               33               1650

Year III - Semester II 

Year IV - Semester I 

Year IV - Semester II 

  Research Methodology for
  Operations Management 
DSC  3376 Logistics and Transportation Management          3                 150    Compulsory
DSC  3377 Advanced Operations Research           3    150    Compulsory
DSC  3378 Operations System Design and Management          3    150    Compulsory
BUS  3379 International Business Management           3     150    Compulsory
  Digital Business Management and
  Enterprise Applications 

DSC  4370 Service Management            3    150    Compulsory
DSC  4371 Operation Planning and Control           3    150    Compulsory
DSC  4272 Personality and skill development           2    100    Compulsory
BUS  4370 Strategic Management            3    150    Compulsory
Only one subject from the following elective course list
DSC  4173 Business Forecasting            1     50        Elective
DSC 4174 Business Intelligence Management           1     50        Elective
DSC  4175 Data Analysis Methods in Research           1     50        Elective

Total Hours for Semester II             9    900

Option 1   
DSC 4677 Research Study in Operations Management           6    600          Compulsory
Option 2   
DSC 4678 Research Project in Operations Management            6    600    Compulsory
DSC 4379 Internship              3    300    Compulsory

Total Hours for Semester II           18   900

Total Hours for Year 3            36  1800

Total Hours for Year 4              21   1500

3        150          Compulsory  ITC    3371

3        150          CompulsoryDSC  3375

ITC  3377 3         150          Compulsory
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sampling, sampling distributions, estima-
tion and hypothesis testing. Correlation 
and regression theories are also introduced 
in this course.

DSC 2370:
OPERATIONS MANAGEMENT 
�is course introduces the students to key 
concepts, principles and design techniques 
of the uses of the �eld of Operations Man-
agement (OM). Interactions and relation-
ships with parallel management activities 
are also demonstrated in order to cultivate a 
general understanding of the �eld as a total-
ity. Major topics covered include operations 
strategy and competitiveness, product 
design and process selection, total quality 
management, capacity management, layout 
planning, job design, work measurements, 
supply chain management, inventory 
control, and just-in-time manufacturing.

DSC 2371 :
SUPPLY CHAIN MANAGEMENT
�is course is an introduction to the supply 
chain concept and explores the manage-
ment of supply chains to improve an orga-
nization's overall supply e�ciency. Further, 
it develops an understanding of key drivers 
of supply chain performance and their 
inter-relationships with strategy and other 
functions of the company such as market-
ing, manufacturing and accounting.Other 
concepts included are the de�nitions of 
supply chains, identi�cation procedures, an 
overview of methods, processes, and 
systems used in the operation of supply 
chains, and the applications of methods, 
processes, and systems to improve supply 
chain performance.

DSC 2372:
TECHNOLOGY MANAGEMENT 
�is course introduces technology as a key 
resource that needs to be properly managed 
for achieving competitive advantage, pro�t-
ability, and sustainable development of an

2.5.4 Description of Courses 

A short description of courses o�ered in the 
years II to IV of  BSc Honours in Opera-
tions and Technology Management Degree 
Programme is provided below.

DSC 1370:
BUSINESS MATHEMATICS 
�is course, as the �rst course in mathemat-
ics, introduces students to basic principles, 
laws and rules that are necessary to develop 
an overview of application capabilities of 
the subject matters in the �eld of business 
and economics. Business Mathematics 
course covers functions, di�erentiation of 
functions, maxima and minima of func-
tions, partial derivatives, integration, and 
area under curve and between curves and 
mathematics of �nance. �e course also 
includes the applications of di�erentiation 
and integration in business and economics. 
Under the applications of di�erentiation, 
the topics such as pro�t maximizations, 
cost minimizations, elasticity of demand, 
and marginal analysis are included. �e 
major topics covered under applications of 
integration include marginal revenue and 
marginal cost, consumers’ surplus, produc-
ers’ surplus, total change in revenue, etc.

DSC 1371 :
BUSINESS STATISTICS
�is course provides an introduction to the 
fundamental concepts, principles and 
methods of Business Statistics. �e topics 
include   descriptive techniques, probability 
theory, probability distributions and infer-
ential techniques. �e major topics 
discussed under descriptive techniques 
include data collection, presentation and 
organisation and statistical summary mea-
sures. �ree important theoretical distribu-
tions, namely, Binomial, Poisson and 
Normal distribution are discussed under 
probability distributions. �e major topics 
under inferential techniques include
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organization as well as the development of a 
country. It presents the fundamental 
concepts, theories, and methodologies 
required to plan, acquire, deploy and 
exploit technologies and innovations in a 
�rm. Furthermore, the course o�ers a basic 
understanding on various forms of technol-
ogy transfer and organizational learning 
and knowledge management. �rough 
interactive lectures and a variety of assess-
ments, this course provides opportunities 
to the students to apply theories and meth-
odologies learned to suggest feasible solu-
tions to real-world technology related prob-
lems of �rms and countries. 

DSC 3370:
OPERATIONS RESEARCH 
�is course introduces key concepts, prin-
ciples and techniques of Operations 
Research that are essential to make better 
decisions to the students. Major topics 
covered in this course are Linear Program-
ming, Transportation Model, Assignment 
Model, and Network Analysis. �e basic 
objective of this course is to provide the 
participants with a conceptual and practical 
knowledge of important Operations 
Research (Management Science) topics and 
concepts that are useful for real world man-
agement decision making. �is course 
emphasizes on the conceptual understand-
ing and practical use of Operations 
Research techniques rather than memoriza-
tion of the mechanics of solution proce-
dures.

DSC 3371:
DATA ANALYSIS FOR MANAGERS 
�is course emphasizes understanding, 
interpreting statistical information and 
using it to form sound judgments in busi-
ness situations. It covers both descriptive 
data analysis and inferential data analysis. It 
includes data analysis techniques such as 
One Sample mean tests, two samples mean 
comparison tests, ANOVA, simple and

multiple regression in addition to basic 
descriptive level data analysis. It also covers 
non-parametric methods. Statistical 
software will be taught to perform above 
mentioned data analysis.

DSC 3372:
QUALITY MANAGEMENT 
Quality Management is a comprehensive 
and fundamental rule or belief for leading 
and operating an organization, aimed at 
continually improving performance over 
the long term by focusing on customers 
while addressing the needs of all stakehold-
ers. It is both a philosophy and a set of 
guiding principles that represent the foun-
dation of a continuously improving organi-
zation. �e bottom line of TQM is results: 
increased productivity, e�ciency, customer 
satisfaction/delight, and world-class perfor-
mance. �is course will present the various 
TQM frameworks, concepts, and quality 
improvement tools necessary for imple-
menting the quality culture that character-
izes world-class organizations of the 21st 
century. We will, therefore, explore the key 
actions necessary for transforming business 
and not-for-pro�t organizations into 
world-class organizations that deliver 
ever-improving value to their customers, 
clients, and constituents.

DSC 3373:
PROJECT MANAGEMENT 
�is course explains the importance of 
e�ective project management and intro-
duces fundamental tools and techniques 
available for project selection and managing 
project scope, costs, risks, communications, 
and stakeholders. �rough interactive 
lectures, computer practical sessions, 
in-class problem solving, and the feedback 
given on them, it develops students‘ com-
petencies and skills required for planning, 
executing, monitoring and controlling 
projects. Experts‘ experience and knowl-
edge shared in guest lectures and the  



group/individual assignment expose 
students to real-world problems and traits 
of e�ective project managers. Furthermore, 
this course discusses contemporary topics 
in project management �eld and case stud-
ies introducing customized tools and tech-
niques used by �rms, in order to ensure 
students‘ ability to adapt easily with global 
trends.

DSC 3375:
RESEARCH METHODOLOGY FOR
OPERATIONS MANAGEMENT 
�is is a hands‐on course designed to 
impart education in the foundational 
methods and techniques of academic 
research in a business context particularly 
in the �eld of Operations and technology 
Management. Students would examine and 
be practically exposed to the main compo-
nents of a research framework, i.e. problem 
de�nition, research design, data collection, 
statistical data analysis, report writing and 
presentation. �e course would cover both 
qualitative and quantitative methods. Once 
equipped with this knowledge, students 
would be well‐placed to conduct disci-
plined research under supervision in a man-
agement subject of their choosing. In addi-
tion to their application in an academic 
setting, many of the methodologies 
discussed in this course would be similar to 
those deployed in professional research 
environments, such as those found in 
market research �rms or corporate depart-
ments of strategy or marketing.

DSC 3376:
LOGISTICS AND
TRANSPORTATION MANAGEMENT 
�is course o�ers a broad understanding on 
the e�ective management of logistics and 
transportation in organizations under the 
purview of supply chain management. It 
takes an indepth look at each of the key 
elements of logistics including inventory, 
warehousing and transportation with a 
speci�c emphasis on the tools and

techniques available for design and imple-
mentation of a suitable logistics strategy 
and transportation alternatives for a �rm. 
�is course extends its scope into import-
ant trending topics such as outsourcing, 
sustainability, and humanitarian logistics. 
�e group/individual assignment and case 
studies provide opportunities for the 
students to analyses various real-world 
logistics problems and suggest suitable 
solutions through the application of appro-
priate tools and techniques. Furthermore, 
this course introduces recent trends in the 
�eld through the discussions on new tech-
nologies and the impact of disruptive tech-
nologies such as Internet of �ings, 3D 
printing, and autonomous vehicles on the 
logistics and transportation activities in 
�rms.

DSC 3377:
ADVANCED
OPERATIONS RESEARCH 
�is course introduces key concepts, prin-
ciples and techniques of Operations 
Research that are essential to make better 
decisions to the students. Major topics 
covered in this course are Dynamic 
Programming, Decision �eory, Inventory 
Model, Goal Programming, and Replace-
ment& Maintenance Analysis and Queu-
ing �eory. �is is an advanced course in 
OR. It aims at introducing the students to 
some operational research methods that are 
used in the systems approach to Manage-
ment, so as to provide them with the requi-
site tools for the mathematical representa-
tion of particular emphasizing the roles of 
uncertainty and risk.

DSC 3378:
OPERATIONS SYSTEM DESIGN
AND MANAGEMENT 
Operations system is the system that is 
responsible for creation of products and in 
particular, the transformation of input 
resources to the desired output. �is course 
aims to develop students‘ understanding of
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the issues and dynamics associated with the 
design and management of modern opera-
tions systems of both manufacturing and 
service organizations. �erefore, this course 
explains the techniques available for the 
e�ective design and management of opera-
tions systems. Topics include design of 
production and operations layouts, job 
designs, work measurements, automation 
and robotics. Applications of information 
systems to design are also explored in the 
course. Special attention is paid to lean 
manufacturing systems during this course.

Courses o�ered to the other
Departments
 
DSC 3379:
INTERNATIONAL PROCUREMENT 
AND SUPPLY CHAIN MANAGEMENT 
�is course is an introduction to the supply 
chain concept and explores the manage-
ment of supply chains to improve an orga-
nization's overall supply e�ciency. Further, 
it develops an understanding of key drivers 
of supply chain performance and their 
inter-relationships with strategy and other 
functions of the company such as market-
ing, manufacturing and accounting. Other 
concepts included are the de�nitions of 
supply chains, identi�cation procedures, an 
overview of methods, processes, and 
systems used in the operation of supply 
chains, and the applications of methods, 
processes, and systems to improve supply 
chain performance. 

DSC 3380:
INTERNATIONAL
LOGISTICS MANAGEMENT 
�is course o�ers a broad understanding on 
the key elements of logistics including 
inventory, warehousing and transportation 
with a speci�c emphasis on managing logis-
tics internationally. It covers the rules and 
regulations applicable to international 
logistics operations including those that are

relevant under the outsourcing options. It 
discusses the factors and challenges driving 
global logistics and supply chain manage-
ment with a particular focus on developing 
strategies to face the challenges e�ectively. 
�e group/individual assignment and case 
studies provide opportunities for the 
students to analyse various real-world logis-
tics problems of global companies and 
suggest suitable solutions through the 
application of appropriate tools and tech-
niques. In addition, the course extends the 
students understanding on the usefulness of 
current technologies in managing interna-
tional logistics. 

DSC 3381:
SUPPLY CHAIN MANAGEMENT 
�is course is an introduction to the supply 
chain concept and explores the manage-
ment of supply chains to improve an orga-
nization's overall supply e�ciency. Further, 
it develops an understanding of key drivers 
of supply chain performance and their 
inter-relationships with strategy and other 
functions of the company such as market-
ing, manufacturing and accounting. Other 
concepts included are the de�nitions of 
supply chains, identi�cation procedures, an 
overview of methods, processes, and 
systems used in the operation of supply 
chains, and the applications of methods, 
processes, and systems to improve supply 
chain performance.

DSC 4370:
SERVICE MANAGEMENT 
�e contribution from the service industry 
to the world‘s economy is �ourishing and 
becoming dominant. However, increasing 
globalization, technological advancements, 
and increased customer expectations create 
complex market structures and tighten 
competition in the marketplace. �e intent 
of the service management course is to 
provide knowledge and skill to cater to the 
emerging requirements of designing, 
executing, managing and sustaining of
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technology based service o�erings practices 
across the globe. Regardless of sector, every 
level of employees in organizations required 
to have a service orientation, but a greater 
responsibility has shifted to middle and 
senior level management. �us, this course 
will provide a knowledge of blending oper-
ations, marketing, technology, people, and 
information to achieve a distinctive com-
petitive advantage in services while provid-
ing a foundation for creative entrepreneur-
ial opportunities. Once equipped with this 
knowledge, students would be able to 
design services, map & manage service 
process/encounters and technology, capaci-
ty and facility planning, service recovery, 
innovations, managing customer quality/-
experience and etc, in the global landscape 
of services.

DSC 4371:
OPERATIONS
PLANNING AND CONTROL 
�is course aims to provide students with 
knowledge and skills required to design and 
manage planning and control systems for 
manufacturing and service organizations. It 
provides an overview of the relationship of 
production planning and control to the 
operations management function. �e 
content of the course deals with translating 
a sales forecast into a viable production plan 
to coordinate, execute and control the 
activities of an operation to ensure that the 
organization‘s goals are met in a cost e�ec-
tive manner.

DSC 4272:
PERSONALITY AND
SKILL DEVELOPMENT 
�is course encompasses the major perspec-
tives of Personality, including psychoana-
lytic, humanistic, cognitive, dispositional, 
and behavioral. It is designed to facilitate 
the students to look at their own personali-
ty through theoretical lenses via research 
�ndings as well as experiential learning and 
self-re�ection. All the lecturers are delivered

by experts in speci�c �elds related to 
personality and skill development and the 
course coordinator will provide required 
guidance. Ultimately the course expects to 
facilitate undergraduates to bring out the 
best in their personalities while moldings 
soft skills and thereby paving the way for 
their success.

DSC 4173:
BUSINESS FORECASTING 
Business environments are rapidly chang-
ing in today‘s world and hence the adapt-
ability of situations would be the key 
success of any business in the world. Evalu-
ating and identi�cation of critical changes 
in the future are vital and it will reduce the 
risk of decision making in the complex 
situations. �is course covers the practical 
use of econometric and statistical tech-
niques applied in the business forecasting. 
Building and evaluating simple time series 
models and causal models will be the focus 
of this course.

DSC 4174:
BUSINESS INTELLIGENCE
MANAGEMENT 
�e decision makers in today‘s VUCA envi-
ronment are taking extremely risk and 
complex decisions that can be addressed by 
numerous possible courses of action. Evalu-
ating these alternatives and gaining insight 
from past performance is the essence of 
business decision making. �is course is 
designed as an approach to Business Ana-
lytics, an area of business administration 
that considers the extensive use of data and 
facts for rational and agile decision making. 
While business intelligence focuses on data 
handling, queries and reports to discover 
patterns and generate information associat-
ed with products, services and customers, 
business analytics uses data and models to 
explain the performance of a business and 
how it can be improved. �is course 
discusses how to employ a systematic 
approach in analysing business issues and
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narrate proactive decision making. Addi-
tionally, to provide students an understand-
ing of using statistics as a tool of managerial 
decision making where it applies

DSC 4175:
DATA ANALYSIS
METHODS IN RESEARCH 
�is course continues the previous course 
(DSC 3371: Data Analysis for Managers) 
with some additional analytical techniques, 
which are essential for research data analy-
sis. It includes data analysis techniques such 
as Multiple Regression Analysis with a 
residual analysis, e�ects of Moderating and 
Mediating variables, Binary Logistic 
Regression analysis, and Factor analysis 
with validity and reliability tests for the 
data related to Social Science applications.

DSC 4677:
RESEARCH STUDY IN
OPERATIONS MANAGEMENT 
�e purpose of this course is to provide an 
opportunity for the students to learn the 
essentials of conducting an academic 
research. In this course, the students are 
required to conduct an independent 
research study on a topic selected from any 
area under the broad discipline of Opera-
tions and Technology Management. �e 
students conduct their research study under 
the supervision of a lecturer from the 
Department of Decision Sciences. A series 
of presentations are arranged to facilitate 
the process of continuous feedback on each 
student‘s progress in the research study, 
from a panel of lecturers including the 
supervisor. At the end of the course, the 
students are assessed based on the quality of 
the dissertation submitted and the perfor-
mance at the viva voce examination.

DSC 4678:
RESEARCH PROJECT IN
OPERATIONS MANAGEMENT 
�is course helps students to put the 
knowledge and skills acquired from their

degree courses into practice and to apply 
suitable tools and techniques to suggest 
solutions for Operations Management 
issues in the industry. In the industry proj-
ect, the students are required to analyses an 
Operations Management related problem 
in an organization and to provide with a 
solution for the selected problem. �e 
students may address a problem in the 
company where they work for the intern-
ship training. �e students conduct the 
project under the dual supervision of a 
lecturer from the Department of Decision 
Sciences and a practicing manager from the 
area of Operations Management in the 
selected organization. A series of presenta-
tions are arranged to facilitate the process of 
continuous feedback on each student‘s 
progress in the project, from a panel of 
lecturers including the student‘s academic 
supervisor. At the end of the course, the 
students are assessed based on the quality of 
the project report submitted and the 
performance at the viva voce examination.

DSC 4379:
INTERNSHIP
�e objective of this course is to provide 
students with an opportunity of exposure 
to the real world of work. �ey are expected 
to work in the Operations/Technology 
Management Department of a manufactur-
ing or service organization. Even though 
the department provides every support 
needed, it is the responsibility of the 
student to �nd a suitable placement. At the 
end of the course students are expected to 
present a report based on the experience 
gained and face a viva.  �e department 
assigns a faculty member for counselling on 
matters relating to the internship and ideal-
ly the organization appoints a mentor from 
the organization.

DSC 4376:
DATA ANALYSIS FOR MANAGERS 
�is course emphasizes understanding, 
interpreting statistical information and
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“Brandix Gold Medal” awarded to the 
Best Student of the BSc Honours in 
Operations and Technology Manage-
ment Degree Programme.
�e student who will secure the highest 
Grade Point Average out of the students 
who successfully complete the BSc Hon-
ours in Operations and Technology Man-
agement Degree Programme with a First or 
a Second Class (Upper) pass will be award-
ed the Brandix Gold Medal sponsored by 
the Brandix Lanka Limited at the annual 
convocation.

Operations and Technology Management 
is a broad academic and a professional 
discipline, which has vast employment 
opportunities in manufacturing and service 
sectors as operations managers, project 
managers, inventory and warehouse man-
agers, distribution systems managers, 
purchasing managers, etc. �is degree 
programme is the �rst of its kind in 
addressing overall employment opportuni-
ties in line with developed countries. More-
over, management schools and universities 
give top priority to this academic discipline 
because it promises more employment 
opportunities and its contribution to orga-
nizational competitiveness is vital. Since 
this is the �rst programme introduced in Sri 
Lanka, graduates can expect low competi-
tion for employment. 

2.5.5 Awards and Scholarships
and Professional Links 

2.5.6 Employment
Opportunities 

using it to form sound judgments in busi-
ness situations. It covers both descriptive 
data analysis and inferential data analysis. It 
includes data analysis techniques such as 
One Sample mean tests, two samples mean 
comparison tests, ANOVA, simple and 
multiple regression in addition to basic 
descriptive level data analysis. It also covers 
Non- parametric methods. Statistical 
software will be taught to perform above 
mentioned data analysis.

�e resource centre of the Department of 
Decision Sciences is managed by OMSA. 
�e centre provides a meeting place for 
students to discuss various matters. It is 
equipped with few computers for students 
to carry out their academic activities.

Operations Management Student
Association (OMSA) 
�e student association of the Department 
of Decision Sciences, OMSA was estab-
lished in 2009 with the objective of 
enhancing the interaction among students 
of the Department of Decision Sciences. 
�e objectives of the association are 

During the last �ve years OMSA has orga-
nized not only academic activities such as 
�eld trips and guest lectures but also non 
academic activities such as musical shows. 
�e OMSA has created a fund to help the 
students to carry out various activities such 
as �eld trips and outbound training 
programmes. Every year, the OMSA 
donates equipments to an underprivileged 
school in a rural village in Sri Lanka to 
improve the education level.

2.5.7 Student Associations 

2.5.8 Student Resource Centre

   1. To provide welfare facilities to the              
 members of OMSA.
   2. To build and maintain a sound 
 relationship with the corporate  
 sector.
   3. To encourage and fac i l i ta te   
 students to actively participate in  
 industrial activities.
   4. To uplift the quality and value of  
 research and training
   5. To  e n c o u r a g e  m e m b e r s  i n  
            involvement  of  community
 activities.
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Ms. H. D. H. C. Dassanayake
Lecturer
BSc  Operations and Technology Management 
(Special) (SJP); MBA (Colombo) CIMA 
( Passed Finalist) 

Ms. G. M. J. Patabandige
Lecturer – Probationary
B.Sc. Operations and Technology Management 
(Special) (SJP); Int.Dip.SCM(ITC); MBA 
(PIM-SJP)

Mr. K. A. D. I. Sudeeptha
Lecturer – Probationary
B.Sc.  Operations  and  Technology  Management 
(Special) (SJP); MBA (PIM-SJP)

Ms. K. T. G. P. Madhusanka
Lecturer – Probationary
B.Sc. in Industrial Management and Statistics 
(Joint Major) (WUSL); Master of Management 
Science (XJTU, China)

Ms. N. W. G. S. Madushani
Temp. Asst. Lecturer 
B.Sc. Operations and Technology Management 
(Special) (SJP)

Ms. R. B. M. J. Ranasinghe
Temp. Asst. Lecturer
B.Sc. (Honours) in Applied Sciences (Extended 
year in Statistics) (SJP)

Ms. B. J. Liyanapathirana
Temp. Asst. Lecturer
B.Sc. (Honours) Special in Mathematics(SJP)

Ms. W. K. S. Madushika
Temp. Asst. Lecturer
B.Sc. (Honours) Special in Mathematics(SJP)

Ms. R. A. U. Rangani
Management Assistant 

Mr. M. S. G. Mendis
Work Aid

2.5.11 Non Academic Sta� 

Head, 
Department of Decision Sciences,
University of Sri Jayewardenepura,
Gangodawila, Nugegoda, Sri Lanka.
Tel: +94 112 802 872
E-mail: head.dsc@sjp.ac.lk
Web: http://mgt.sjp.ac.lk/dsc

2.5.12 Contact Details

2.5.10
Prof.  T. M. B. Palawatta
Senior Professor in Decision Sciences
BSc Maths.(Special) (SJP); MBA (Leuven)
Prof. S. T. W. S. Yapa
Professor in Decision Sciences
BSc Industrial Management (Special) (Kelaniya); 
MBA (PIM- SJP); PhD (She�ield Hallam)
Prof. T. S. M. Amarasena
Professor in Decision Sciences
B.Sc. Mgt(Pub) (Special) (SJP); MBA (Int. Bus.) 
(AIT/Oxford); PhD (Management) (Malaysia)
Mr. D. S. P. Jayasooriya
Senior Lecturer
BSc Maths. (Special) (SJP); MSc (App. Stat) 
(Colombo)
Ms. D. M. Endagamage
Senior Lecturer
BSc Maths. (Special) (SJP); MSc (App. Stat)
(Colombo)
Ms. M. W. A. De Silva
Senior Lecturer
BSc Maths (Special) (SJP); MSc (App. Stat) (SJP)
Mr. L. H. T. De S. Wickramasuriya
Senior Lecturer
BCom (Special) (SJP); PGD (Bus. Stat) (SJP); 
MCom(Kelaniya)
Dr. (Ms.) N. W. K. Galahitiyawe
Senior Lecturer
BSc Marketing Management (Special) (SJP); 
MSc (Management) (SJP);PhD (Malaya)
Dr.(Ms.) C. W. C. Silva
Senior Lecturer
BSc Statistics (Special) (SJP); MBA 
(MOT)(Moratuwa) PhD (Massey, NZ)
Mr. S. R. Ginige
Senior Lecturer
B. Sc Maths. (Special) (SJP); PGD (Bus. 
Mgt)(Colombo);MSc (App. Stat) (Peradeniya)
Mr. A. N. Wickramasekara
Senior Lecturer
BSc Statistics (Special) (SJP);MSc(Operations 
Research) (Moratuwa)
Ms. N. P. Parameswara
Senior Lecturer 
BSc (Management and IT)(Special) (Kelaniya); 
BIT(Colombo); MBA(MOT)(Moratuwa)

Academic Sta� 

Prof. T. S. M. Amarasena

2.5.9 Head of the Department



�e Department of Entrepreneurship was 
established on 18th October 2010, mainly 
focusing on generation of “Job Creators”, 
the entrepreneurs, rather than generation of 
“Job Seekers”. �us, it is the �rst such an 
academic department in the Sri Lankan 
University System.

Entrepreneurship is the process of generat-
ing wealth through creative ideas, processes 
and products. It is inseparably connected to 
creativity, innovations, achievement orien-
tation, optimism, internal locus of control, 
persistence and hard work. �e progress 
and advances made on the entrepreneurial 

business front is very vital for the develop-
ment of any country. �e importance of the 
education system in producing entrepre-
neurs of high intellectual and professional 
caliber has been emphasized and acknowl-
edged by governments worldwide. Accept-
ing this global trend, the Government of Sri 

Lanka has also taken various initiatives to 
encourage and foster entrepreneurial busi-
ness development in the country. �e 
Department has understood this national 
requirement and has set the strategic intent 
as “To establish an entrepreneurial culture 
in Mother Lanka.”   
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ENT
BSc Honours in
Entrepreneurship

2.6 

 Evolution2.6.1



•       Create the knowledge needed for                        
         stimulating entrepreneurship  
         in the country 
•       Impart the entrepreneurship  
         knowledge , skills and attitudes  
         for wellbeing of the nation
•       Build partnerships for knowl- 
         edge creation and di�usion in  
         the �eld of entrepreneurship
•       Being recognized as the Centre  
          for Entrepreneurship for the nation

•          Excellence: Excellence in every- 
         thing we do
•       Commitment and Hard work:              
         Commitment and hard work lead 
         ing to the attitude of nothing is  
         impossible 
•       Creativity and Innovation:     
         Novel solutions to problems through            
         creativity
•       Rewards based on Merits: Due  
         recognition to achievers
•       Ethics and Integrity: Individual  
         and group behaviours governed  
         by moral principles
•       Patriotism: Unquenchable thirst  
        in developing the motherland 

Strategic Goals of the Department:

Value System of the Department:

2.6.2 Graduate Pro�le

Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA101       

• they will be idiosyncratic in venturing 
into new businesses and/or revitalizing the 
existing businesses through invention and 
innovation,
• they will possess good moral and intellec-
tual values with admirable personality to 
lead the rest, 
• they will be globally competent entrepre-
neurs who value the national cultural 
heritage.
Entrepreneurial Graduates will shatter the 
status quo through new and better meth-
ods through revolutionizing the business 
processes. �ey will be idiosyncratic in to 
create new products and improve the exist-
ing products with their ultimately results in 
the economic development. Further, they 
will possess good moral and intellectual 
values with exemplary ethical personality 
to lead the rest. Moreover, the entrepre-
neurship graduate will create jobs rather 
seeking job opportunities while graduates 
who are specialized in corporate manage-
ment will demonstrate both entrepreneur-
ial skills and managerial skills as corporate 
entrepreneurs.

Main objective of the Department of 
Entrepreneurship is “to develop business 
entrepreneurs and entrepreneurial manag-
ers with superior entrepreneurial mindset 
and spirit for achieving the excellence”. 
Entrepreneurship graduates will be unique 
from other graduates as:
• they are unreasonable thinkers who act 
with focused discipline for the betterment 
of the humanity, 

Figure 1: Entrepreneurship Graduate Pro�le
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PLO 1: Acquire su�cient theoretical 
knowledge in the core areas of entrepre-
neurship blending with the discipline of 
business management 
PLO 2: Demonstrate entrepreneurial and 
managerial skills in order to apply the theo-
retical knowledge of entrepreneurship 
through active learning modes
PLO 3: Be a good team leader who can 
guide the followers towards the organiza-
tional vision and mission with networking 
skills, social skills and communication skills 
for working with and through others
PLO 4: Be conversant in applying entrepre-
neurship as a multi-method technique in 
searching for unlimited varieties of entre-
preneurship through demonstration of 
good attitudes, values and professionalism 
in achievement of personal and organiza-
tional excellence
PLO 5: Demonstrate �exibility and adapt-
ability in an unpredictable and turbulent 
environment through lifelong learning and 
continuous self-updating for organizational 
and personal development
PLO 6: Apply the knowledge gained 
through theoretical and practical experienc-
es to start an entrepreneurial venture or 
revitalizing the existing businesses through 
invention and innovation as a corporate 
entrepreneur

Programme Learning Outcomes
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�e structure of the BSc Honours in Entre-
preneurship Degree Programme is depicted 
in Table 1. At the beginning of the second 
semester of the second year the students 
following this degree programme are 
required to select an area of specialization 
out of the following two options. �e com-
pulsory and elective courses of certain 
semesters would di�er depending on the 
selected area of specialization. 
Option 01: �is study area encompasses 
the entrepreneurship discipline and at the 
end of this study program, the graduates 
will be able to gain the necessary pro�cien-
cy to start and manage their own ventures 
as business entrepreneurs.
Option 02: �is area is specialized to 
generate corporate entrepreneurs which 
provide a vast knowledge and exposure on 
working in corporates as managers while 
demonstrating entrepreneurial skills.
Note: Course Code
ENT 2370 
ENT - Department Code 
1st Digit - (2) - Year of the Degree 
Programme 
2nd Digit- (3) - Number of Credits 
3rd  and 4th  Digits - (70) - Course 
Number

2.6.3 Programme Structure 

Table 2.6.1 : BSc Honours in Entrepreneurship  Degree Programme Structure for Year I to IV

Course Code Course Title Speciali-
zation* Credits Notional

Hours
Status

(Compusory/
Elective)

Year I - Semester I 
BUS  1370 Principles of Management       Both         3       150    Compulsory
DSC  1370 Business Mathematics       Both         3       150    Compulsory
ITC  1370 Information Technology for Business      Both         3       150    Compulsory
PUB  1270 Socio Political Environment      Both         2       100    Compulsory
LAW  1270 Legal Environment       Both         2       100    Compulsory
BCC  1370 Business Communication I       Both         3       150    Compulsory
Total No. of Credits - Year 1  Semester I           16          800
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Year I - Semester II 
HRM  1370 Human Resource Management      Both         3       150    Compulsory
DSC  1371 Business Statistics        Both         3       150    Compulsory
BEC  1370 Microeconomics        Both         3       150    Compulsory
ACC  1370 Financial Accounting and Reporting      Both         3       150    Compulsory
BCC  1371 Business Communication II                   Both         3       150    Compulsory
Total No. of Credits - Year 1  Semester II           15          750

Year II - Semester I 
BEC  2370 Macroeconomics        Both         3       150     Compulsory
FIN  2370 Financial Management       Both         3       150     Compulsory
MAR  2370 Marketing Management       Both         3       150     Compulsory
DSC  2370 Operations Management       Both         3       150     Compulsory
ENT  2370 Entrepreneurship and SMEs      Both         3       150     Compulsory
ACC  2370 Management Accounting       Both         3       150     Compulsory
BCC  2272 E�ective Communication for Entrepreneurs       Both         2       100     Compulsory
Total No. of Credits – Year II  Semester I           20      1000

Year II - Semester II 
ENT  2371 Managing Creativity and Innovation      Both         3       150    Compulsory
ENT  2372 New Venture Creation       Both         3       150    Compulsory
ENT  2373 Intelligence and Belief Management      Both         3       150    Compulsory
BUS  2371 Organizational Behavior       Both         3       150    Compulsory
LAW  2376 Legal Aspects of Entrepreneurship       Both         3       150    Compulsory
Option 01
ITC  2372  Business Analytics    BUS ENT       3       150    Compulsory
Option 02
ENT  2376 Corporate Entrepreneurship  COR ENT       3       150    Compulsory
Total No. of Credits – Year II  Semester II           18       900

Year III - Semester I
ENT  3370 Fundamentals in Business Planning      Both         3       150    Compulsory
DSC  3371 Data Analysis for Managers         Both         3       150    Compulsory
  Management Information Systems and
  ERP Applications 
BEC  3370 Managerial Economics       Both         3       150    Compulsory
Option 01
ENT  3371 Professional Skills Development I  BUS ENT       3       150    Compulsory
ENT  3373 Business Development Seminars I  BUS ENT       3       150    Compulsory
Option 02
Only two subjects from the following elective course list 
ENT  3371 Professional Skills Development I  COR ENT       3       150       Elective
ACC  3372 Auditing and Assurance Services  COR ENT       3       150       Elective
MAR  3376 Agriculture and Food Marketing  COR ENT        3       150       Elective
  Information Technology Project
  Management    
Total No. of Credits - Year III Semester I           18       900

Total No. of Credits – Year II                     38     1900

Total No. of Credits - Year I            31      1550 

Both     3   150     CompulsoryITC  3371

ITC  3374 COR ENT       3       150       Elective
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Year III - Semester II 
ENT  3375 Managing Entrepreneurial Growth      Both         3       150    Compulsory
ENT  3377 Research Methodology       Both         3       150    Compulsory
ENT  3378 Global Business Management      Both         3       150    Compulsory
BCC  3372 Academic Writing        Both         3       150    Compulsory
Option 01
ENT  3374 Business Plan Development   BUS ENT       3       150    Compulsory
ENT  3382 Business Development Seminars  II   BUS ENT       3       150    Compulsory
Option 02
Only two subjects from the following elective course list
ENT  3381 Business Development Supportive Services COR ENT          3       150        Elective
DSC  3381 Supply Chain Management   COR ENT          3       150        Elective
  Digital Business Management and
  Enterprise Applications 
ACC  3374 Taxation     COR ENT          3       150        Elective
ACC  3377 Corporate Sustainability Accounting  COR ENT          3       150        Elective
BEC  3374 Project Management   COR ENT          3       150        Elective
FIN  3379 Entrepreneurial Finance   COR ENT          3       150        Elective
Total No. of Credits - Year III Semester II           18       900
Total No. of Credits - Year III            36      1800

COR ENT          3       150        ElectiveITC  3377

Year IV – Semester I 
ENT  4370 Contemporary Issues in Entrepreneurship     Both         3        150    Compulsory
ENT  4271 Research Study I        Both         2        200    Compulsory
BUS  4370 Strategic Management        Both         3        150    Compulsory
Option 01
ENT  4372 Professional Skills Development II  BUS ENT       3        150    Compulsory
BEC  4370 Development Economics    BUS ENT       3        150    Compulsory
Option 02
Only two subjects from the following elective course list
ENT  4372 Professional Skills Development II*  COR ENT       3       150        Elective
ENT  4373 Sustainable Entrepreneurship  COR ENT       3       150        Elective
BEC  4370 Development Economics   COR ENT       3       150        Elective
FIN  4375 Corporate Documentation and Reporting COR ENT       3       150        Elective
ITC  4373 Advanced Enterprise Resource Planning Systems COR ENT       3       150        Elective
ACC  4370 Governance, Ethics and Risk Management COR ENT       3       150        Elective
MAR  4376 Customer Relationship Management  COR ENT       3       150        Elective
Total No. of Credits - Year IV Semester I           14       800

Year IV – Semester II 
ENT  4475 Research Study II        Both         4        400    Compulsory
Option 01
ENT  4673 Business Start-up and Development Project BUS ENT       6        600    Compulsory
Option 02
ENT  4674 Internship in Entrepreneurship  COR ENT       6        600    Compulsory
Total No. of Credits - Year IV Semester II             10       1000
Total No. of Credits - Year IV             24       1800   
Total No. of credits for the Degree            129       7050

Note- 
* - Students who follow this course has to follow pre-requisite course below.
ENT 3371- Professional Skills Development I
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Section 2.6.4 : Description of Courses 
A Short Description of the Courses O�ered 
in the Years II to IV of BSc Honours in 
Entrepreneurship (Special) Degree 
Programme is provided below

ENT 2370:
ENTREPRENEURSHIP AND SMES
�is is an introductory level course on basic 
concepts and theoretical foundations on 
the concept of Entrepreneurship and Small 
and Medium Scale Enterprises (SMEs). It 
discusses the meaning and de�nitions of 
entrepreneur, entrepreneurship and intra-
preneurship, the nature characteristics and 
behaviour of the entrepreneur, entrepre-
neur’s role as a leader in an enterprise, the 
role of entrepreneur in the economy, in�u-
ences on entrepreneurship development. 
Moreover, the course aims at developing 
awareness among the students on the 
speci�c features of SMEs, especially in the 
Sri Lankan context. �is involves a broad 
discussion of business environment of 
SMEs’ in Sri Lanka, problems encountered 
by Sri Lankan SMEs, overcoming them and 
current issues in SME sector.

ENT 2371:
MANAGING
CREATIVITY AND INNOVATIONS 
�is is one of the core courses in the Entre-
preneurship Degree curriculum which is 
focused on developing human creativity 
and managing innovations among the 
students. �is involves in discussing basic 
concepts in creativity and innovation, 
creativity and problem solving, the creative 
process, obstacles which inhibit creativity, 
overcoming obstacles and developing 
creativity, key elements of creative thinking, 
approaches to creative thinking, inventions 
and innovations, di�erent types of innova-
tion, process of innovations and systematic 
view of innovation. Management games

and workshops with brain storming will be 
used as the basic techniques in changing 
traditional framework of thinking and 
developing the necessary skills.

ENT 2372:
NEW VENTURE CREATION
�e course involves studies on researching 
and starting a new business. It discusses the 
topics such as characteristics of new entre-
preneurial venture with special emphasis to 
its structure and culture, idea generation for 
a new venture, recognizing and exploiting 
opportunities, screening venture opportu-
nities, feasibility studies for new ventures, 
�nancing entrepreneurial ventures, getting 
the service of Business Development 
Service Providers (BDSPs) etc.

ENT 2373: 
INTELLIGENCE AND
BELIEF MANAGEMENT
�is is a special motivational training 
course for achieving success and wellbeing 
in personal life as well as at work as an 
entrepreneur. �e focus of the course is on 
achieving ambitions through overcoming 
negative personnel brain scripts (beliefs, 
attitudes and values) and inculcating right 
values, attitudes and mind power. Course 
content includes such areas as self-explora-
tion for identifying existing beliefs, 
attitudes and value system, identifying 
personal SWOT factors, setting strategic 
direction for the life, developing self-moti-
vation skills and e�ective self-management 
strategies, and developing an action plan 
for the new life as an entrepreneur. 

ENT 2374:
ENTREPRENEURSHIP AND
BUSINESS DEVELOPMENT
�is is an intermediate course on concepts, 
theory and practices related to entrepre-
neurship and business development. It 
discusses the fundamentals and de�nitions 
of entrepreneurship, di�erence and connec-
tion between entrepreneurship and

2.6.4 Course Descriptions
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intrapreneurship, the nature of characteris-
tics and behaviour of the intrapreneur, 
entrepreneur’s role as a leader in an enter-
prise, the role of entrepreneur in the econo-
my, importance of creativity and innova-
tion in entrepreneurial work, related basic 
business functions in an entrepreneurial 
�rm, content of basic business plan, and 
in�uences and issues related on entrepre-
neurship development. Further this course 
encourage students to engage in the process 
of planning a new business and planning 
for the growth of an existing business 
through thorough understanding of the 
challenges faced by a  new or growing busi-
ness in the real world. �is course inspires 
the student to play the e�ective role of an 
entrepreneur or an intrapreneur through 
opportunity identi�cation designing new 
or modernizing existing artefacts while 
combining all other resources together to 
add values through creative and innovative 
solutions bearing calculated risk.

ENT 2375:
ENTREPRENEURSHIP 
�is is an introductory level course on basic 
concepts and theoretical foundations on 
the concept of Entrepreneurship. It discuss-
es the meaning and de�nitions of entrepre-
neur, entrepreneurship and intrapreneur-
ship, the nature characteristics and 
behaviour of the entrepreneur, entrepre-
neur’s role as a leader in an enterprise, the 
role of entrepreneur in the economy, and 
in�uences on entrepreneurship
development. 

ENT 3370:
FUNDAMENTALS IN
BUSINESS PLANNING
�is is an introductory course in develop-
ment of a business plan for an entrepre-
neurial business that introduces the 
concept of business plan, its purpose and 
bene�ts, preparation of proper format of 
business plan including executive summary, 
company description, �nancial analysis,

marketing analysis, organization and man-
agement analysis with a human resource 
plan, problems associated with business 
plans etc. �ere are four major plans 
demonstrating how the nature of a business 
and the target audience for the plan a�ect 
the content. A business owner should have 
a handle on what information his or her 
business plan needs to contain to make it 
the best possible plan in this stage. Further, 
it develops necessary knowledge and skills 
in opportunity identi�cation, feasibility 
analysis and preparation of the business 
plan. Student evaluation includes develop-
ment of a business plan for a selected
business.

ENT 3371:
PROFESSIONAL
SKILL DEVELOPMENT I
Professional Skill Development – I specially 
focuses on enhancing the undergraduate’s 
awareness on ethics and etiquette required 
by an entrepreneur. �e course aims to 
equip students with a range of analytical 
tools with which to assess and make judg-
ments about competing ethical claims. It 
will enhance students’ ability to deal profes-
sionally both with internal and external 
stakeholders. A wide array of teaching and 
learning methodologies such as case stud-
ies, programmed readings, workshops, 
video �lm discussions, oral and written 
presentations, debates, team work, �eld 
trips, management games etc. would be 
used in developing the skills.

ENT 3373: 
BUSINESS
DEVELOPMENT SEMINARS I
�is is an introductory course which aimsat 
guiding the students to identify the poten-
tial of starting their own ventures and man-
aging them successfully. �e entire course is 
designed as a series of seminars which 
covers modern business development 
services and business development skills. 
Furthermore, students are allowed to select
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ENT 3377:
RESEARCH METHODOLOGY
�is is an intermediate level coursein 
research methodology. �e course intro-
duces the basic philosophy, concepts and 
tools of conducting a scienti�c enquiry. �e 
coverage includes basic philosophical 
assumptions governing Social Science 
research, di�erent research paradigms, 
issues and central concepts in Social 
Science research such as validity, reliability, 
biasness and generalizability, the research 
proposal, an overview of tools and methods 
of data collection and validation, an over-
view of tools and methods of data analysis, 
styles of writing, formatting and referenc-
ing, the research output - research report, 
papers and orals.

ENT 3378:
GLOBAL BUSINESSES
MANAGEMENT
�is is an intermediate course that exam-
ines the issues associated with undertaking 
global business in complex and knowledge 
related markets. It explores the changing 
markets and the complexity of undertaking 
business in a fast paced technological and 
knowledge based age in a dynamic and 
strategic context. �e role of Sri Lankan 
entrepreneurs required to engage in entre-
preneurial activities that are fuelling inno-
vation, as happened particularly in the so 
called Brazil, Russia, India and China 
(BRIC nations) will be addressed at length. 
�e students will learn how to see the 
global competition as a positive and healthy 
trend for growth.

ENT 3381:
BUSINESS DEVELOPMENT
SUPPORTIVE SERVICES
�is is an introductory course in Business 
Development Supportive Services. Business 
Development Support Services (BDSS) are 
a very important means of supporting the 
development of micro, small and medi-
um-sized enterprises. �e course unit

this course as an elective course relating to 
his/her business venture, under the credit 
transfer system, from any other depart-
ment/faculty/university or degree awarding 
institution approved by the UGC by 
obtaining prior approval from the depart-
ment, faculty board and university senate.

ENT 3374: 
BUSINESS PLAN DEVELOPMENT  
A business plan is an essential roadmap for 
business success. It is always easier to write 
if it has a clear picture of what the �nished 
product should look like. At the �rst stage, 
i.e. under Business Fundamentals of Busi-
ness Planning, students learn how to make 
the business plan stand out. At the second 
stage, in Business Plan Development, more 
concern is paid to editing and �nalizing the 
business plan and practical views for the 
e�ective business plan. �e coverage 
includes concepts of evaluation methods of 
business plan, elements of managing 
systems for an e�ective plan, operational 
network relations, ethics of business devel-
opment stages and public relations in mar-
keting. A wide array of teaching and learn-
ing methodologies such as case studies, 
workshops, video �lm discussions, oral and 
written presentations, debates, teamwork, 
�eld visits, etc. would be used in developing 
the best possible business plan.

ENT 3375:
MANAGING
ENTREPRENEURIAL GROWTH
�is is an intermediate level course aimed 
at discussing the know-how of managing a 
growing �rm. It includes discussions on 
managing life cycle of a business, making 
the transition to professional management, 
strategies of coordination for the growing 
�rm, growth strategies, and characteristics 
of well- run SMEs for the future, and new 
product development.
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focuses in developing the special skills 
required by a nascent entrepreneur who 
venture in to the �eld of business develop-
ment consultancies. �is involves an intro-
duction to strategies and techniques in 
entering to an organization, diagnosing it, 
identifying solutions and implementing 
them.

ENT 3382: 
BUSINESS
DEVELOPMENT SEMINARS II
�is course is a continuation of ENT 3373: 
Business Development Seminars I course 
which is also an intermediate course in 
business development skills. �e students 
will explore proven methods and tech-
niques for identifying opportunities, 
contacting prospects and prioritizing 
day-to-day tasks and, will examine the steps 
they can take to run their businesses 
ethically and in full compliance with 
prevailing regulations. Moreover, the course 
will inculcate required competencies for 
facilitating high growth and pro�t which 
are considered to be the main accomplish-
ment in business organizations.

ENT 3383:
ENTREPRENEURSHIP AND
BUSINESS DEVELOPMENT
�is is an intermediate course on concepts, 
theory and practices related to entrepre-
neurship and business development. It 
discusses the fundamentals and de�nitions 
of entrepreneurship, di�erence and connec-
tion between entrepreneurship and intra-
preneurship, the nature of characteristics 
and behaviour of the intrapreneur, entre-
preneur’s role as a leader in an enterprise, 
the role of entrepreneur in the economy, 
importance of creativity and innovation in 
entrepreneurial work, related basic business 
functions in an entrepreneurial �rm, 
content of basic business plan, and in�u-
ences and issues related on entrepreneur-
ship development. Further this course 
encourage students to engage in the process

of planning a new business and planning 
for the growth of an existing business 
through thorough understanding of the 
challenges faced by a  new or growing busi-
ness in the real world. �is course inspires 
the student to play the e�ective role of an 
entrepreneur or an intrapreneur through 
opportunity identi�cation designing new 
or modernizing existing artefacts while 
combining all other resources together to 
add values through creative and innovative 
solutions bearing calculated risk.

ENT 3384:
MANAGING
CREATIVITY AND INNOVATIONS 
�is is one of the core courses in the Entre-
preneurship Degree curriculum which is 
focused on developing human creativity 
and managing innovations among the 
students. �is involves in discussing basic 
concepts in creativity and innovation, 
creativity and problem solving, the creative 
process, obstacles which inhibit creativity, 
overcoming obstacles and developing 
creativity, key elements of creative thinking, 
approaches to creative thinking, inventions 
and innovations, di�erent types of innova-
tion, process of innovations and systematic 
view of innovation. Management games 
and workshops with brain storming will be 
used as the basic techniques in changing 
traditional framework of thinking and 
developing the necessary skills.

ENT 4370:
CONTEMPORARY
ISSUES IN ENTREPRENEURSHIP
�is course aims to develop the human 
analytical capacity and their sensitivity to 
the surroundings where the businesses 
operate. �e course involves discussing 
issues and problems, contemporary issues 
of the present context, signi�cance of the 
issues, how those issues create problems to 
the entrepreneurs and strategies for solving 
such problems. �e ultimate objective of 
the course is to make student thoroughly
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aware of the present issues and to impart 
knowledge as to how to critically respond 
to such changes in a way that the business 
will survive and prosper amidst challenges 
with innovative business solution for the 
development of the nation and betterment 
of the human kind. Lectures along with 
management games and workshops with 
brain storming will be used as the basic 
techniques in changing traditional frame-
work of thinking and developing the neces-
sary skills.

ENT 4271:
RESEARCH STUDY I
�is is the major independent study com-
ponent of the degree program. Students are 
allowed to conduct their independent study 
on a topic of their choice subject to the 
approval of the Department and the super-
vision of a faculty member. It is necessary 
that students take the research methodolo-
gy course to undertake the independent 
study e�ectively. Students are expected to 
complete the �rst three chapters of the 
thesis i.e., introduction, literature review 
and methodology by the end of this course 
unit.

ENT 4372:
PROFESSIONAL
SKILLS DEVELOPMENT II
�is course aims at installing and sharpen-
ing the leadership and team building skills 
of the undergraduates. �is course covers 
basic theories behind leadership and team 
building. A wide array of teaching and 
learning methodologies such as case study, 
programmed reading, workshops, video 
�lm discussions, oral and written presenta-
tions, debates, team work, �eld trips, man-
agement games etc. would be used in devel-
oping the skills.

ENT 4373:
SUSTAINABLE
ENTREPRENEURSHIP
�is course is an advanced course which 
provides a comprehensive understanding

on one of the modern trends in the �eld, 
the sustainable entrepreneurship. �is 
course mainly focuses on introducing new 
concepts, theories and models in sustain-
able entrepreneurship through identi�ca-
tion of modern trends in social and envi-
ronmental aspects.  Further to that, it 
focuses on developing new business models 
and initiate sustainable entrepreneurial 
�rms through identi�cation of new trends 
in the market.

ENT 4475:
RESEARCH STUDY II
�is course unit is a continuation of ENT 
4271: Research Study I. Students are 
required to complete their research study 
by the end of the semester. Accordingly, 
data collection and analysis should be done 
during this course unit. Students need to 
complete the remaining chapters i.e., data 
presentation and analysis, �ndings and 
discussion, conclusion and recommenda-
tions.

ENT 4673:
BUSINESS START-UP AND
DEVELOPMENT PROJECT
�is course unit involves developing essen-
tial skills necessary in starting and running 
an own business venture. �e students will 
be getting an exposure to practically apply 
what they learnt in previous courses in 
relation to entrepreneurship and business 
management. Each student will be assigned 
to an experienced mentor, a practicing 
entrepreneur from the business world and 
an academic supervisor for �nding solu-
tions to the problems they encounter in 
running his or her business.

ENT 4674:  
INTERNSHIP IN
ENTREPRENEURSHIP 
�is course is aimed at exposing the 
students to the real world of work and to 
learn by �rst-hand experience. �e student 
is expected to work in the capacity of the
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management trainee in corporate sector an 
apply the knowledge gathered throughout 
the degree program and to produce a port-
folio of learning experience in a form speci-
�ed by the Department and face a viva voce 
at the end of the semester. �e Department 
will assign a faculty member for counselling 
on the matters relating to the internship. In 
addition to that, this course requires the 
students to develop a case on a selected 
management problem that the students 
actively engaged in as a seeding corporate 
entrepreneur. 

ENT 4376:
BUSINESS DEVELOPMENT FORMA-
TION AND IMPLEMENTATION I
�is course unit involves developing essen-
tial skills necessary in starting and running 
an own business venture. �e students will 
be getting an exposure to practically apply 
what they learnt in previous courses in 
relation to entrepreneurship and business 
management. Each student will be assigned 
to an experienced mentor, a practicing 
entrepreneur from the business world and 
an academic supervisor for �nding solu-
tions to the problems they encounter in 
running his or her business.

ENT 4677:
BUSINESS DEVELOPMENT FORMA-
TION AND IMPLEMENTATION II
�is is an extension to the course unit titled 
ENT 4376: Business Development Forma-
tion and Implementation – I. �e students 
are expected to continue running their own 
business venture under the guidance of indus-
try mentor and an academic supervisor.

ENT 4378:
MANAGING CREATIVITY
AND INNOVATIONS 
�is is one of the central course unit in the 
Entrepreneurship Degree program, which 
is motivated on evolving human creativity 
and managing innovations among the 
students. �is involves in discussing basic

concepts in creativity and innovation, 
creativity and problem solving, the creative 
process, obstacles which inhibit creativity, 
overcoming obstacles and developing 
creativity, key elements of creative thinking, 
approaches to creative thinking, inventions 
and innovations, di�erent types of innova-
tion, process of innovations and systematic 
view of innovation. Management games 
and workshops with brain storming will be 
used as the basic techniques in changing 
traditional framework of thinking and 
developing the necessary skills.

ENT 4379:
ENTREPRENEURSHIP 
�is is an introductory level course on basic 
concepts and theoretical foundations on 
the concept of Entrepreneurship. It discuss-
es the meaning and de�nitions of entrepre-
neur, entrepreneurship and intrapreneur-
ship, the nature characteristics and 
behaviour of the entrepreneur, entrepre-
neur’s role as a leader in an enterprise, the 
role of entrepreneur in the economy, and 
in�uences on entrepreneurship develop-
ment.

2.6.5 Professional and
Industry Links

Department has signed  Memorandums of 
Understanding (MoU) with Industrial 
Services Bureau of North Western Prov-
ince, Sri Lanka, National Enterprise Devel-
opment Authority (NEDA)- Sri Lanka, 
Lovely Professional University, India and 
Zhejiang Shuren University, China. 
Further, the Department is in the process of 
signing MoUs with di�erent public institu-
tions in the �eld of entrepreneurship devel-
opment and with recognized foreign 
universities for the purpose of exchanging 
resources and facilities for the development 
of entrepreneurship in Sri Lanka.

2.6.6 Employment
Opportunities

�e program directly focuses on the devel-
opment of entrepreneurs who run their 
own businesses. �erefore, they can be self 
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2.6.7 Medals and Scholarships

�e Gold Medal Awarded by the 
Department of Entrepreneurship
�e medal is awarded to the student who 
has obtained the highest marks with a �rst 
class or a second class (upper) standing in 
the BSc Honours in Entrepreneurship 
Degree Programme.

2.6.8 Students Associations 

Centre for Entrepreneurship –
Students'  Wing
Centre for Entrepreneurship – Students’ 
Wing, abbreviated as “CEFEN Students’ 
Wing” is the Students’ Association of 
Department of Entrepreneurship. All the 
students who are registered for the B.Sc. 
Entrepreneurship (Special) degree program 
are eligible for membership. Students are 
provided with an opportunity for exploring 
themselves and their capacities for innova-
tion and entrepreneurship through design-
ing and implementing innovative projects. 
During the last few years the members of 
CEFEN Students’ Wing revolutionized the 
university system by launching the “Sinha 
Raathriya” – a patriotic musical evening - 
and the “Fashion Fiesta” - a pageant for
selecting J’Pura Princes and Prince. Both of 
these events were the �rst of such events 
that ever held in the Sri Lankan university 
system and will be taken as annual events in 
the future. Furthermore, the programmes 
such as Business Fair, Saubhagya, Nawa 
Arunalu etc. are organised by this student's 
wing time to time.

employed as business entrepreneurs. 
Further, they already command vast 
employment opportunities in the corporate 
sector as entrepreneurial managers in the 
�eld of Marketing, HRM, Accounting and 
Finance, etc. In addition, entrepreneurship 
graduates will be able to work as business 
consultants to the SME sector. �erefore, 
there will not be any problem regarding 
opportunities for employment and profes-
sional development.

Centre for Entrepreneurship - CEFEN 
�e Centre for Entrepreneurship (CEFEN) 
is the focal point for innovation and entre-
preneurship education, training, research, 
consultation, advocacy and practice at the 
University of Sri Jayewardenepura. It aims 
to promote Sri Lankan economy, through     
the development of products that encour-
age innovation, entrepreneurship and 
support business growth. In doing so, we will 
draw on FMSC’s academic expertise to 
explore the world of entrepreneurship, and 
innovation in their socio cultural, economic, 
political and legal contexts. �e centre is a 
part of the Department of Entrepreneurship 
of Faculty of Management Studies and Com-
merce, University of Sri Jayewardenepura.
As well, the centre will link with business 
organizations, educational institutions and 
business development support service 
providers, both local and overseas, in 
pursuing its goals.

2.6.9 Students
Resources Centers

2.6.10
Center for
Entrepreneurship
and Innovation (CEFENI)

�e Department of Entrepreneurship, 
Faculty of Management Studies and Com-
merce, University of Sri Jayewardenepura is 
uniquely positioned to provide courses and 
research on a broad range of topics along 
entrepreneurship. Further, understanding 
the fundamental importance of the fact 
that the University should be a catalyst for 
innovation rather than a system which
encourages traditional learning mecha-
nisms, the Department of Entrepreneur-
ship established the esteemed unit called 
Center for Entrepreneurship and Innova-
tion (CEFENI). CEFENI provides a 
platform for the development of an entre-
preneurial culture through promoting 
entrepreneurship and innovation within 
the nation. �is center will provide sound 
exposure to budding entrepreneurs from 
the inception through to the ful�lment of 
their ultimate dream of becoming a success-
ful entrepreneur.
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2.6.11 Sri Lanka Forum of
Entrepreneurship

Sri Lanka Forum of Entrepreneurship 
(SLFE) was the �rst ever platform in the 
entire university system which provides a 
great opportunity to connect with universi-
ties who are providing entrepreneurship 
education and training in Sri Lanka. �ere-
by, SLFE was formed by the DoE with the 
purpose of expanding the network especial-
ly within the state university system 
through connecting all the academic sta� 
members, undergraduate students as well as 
the postgraduates students. �is initiation 
was lead and coordinated by Ms. Pubudini 
Liyanage, lecturer of DoE under the 
head-ship of Dr. M.V.S.S. Udayanga in the 
year 2021. �ereby, SLFE is currently oper-
ating with 10 member-units (comprising of 
departments and teaching units of entre-
preneurship in the University of Sri 
Jayewardenepura, University of Colombo, 
Eastern University of Sri Lanka, University 
of Kelaniya, Rajarata University of Sri 
Lanka, University of Ruhuna, Sabaragamu-
wa University of Sri Lanka, Wayamba 
University of SL, Uwa Wellassa University 
of Sri Lanka, Vavuniya Campus of Univer-
sity of Ja�na) including DoE.

�e Goals of Center for Entrepreneurship 
and Innovation: 
• To be the enabler in fostering innovations 
and entrepreneurship across Sri Lanka to a 
level that a�ects the cultural orientation.
• To create a new breed of young entrepre-
neurs who will become contributors to the 
national economy.
• To bridge the gap between academia, 
business and government in the entrepre-
neurial arena and increase knowledge trans-
fer in all directions.
• To act as the central hub of the network of 
entrepreneurs, intrapreneurs, potential 
entrepreneurs, schools, universities, public 
and private sector institutions and all other 
interested parties.
• To inculcate an entrepreneurial culture 
within Sri Lanka.
Services o�ered by CEFENI
With guidance and directions from the 
expertise, the Center for Entrepreneurship 
and Innovation facilitates following 
services:
• Facilitate business incubation for the bud-
ding entrepreneurs and new starters.
• Act as a policy planner for national entre-
preneurship development.
• Operate as an information hub to provide 
necessary data and information to the 
required parties.
• Create a linkage between researchers and 
entrepreneurs.
• Conduct national entrepreneurship and 
innovations forums, research conferences 
and exhibitions to promote entrepreneurial 
culture.
• Strengthen entrepreneurship education at 
the school and university level to inspire 
future generations of entrepreneurs.
• Promote youth entrepreneurship through 
information forums, and mini- workshops 
on entrepreneurship and Enterprise devel-
opment.
• Facilitate to develop ideas and prototypes 
for inventors and innovators through a free 
idea lab or an idea incubator.
• Engage in income generating activities for 
self-sustainability.

�e main objectives of establishing this 
forum were,
i. To expand the network within the �eld of 
study which in turn would enable to discuss 
matters pertaining to the delivery of the 
subjects
ii. To create vigorous relationships with 
industry participants, regulatory bodies and 
government
iii. To develop the teachers and trainers in 
the �eld of entrepreneurship of member 
units through training programmes
iv. To engage with more collaborative 
researches in the �eld of entrepreneurship 
and link the research �ndings to decision 
making parties 
v. To build up a platform to showcase inno-
vations and creative ideas of entrepreneur-
ship students in the universities
vi. To collaborate the student bodies of 
member units and create a sub-arm 
vii. To inculcate an entrepreneurial culture 
in Sri Lanka
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•   Certificate in Entrepreneurial Business  
     Management-(C EBM)
•   Diploma in Entrepreneurial Business   
     Management – (D EBM)
•   Advanced Diploma in Entrepreneurial  
     Business Management – (AD EBM)
•   Postgraduate Diploma in Entrepreneurial    
     Business Management – (PGD EBM)
•   Master of Entrepreneurship - (MEntr.)

2.6.12 Research Culture of DoE
conducting management audit internal 
audit, capacity building and many more. 
Internal students can be registered as 
COSME members and claim the bene�ts 
provided. 

�e Department of Entrepreneurship 
which is a creator of employers and jobs has 
taken steps in organizing an Annual Inter-
national Research Conference in Entrepre-
neurship (IRSE) for the area of embedded 
�elds of entrepreneurship, attracting 
academic and industrial participation, both 
nationally and internationally. �e objec-
tive of this research conference is to provide 
pragmatic and inspiration for research 
among local and foreign undergraduates 
and academics, whilst creating a strong 
network among the industry and the 
academia. Further, our commitment in 
promoting an intellectually stimulat-
ing-multidisciplinary research environment 
for our students is encouraged by this 
annual event wherein, constructive 
platforms are built for both our academics 
and students to engage, showcase and
deliberate on the more socially conscious 
and applied avenues of management educa-
tion. Further, opportunities for research 
publications are widened through the 
bi-annual publication of Sri Lanka Journal 
of Entrepreneurship (SLJE) which is the 
journal being published by the department.

2.6.14
Small and Medium
Enterprise Development
Support Unit (SMEDSU)

Small and Medium Enterprises Develop-
ment Support Unit (SMEDSU) is the 
o�cial body designed by the Department 
of Entrepreneurship to link the academia 
with the industry. SMEDSU is the one and 
only such institution in Sri Lanka that 
provides a complete Career Development 
Path for entrepreneurs. Internal students of 
the department have the chance of sharing 
the experience of practicing entrepreneurs 
by joining the activities organized by 
SMEDSU. Annually, it o�ers scholarships 
for the undergraduates with poor �nancial 
background in Faculty of Humanities and 
Social Sciences and Faculty of Applied 
Sciences.  SMEDSU has been a well known 
resource center for both the academic sta� 
members and the undergraduates of the 
faculty for carrying out their research stud-
ies, other academic projects and assign-
ments. �is unit is administering extension 
courses for the practicing entrepreneurs of 
the country. At present around 250 entre-
preneurs and prosp ective entrepreneurs are 
getting their education under this unit. 
Courses o�ered by the SMEDSU are as 
follows:

�ese courses have been designed with the 
intention of developing the managerial 
know-how of the Sri Lankan entrepreneurs, 
managers, consultants, and other interested 
parties so that they can e�ectively and 
e�ciently face local and global challenges.

2.6.13
Chamber of Small
and Medium
Enterprise - COSME

It is a “Not for Pro�t” association estab-
lished in 2009, a�liated to the Department 
of Entrepreneurship under the Companies 
Act No. 07 of 2007.
Its fundamental purpose is to stimulate 
development and growth of SMEs in Sri 
Lanka. It provides a wide range of services 
to SMEs including preparation of corpo-
rate plans, business plans, project feasibility 
report, procedure manuals, consultancy on 
general management, strategic manage-
ment, production management, marketing 
management, human resource manage-
ment, �nancial management, project man-
agement, taxation, banking, accounting, 
management information system, quality 
control, training on customer/public 
relation, entrepreneurship development, 
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2.6.17 Non Academic Sta� 

Ms. P. T. D. Liyanage 
Lecturer 
BSc Bus. Admin. (Bus. Econ) (Special) (USJ); 
MEcon (UOC); CIMA passed �nalist 
pubudinil@sjp.ac.lk

Ms. D. C. H. De Silva 
Temporary Assistant Lecturer 
BSc Entrepreneurship (Special) (USJ) 
chathini@sjp.ac.lk 

Ms. H. N. R. Gunawardane 
Temporary Assistant Lecturer 
BSc Entrepreneurship (Special) (USJ) 
nadunirg@sjp.ac.lk 

Mr. M. H. D. N. Perera 
Temporary Assistant Lecturer 
BSc Entrepreneurship (Special) (USJ) 
dhanukaprr@sjp.ac.lk 

Head,
Department of Entrepreneurship, 
Faculty of Management Studies and Commerce, 
University of Sri Jayewardenepura,
Gangodawila, Nugegoda, Sri Lanka.
Tel: +94 112758807
E-mail: ent@sjp.ac.lk
Web: http://mgt.sjp.ac.lk/ent

2.6.18 Contact Details

Ms. K.C. Jayathilake
Management Assistant

Mr. I. W. H. P. Nalaka 
Work Aid

SMEDSU UNIT 
Ms. T. T. K. Neranjana  
Clerk (Temporary) / M.Entr. 

Ms. B. D. U. Rashini  
Clerk (Trainee) / M.Entr. 

Ms. U. D. T. S. Udahage  
Clerk (Temporary) / SMEDSU 

Mr. K.A.D.C. Nirosh 
Clerk (Temporary)/SMEDSU 

Dr. M. V. S. S. Udayanga 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); M. Sc. Mgt. 
(USJ); FCBA (Sri Lanka); MIMSL;MCPM; 
PhD (MSU) udayanga@sjp.ac.lk 

Dr. R. N. Weerasinghe 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); MBA (RUSL); 
PhD (UoM) 
rukmal@sjp.ac.lk 

Ms. K. Y. J. Somarathna 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); M.Sc. Mgt. 
(USJ); CIMA Passed Finalist 
yeshika@sjp.ac.lk 

Mr. L. K. I. Rajapaksha 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); M.Sc. Mgt. 
(USJ) 
rajapakshaisuru@sjp.ac.lk 

Mr. G. M. C. J. B. Gajanayaka 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); M.Sc. Mgt. 
(USJ) 
channa@sjp.ac.lk 

Dr. H. K. G. S. Ranasinghe 
Senior Lecturer 
B.M.S. (Special) (OUSL); M.Sc. (Org. Mgt) 
(Peradeniya); MCPM; PhD (MSU) 
hksri@sjp.ac.lk 

Ms. D. H. B. Y. Ranasinghe 
Senior Lecturer 
BSc Bus. Admin. (Special) (USJ); M.Sc. Mgt. 
(USJ) CIMA passed �nalist 
bimali@sjp.ac.lk 

Ms. M. P. S. R. Perera 
Lecturer 
BSc Bus. Admin. (Special) (USJ); M.Sc. Mgt. 
(USJ) 
shanika@sjp.ac.lk
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�e profession of estate management had 
its origin with the beginning of human 
civilization when man decided to live in 
huts in hamlets cultivating their own plot 
of land.  �e hut he built and the plot he 
cultivated had to be managed. �is in 
essence is estate management, i.e., property 
development and its management during 
its useful life. With the establishment of 
Royal Institution of Chartered Surveyors in 

1868; a global professional body promoting 
and enforcing the highest international 
standards in the valuation, management, 
and development of land, real estate, 
construction and infrastructure which was 
incorporated by a Royal Charter, in 1881 in 
the United Kingdom, the professional 
status established.
Later a degree programme was commenced 
in the University of London. During the 

Having recognized the need for a degree 
course in Estate Management and Valua-
tion and in accordance with a proposal 
made by then Minister of Finance late Dr. 
N.M. Perera in his budget speech of 
1971/72, the degree programme was com-
menced �rstly in the University of Colom-
bo in 1972 and one year later this 
programme was transferred to the USJP. 
�e Degree programme was functioned by 
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EMV
BSc Honours in
Estate Management
and Valuation
Degree Programme

 Evolution2.7.1
British colonial period the valuation o�cers 
in Sri Lanka were Europeans, trained in the 
United Kingdom. After Independence in 
1948, Sri Lankan sta� was trained by send-
ing them to the United Kingdom.  �e �rst 
attempt to train the sta� locally was made 
in the early part of 1950's with the estab-
lishment of the Diploma Programme in Valu-
ation in the Ceylon Technical College. Subse-
qently, this programme was abandoned.

2.7 
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2.7.2

2.7.3 Graduate Pro�le

a separate unit attached to the Department 
of Business Administration until the 
Department of Estate Management and 
Valuation was established in 1986.
�e BSc Honours in Estate Management 
and Valuation Degree programme has been 
accredited by the Royal Institution of Char-
tered Surveyors (RICS) and the Institute 
of Valuers of Sri Lanka (IVSL).

visionary leaders, professionals, scholars, 
innovators and global citizens with a strong 
sense of integrity and a high commitment 
to the sustainable development, drawing 
inspiration from the local cultural heritage 
and wisdom.

PLO 1: To produce graduates with required 
competencies in the �eld of Real Estate 
Management and Valuation.

PLO 2: To o�er a range of learning oppor-
tunities to graduates enabling them to work 
in dynamic environments both locally and 
globally.

PLO 3: To transform undergraduates into 
socially, environmentally and ethically 
responsible decision makers in dilemmatic 
situations.

PLO 4: To inculcate the self-motivation for 
undergraduates to become a life-long learn-
ers, researchers and pursue postgraduate 
studies on Real Estate Management and 
Valuation.

PLO 5: To stimulate the interest of under-
graduates for Assessment of Professional 
Competency (APC) pathways, Continuous 
Professional Development (CPD), Innova-
tion and Entrepreneurship.

a) Knowledgeable and appreciative about 
the discipline of Real Estate Management 
and Valuation (REMV). �is means they 
hold relevant: 
•   �eoretical Knowledge 
•   Practical Knowledge and Application 
•   Interdisciplinary Knowledge 

b) Skilled in Real Estate Management 
and Valuation, enterprising, communica-
tion, leadership, critical inquiry and 
networking. �is means they are able to 
demonstrate: 
Discipline-Speci�c Skills: 
•   Property and Market Inspection 
•   Property Measurement 
•   Property and Market Analysis 
•   Advising Clients 

�e Department of Estate Management 
and Valuation intends to produce globally 
competent graduates in the �eld of Real 
Estate Management and Valuation disci-
plines. �e B.Sc. EMV graduates will be

Programme
Learning Outcome



2.7.5 Programme Structure for
Years II, III and IV

�e structure for years II, III and IV of BSc 
Honours in Estate Management and Valua-
tion Degree Programme is depicted in 
Table 2.7.1. (Structure of the year I is 
described under the common programme) 
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2.7.4 Nature of the Programme

Having recognized the need for multi-disci-
plinary training in land resource manage-
ment and the interrelated and interdepen-
dent character of the land-based profession, 
the curriculum of the BSc Honours in 
Estate Management and Valuation Degree 
programme was designed to provide theo-
retical knowledge, technical skills and prac-
tical exposure. Each student is required to 
complete an independent research study in 
the �nal year of the programme on any of

the �elds such as Valuation, Real Estate 
Management, Urban and Land Economics, 
and Urban and Regional Planning. In addi-
tion, each student has to prepare a non - 
statutory valuation report for mortgage 
purpose in the third year and a statutory 
valuation report in the �nal year. Further, 
valuation report on agricultural property is 
also done. 
Students also undergo practical training in 
the third and the �nal years of the 
programme.  �e training given to the 
students is of three methods. One stream of 
training has been designed by linking the
programme with the industry.  Accordingly, 
students in the third year of the programme 
undergo practical training in the Govern-
ment Valuation Department.  �e practical 
training and project work associated with 
subjects such as surveying and levelling 
including survey camp, building construc-
tion, urban and  regional planning is the 
second stream of training given to the 
students. �ird mode of the training is a 
compulsory industrial training component 
in the 2nd semester of the �nal year.  
�e vital role played by computer and 
information technology has been duly 
recognized in designing the course curricu-
lum. �erefore, computer programmes 
such as Computer Aided Designing and
Geographic Information System (GIS) has 
been integrated with the subjects such as 
Urban and Regional Planning and Building 
Construction.   

Generic-Skills: 
•   Entrepreneurship 
•   E�ective Communication 
•   Teamwork and Leadership 
•   Decision Making and Solution Seeking 
•   Research Literacy 
•   Managerial Competencies 
•   Information and Communication
   Technology 
•   Social Networking and Human Relations

c)  Act ethically and professionally in 
Real Estate Management and Valuation. 
�is means they are: 
•   Ethical Citizens 
•   Professional in action 

d) Demonstrate vision for life and 
life-long learning in consistent with the 
values and dispositions of USJ. �is 
means they are: 
•   Orientate for Professional Recognition 
•   Re�ective and Life-Long Learning 
•   Independent and Self-learning 
•   Possess Aesthetic Sentiments 
•   Possess Critical Perspectives 
•   Built-in Mindful Mindset and Mindful  
    Behaviour
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Table 2.7.1:  BSc Honours in Estate Management and Valuation Degree Programme
Structure for Years II, III and IV.

Course Code Course Title Credit
Hours

Notional
Hours 

Course
Status

Year II - Semester I 

Year II - Semester II 

EMV  2270 Environment and Sustainable Real Estate           2   100          Core
EMV  2271 Building Construction             2   100          Core
EMV  2172 Property Drawing and Documentation I           1                100          Core
EMV  2273 Surveying and Levelling I *             2                200          Core
BEC  2370 Macroeconomics              3                150          Core
FIN  2370 Financial Management              3   150          Core
LAW  2270 Law of Contract and Delict             2    100          Core

EMV  2274 Surveying and Levelling II *            2   200          Core
EMV  2375 Building Pathology*             3   150          Core
EMV  2176 Property Drawing and Documentation II           1   100          Core
EMV  2377 Principles of Valuation             3   150          Core
EMV  2378 Land Economics              3    150          Core
EMV  2379 Geographic Information Systems            3   300          Core
EMV  2280 Institutional Framework for Real Estate           2   100          Core
EMV  2281 Building Cost Estimation             2   100          Core

Total No. of Credits – Semester I             15

Total No. of Credits – Semester II            19
Total Credits for Second Year              34

Year III - Semester I 

Year III - Semester II 

EMV  3370 Property Law             3   150          Core
EMV  3371 Construction Project Management           3   150          Core
EMV  3272 Real Estate Market Analysis            2   100          Core
EMV  3373 Urban and Regional Planning I           3   150          Core
EMV  3474 Advanced Valuation*            4   200          Core
EMV  3375 Agricultural Valuation*            3   150          Core

EMV  3376 Real Estate Investment Analysis           3   150          Core
EMV  3377 Real Estate Development and Management          3   150          Core
EMV  3478 Urban and Regional Planning II and Studio Work          4   200          Core
EMV  3379 Applied Valuation I*            3   150          Core
EMV  3280 Real Estate Project              2   200          Core

Total No. of Credits – Semester I            18

Year IV - Semester I 
EMV  4270 Research Methodology            2   100          Core
EMV  4271 Contemporary Developments in Real Estate          2   100          Core
EMV  4372 Urban Economics             3   150          Core
EMV  4473 Applied Valuation II*            4   200          Core
   One Elective (Refer Table 01)           3   150        Elective
  Independent Research Study
  (to be continued to Semester II)   
Total No. of Credits – Semester I            14

Total No. of Credits – Semester II            15
Total Credits for �ird Year            33  

EMV  4682 300         Core
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Year-Semester Course Code Subject % of Total Marks allocated for 
Practical Component(s)

Year IV - Semester II 

Table 01: List of Elective Subjects for the Year IV - Semester I

  Independent Research Study
  (Continued from semester I) 
EMV  4683 Internship             6   600          Core
EMV  4184 Ethics and Professional Development           1    50          Core

BUS  4370 Strategic Management            3   150        Elective
ENT  4379 Business Development and Innovation          3   150        Elective
EMV  4374 Business Valuation            3   150        Elective
EMV  4375 Environmental Valuation            3   150        Elective
EMV  4376 Housing and Settlement Planning           3   150        Elective
EMV  4377 Disaster Response Planning            3   150        Elective
EMV  4378 Corporate Property & Assets Management          3   150        Elective
EMV  4379 Property Technology and Digital Solutions          3   150        Elective
  Advanced Geographic Information Systems
  and Applications 
EMV  4381 Land Management            3   150        Elective

Total No. of Credits – Semester II            13
Total Credits for Fourth Year            27
Total credits for the Degree           126

2.7.6 Description of Courses 

A short description of courses o�ered in the 
years II, III and IV of BSc Honours in 
Estate Management and Valuation Degree 
Programme is provided below.

EMV 2270:
ENVIRONMENT &
SUSTAINABLE REAL ESTATE 
�e course aims to provide knowledge 
relating to the value of natural resources 
and the ways in which managing the 

environmentand real estate development in 
a sustainable manner. It especially focuses 
to discuss the sustainable development 
goals and balanced management of three 
pillars of sustainable development in real 
estate development.

EMV 2271:
BUILDING CONSTRUCTION
�is course aims to provide knowledge in 
basic building construction technology, 
building materials, structural options, 
building services and how a property

EMV  4682

*Refer Table 02

Table 01 Note: Minimum of 10 students are required to o�er a course under the elective list

Table 02 Note: A student should obtain a minimum of 50% of total marks allocated for practical
components and minimum of 40% allocated for the �nal examinations in order to pass the course.

6       300               Core

3       150             ElectiveEMV  4380

*Table 02: Courses with Compulsory Practical Components

Year II - Semester I EMV 2273 Surveying and Levelling I           50
Year II - Semester II EMV 2274 Surveying and Levelling II           50
Year II - Semester II EMV 2375 Building Pathology           50
Year III - Semester I EMV 3474 Advanced Valuation           25
Year III - Semester I EMV 3375 Agricultural Valuation           30
Year III - Semester II EMV 3379 Applied Valuation I           30
Year IV - Semester I EMV 4473 Applied Valuation II           30
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performs both �nancially and functionally. 
While assessing a building, the valuer must 
know the types of buildings, building 
elements, windows, doors, etc. �e struc-
tural members of building systems are 
discussed as they relate to their intended 
purpose and what they do under live and 
dead loads. Building construction materials 
and technologies are discussed as they relate 
to the building valuation.

EMV 2172:
PROPERTY DRAWING AND
DOCUMENTATION I
�e course focuses on introducing basics in 
computer-aided drawing with CAD 
software, 3D modelling, rendering and 
rapid building documentation. �e course 
further investigates practical processes of 
existing property documentation, building 
information development. Learning how to 
measure the existing property, taking o� 
and document by using manual and com-
puter-aided software will be studied in this 
subject. �is is a practical drawing class. 
�erefore, students are required to under-
take a series of practical assignments to 
improve their property documentation 
skills, building documentation, building 
information development and measured 
drawings.

EMV 2273:
SURVEYING AND LEVELLING I *
�is course introduces the fundamental 
aspects of land surveying, focusing on both 
the theoretical and practical knowledge of 
surveying and levelling. �e course aims to 
introduce surveying and levelling tech-
niques applicable to real estate manage-
ment and provide an understanding of the 
basic surveying practical phases in the 
context of real estate valuation. �ere is a 
compulsory practical component with 75 
contact hours to develop skills and knowl-
edge related to Surveying and Levelling 
through �eldwork.

EMV 2274:
SURVEYING AND LEVELLING II *
�is course is a continuation of the previ-
ous course of Surveying and Levelling I. It 
provides the knowledge and application of 
advanced techniques related to surveying 
and levelling applicable to real estate devel-
opment and management, valuation and 
planning. �ere is a compulsory practical 
component with 75 contact hours for this 
course and the course concludes with a 
survey camp to further develop skills and 
knowledge related to surveying and level-
ling through �eldwork.

EMV 2375:
BUILDING PATHOLOGY*
�e focus of this course is the diagnosis of 
building defects in existing buildings, 
which is an essential part of the property 
valuer‘s work, often referred to as building 
pathology. �e knowledge required for 
building pathology is an understanding of 
basic building techniques and how and why 
buildings fail to perform. �e aim of this 
course is therefore to teach students the 
principles of structural failure, the proper-
ties of building materials and how materials 
deteriorate as a result of various environ-
mental factors. In addition, construction 
technological defects, human errors and 
how those may lead to overall building 
failures will be taught in this course.

EMV 2176:
PROPERTY DRAWING AND DOCU-
MENTATION II
�is course will further develop students‘ 
skills in Property Drawing and Documen-
tation I. Students will be trained to docu-
ment property by using standard technical 
documentation. Students will be taught to 
document a building by using building 
drawings, speci�cations and bills of quanti-
ties. In addition, this course will teach 
students to use a set of innovative software 
such as Building Information Modelling 
(BIM). By using BIM students will be able 
to document the property in four dimen-
sions including building information. �is 
will be a practical class and most of the 
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studies will be conducted on a coursework 
basis in order to give practical exposure to 
students.

EMV 2377:
PRINCIPLES OF VALUATION
Principles of Valuation deals with the prin-
ciples underlying the valuation or appraisal 
of legal interests in all types of landed prop-
erty. It covers key concepts, �nancial math-
ematics for valuer‘s and an introduction to 
three approaches and �ve standard methods 
of valuation. �is course provides a founda-
tion for all other valuation-related courses 
of the degree programme.

EMV 2378:
LAND ECONOMICS
�is course focuses on the application of 
the theory of economics to the problems 
related to land. It begins with its unique 
characteristics and key concepts, theories 
relevant to land, while it moves to the areas 
of land planning and management. �e 
course provides knowledge on land and 
related issues, which serves as a foundation 
for core courses in the degree programme.

EMV 2379:
GEOGRAPHIC INFORMATION
SYSTEMS
�is course focuses on principles, tech-
niques, and applications of Geographic 
Information Systems (GIS). �e course 
comprises of both lectures and practical on 
open-source GIS software. All laboratory 
exercises will complement the theory 
presented in the classroom lectures and 
courses such as Urban and Regional Plan-
ning, Valuation and Real Estate Develop-
ment & Management. In addition, knowl-
edge acquired in this course is useful for the 
real estate project and other practical 
assignments of the degree programme.

EMV 2280:
INSTITUTIONAL FRAMEWORK 
FOR REAL ESTATE
�e real estate sector of the country consists 
of various government, semi-government 

and local government institutions that 
enjoy special legislative powers in dealing 
with real estate operations. Comprehensive 
awareness of the operations of these institu-
tions is fundamental knowledge that EMV 
graduates require. Hence, this course aims 
to educate students on the legal and institu-
tional setup and the �nance system of the 
local government system and selected state 
institutions in Sri Lanka. �e course also 
provides knowledge on the role of such 
institutions in planning and management 
of land and buildings and handling proper-
ty assessments to improve the quality of the 
living environment.

EMV 2281:
BUILDING COST ESTIMATION
�is course introduces the types of cost 
estimation from the conceptual design 
phase through the more detailed design 
phase of a construction project. �is course 
will also give knowledge of existing build-
ing construction cost estimation by taking 
o� exiting building elements into consider-
ation. Building Cost Estimation is vital in 
understanding property valuation, property 
management and real estate property devel-
opment. Students will learn how to do 
breakdown items and estimate the cost of 
work into detailed components and tasks. 
Besides, the course highlights the impor-
tance of controlling costs and how to moni-
tor project cash �ow. Students will work on 
a break-even analysis of construction tasks 
in a project costing.

EMV 3370:
PROPERTY LAW
�is course provides knowledge of property 
law in carrying out real estate valuation, 
development and management of di�erent 
nature. Property law has a strong in�uence 
on the determination of interest in 
land/landed properties and estimating 
values. �e knowledge gained from this 
course supports real estate valuers and allied 
professionals in providing services for 
di�erent clients.
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EMV 3371:
CONSTRUCTION PROJECT
MANAGEMENT
�is course aims to provide an understand-
ing of project management in the construc-
tion industry. Construction project man-
agement is all about time, cost and quality 
management in construction projects. 
More than all construction project manag-
ers should have the basic skills of managing 
all the stakeholders of the project by 
improving e�ective communication skills 
and group decision making. Accordingly, 
this course covers �nancial, legal and 
contractual problems associated with the 
construction process and, application of 
management techniques and contract 
administration in the supervision of 
construction projects.

EMV 3272:
REAL ESTATE MARKET ANALYSIS
�is course aims to provide an understand-
ing of a critical analysis of real estate mar-
kets which need for real estate planning, 
valuation and development &management. 
It covers two primary areas; sites in search 
of use and uses in search of sites. �e course 
deals with the need and behavioural analy-
sis of real estate occupants and other market 
actors, market analysis techniques, market 
&property data, trade areas dynamics, loca-
tional & occupant attributes, case studies 
and feasibility report preparation.

EMV 3373:
URBAN AND REGIONAL PLANNING I
�is course is useful for professionals in real 
estate management and valuation. It aims 
to enhance the required competencies,
knowledge, theories/ concepts in urban and 
regional planning and its applications. �e 
course covers aspects like the historical 
evolution of urban planning (global and 
local), types of plans and some key 
concepts. Urban and regional planning II is 
the continuation of this course.

EMV 3474:
ADVANCED VALUATION*
�is course covers an advanced treatment 
of valuation of legal interest in a property 

following the three approaches according to 
the �ve standard methods of valuation to 
derive the market value (rental and capital) 
for di�erent purposes. It is compulsory for 
students to train on the preparation of a 
non-statutory professional valuation report.

EMV 3375:
AGRICULTURAL VALUATION*
�is course aims to provide awareness on 
agricultural concepts with the required 
knowledge and skills to estimate the value 
of agricultural properties of perennial and 
non-perennial crops. �is course also deals 
with agro-industrial concepts in the valua-
tion process. Students to engage in a com-
pulsory visit to an agricultural estate and 
prepare a valuation report.

EMV 3376:
REAL ESTATE INVESTMENT
ANALYSIS
�is course deals with the investment 
aspect of real estate. It aims to provide an 
understanding of how investors on 
income-producing real estate analyse and 
make decisions. Knowledge of previous 
courses such as Financial Management, 
Real Estate Market Analysis, Principles of 
Valuation and Advanced Valuation 
provides a foundation for this course. �e 
course primarily covers real estate related 
ownership and deal structures, equity valu-
ation, debt analysis, real estate securitiza-
tion, structuring and managing real estate 
portfolios. �is course will expose students
to contemporary software, case studies and 
feasibility report preparation which bring 
together various elements that are covered 
in the course.

EMV 3377:
REAL ESTATE DEVELOPMENT
AND MANAGEMENT
�e scope of Real Estate Development and 
Management (REDM) is wide as it is 
multi-disciplinary in nature. �is course 
covers key areas and shows the inter-rela-
tionship of this course with the rest of the 
courses of the degree programme. �e 
general objective of this course is to provide 
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an overall understanding of the discipline 
of real estate development & management 
and its relationship with the value of real 
estates for EMV undergraduates. �e topics 
covered under this course are real estate 
development & management process, the 
role of developer, di�erent actors, property 
obsolescence, property quality & standards 
and so on.

EMV 3478:
URBAN AND REGIONAL PLANNING 
II AND STUDIO WORK
�is is a continuation of the previous 
course of Urban and Regional Planning I. 
�is course aims to analyse issues and chal-
lenges of urban and regional planning espe-
cially related to the developing world and 
to give knowledge on institutional and legal 
framework related to planning in Sri 
Lanka. �is course also provides the 
required skills to assess the land require-
ments for urban development and real 
estate development such as density mea-
surements, layout design etc. In addition, 
the course adds advanced application of 
GIS focused on Urban and Regional Plan-
ning studio work.

EMV 3379:
Applied Valuation I*
�e objective of this course is to provide 
advanced knowledge and application of 
valuation principles on statutory valuation 
in Sri Lanka. �e course mainly focuses on 
the introduction of statutory valuation in 
line with the review of respective legal 
enactments, case studies and case laws on 
statutory valuation. �e areas covered in 
this course are land acquisition procedure 
including estimation of compensation, 
injurious a�ection, severances, and taxation 
for rating, stamp duty, and capital gain.

EMV 3280:
REAL ESTATE PROJECT
�is course allows students to experience 
synthesizing and applying di�erent compe-
tencies that they have gained up to Year III 
in formulating a real estate project. �e 
students‘ work will be evaluated at di�erent 

phases including project proposal evalua-
tion, mid-term review and end project 
review. An academic supervisor is assigned 
to each group, and he/she guides students 
to develop their project plan, presentation, 
and the report. At the end of the project, 
the student will build their skills in giving 
professional presentations, applying 
research to develop project outcomes, 
report writing, and re�ecting on the devel-
opment of employability skills.

EMV 4270:
RESEARCH METHODOLOGY
As real estate sector is highly vibrant, com-
plex, and decisive for human life, real estate 
professionals have to be research-oriented 
in order to work as expected by the indus-
try. Accordingly, research is an integral part 
of the real estate professions. �e general 
objective of the course is to provide EMV 
undergraduates with a basic awareness of 
social research applicable to their potential 
careers. More especially, it is expected, to 
educate on what is research, the research 
process, preparing a proposal, reviewing of 
literature, methods of data collection and 
analysing, writing a report, and presenta-
tion and publication of the outcome of a 
research.

EMV 4271:
CONTEMPORARY
DEVELOPMENTS IN REAL ESTATE
�e real estate sector evolves along with the 
vibrant nature and rapid changes of society, 
natural environment, technology, law and 
politics, market and consumer behaviours, 
local and global trends and patterns, and so 
on. E�ective professional real estate gradu-
ates need to upgrade their awareness of this 
nature of the real estate sector so as to ful�l 
their role as expected by the industry. 
�erefore, this course provides a wider 
awareness of the vibrant and changing 
nature of the real estate sector, challenges 
and opportunities, skills of recognizing 
problems and �nding solutions. �is also 
provides skills of analysis of local and global 
real estate market operations. Furthermore, 
this course encourages undergraduates for 
self-learning, Continuing Professional 
Development (CPD), and Life-long Learn-
ing (LLL) in their future career life.
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EMV 4372:
URBAN ECONOMICS
Urban Economics is the study of �rms and 
households‘ choices on urban location. �e 
purpose of this course is to examine and 
understand the di�erent parts of an urban 
economy and how they �t together. �e 
spatial economics of an urban system, espe-
cially in housing, labour and transportation 
will be discussed. It also examines rent and 
wage determination, the location decisions 
of households and �rms, quality of life 
amenities, agglomeration economies, and 
optimal city size, economics and policy of 
housing, transportation, local government, 
land use, discrimination, segregation, 
crime, and state policies of a smart city.

EMV 4473:
APPLIED VALUATION II*
�is course is designed to give the opportu-
nity for the student to apply statutory valu-
ation principles in real scenarios. �e 
primary focus of the course is given on 
estimation of compensation for acquisition 
under di�erent headings, annual value 
estimation for levying rates for properties 
within local government areas, valuation of 
stamp duty, capital gain for taxation. �e 
course will also discuss the fundamentals of 
special property valuation and business 
valuation. Further, the course intends to 
develop student‘s skills in defending their 
valuation opinion at di�erent statutory 
boards. At the end of the course, students 
will engage in the preparation of compre-
hensive statutory valuation report under all 
headings of the Land Acquisition Act.

EMV 4682:
INDEPENDENT RESEARCH STUDY
�e objective of this course is to develop 
the required skills and knowledge of 
conducting research on real estate issues. It 
is expected to add new knowledge to the 
existing research in the �eld. A research 
methodology course and seminars/ work-
shops/ guest lectures organized by DEMV 
are prerequisites for IRS. Each student is 
supervised and monitored by a senior 
academic member of the department. �is  

course continues throughout the �nal year 
of the degree programme. Duly completed 
research reports with the supervisor‘s 
approval will be evaluated and the students 
are supposed to face a viva-voce examina-
tion.

EMV 4683:
INTERNSHIP
�e internship course requires undergradu-
ates to ful�l a minimum of 600 hours of 
industrial training in the �eld of real estate, 
valuation, urban and regional planning. 
�e course aims to expose undergraduates 
to apply their competencies acquired 
through coursework to the real-life work 
setting. Following an internship will 
provide the undergraduates with awareness 
about potential career paths, professional 
networks and postgraduate studies. Under 
the support and guidance of the depart-
ment, undergraduates will be responsible 
for securing internship opportunities.

EMV 4184:
ETHICS AND PROFESSIONAL 
DEVELOPMENT
�is course intends to ensure the ethical 
behaviour of real estate graduates in their 
professional life as well as in civil society. 
�e course is organised in a way that the 
�nal year students are engaged in a profes-
sional setting and aware of ethical 
behaviour in professional practice. During 
the course, students will be exposed to learn 
international and local level ethical stan-
dards including RICS Global Professional 
and Ethical Standards. �e course includes 
a case study presentation which portraits 
the real-world scenario and how student 
applied ethical standards during the deci-
sion-making dilemma in their internship.

EMV 4374:
BUSINESS VALUATION
�is course deepens the business valuation 
understanding of students which was intro-
duced under Applied Valuation II course. 
Undergraduates will learn the application 
of three valuation approaches (cost, income 
and market) to value businesses of all types. 
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focused on responsive measures and adap-
tation strategies for disaster risk situations 
in the planning of urban areas using emerg-
ing geospatial technologies.

EMV 4378:
CORPORATE PROPERTY &
ASSETS MANAGEMENT
�e course introduces real estate manage-
ment as a strategic function of an organisa-
tion. �is course discusses the roles of 
corporate property at the strategic level of 
an organisation and how corporate proper-
ty strategies would align with organisation-
al strategies. It also discusses measuring 
corporate property performance for deci-
sion making, reviewing of corporate real 
estate best practices and enterprise resource 
planning for assets management.

EMV 4379:
PROPERTY TECHNOLOGY
AND DIGITAL SOLUTIONS
�is course is developed to provide students 
with a broader knowledge of property tech-
nology (PropTech) manifestations, practic-
es, and dispositions and, how those can be 
mobilized to generate digital solutions to 
contemporary issues related to real estate. 
�e course contains discussions on industry 
4.0 transformational technologies; particu-
larly Arti�cial intelligence, Blockchain, IoT 
applications and big data handling on built 
environment designing, construction, 
�nancing, management and valuation. 
Students will be gained an understanding 
of the disruptions that are happening in the 
real estate markets through PropTech. �is 
course is most suitable for students who 
demonstrate a higher interest in excelling 
themselves with digital skills related to real 
estate.

EMV 4380:
ADVANCED GEOGRAPHIC
INFORMATION SYSTEMS
AND APPLICATIONS
�is course aims to give an advanced appli-
cation of GIS for Urban and Regional Plan-
ning and Real Estate Management. It 
builds on existing Geographic Information

It allows students‘ understanding of value 
creation and value destruction, and how to 
select the appropriate method of business 
valuation for any given statutory and 
non-statutory situation. �e students elect 
this course will be exposed to business valu-
ation case studies and will be engaged in 
preparing a business valuation report.

EMV 4375:
ENVIRONMENTAL VALUATION
�is course provides the students with an 
understanding of economic approaches to 
valuing the non-market costs and bene�ts 
of environmental assets, projects and 
policies. It emphasizes the importance of 
integrating values of environmental 
resources in real estate valuation, develop-
ment and management. �e students who 
elect this course will be exposed to a range 
of case studies and critical discussion on 
di�erent survey-based non-market valua-
tion methods.

EMV 4376:
HOUSING AND
SETTLEMENT PLANNING
Housing constitutes a signi�cant share of 
land use in cities as well as rural areas which 
require special attention in planning and 
development of those, as the ultimate 
objective is to improve the quality of 
human life. �is course content is focused 
to discuss major human settlements issues 
and problems and critically evaluate various 
types of solutions and interventions (by 
both private and public sector) in human 
settlements (city and neighbourhood, plan-
ning, housing projects, building programs) 
in Sri Lanka. Also, to discuss new and 
emerging concepts, methods and tools to 
face new challenges in the built environ-
ment in developing countries.

EMV 4377:
DISASTER RESPONSE PLANNING 
�is course provides an understanding of 
the emerging global and national issues in 
disasters, and a wider awareness on disaster 
risk situations and their implications on 
human settlements and land use. It also 



Furthermore, other key institution associat-
ed with the degree programme is the Insti-
tute of Valuers of Sri Lanka (IVSL). �e 
Department also maintains strong links 
with the Government Valuation Depart-
ment, Survey General’s Department, Urban 
Development Authority, National Physical 
Planning Department, National Housing 
Development Authority, State Mortgage 
Bank and all Local Government Authori-
ties.
Career opportunities available for the BSc 
Honours in Estate Management and Valua-
tion graduates are:

Gold Medals
�ree Gold medals are awarded to Estate 
Management and Valuation graduates at 
the convocation.  �ey are:

•    In government institutions related to  
      the �elds of valuation, real estate man- 
      agement, planning and urban devel- 
      opment, housing and environmental  
      management
•    Local government institutions
•    Financial institutions
•    Real estate firms
•    Plantation sector organizations, all of  
      which handle a variety of activities        
     related to planning, development and  
      management of real estate.2.7.7

Employment
Opportunities and
Professional Links

2.7.8 Awards and Scholarships
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Memorandum of Understanding (MoU) 
with Government Valuation Department
�e Department of Estate Management 
and Valuation has signed a Memorandum 
of Understanding (MoU) with Government 
Valuation Department which is the sole 
organisation which provides consultancy 
service on all valuations for Government 
and Semi-government Institutions and 
Local authorities. �e primary objective of 
this MoU is to formulate �fty internship 
arrangements for the Degree Part IV under-
graduates of the Department. Further, 
Government Valuation Department 
provides the service of its resources, person-
nel and access to its resource materials for 
education and training requirements.    

�e Estate Management and Valuation 
Degree programme is a blend of academic 
knowledge and professional competence.  
Hence, an a�liation with the professional 
institutions is of vital importance to main-
tain this character. 
�e  BSc Honours in Estate Management 
and Valuation degree has been accredited 
by the Royal Institution of Chartered 
Surveyors (RICS).

Graduates of  BSc Honours in Estate Man-
agement and Valuation degree, will 
received the full membership of the RICS 
once they follow a period of practice and 
complete an Assessment of Professional 
Competence (APC) as prescribed by the 
RICS.

System skills through analytical and carto-
graphic applications to a range of disci-
plinary areas. Covers advanced geoprocess-
ing tools for analysing vector, raster, and 
network data, as well as fundamentals of  
remotely sensed image processing, classi�-
cation and visualization. Emphasis on 
spatial data creation, representation, mod-
elling, and programming.

EMV 4381:
LAND MANAGEMENT
�e course gains insights into the complex 
nature of state land management and learns 
about the key role of land management. 
�is enables students to understand how 
good state land management practices can
help to reduce the issues in real estate devel-
opment and management in Sri Lanka. �e 
areas covered under this course include; the 
issues related to state land in Sri Lanka, 
institutional and legal framework (land 
alienation and management), land alien-
ation and management in Sri Lanka.



Merit Awards
Merit awards are o�ered for the best perfor-
mance in several core subjects of the degree 
course at the annual EMV award ceremony. 
�ese awards are o�ered by related profes-
sional and government institutions.
Core subjects for Merit Awards given below

In addition, Estate Management and Valu-
ation (EMV) undergraduates are entitled to 
apply for the scholarship schemes awarded 
by the Department of Estate Management 
and Valuation as follows.

•   Gold Medal for the most outstanding  
     student of the course
•   Gold Medal for the subject of Urban  
     and Regional Planning
•   Gold Medal for the subject of Valua- 
     tion

•    Surveying and Levelling I
•    Principles of Valuation
•    Natural Resource Management 
•    Land Economics 
•    Advanced Valuation 
•    Applied Valuation I 
•    Urban and Regional Planning I 
•    Urban and Regional Planning II 
•    Real Estate Finance 
•    Real Estate Marketing 
•    Property Law 
•    Construction Project Management 
•    Applied Valuation II

Estate Management and Valuation 
Students’ Association- EMV CREW
Students of the department have formed 
the aforesaid association with the view to 
enhancing interaction among the 
students-students, students-sta� and 
students-industry. The Association makes 
every possible endeavour to improve the 
quality of the study programme, organizing 
academic and extra-curricular activities as 
well as improving social harmony among 
the university community and outside 
society. To promote memberships willpow-
er,the association is branded as the “EMV- 
CREW”  which is denoted by the “EMV 
Careerists in  Real Estate World”. 
Following are the specific objectives and 
annual activities of the association:

2.7.9 Student Association 

•   Organizing the “EMV Annual  
    Presentation and Award Ceremony”  
     in collaboration with the Department.
•   Conducting the annual “EMV  
     Talent Show” in collaboration with  
     the Department. -“Beyond Vision”  
     (“Nethin Ethera”)
•   Real Estate Projects for Social Har- 
     mony and Wellbeing (CSR PROJECT).
•   Conducting EMV annual sport event.
•   Organise guest lectures to improve     
     the skills of the students specially on     
     communication and presentation.
•   Assisting the Department to orga- 
    nize workshops, field trips and  
    annual OBT training

Annual activities:

Scholarships

•   To enhance the value of the members    
     of the Association by increasing their  
     interest in studies
•   To facilitate career development of  
     the members through effective links  
     with the industry
•   To ensure the social harmony and      
    welfare of the members 
•   To educate members to be good     
     citizens

Objectives:
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•  Estate Management and Valuation     
    Alumni Association Scholarships
   �ese scholarships are awarded on the        
    basis of merit and or financial difficul- 
    ties of the students.
•   S.N. Wijepala Memorial Scholarship 
    �is scholarship scheme has been  
     established to pay homage to the late  
     Mr. S.N. Wijepala who had made  
     pioneer contribution for the devel- 
    opment  o f  B .Sc .  EMV degree
     programme and the valuation profes-
     sion in the country. Under  the   
    scheme, selected EMV students  
    are awarded with financial schol-   
    arship annually.



EMV RCB - CLUB
EMV Relationship and Communication 
Building Club (EMV RCB – Club) was 
specially formed by the EMV Student’s 
Association with a view to encourage 
students’ communication skills and 
relationship building among the university 
and the mass society.

2.7.10 EMV Resource Centres

CRES is the research arm of the EMV 
Department through which the depart-
ment links with the industry. �is opens for 
collaborative research and publication, 
training and development in the �eld of 
real estate in line with national
development. Furthermore, the CRES 
dedicates in organizing conference, work-
shops and short courses etc. to cater the 
needs of Continuous Professional Develop-
ment (CPD), Assessment of Professional 
Competency (APC) and Life Long Learn-
ing (LLL) requirements of professional 
bodies and business �rms in the �eld.  

2.7.11 Centre for Real Estate
Studies (CRES)

Prof. R. G. Ariyawansa
Senior Professor (Chair) of Estate Management 
and Valuation
B.Sc. Est. Mgt. & Val. (Special) (SJP); M.Sc. 
(Mgt.) (SJP); M.Sc. Development Planning 
(London); PhD (SJP); AIV

Prof. (Mrs.) K.G.P.K. Weerakoon
Professor in Estate Management and Valuation
B.Sc.  Est.  Mgt.  &  Val.  (Special)  (SJP);  PGD 
Urban  Dev.  (Moratuwa.);  M.Sc.  Human  Sett. 
Pl. (AIT); PhD (USM);  FITP (SL); AIV

Dr. (Mrs.) N. C. Wickramaarachchi
Senior Lecturer
B.Sc. Est. Mgt. & Val. (Special) (SJP); M.Sc. T & 
CP (Moratuwa.); PhD (Colombo); FITP (SL); 
MRICS; AIV

Dr. (Mrs.) T. G. U. P. Perera
Senior Lecturer
B.Sc. Est. Mgt. & Val. (Special) (SJP); Master of 
Urban  Engineering  (Tokyo); PhD (Birming-
ham); CIMA (UK) Passed Finalist; MITP SL

Dr. Prathap Kaluthanthri
Senior Lecturer
B.Sc. Est. Mgt. & Val. (Special) (SJP); MBA 
(PIM-SJP); M.Sc. in REMV (SJP); PGDipM 
(UK); PhD (USM); MRICS; AIV

Dr. (Mrs.) T. G. U. P. Perera

2.7.13 Head of the Department

2.7.14 Academic Sta� 

�e Department has its own premises 
accommodating the department o�ce and 
lecture rooms.  �e Department also has 
access to computer laboratory facilities in 
the Faculty of Management Studies and 
Commerce and the Information Technolo-
gy Resource Centre specially to facilitate 
research and project work of the undergrad-
uates.  Student work is further facilitated by 
the Information Resource Centre at the 
Department which houses a considerable 
volume of relevant books, magazines, jour-
nals project reports, etc. �e Department is 
equipped with the required tools to carry 
out practical work related to building 
construction and surveying and levelling.
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ICREMV is a well-organized forum for 
Local and overseas academic professionals, 
presenters and policy makers in the �eld of 
real estate to share original research, inno-
vative ideas, thought and experience 
enabling to develop mutually bene�ted 
networks, communication and relation-
ships underpin the real estate industry.

2.7.12 International Conference
on Real Estate Management
and Valuation (ICREMV)
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Mr. W. H. T. Gunawardhana 
Senior Lecturer
B.Sc. Est. Mgt. & Val. (Special) (SJP); MSc. in 
REMV (SJP); MSc. in PM (UOM); PhD 
(RMIT) (Candidate); A/IVSL(Probationary) 
(SL)

Dr. Chameera Udawattha
Senior Lecturer 
B Arch Hons Architecture (UOM); Phd Civil 
Engineering (UOM); Chartered Architect AIA 
(SL); GREENSL® AP

Dr. (Mrs.) H. M. Lakshi Karunarathne
Senior Lecturer
B.Sc. Est. Mgt. & Val. (Special) (SJP); MBA 
(PIM-SJP); MEM (Colombo); PhD (UNSW); 
GREENSL®AP

Ms. Hashini Wickremasinghe
Lecturer (Probationary)
B.Sc.  Est.  Mgt.  &  Val.  (Special)  (SJP);  MBA 
(PIM-SJP); GREENSL®AP

Mr. Lasika Madhawa Munasinghe
Lecturer (Probationary)
B.Sc. Est. Mgt. & Val. (Special) (SJP); M.Phil 
(SJP) (Candidate); PG Ex. Dip. Bank Mgt. 
(IBSL); DABF (IBSL); GREENSL® AP

Ms. Yasheema Kumuduni
Lecturer (Probationary)
B.Sc. Est. Mgt. & Val. (Special) (SJP); MSc. in
REMV (SJP) (Candidate)

Mr. Manjula Pushpakumara
O�ce Assistant

Mrs. Manoja Ranasinghe
Technical O�cer

Mr. L. C. J. Edirisinghe
Working Assistant

2.7.15 Non Academic Sta� 

2.7.16 Contact Details

Head,
Department of Estate Management and Valuation
Faculty of Management and Studies and Commerce 
University of Sri Jayewardenepura,
Gangodawila, Nugegoda.
Telephone    :  094-11-2802004
Fax        :  0094-11-2802004
Email           :  head.emv@sjp.ac.lk
Webs            :  http://www.mgt.sjp.ac.lk/emv/ 



BSc Honours in Finance Degree is one of 
the specialized Degree Programmes o�ered 
by the Faculty of Management Studies and 
Commerce since the academic year 
2001/2002. �e Department of Finance 
was established under the Faculty Restruc-
turing Programme of the year 2001. Since 

then the subject of �nance has been elevat-
ed to a fully-�edged Degree Programme in 
recognition of the growing demand for 
�nance specialists, which has been created 
by the unprecedented growth in �nancial 
markets and institutions both in Sri Lanka 
and abroad over the recent years.

2.8.1.1 Graduate Pro�le 
�e intent of the Department of Finance is 
to produce graduates with a good knowl-
edge in the areas of �nance, banking and 
insurance. �ey must have the ability to 
analyze relevant issues, consider options, 
and make informed decisions using 
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FIN
BSc Honours in
Finance  Degree
Programme

2.8 

 Evolution2.8.1
supportive knowledge of Information and 
Communication Technology, quantitative 
models and research methods. �eir inter-
personal skills, self-discipline, multicultural 
and language competencies, moral and 
ethics are also emphasized. More speci�cal-
ly, the expected academic and personal 
competencies are given below.
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•  Critical thinking in concepts in             
   Finance
•  Analysis and interpretation of �nan-  
   cial information for problem solving  
   and decision making
•  Scienti�c and analytical reasoning  
   related to Finance
•  Application and interpretation of  
   �nance knowledge and making deci- 
    sions
•  ICT Skills
•  Communication skills
•  Creative and innovative
•  Interdisciplinary knowledge and  
   skills in management
•  Research skills

Academic Competencies

•  Professionalism and ethical conduct
•  Community engagement
•  Fairness, equal treatment and adapt-  
    ability
•  Interpersonal skills and Team work- 
    ing skills
•  Attitude, Values and Lifelong learn-  
    ing
•  Appreciate aesthetic values

Personal Competencies

PLO 1: Understand the concepts and the 
theoretical knowledge in �nance
PLO 2: Understand �nancial markets & 
�nancial services, its mechanism, compli-
ance and in�uences in terms of local and 
international perspectives including 
economic, legal and management strategies
PLO 3: Exhibit the ability to apply theory 
into practice with critical thinking, analyti-
cal reasoning in an innovative �nancial and 
technological environment while creating 
new knowledge

PLO 4: Display a range of personal and 
interpersonal skills, including the capacity 
for leadership and professionalism, corpo-
rate communication, initiative taking, 
creativity, innovation and working in teams
PLO 5: Exhibit equal treatment, while 
being �exible and adaptable to changing 
socio-cultural environment
PLO 6: Enrich attitudes, ethical conduct 
and social responsibility in wider social 
context
PLO 7: Commit for lifelong learning and 
re�ect upon themselves, while inculcating 
aesthetic values and an inclusive vision for 
life

2.8.1.2 Program Learning
Outcomes (PLOs)

�e  BSc Honours in Finance  Degree 
Programme has been designed to produce 
graduates in �nance who are capable of 
meeting the challenges created by the ever 
growing �nancial and capital markets local-
ly as well as globally. �is degree is designed 
to provide a solid understanding of basic 
concepts, principles and theories in �nance, 
to facilitate the application of �nancial
theories into practice and to enable 
students to collect and analyze necessary 
data critically and creatively to solve prob-
lems related to �nance.  

2.8.2 Programme objectives

2.8.3.1 Subjects
�e BSc Honours in Finance Degree 
Programme aims at producing skilful and 
employable �nance graduates who are capa-
ble of standing up to the challenges created 
by the ever-changing local and global �nan-
cial markets. �e curriculum is challenging 
and has been designed to provide the essen-
tial knowledge, skills and attitudes neces-
sary to be successful in the growing �eld of 
Finance. �e programme is appropriate for

2.8.3 Nature of the Programme
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those who possess a strong competency in 
Economics, Mathematics and Accounting. 
It consists of carefully integrated subjects in 
the key areas of Finance such as Corporate 
Finance, Investment and Portfolio Manage-
ment, Business Valuation �eory and 
Application, Risk Management and Insur-
ance, Real Estate Finance and Financial 
Services & Regulations. �e degree at its 
completion requires its students to compile 
either a Dissertation or Research Project 
while being employed within the �nancial 
market, giving students great exposure and 
practical training to ensure a holistic educa-
tional experience. It also incorporates 
current developments in the �eld through a 
series of guest lectures that runs throughout 
the programme. Hence, the programme is 
rich in content and intends to develop 
capable graduates with enhanced analytical, 
critical thinking, problem solving and com-
munication skills which help to apply 
theory into practice for prospective careers 
in Finance.

Finance Degree Programme o�ers research 
methodology in Finance to all undergradu-
ates of the Department. Once the 
studentsare equipped with this method-
ological understanding, they are given the 
opportunity to conduct an independent 
research under a selected theme in �nance 
with the supervision and guidance of an 
academic sta� member. 

2.8.3.2 Research
�e Department of Finance consists of 
quali�ed internal academic sta� and 
�nance practitioners who serve as visiting 
lecturers. Our academic sta� members 
conduct research in the areas of �nancial 
markets, �nancial securities, corporate 
�nance, international �nance, asset pricing, 
corporate governance and real estate 
�nance. A strong research culture is 
promoted and academics are supported in 
order to actively participate and present 
their research �ndings at conferences and 
publish them in leading journals. 
�e Department provides research training 
to produce graduates who are eligible to 
investigate and solve complex real world 
�nance related problems. To facilitate this 
research training, the BSc Honours in

2.8.3.3 Practical Training/ Internship
�is degree programme o�ers an internship 
component in the �nal year of the degree at 
a variety of organizations and industry 
sectors. �e Department provides guidance 
for students in �nding suitable internship 
placements in the �eld of �nance and other 
related disciplines. �e main objective of 
this component is to allow students to gain 
hands-on experience in applying their theo-
retical knowledge in a real-world business 
environment. Additionally, it intends to 
develop students’ generic skills such as team 
work, time management, and communica-
tion and to build-up corporate networking. 
�is component is monitored and evaluat-
ed by the employer and a panel of academic 
sta� members of the Department continu-
ously, in order to ensure that the students 
obtain a comprehensive internship. 

2.8.4 Programme Structure for
Years II, III and IV

�e structure for years II to IV of BSc
Honours in Finance Degree Programme is 
depicted in Table 2.8.1.
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Year III - Semester I 
FIN  3370 Financial Derivatives                 Core    45            03
FIN  3371 Business Valuation �eory and Applications        Core    45            03
BEC  3370 Managerial Economics          Core    45            03
BEC  3371 Econometrics                   Core    45            03
    Management Information Systems and
  ERP Applications          
  One Elective
  Elective 1
Total Credit Hours                   18

45         03

45         03

Year III - Semester II 
FIN  3373 Financial Modelling and Forecasting                 Core    45            03
FIN  3374 Research Methodology                    Core    45            03
FIN  3375 Investment and Portfolio Management         Core    45            03
FIN  3376 International Financial Management         Core    45            03
FIN  3377 Bank Management                 Core    45            03
  One Elective
  Elective 2
Total Credit Hours                   18

Table 2.8.1: BSc Honours in Finance Degree Programme Structure for Years II, III and IV

Course Code Course Title Course
Status

Contact
Hours

Credit
Hours

Year II - Semester I 

Year II - Semester II 

FIN   2370   Financial Management          Core    45            03
FIN   2371   Financial Mathematics                      Core    45            03
ACC  2370  Management Accounting           Core    45            03
BEC  2370  Macroeconomics                  Core    45            03
MAR  2370  Marketing Management                  Core    45            03
DSC  2370  Operations Management               Core    45            03

FIN  2372 Advanced Corporate Finance          Core    45            03
BUS  2371 Organizational Behaviour                 Core    45            03
ITC  2371 Business Analytics                    Core    45            03
LAW 2373 Corporate Law                  Core    45            03
ENT  2375 Entrepreneurship                   Core    45            03
FIN  2273 Professional Skills Development         Core    30            02  

Total No. of Credits – Semester I                  18

Total Credit Hours                   17

Core               45       03ITC  3372

Year IV- Semester I
FIN  4370 Financial Analysis                   Core    45            03
FIN  4371    Internship I                  Core      45              03
BUS  4370 Strategic Management                 Core    45            03
   One Elective
  Elective 3
Total Credit Hours                   12

            45     03



2.8.5 Description of Courses 
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Elective 1
FIN  3372   Credit and Treasury
  Management 
ACC  3374  Taxation 
DSC  3370  Operations Research

Elective 2
ACC  3376  Arti�cial Intelligence and     
  data analytics in
  Accounting 
BEC  3375  Monetary Economics
DSC  3381  Supply Chain
  Management
ITC  3377   Digital Business
  Management and
  Enterprise Applications
BEC  3374   Project Management

Elective 3
FIN  4372   Financial Risk
  Management 
FIN  4373   Real Estate Finance 
FIN  4374   Insurance and Actuarial      
  Finance
FIN  4375   Corporate
  Documentation and
  Reporting
BEC  4370  Development Economics 

Elective 4
FIN  4378   Contemporary Issues in      
  Finance
FIN  4379   Entrepreneurial Finance

FIN  4380   Cyber Risks, Blockchain      
  and Investments
FIN  4381   Financial Services and      
  Regulations

Elective 5
FIN  4378   Contemporary Issues in      
  Finance
FIN  4379   Entrepreneurial Finance 
FIN  4380  Cyber Risks, Blockchain      
  and Investments
FIN  4381   Financial Services and      
  Regulations
FIN  4383   Internship II

*Note: �e elective courses o�ered in a 
particular semester will be decided by the 
department based on the resource availabil-
ity and number of students registered for 
each elective course.

Option 1
Year IV- Semester II

FIN 4376 Corporate Governance and Business Ethics        Core    45            03   
FIN  4677 Dissertation              Core                 06
  One Elective
  Elective 4
Total Credit Hours                   12

            45     03

Option 2

FIN  4376 Corporate Governance and Business Ethics        Core    45            03
FIN  4382 Research Project                                                 03
   Two Electives 
  Elective 5
Total Credit Hours                   12

90         06

A short description of courses o�ered in the 
years II to IV of BSc Honours in Finance 
Degree Programme is provided below.

FIN 2370:
FINANCIAL MANAGEMENT 
�is introductory �nance course is 
designed to familiarize the student with the 
role of �nancial management in maximiz-
ing the value of the �rm. Students will gain
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familiarity with the functions of �nance, 
and the institutions and instruments that 
carry out these functions in the current 
�nancial marketplace. �e course primarily 
encompasses corporate �nance. �is course 
provides a basic understanding on: the 
scope and environment of �nancial man-
agement, the time value of money, risk and 
return, securities valuation, capital struc-
ture and leverage, capital budgeting and 
working capital management.

FIN 2371:
FINANCIAL MATHEMATICS
�is is an introductory course in Financial 
Mathematics, and it is compulsory for all 
Finance undergraduates. �is course 
extends the discussion of Business Mathe-
matics into its application in Finance. �e 
subject is introduced with the intention of 
providing a sound knowledge on the 
ground principals of �nance which paves 
the path to learn advanced �nance courses 
in the years to come. �rough Financial 
Mathematics is a very broad and expanding 
area, this course is carefully structured to 
thorough the understanding of our under-
graduates in relation to the concepts of time 
value, probability and expected value, 
contingent payments, linear programming, 
life annuities and insurance and �nancial 
derivatives, involving di�erential equations 
and matrices. In addition, this course 
further provides awareness on modern 
applied mathematics in �nance and it 
intends to extend this knowledge through a 
sequentially planned comprehensive set of 
lectures and tutorial sessions.

FIN 2372:
ADVANCED CORPORATE FINANCE
�e primary objective of this course is to 
deepen students’ knowledge in �nancial 
management pertaining to the investment 
and �nancing decision making domains in 
increasing corporate performance and 
value. Accordingly, this course covers 
advanced techniques of capital budgeting 

and involvement of risk, the process of 
going public and capital structure, working 
capital management and short-term �nan-
cial planning, and dividend policy. �is 
course also includes areas such as frame-
work of corporate �nance, regional and 
global �nancial markets, long-term �nan-
cial planning, valuation of corporate securi-
ties, cost of capital, leverage, �nancial 
distress and restructuring, corporate merg-
ers and acquisitions, and alternative �nanc-
ing options. Moreover, this course enables 
students test out the applicability of theo-
retical and conceptual knowledge by engag-
ing in discussions of contemporary topics 
and issues in the area via academic oriented 
research papers as well as papers published 
by global professional associations of 
�nance. Similarly, students get the oppor-
tunity to analyze case studies and provide 
recommendations for real-world corporate 
�nance issues faced by �nance managers. 
�e delivery modes of this course mainly 
include student-centered lecture sessions, 
interactive tutorial classes, guest lectures, 
group discussions, presentations, study 
tours, and �eld visits.

FIN 2273:
PROFESSIONAL
SKILLS DEVELOPMENT  
�e course is carefully designed to inculcate 
potential skills in �nance students to 
prepare them to deal with the external 
world in a collaborative manner, communi-
cate e�ectively, take initiative, solve prob-
lems and demonstrate positive work ethics. 
�is course helps students   in developing 
an accountable character informed not only 
by reason but also by heart and spirit.

FIN 3370:
FINANCIAL DERIVATIVES
�is course introduces the basic principles, 
concepts and theories that are necessary to 
understand and analyse available �nancial 
derivatives in the market. �e course covers 
the characteristics and pricing of various
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derivatives (e.g., forward contracts, futures 
contracts, put options, call options, and 
swaps) and provides an overview of how 
they are used by hedgers, speculators and 
arbitrageurs. �is also focuses on lessons for 
the users of �nancial derivatives and 
provides an understanding on how some 
users of derivatives have ended up with 
making losses.

FIN 3371:
BUSINESS VALUATION
THEORY AND APPLICATIONS       
�is course explores both the theoretical 
basis and practical applications of all major 
elements of discounted cash �ow valuation, 
relative valuation and asset- based valua-
tion. �is course discusses the selection and 
the use of di�erent valuation techniques in 
forecasting the company’s strategic posi-
tion, and economic and business values. 
�is course focuses on corporate valuation. 
�e topics in relation to valuation include; 
fundamentals of valuation, core principles 
of value creation, concept of conservation 
of value, followed by core valuation tech-
niques both absolute and relative, and 
advanced issues in valuation. Key emphasis 
is given on restating the required �nancial 
information for corporate valuation from 
�nancial statements and other sources of 
information.

FIN 3373:
FINANCIAL MODELLING
AND FORECASTING 
�e objective of this course is to provide 
undergraduates with a practical perspective 
of the �nance theories and models using 
Microsoft Excel. It focuses the use of 
spreadsheet-based �nancial model design-
ing methodology, utilization of �nance 
theories over a wide range of applications to 
be used in the �nance industry. �is also 
emphasizes on simplicity, modularity and 
ease of use, while using Excel features to 
speed up development and reduce errors. 
�e course provides students a carrier path

in �nancial services including debt and 
equity, investment banking, portfolio opti-
mization, corporate valuation and analysis, 
research and consulting.  

FIN 3374:
RESEARCH METHODOLOGY 
�is is a compulsory course that is aimed at 
providing a clear guide on how to under-
take research in Finance.  �e course takes a 
step-by-step approach to the design and 
implementation of quantitative and quali-
tative techniques including case study, 
surveys, interviews, focus groups, partici-
pant observation, textual and media analy-
sis. How to manage and analyze data 
(including computer assisted), and how to 
write up and present �ndings It is also 
intended to equip students with the knowl-
edge and ability to undertake original 
research projects and develop a set of trans-
ferable workplace skills.

FIN 3375:
INVESTMENT AND
PORTFOLIO MANAGEMENT 
�is course is designed to provide students 
with basic concepts, theories, and practices 
in understanding, analysing, and making 
decisions in investment and portfolio man-
agement. �e course discusses investor 
behaviour, capital markets, risk and return, 
portfolio analysis, capital asset pricing 
model, factor models, arbitrage pricing 
theory, valuation and analysis of �xed 
income and variable income securities and 
portfolio performance evaluation. It also 
discusses empirical �ndings on these topics 
to understand the application of them in 
practice.

FIN 3376:
INTERNATIONAL
FINANCIAL MANAGEMENT    
�is is a specialized course to provide a clear 
knowledge and understanding of how the 
�nancial management principles and tech-
niques are applied to a �rm operated in an
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international context. �is course intends 
to provide a basic understanding on how 
managers of international companies 
manage their �nance resources via invest-
ment and �nance decisions in order to 
maximize the wealth of the owners under 
the dynamic international business envi-
ronment. �is course unit basically covers 
international �nancial environment includ-
ing foreign exchange markets and instru-
ments, the behavior and determination of 
exchange rates, relationship among 
exchange rates with other macroeconomic 
variables, measurement and management 
of exchange rate risk and the long-term and 
short-term global investment and �nancing 
aspects. �is knowledge is aimed to deliver 
via a comprehensively prepared set of 
lectures, tutorials, case studies, �eld visits 
and a series of guest lectures conducted by 
the experts in the industry. 

FIN 3377:
BANK MANAGEMENT
�is course focuses on the management of 
banks as a professional function based on 
theories and practices. �e course focuses 
on decision making and o�ers a unique 
approach to understanding bank manage-
ment. �e course begins with discussion of 
�nancial system stability in Sri Lanka and it 
is intended to give students a mix of essen-
tials, credit policy, liquidity management, 
assets and liability management, analysis of 
performance and risk management in 
banks and opportunity to share the experi-
ences of management practices in Sri 
Lankan �nancial institutions.

FIN 4370:
FINANCIAL ANALYSIS 
�is course introduces techniques of �nan-
cial information, investments, and market 
analysis. It develops essential analytical 
skills for managing investments and 
�nance, �nancial statements-based deci-
sions, operations, marketing, human 
resources related decision making,

commercial lending, and the extension of 
credit. �e course presents �nancial tools, 
and applications in technical analysis, wave 
theories, sentiment and charting. It aims to 
guide managing the performance and direc-
tion of investments.

FIN 4371:
INTERNSHIP I   
�is is a three (03) credit core course 
o�ered in Year IV - Semester I to facilitate 
student interns to obtain relevant practical 
and professional hands-on experience in 
the �eld of �nance and other related disci-
plines. �is course further enables student 
interns to enhance understanding and 
application of managerial concepts, princi-
ples, theories, and procedures learnt in the 
classroom and to get familiarized with 
industry best practices in a real-world orga-
nizational setting. Student interns are 
required to obtain the internship under a 
training-in-charge, who is a senior o�cer at 
the internship sponsoring organization and 
will be supervised and evaluated by the 
training-in-charge throughout the semes-
ter. In addition, student interns will also be 
evaluated by a panel of academic sta� mem-
bers via a viva-voce examination at the end 
of the semester.

FIN 4376:
CORPORATE GOVERNANCE
AND BUSINESS ETHICS
�is course aims to o�er an understanding 
of the core principles of Corporate Gover-
nance and Business Ethics by which 
students are encouraged to learn business 
fundamentals and best practices to evade 
future failures and to enhance self-disci-
pline promoting the ethical behaviour in 
the society.  Both internal aspects; owner-
ship structure, monitoring function and 
management incentives, and the emerging 
codes of corporate governance and external 
insights of corporate governance discipline; 
take-over market, creditors and other stake-
holder relations are discussed in detail.
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Moreover, this course will extensively 
examine di�erent corporate governance 
models practised around the world. Con-
sidering the changing nature of the subject 
the scope of coverage extends to contempo-
rary governance issues, recent episodes of 
governance related failures, corporate 
responses, and the requirement of Environ-
mental, Social and Governance (ESG) 
considerations. �is course will use formal 
lectures, interactive tutorial sessions, real 
world case studies and reference of recom-
mended publications to enable students to 
obtain the necessary knowledge and skills 
required. 

FIN 4677:
DISSERTATION
Dissertation is an optional course for the 
�nal year undergraduates following BSc 
Honours in Finance degree program.
�is course comprises a supervised research 
supported and complemented with super-
visory discussions. It is designed for those 
who wish to undertake original research in 
a selected area of Finance. Students will 
identify their own research topic in discus-
sion with the supervisor, and thereafter 
frame appropriate research questions and 
hypotheses or propositions, adopt appro-
priate research methodology, develop an 
analytical framework, conduct necessary 
detailed research, and write an academic 
research report.

FIN 4382:
RESEARCH PROJECT
Research Project is an optional course for 
the �nal year students following BSc Hon-
ours in Finance degree program.  �is 
course requires the student to identify a 
�nance related issue in an organization and 
write a project report under the guidance of 
a supervisor allocated by the Department of 
Finance. �is exercise provides an opportu-
nity for students to integrate knowledge, 
skills and competencies gained in their 
studies throughout their previous semesters 
and to develop explorative, investigative, 
analytical and synthesizing skills.

Elective 1
FIN 3372:
CREDIT AND
TREASURY MANAGEMENT 
�e credit management module of this 
course deals with concepts and techniques 
related to management of credit in institu-
tions. �is section mainly focusses on credit 
operations, credit policy, credit terms and 
conditions and credit risk assessment. �e 
course provides necessary knowledge about 
sales ledger management, liquidity manage-
ment and consumer credit together with 
export credit �nance and credit insurance. 
�e second module of the course intends to 
provide a comprehensive understanding on 
the treasury functions of corporate and 
�nancial institutions together with the 
rational for the availability of treasury func-
tion in corporations. �e major aspects 
covered includes treasury functions, inter-
national borrowings, corporate ratings, 
foreign exchange exposure management, 
interest rate risk management, value based 
management, treasury performance mea-
surement, liquidity management systems 
and controls, tax and accounting issues.

Elective 3
FIN 4372:
FINANCIAL RISK MANAGEMENT 
�is course focuses on risk management in 
business organizations by identifying, mea-
suring, and managing risk within it’s risk 
appetite to maximize investment returns. 
�e objective of this course is to introduce 
the fundamental concepts, principles, and 
practices of �nancial risk management by 
focusing on a variety of �nancial risks 
including market risk, credit risk and 
liquidity risk. �is course will also address 
basic �nancial and risk assessment tech-
niques that would enhance the risk man-
agement decision-making allowing to 
construct a robust risk management 
system. Moreover, the course intends to 
target the student population who aim to 
join the �nancial services industry, while 
keeping the other options open.
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FIN 4373:
REAL ESTATE FINANCE 
�is course covers major aspects of real 
estate �nance from the perspective of both 
owners and investors of real estate. �e 
course begins with an overview of the 
fundamentals of real estate ownership 
which is followed by a detailed discussion 
on diverse means of real estate �nancing. 
Subsequently, the course introduces di�er-
ent valuation techniques for income prop-
erties and discusses the impact of leverage 
on the value of the properties. Finally, the 
course provides the students with a basic 
understanding of contemporary issues in 
the �eld of real estate �nance with special 
reference to developing markets. �is 
course exposes students to current “real 
world” real estate �nance. Apart from the 
subject knowledge, the students get an 
opportunity to develop their analytical 
skills, and soft skills through a group proj-
ect in which they analyze an issue related to 
real estate �nance.

FIN 4374:
INSURANCE AND
ACTUARIAL FINANCE
�is course focuses on both insurance and 
actuarial science which are integral part of 
insurance business. It covers various types 
of life insurance, health bene�ts, and 
features of insurance contracts, while it 
covers four areas in actuarial; investments, 
life insurance and annuities, retirement 
bene�ts, and health bene�ts. Actuarial 
science provides students and �nance 
professionals the ability to excel in many 
sectors including insurance, banking and 
investments which are highly volatile, 
unpredictable and dealt with lot of risks.

FIN 4375:
CORPORATE DOCUMENTATION    
AND REPORTING
Documentation and reporting play a vital 
role in communicating and interacting 
with the internal and external

environments during the delivery of �nan-
cial services. Many of these documents and 
reporting requirements also function as 
analysis tools that aid the decision making 
in �nance.   �us, the understanding of 
these requirements is essential in applying 
the theories into practice. �erefore, this 
course is organized to facilitate the students 
to get themselves exposed to hands on expe-
rience on the �nance applications in the 
industry. �is multifaceted course is devel-
oped to cover a wider knowledge on the 
documentation and reporting requirements 
in broader areas in the investment manage-
ment, corporate �nance, business valua-
tion, and international �nance �elds. 
�rough the practical exposure, the course 
intends to bridge the gap between the 
students – industry and bring the class 
room experience closer to the �nance work-
place. Documentation and reporting 
requirements vary across di�erent �elds of 
�nance and companies in the industry. 
Nevertheless, the underpinning rules, 
structures and the logic of these require-
ments are held upon a commonly accepted 
guidelines and protocols. �is module is 
structured in di�erent delivery modes such 
as in class case studies, visiting lectures by 
industry experts and practical assignments.

Elective 4
FIN 4378:
CONTEMPORARY
ISSUES IN FINANCE
�is course is made up of a combination of 
lectures, seminars, workshops and student 
presentations, discussion on research papers 
& case studies and aims to achieve the 
learning outcomes by critical examination 
of current issues in local and global context 
relevant to the �eld of �nance. �is is not a 
traditional theory based course unit, but a 
review of the current global and local issues 
in �nance �eld to understand the current 
dynamic environment as a learner. Further, 
the industry practitioners share their expe-
riences related to the current issues with
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learners through workshops and seminars, 
which enhances learner’s practical knowl-
edge on �nance.

FIN 4379:
ENTREPRENEURIAL FINANCE 
�is is a specialized course designed to 
introduce �nancial thinking and the tools 
and techniques adapted to deal with the 
new, young, and small business ventures. 
�e course covers the theories, knowledge, 
and �nancial tools an entrepreneur needs to 
start, build and harvest a successful venture. 
�is course incorporates a life cycle 
approach of successful ventures typically 
begins with an initial development stage, 
startup stage, survival stage, rapid growth 
stage, and early maturity stage. �e major 
areas of coverage include organizing and 
operating the venture, planning for the 
future, creating and reorganizing venture 
value, structuring �nance for the growing 
venture, and exist and turnaround strate-
gies. �e knowledge and skills learned 
would be invaluable for all students, wheth-
er they �nd a job in an entrepreneurial 
enterprise, work in an established �rm or 
start a company of their own.

FIN 4380:
CYBER RISKS,
BLOCKCHAIN AND INVESTMENTS
�is course reviews crypto investments, 
Finance and the role of crypto exchanges. It 
discusses the commercial and public policy 
fundamentals of blockchain technology, 
distributed ledgers, and smart contracts.  In 
the context of modern investment portfoli-
os, this course analyses the foundations of 
digital signatures and blockchain technolo-
gy in cryptocurrency and assess the risks of 
digital investments. It lessons on new 
crowdfunding mechanisms, venture capi-
tal, and international trade �nance. �e 
course develops understanding of the 
current and potential blockchain applica-
tions in the �nancial sector, the intricacies 
of blockchain technology, and e�ective 
strategies for incorporating cryptocurrency 
into investment plans.

FIN 4381:
FINANCIAL SERVICES
AND REGULATIONS  
�is course focuses on the fast-growing 
�nancial services industry with �nancial 
innovations, modern technologies, and 
opening of the global economy. �is 
dynamic growth of the �nancial markets 
and the reforms has opened the need for 
�nancial intermediation, insurance, 
payment and settlement, and a host of 
other �nancial services. �erefore, the 
course covers the topics on credit rating, 
factoring, venture capital, securitization, 
and depositories. Furthermore, abreast the 
growth of �nancial services is the need for 
streamlining an e�ective regulatory frame-
work. �is course investigates the regulato-
ry framework of the �nancial services in the 
�nancial system. It also examines the essen-
tial elements of e�ective compliance 
programs, the regulatory expectations for 
investment advisers and investment compa-
nies. �us, the objective of this course is to 
explore functioning and performance of the 
�nancial services sector along with the 
regulatory framework which is vital in the 
current and future business settings.

Elective 5
Course descriptions of FIN 4378: Contem-
porary Issues in Finance, FIN 4379: Entre-
preneurial Finance, FIN 4380: Cyber 
Risks, Blockchain and Investments, and 
FIN 4381: Financial Services and Regula-
tions are given under Elective 4.

FIN 4383:
INTERNSHIP II      
�is is a three (03) credit elective course 
o�ered in Year IV - Semester II to facilitate 
student interns to obtain an in-depth 
relevant practical and professional 
hands-on experience by undergoing an 
internship with a more emphasis in the 
�eld of �nance. In addition to getting 
familiarized with industry best practices in 
a real-world �nance setting, this course also
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2.8.6 Professional Links

�e Department of Finance has been main-
taining close relationships with Colombo 
Stock Exchange (CSE), Securities and 
Exchange Commission (SEC), commercial 
banks, stock brokering companies, fund 
management companies, insurance compa-
nies and other �nancial institutions. 
Further, the Department has been main-
taining very productive relationships with 
major professional bodies relevant to the 
discipline of �nance.
�is mutual relationship with the industry 
pave the way for the undergraduates of the 
Department to participate in various com-
petitions and workshops organized by 
di�erent institutes in the industry. Accord-
ingly, a team of undergraduates from the 
Department has consecutively participated 
in the Research Challenge Competition 
organized by the CFA Sri Lanka Institute 
and has secured a place among the top three 
since 2007.

enables student interns to build up a 
network among the business community. 
Student interns those who obtained an 
internship related to the �eld of �nance in 
Year IV - Semester I, have the possibility of 
extending it at the same organization. 
Student interns are required to obtain the 
internship under a training-in-charge, who 
is a senior o�cer at the internship sponsor-
ing organization and will be supervised and 
evaluated by the training-in-charge 
throughout the semester. In addition, 
student interns will also be evaluated by a 
panel of academic sta� members via a 
viva-voce examination at the end of the 
semester.

CFA Recognition
BSc Honours in Finance Degree Program 
has been accepted into the CFA Institute 
University Recognition Program. �is 
status is granted to institutions whose

degree program(s) incorporate at least 70% 
of the CFA Program Candidate Body of 
Knowledge (CBOK), which provide 
students with a solid grounding in the 
CBOK and positions them well to sit for 
the CFA exams.

ACCA Accreditation
BSc Honours in Finance Degree Program 
has been accredited by Association of Char-
tered Certi�ed Accountants (ACCA) and 
accordingly the students receive the follow-
ing exemptions at ACCA examinations.

F1 Accountant in Business
F2 Management Accounting
F3 Financial Accounting
F4 Corporate and Business Law
F5 Performance Management

CIMA Accreditation
BSc Honours in Finance Degree Program 
has been accredited by Chartered Institute 
of Management Accountants (CIMA) and 
accordingly the students receive exemp-
tions at CIMA examinations.

CISI Accreditation
BSc Honours in Finance Degree Program 
has been accepted by Chartered Institute 
for Securities and Investment (CISI) 
through their acceptance of the University 
of Sri Jayewardenepura as its partner 
university in management education.

Finance graduates have excellent career 
prospects both locally and globally. �e 
typical entry level positions will be research 
and �nancial analysts, corporate �nance 
executives and investment banking execu-
tives. �e target job market includes 
�nance companies, commercial banks, 
investment and merchant banks, stock

2.8.7 Employment
Opportunities
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brokering companies, primary dealers, 
insurance companies, venture capital �rms, 
fund management companies, unit trusts, 
pension funds and in the corporate �nance 
division of any other organization.  
It should however be noted that �nance job 
market is highly correlated with the econo-
my and hence the performance of the econ-
omy is the key determinant in job prospects 
for �nance graduates. Hence the prospec-
tive employers tend to look for progress 
towards a professional quali�cation in addi-
tion to a degree, �nance graduates are 
strongly encouraged to engage in studies to 
obtain a professional quali�cation as well.

Gold Medal – For excellent academic 
performance in Investment and Portfolio 
Management
�is is awarded by the Chartered Institute 
for Securities and Investment (CISI-UK) to 
the student who has excelled in academic 
performance in Investment and Portfolio 
Management (highest marks) securing a 
First class or Second class (upper) division 
pass in the BSc Honours in Finance Degree 
Programme.

Students’ Association of Finance (SAF)
�e Department of Finance has formed the 
Students’ Association of Finance (SAF) in 
order to enhance the interaction among 
students of the Department and has made 
every possible endeavour to improve the 
value of the undergraduates in �nance. �e 
SAF supports the objectives of the Depart-
ment and at the same time, expects to initi-
ate and maintain extracurricular activities 
to promote and facilitate personality devel-
opment, leadership skill development and 
to improve the harmony among students 
from diverse cultures.
�e Executive Committee of the SAF and 
Team Leaders for di�erent projects will be 
appointed by themselves among the third 
year and second year undergraduates of the 
Department. �e Senior Treasurer and the 
Senior Auditor will be two academic sta� 
members of the Department who are 
responsible for guiding and advising 
students on various issues that could arise 
when working together as a team.
�e annual activity plan of SAF includes 
organizing a sports event, an annual get-to-
gether, the ‘Snehadhara’ Project, University 
Investment Day, the ‘Nada’ Talent Show, 
publishing the ‘Financial Explorer’ maga-
zine and the inter-University Debating 
competition. �e sports event and annual 
get-together are aimed at enhancing the 
interaction and building a good relation-
ship among the undergraduates of the 
Department. �e ‘Snehadhara’ Project is a 
community service where a school from a
rural area is selected and several needed 
resources are provided to that school. As a 
part of that project the students conduct a
survey to assess the level of awareness 
regarding the �nancial literacy of the people 
in the area the CSR project is conducted. 
�e “University Investment Day” is a 
programme organized to create awareness 
of the capital markets of Sri Lanka among
the interested parties not restricted to     

Gold Medal – For excellent
academic performance
�is is awarded  by the Chartered Financial 
Analysts (CFA) Sri Lanka to the student 
who has excelled in academic performance 
(highest GPA) securing a First class or a 
Second class (upper) division pass in the 
BSc Honours in Finance Degree 
Programme.

Gold Medal – For excellent academic 
performance in the �eld of capital markets
�is is awarded by the Securities and 
Exchange Commission of Sri Lanka (SEC) 
to the student who has excelled in academic 
performance in the capital market related 
subjects (highest average marks) securing a 
First class or Second class (upper) division 
pass in the BSc Honours in Finance Degree 
Programme.

2.8.8 Awards and Scholarships

2.8.9 Student Associations



university boundary. �e Department 
obtains the contribution from various high 
pro�le resource persons of the �nance 
industry for this event by way of guest 
lectures, presentations and interactive 
sessions. �e ‘Nada’ Talent Show is an 
annual event organized by the SAF provid-
ing an excellent platform for the under-
graduates of the Department and all the 
undergraduates of the University to 
enhance their aesthetic skills and to 
promote harmony among them while 
developing their leadership skills and event 
management skills. �e ‘Financial Explorer’ 
is the o�cial magazine of SAF commenced 
with an aim of replenishing the readers 
thirst for �nancial knowledge. �e maga-
zine targets all who have an interest in the 
world of �nance and its development. It 
updates the current trends and issues 
arising in both local and global �nancial 
markets and adds knowledge on novel 
theories of �nance. �e “Inter-university 
Debating Competition” is an annual event 
organized by the Department of Finance 
since 2016 to enhance the knowledge of the 
participants, and the university students 
regarding the capital markets of Sri Lanka 
in particular and to educate the public in 
general. Nearly all the universities that o�er 
a degree in the �eld of �nance participate in 
the competition
Alumni Association of Finance (AAF)
�e Alumni Association of Finance (AAF) 
is established with a motto of ‘Stay 
connected to the past and build for the 
future’. �e AAF intends to promote and 
foster mutual understanding, goodwill and 
friendship among their members, to be of 
assistance to members in furthering their 
education and widening the �elds of 
knowledge, to sponsor, encourage and 
support activities, to enhance the link 
between the AAF and the Department of 
Finance, to strengthen the relationship with 
other professionals and professional bodies 
and to seize opportunities to develop 
undergraduates. 
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Prof. W. M. A. Bandara
Emeritus Professor in Finance
B.Sc. Bus. Admin. (Special) (SJP); MBA (Otta-
wa); MAAT
abeyban@sjp.ac.lk

Prof. D. B. P. H.  Dissabandara
Senior Professor in Finance and Corporate Governance
BSc Management (Public) (Special) (SJP); MSc 
(SJP); PhD (Chukyo, Japan); MCSI (UK); 
MPFDA; MITD (SL); MJSAM (Japan) 
dissa@sjp.ac.lk

Prof. Y. K. Weerakoon Banda
Professor in Finance
B.Sc. Bus. Admin. (Special) (SJP); MBA (Colom-
bo); PhD (AUEB)
weerakon@sjp.ac.lk

Prof. P. D. Nimal
Professor in Finance
B.Sc. Bus. Admin. (Special) (SJP); MBA (PIM - 
SJP); MBA (Shiga, Japan); PhD (Shiga, Japan)
pdnimal@sjp.ac.lk

Prof. A. G. C. Gunathilaka 
Professor in Finance
B.Sc.  Acc.  (Special)  (SJP);  MBA  (Colombo); 
MABE  (UK);  FMAAT  (SL);  FCA  (SL);  PhD 
(UNiMAS)
chandana@sjp.ac.lk

Prof. K. L. W. Perera
Professor in Finance
B.Com. (Special) (SJP); MBA (AIT); PhD 
(Victoria, Australia)
wasantha.perera@sjp.ac.lk

Prof. (Ms.) R. P. C. R. Rajapakse
Professor in Finance
B.Sc. Bus. Admin. (Special) (SJP); MBA (Colom-
bo); MBA (Wakayama, Japan); PhD (Japan)
champa@sjp.ac.lk

Dr. (Mrs.) N. S. Nanayakkara
Senior Lecturer
B.Sc. Accountancy (Special) (SJP); MBA (PIM); 
PhD (SJP); SEDA (UK); CTHE (Col); Attorney 
at Law (SL Law College); Notary Public
neelangie@sjp.ac.lk

Dr. (Ms.) P. A. N. S. Anuradha

2.8.10 Head of the Department

2.8.11 Academic Sta� 



"�e B.Sc. Finance (Special) program of 
the University of Sri Jayewardenepura 
provides a strong foundation for the 
students who have the aspiration to grow in 
the �nance career ladder. �e course struc-
ture with an optimal combination of theory 
and practice together with a highly experi-
enced and mostly regarded panel of senior 
lectures reinforce the quality of the degree 
program, which is well acknowledged by 
the �nance industry in Sri Lanka. Being a 
part of the �rst batch of this program, the 
knowledge and the experience I gathered 
have immensely helped me to stand out in 
today’s intensely competitive job market. I 
like to extend my heartiest gratitude for the 
Department of Finance for maintaining the 
quality of the degree program."
Sugath Alwis
CFA, MBA in Finance (UoC), BSc Finance 
(Special) (USJ) Associate Director – Financial 
Institutions Asia Paci�c Fitch Ratings Limited
"�e knowledge I gained through my 
Degree, under the Department of Finance 
de�nitely gave me an edge in moving up 
my career ladder. �e diverse study areas 
covered in depth under the degree curricu-
lum especially pertaining to Financial 
Modeling and Forecasting, Corporate 
Finance, Investment and Portfolio Manage-
ment, International Finance, Business 
Valuation, etc. enriched my knowledge. I 
also got a unique opportunity to partici-
pate, lead and win the CFA Investment 
Research Challenge, Sri Lanka and to mark 
the University's name as the �rst Sri 
Lankan team who had succeeded to the top 
six teams at CFA Regional Challenge until 
today."
Punsalani Dias
Unit Manager - Group Corporate Planning and 
Strategy - Dialog Axiata PLC
B.Sc. Finance (Special) - First Class
ACMA, CGMA
CFA Final Level 
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Mr. H.C. Ekanayake
Computer Application Assistant
Mr. K.Y.P. Perera
Labourer

2.8.12 Non Academic Sta� 

2.8.13 Student Pro�le

2.8.14 Contact Details
Head, Department of Finance, 
University of Sri Jayewardenepura, Gangodawila,
Nugegoda, Sri Lanka.
Tel/Fax: +94112801118 - Extension: 8801
E-mail: head.�nance@sjp.ac.lk, �nance@sjp.ac.lk
Web: www.sjp.ac.lk/mgt/�n

Dr. (Ms). P. A. N. S. Anuradha
Senior Lecturer
B.Sc. Bus. Admin. (Special) (SJP); MBA 
(Finance) (Colombo), PhD (Colombo)
anuradha@sjp.ac.lk

Mr. S. D. L. Kongahawatte
Senior Lecturer
B.Sc. Fin. (Special) (SJP); M.Sc. Management 
(SJP); Reading for PhD
kongahawatte@sjp.ac.lk

Ms. Y. M. P. S. Abeyrathne
Senior Lecturer 
B.Sc. Fin. (Special) (SJP); MBA (Finance) 
(Colombo); CIMA (UK) Passed Finalist
piumiyapa@sjp.ac.lk

Ms. I. G. S. M. Illubethanne
Senior Lecturer 
B.Sc. Fin. (Special) (SJP); MBA (Finance) 
(Colombo); CIMA (UK) Passed Finalist
samyaigsm@sjp.ac.lk

Ms. U. G. Kaushalya
Lecturer
B.Sc. Fin. (Special) (SJP); M.Sc. Management 
(SJP); Reading for PhD; CIMA (UK) Passed 
Finalist
gayani@sjp.ac.lk

Ms. A. Hinguralaarachchi
Lecturer - Probationary
B.Sc. Fin (Special)(SJP)
ama@sjp.ac.lk

Ms. T. M. S. Peiris
Lecturer - Probationary
B.Sc. Fin (Special)(SJP)
miyuki@sjp.ac.lk

Ms. K. A. D. Fernando
Lecturer - Probationary
B.Sc. Fin (Special)(SJP); CIMA (UK) Passed 
Finalist
abehitha@sjp.ac.lk

Mr. R. M. R. P. Wijesooriya
Assistant Lecturer - Temporary
B.Sc. Fin. (Special) (SJP)
ruwangawijesooriya@sjp.ac.lk
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HRM
BSc Honours in
Human Resource
Management

2.9 

2.9.1  Evolution
�e B.Sc. Human Resource Management 
(Special) Degree was commenced in 1994 
under a separate unit attached to the 
Department of Public Administration of 
the Faculty. It gained departmental status in 
1999.  �e Department of Human 
Resource Management (HRM) is a major 
line Department of the Faculty of Manage-
ment Studies and Commerce and it also

plays a service role to all other (twelve) 
Departments of the Faculty by teaching 
HRM and Personal and Social Responsibility. 
It has been observed that ine�ciencies in 
Sri Lankan organizations are due to the 
people working in them. As the human 
resource makes the di�erence in perfor-
mance in any organization it is vital to have 
knowledge of handling this resource. 

Hence, human resource management as 
a�eld has to be developed within the Sri 
Lankan context and managers need to be 
knowledgeable in the subject area of HRM. 

HRM education has become one of the top 
priority areas of the University. �e Depart-
ment endeavours to supply a pool of HRM 
graduates of high calibre to the country. 

�ough the Department has a fairly short 
history, it has already achieved the status 
ofthe most highly respected University 
Department in teaching, researching, pub-
lishing and consulting in the area of HRM in 
Sri Lanka. It aims at maintaining and enhanc-
ing this status and also at becoming a highly 
respected university department in Asia.



2.9.2 Objectives and Graduate
Pro�le of the Degree
Programme
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HRM is one of the most important  func-
tional �elds of business administration and 
is a discipline that gives a competitive 
advantage to the University. �e Degree 
programme has been named Bachelor of 
Science Honours in Human Resource 
Management. �e degree is a program of 
four-year duration including compulsory 
internship in HRM for period of one year 
that enables the student to acquire a practi-
cal exposure to various aspects of HRM in 
an organization and independent research 
study that enables the student to engage in 
a systematic, and/or scienti�c investigation 
into a HRM phenomenon. �e degree 
instructs the student with regard to morali-
ty enhancement, ethical and social perfor-
mance, natural environment enhancement, 
and self-management. �e degree has been 
designed to develop right graduates in 
HRM to work as executives, managers, 
consultants, leaders, administrators, train-
ers, teachers, and academics in HRM and 
related �elds. �e program is appropriate 
for those who possess ability and motiva-
tion to become real HRM catalysts (who 
cause to establish right HRM in industries) 
and professionals who are drivers of provid-
ing all the organizations with appropriate 
and contented workforces which give maxi-
mum individual and collective contribu-
tions to organizational success and sustain-
ability.  �e degree provides a general 
understanding of organizational manage-
ment, competencies in communication, 
quantitative reasoning and information 
technology and then increasing specializa-
tion in HRM commencing from the 
second year up to the �nal year.  �e seven 
program learning outcomes or goals of the 
degree programme are to develop:

Our Graduates should be able to acquire 
knowledge, skills and attitudes addressing 
seven broad domains which are HRM 
discipline capability, General management 
capability, Human relations capability, 
Information technology capability, Com-
munication capability, Personal manage-
ment capability and Personal quality 
enhancement capability. �e curriculum of 
the degree program aims to enhance the 
knowledge, skills and attitudes of HRM 
undergraduates in above broad domains 
and contemporary trends in the �eld of 
HRM.

1.   To become a good citizen of Sri          
     Lanka.
2.   To value excellence, productivity,  
     integrity, expertise and job and busi-    
      ness performance.
3.   To become an e�ective and e�cient  
      professional in the �eld of human  
     resource management.
4.   To  b e c o m e  a  p e r s o n  o f  g o o d   
    character.
5.   To make a signi�cant and unique  
     contribution to human and institu- 
      tional development in Sri Lanka.
6.   To have a passion as well as a mental  
      and physical preparedness for contin- 
      uous learning and self - development.
7.   To become a person who is special,  
      giving from his/her heart, making the  
      world a better place for those whose  
      lives he/she touches.

2.9.2.1.Objectives

2.9.2.2  Graduate Pro�le
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2.9.3 Programme Structure
for Years II, III and IV

�e structure for years II to IV of Bachelor 
of Science Honours in Human Resource

Management Degree Programme is depict-
ed in Table 2.9.1.

Table 2.9.1 BSc Hons (Hum Rsc Mgt) Degree Programme Structure for Year II to IV

Course Code Course Name Credit
Value

Notional
Hours

Status
(Compulsory

/Optional/Elective

Year II - Semester I 
BEC  2370 Macroeconomics             3             150 Compulsory
DSC  2370 Operations Management            3             150 Compulsory
FIN  2370 Financial Management               3             150 Compulsory
MAR  2370 Marketing Management            3             150 Compulsory
HRM  2370 Human Resourcing            3             150 Compulsory
BCC  2171 Professional Communication I           1              50 Compulsory
Total notional hours/ credit values for Semester I          16             800

Year III - Semester I 
HRM  3370 Human Resource Development           3             150 Compulsory
HRM  3371 Employee Safety and Health Management          3             150 Compulsory
HRM  3372 Work Psychology and Counselling                   3             150 Compulsory
  ONE Course from Elective List I           3             150     Elective
HRM  3270 Sustainable HRM             2             100 Compulsory
BCC  3170 Professional Communication III                   1               50 Compulsory
Total notional hours/ credit values for Semester I          15              750

Total notional hours/ credit values for Semester II          15             750
Total notional hours/ credit values for year II                    31           1550

Year II - Semester II 
HRM  2371 Performance Evaluation and Management          3             150 Compulsory
HRM  2372 Personal Quality Development           3             150 Compulsory
HRM  2270 Self and Professional Development                    2             100 Compulsory
BUS  2371 Organizational Behaviour            3             150 Compulsory
ITC   2372 Business Analytics             3             150 Compulsory
BCC  2173 Professional Communication II           1              50 Compulsory

Total notional hours/ credit values for Semester II          15             750
Total notional hours/ credit values for year III                    30           1550

Year III - Semester II 
HRM  3375 Rewards Management            3             150 Compulsory
HRM  3376 Human Resource Information Systems          3             150 Compulsory
  ONE course from Elective List II                      3             150 Elective
BEC  3270 Labour Economics            2             100 Compulsory
LAW  3273 Labour Law             2             100 Compulsory
HRM  3170 Industrial Relations            1              50 Compulsory
BCC  3171 Academic Writing             1              50 Compulsory
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Elective List I

Year IV- Semester I 
HRM  4370 International HRM            3             150 Compulsory
HRM  4371 Contemporary Issues in HRM           3             150 Compulsory
              Annual
                     Assessment 
HRM  4270 Research Methodology for HRM           2             100 Compulsory
BUS  4370 Strategic Management            3             150 Compulsory
DSC  4175 Data Analysis Methods in Research           1              50 Compulsory
Total notional hours/ credit values hours for Semester I         12             900

HRM  4670 Internship in HRM 300    Compulsory

Year IV- Semester II 
HRM  4372 Advanced HRM             3             150 Compulsory
  Sri Lankan Applications in
  HRM and Industrial Relations 
HRM  4670 Internship in HRM             6             300 Compulsory
HRM  4671 Independent Research Study                        6             600 Compulsory
Total notional hours/ credit values hours for Semester II         18            1200 
Total notional hours/ credit values for year IV               30            2100 
Total notional hours/credit values for Year I - Year IV        122

HRM  4373 3    150       Compulsory

Course Code Course Name

HRM  3373 HRM : Buddhist Approaches
HRM  3374 Public Sector HRM
ACC  3380 Management Accounting
BUS  3371 Business Innovation
BUS  3372 Managing for Productivity and Quality
DCS  3370 Operations Research
ITC  3371 Management Information Systems and ERP Applications

Elective List II

Course Code Course Name

HRM  3377 High Performance Work Systems
HRM  3378 Innovation and Change for HRM
HRM  3379 HR Analytics
BUS  3373 Business Ethics and Corporate Social Responsibility
BUS  3375 Knowledge Management
BUS  3376 Leadership and Cross Cultural Management
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2.9.4 Description of Courses

HRM 1370:
HUMAN RESOURCE MANAGEMENT
An obvious interdependence exists between 
our society and organizations that produce 
goods and services in order to ful�l our 
needs. �e standards of living and even 
survival of people in society depend on the 
goods and services of the organization. 
�us, any society/nation wants organiza-
tions that need people to achieve organiza-
tional objectives. Human Resource Man-
agement (HRM) is managing these people 
in organizations. �e main objective of this 
course is to provide a systematic and ratio-
nal understanding of HRM, both concep-
tual understanding and job-oriented practi-
cal understanding. It focuses on a systemat-
ic and scienti�c approach to the analysis 
and handling of issues/problems in HRM 
with special reference to the Sri Lankan 
context. �e main areas covered are: intro-
duction to HRM, organization of the HR 
department, job design, job analysis, 
human resource planning, recruitment, 
selection, hiring and induction, perfor-
mance evaluation, pay management, train-
ing and development, employee move-
ments, management of discipline, safety, 
health and welfare administration, griev-
ances handling and management of labour 
relations.

HRM 2370:
HUMAN RESOURCING
Employment planning and sta�ng are two 
major �elds of HRM which deal with 
employee resourcing which is critical as the 
success and progress of success of organiza-
tions heavily depend on the quality of 
people they plan, recruit, select, hire, and 
induct. �is specialized course has been

A short description of courses o�ered in the 
years II to IV of BScHons (Hum Rsc Mgt) 
Degree Programme is provided below.

designed to provide a specialized learning 
with regard to Employee Resourcing. At 
the end of successful completion of this 
course, students will be able to acquire a 
sound theoretical comprehension of 
concepts, principles, processes, and theories 
with regard to employee resourcing, devel-
op an application-oriented understanding 
in order to apply concepts, principles, 
processes and theories of employee resourc-
ing into practice, develop potential towards 
formulating appropriate policies, proce-
dures and systems with regard to employee 
resourcing, build potential towards attract-
ing and selecting the most appropriate 
applicants for the right jobs when entering 
the world of work and, believe and appreci-
ate that sound specialized understanding of 
employee resourcing is critical for achieving 
organizational success and progress of 
success. �e course content includes Intro-
duction to Employee Resourcing, Job 
Design, Job Analysis, Human Resource 
Planning, Recruitment, Selection, Hiring, 
Induction and, Critical Incidents, Cases, 
Skill Builders, Role Plays and Student Jour-
nal of Application Learning.

HRM 2371:
PERFORMANCE
EVALUATION AND MANAGEMENT
�e main objective of this specialized 
course is to provide a systematic and ratio-
nal understanding of performance evalua-
tion of human resources at work, both 
conceptual understanding and job-oriented 
practical understanding. It focuses on 
systematic approach to the analysis and 
handling of problems in performance 
evaluation with special reference to the Sri 
Lankan context. Having completed this 
course, participants will have a �rm foun-
dation upon which to further study perfor-
mance evaluation, and evaluate job perfor-
mance of human  resources in an organiza-
tion in an e�cient and e�ective way. 
Course contents are HRM and PE context; 
de�nition, nature and signi�cance of PE;
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purposes of PE; process of PE; PE policies; 
PE criteria and standards; PE methods; PE 
forms and procedures; training of evalua-
tors; PE discussion/feedback; review and 
renewal; some issues of PE such as main-
taining documentation, minimizing evalu-
ator errors, group evaluation, top manage-
ment support, strategic issues; expatriate 
PE; development of dynamic PE system; 
performance management and Sri Lankan 
practices.

HRM 2372:
PERSONAL QUALITY
DEVELOPMENT
Our current society is a society in which 
frauds, corruptions, evil con�icts, assassina-
tions, assaults, retaliations and even wars 
are present and unfortunately the situation 
has been increasing. It is more likely that 
future society will be distressing and full of 
problems including serious damages to 
human well-being and development. In 
order to avoid or at least minimize this 
plight every society does need, inter alia, 
managerial professionals who are appropri-
ate. �ere is a highly felt need in every 
society to develop a professional who will 
become a good citizen of the country as 
well as a person of good personal character. 
�e objectives of this course are to: demon-
strate a theoretical understanding of three 
major components of personal quality 
(PQ), i.e. personal character (PC), personal 
management (PM), and personal key 
success factors (PKSFs); build a strong 
ability about how to create and enhance 
excellence in morality, and managing self; 
and to believe �rmly, feel positively and 
intend to deal with various aspects of 
personal quality positively. �e content 
includes introduction to PQ, the concept 
of three Ps, the concept of three Vs, PC 
versus personality, virtues, vices, seven 
aspects of PM, balancing life, managing 
time, managing career at individual level, 
managing eustress and distress, PKSFs, and 
analysis of di�erent PQ aspects through 
selected moves.

HRM 2270:
SELF AND PROFESSIONAL
DEVELOPMENT
�is course is a non-traditional course, 
which aims at developing self so as to 
produce successful professionals. An active 
role is played by the student who will have 
to formulate several plans about his/her 
personal and professional life. Aspects of 
self and professional development of an 
undergraduate which will be covered 
during the course include developing sever-
al skills: understanding about life, death 
and life after death, comprehensive 
self-evaluation, developing a personal life 
plan, developing a professional life plan, 
self-mastering, getting ready for the �rst 
job, preparing for professional advance-
ment, and facing worries of life, seven 
habits for success, personal branding and 
self-marketing.

HRM 3370:
HUMAN RESOURCE
DEVELOPMENT
�is core course aims to provide students 
with a conceptual and practical under-
standing of the development of human 
resources at work. Further, it focuses on the 
systematic and scienti�c approach to the 
analysis and handling of issues/problems in 
HRD with special reference to the Sri 
Lankan context. �e course intends to 
cover the topics related to the design, devel-
opment, implementation and evaluation of 
various HRD interventions including 
training, development, career management, 
talent management etc. �e course also 
highlights the nature of HRD in the global 
context and the skills students need to 
develop to work in the HRD profession.

HRM 3371:
EMPLOYEE SAFETY
AND HEALTH MANAGEMENT
�e success and progress of any organiza-
tion largely depends on the quality of the 
human resources it has and managing
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soundly the safety and health of employees 
which ensure the constant availability of 
high quality human resources. �is is a 
specialized course that provides theoretical 
knowledge and practical aspects of employ-
ee safety, health and well-being in an orga-
nizational context and the main objective 
of the course is to provide a deep conceptu-
al understanding as well as a practical 
understanding with regard to employee 
health and safety management. �is course 
covers important aspects such as occupa-
tional health and safety practices in organi-
zations, Factories Ordinance, Laws relating 
to Health and Safety, Industrial hazards and 
risks, occupational accidents, occupational 
diseases, occupational stress, temperature, 
food safety, alcoholism, poisoning, an e�ec-
tive safety and health programme, �rst aid, 
safe disposal of waste, safety audit, statisti-
cal analysis, assessment of the e�ectiveness 
of health and safety management and safety 
awards in Sri Lanka.

HRM 3372:
WORK PSYCHOLOGY
AND COUNSELLING
Industrial/Work Psychology (WS) is one of 
the major applied specialties in psychology 
worldwide. As WS is concerned with the 
workplace, its �ndings and principles are 
relevant to every employee in an organiza-
tion. �is is a specialized course that 
provides a sense of the science of mental life 
in work organizations. �e contents of this 
course include the origin of the concept of 
work and work organizations, the nature of 
human nature, origins of work psychology, 
the psychological contract of work, person-
ality factors at work, perceiving people in 
work organizations, attitudes and job satis-
faction, learning in work organizations, 
techniques of job designing and redesign-
ing, managing selection and assessment, the 
unconscious at work, ergonomics and 
equipment designing, managing discipline, 
managing minority groups and equal job 
opportunities, work and mental health, and

managing occupational stress. �e counsel-
ling part of this course emphasizes the 
importance of having a basic knowledge of 
counselling skills for an HR manager. 
Counselling skills are essential for the 
success of an HR manager as they are to be 
the employee champions’ at the workplace. 
Hence this course content includes the 
history of counselling, di�erences between 
conversation and counselling, common 
principles of counselling, counselling theo-
ries, the eight-stage model, skills develop-
ment model in counselling, career counsel-
ling, and common issues and problems in 
counselling.

HRM 3270:
SUSTAINABLE HRM
Goals of the organization will have to be 
expanded to address current challenges 
which are being faced by HR Managers in 
contemporary organizations which are 
increasingly expected to serve not only 
owners and other direct stakeholders (cus-
tomers, employees, and suppliers) but also 
society and environment. In the modern 
world, every organization and every manag-
er must be concerned with making signi�-
cant and positive contributions to environ-
mental, social, and economic performance 
of the organization. Sustainability is the 
most important issue that the professionals 
have to deal with now and will have to deal 
with in the future too. �e objective of this 
course is to provide both conceptual under-
standing and application-oriented under-
standing of Sustainable HRM based on a 
model. It delivers a systematic approach to 
the analysis and handling of major issues in 
Sustainable HRM. �e content includes 
sustainability and HRM, green HRM, 
organizational ethics and HRM, QWL 
through HRM, happiness and HRM, 
employee retention, absenteeism and 
presenteeism, and customer satisfaction 
and HRM
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HRM 3373:
BUDDHIST APPROACHES
(ELECTIVE)
�is is a newly introduced subject for the 
management �eld, especially Human 
Resource Management �eld aiming to 
discuss how the Buddhist philosophy, ideal-
ism, concepts and practices lead to manage 
human resources e�ectively and e�ciently. 
�e main objective of this course is to 
upgrade the student conceptual and practi-
cal ability of Buddhist philosophy, idealism, 
concepts and practices and use that knowl-
edge in the Human Resource Management 
�eld.

HRM 3374:
PUBLIC SECTOR HRM (ELECTIVE)
�is course is a basic introduction to public 
sector HRM for undergraduate students 
those who wish to start their career attached 
to the government sector. �is course is 
designed to help students understand the 
ways in which public sector organizations 
utilize HRM and consequent impact on 
their productivity with special reference to 
Sri Lanka. In addition to that, students will 
also learn basic concepts including major 
theories of public sector management, the 
policy process, and the relationships among 
politics, regulatory bodies and employee 
management at public sector organizations.  
�is course is designed as a �hybrid  course  
that  will  involve lectures, student presenta-
tions, group discussion, re�ective exercises 
and case studies based on real working life 
of government o�cers.

HRM 3375:
REWARDS MANAGEMENT
�e objective of this course is to provide a 
systematic and rational approach to the 
analysis, synthesis and handling of issues in 
rewards management in organizations 
according to the theories of rewards man-
agement with special reference to Sri 
Lanka. It focuses on main aspects such as 
wages and salaries management, incentives

management, welfare/bene�ts management 
and total rewards strategies. Its central 
question is how policies, procedures, rules, 
systems and guidelines of rewards can be 
developed to ensure pay equity & fairness, 
legal compliance, employee attraction, 
employee retention, citizenship behaviour, 
employee involvement, and employee cost 
control and �nally, to motivate employees 
intrinsically towards innovation and orga-
nizational goals attainment.

HRM 3376:
HUMAN RESOURCE
INFORMATION SYSTEM
�e e�ective management of human 
resources in a �rm to gain competitive 
advantage in the marketplace required 
timely and accurate information on current 
employees and potential employees in the 
labour market. With the evolution of com-
puter technology, meeting this information 
requirement has been greatly enhanced 
through the creation of HRIS. �e course 
intends to provide information on analyz-
ing, implementation and maintenance of 
HRIS and how HRIS can be used in tradi-
tional HRM programs such as selecting and 
training employees, to make these 
programs e�ective and e�cient and how 
HRIS can provide timely and accurate 
employee information to assist decision 
makers at both the strategic and operational 
levels in an organization. Additionally, how 
big data analytics, mobility, Data science of 
HRIS, robotics and arti�cial intelligent are 
being used in HRIS will be covered. 
Further, on post-pandemic new normality, 
the role of HRIS further evolved. How to 
work on new normality, disconnected 
workstyle, and role of HRIS in new 
normality to be discussed.

HRM 3170:
INDUSTRIAL RELATIONS
Managing people at work needs to be done 
in compliance with all the relevant labour 
laws imposed by the government to better
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the employment relationship at work. �is 
is a specialized course, which provides 
conceptual and practical aspects of employ-
ee relations with special reference to Sri 
Lankan business organizations, and human 
resource management policies and practic-
es. �e objective of this course is to impart 
to the student a right understanding of the 
industrial context of a manager with respect 
to personnel and HR management. Major 
topics covered in this course include histor-
ical evolution of employee relations, theo-
ries of employee relations, trade unions and 
employee relations, collective bargaining, 
negotiation and consultation, role of the 
human resource manager in employee 
relations employee turnover and absentee-
ism, participative management, sexual 
harassment in workplace, workplace 
surveillance, and industrial disputes.

HRM 3377:
HIGH PERFORMANCE
WORK SYSTEMS (ELECTIVE)
�e objectives of this course are to develop 
insight into the HRM-�rm performance 
debate, acquire knowledge of the theories 
and elements of high performance work 
systems (HPWS) and develop skills to criti-
cally re�ect on the literature and research 
on HPWS. �e much-debated relationship 
between HRM-�rm performance has 
moved beyond universal best practices, and 
in recent years, academics tend to analyze 
the chain of links inside the ‘black box’ of 
HRM. However, this ‘black box’ issue is 
not decided and it is unclear how HRM 
contributes to �rm performance. �e main 
questions for both academics and practi-
tioners are: which work systems perform in 
which contexts and why? How do managers 
envisage HRM? How do they interpret and 
enact? How does it a�ect the psychological 
and social climate inside the organization 
and for whom is it performed? �is course 
focuses on the e�ects that high perfor-
mance work principles, policies and prac-
tices have on various HR outcomes and on

organizational performance. We consider 
the important construct of �t (internal & 
external) and try to conceptualize this and 
make it operational for research as well as 
practice.

HRM 3378:
INNOVATION AND CHANGE
FOR HRM (ELECTIVE)
�is course is designed with the aim of 
introducing the undergraduates to a di�er-
ent way of thinking about the HRM prac-
tices and procedures. �e innovations and 
change in a generic sense will be introduced 
at �rst to the students and they will be 
encouraged to apply those themes and prin-
ciples to the �eld of HRM. A further aim of 
this course is to equip students with the 
ability to question and critically evaluate 
the status quo, and learn to use various 
lateral thinking tools and techniques which 
will assist them in preparing for success in 
their chosen career.

HRM 3379:
HUMAN RESOURCE
ANALYTICS (ELECTIVE)
Human Resource (HR) Analytics is an 
emerging and increasingly critical sub-dis-
cipline of Human Resource Management 
(HRM) that enables the HR Manager to 
ful�ll the promise of becoming a true 
strategic partner. It provides statistically 
valid information and evidences that can be 
used in the process of making right HR 
decisions in order to meet the strategic 
needs of the organization to a greater 
extent. �is is a trending course that aims at 
providing the students with the capability 
of HR researching and making HR deci-
sions based on statistical evidences. �e 
content of this course includes the topics 
i.e. Introduction to HR Analytics, Evolu-
tion of HR Analytics, HR Analytics 
Process, HR Analytics and HRM Func-
tions, HR Analytics Tools and Techniques, 
HR Metrics, Models for HR Analytics, 
Challenges for HR Analytics,
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Competencies Needed to Perform HR 
Analytics and, Case Studies, Critical 
Incidents, and Skill-Builders on HR Ana-
lytics.

HRM 4370:
INTERNATIONAL HRM
�e globalization of business is having a 
signi�cant impact on HRM. It is more 
imperative than ever before for �rms to be 
engaged in HRM on an international scale. 
�is course is about the study of HRM 
from an international perspective. �e 
main objective of the course is to provide a 
systematic and rational approach to the 
analysis and handling of issues/ problems in 
international HRM. �is is a course for 
those who specialize in HRM, and hence 
leads towards the achievement of the 
purpose of educating participants to 
become specialists rather than generalists. 
�e course aims to address the following; 
overview of IHRM; stages of international-
ization and their impact on HRM; interna-
tional HRM approaches; types of interna-
tional assignments, as well as HRM practic-
es with regards to expatriate management 
including sta�ng, performance manage-
ment, training and development, reward 
management, international labour relations 
and repatriation management. Further 
issues of IHRM and some other dimen-
sions of IHRM will be included.

HRM 4371:
CONTEMPORARY ISSUES IN HRM
�is course deals with current issues in 
HRM rather than those that existed in the 
past. Issues are non-traditional compared 
with the traditional functional perspective. 
�e main objective of this course is to 
enable the students to develop a systematic 
and rational approach to analyze contem-
porary issues of HRM. �e main areas 
covered under this course are; Contempo-
rary nature of world of work and their 
impact on HRM, changing nature of the 
psychological contract, Whistle Blowing at

work, Surveillance at work, Diversity Man-
agement, HR Analytics, Digital HR, 
Work-life Balance, Gender issues in HR, 
Bullying, harassment, and discrimination 
at work, HR outsourcing, knowledge 
creation and management. In addition, this 
course addresses timely topics related to the 
HR profession.

HRM 4270:
RESEARCH METHODOLOGY
�is course elucidates the nature and 
processes involved in research with special 
reference to management of people at 
work. �e main objective of the course is to 
o�er a systematic and rational approach to 
the preparation and conduct of research in 
the management of employees at B.Sc. 
level. Having completed this course, 
students will be able to develop a �rm foun-
dation upon which to further study 
research methods in HRM or a related area, 
and to conduct and complete a scienti�c or 
systematic study within a limited period of 
time. �e main topics covered are introduc-
tion to research in HRM, research design, 
HRM research process, problem identi�ca-
tion and formulation, literature review, 
development of a theoretical or conceptual 
framework, operationalization, data collec-
tion methods, sampling design and data 
analysis. At the end of the course students 
are required to prepare a research proposal 
based on the knowledge gathered from the 
lecture series.

HRM 4670:
INTERNSHIP IN HRM
Powerful learning takes place when the 
student is allowed to use theory within the 
context of the real world. Placing the 
student in a simulated organizational situa-
tion and submitting him/her in the place of 
the manager who is required to resolve the 
problem(s) in HRM is very important for 
e�ective learning. �is course allows the 
student to go to an organization in the real 
world of work and acquire practical experience
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in various aspects of HRM. �e students 
need to be supervised by the head of the 
HR department of the organization where 
the training is obtained. �e students’ 
performance on this course will be assessed 
through evaluating training record book 
and oral test.

HRM 4372:
ADVANCED HRM
�e importance of HRM in relation to the 
overall e�ectiveness of an organization has 
increased considerably and over the last 
forty years or so, new techniques, activities, 
approaches to managing people have been 
developed as a result of the research and 
experiences in the �eld. �e main objective 
of the course is to provide a systematic and 
rational approach to the analysis and 
handling of issues/problems in advanced 
HRM, and hence leads toward the achieve-
ment of the purpose of educating partici-
pants to become specialists rather than 
generalists. �e course addresses two main 
areas of advanced HRM. First, manage-
ment of HR strategically is examined. �e 
main objective of this module is to provide 
a systematic and rational understanding of 
HRM from a strategic perspective. Second-
ly, the selected topics in HRM are 
discussed. �e main objective of the 
module is to provide an in-depth knowl-
edge as well as skills in some selected topics 
in HRM including advanced aspects of 
managing employee movements and busi-
ness and personal negotiations.

HRM 4373:
SRI LANKAN APPLICATIONS IN
HRM AND INDUSTRIAL RELATIONS
Placing the student in a simulated organiza-
tional situation and submitting him/her in 
the place of the manager or administrator 
who is required to resolve the problem(s) in 
HRM is very important for e�ective learn-
ing. Powerful learning takes place when the 
student is allowed to use theory within the 
context of the real world. Applications

allow learners to utilize theory in practice. 
�is course based on Sri Lankan applica-
tions in HRM and IR o�ers opportunities 
for students to gather learning experiences 
and improve analytical and operational 
problem solving skills. Rather than passive 
learning, active learning is promoted and 
the course is student-centered.

HRM 4671:
INDEPENDENT RESEARCH STUDY
Students are required to write an indepen-
dent research report, selecting a topic 
pertaining to Human Resource Manage-
ment. A separate research methodology 
course is conducted to enable students to 
understand the ways in which systematic 
research can be conducted to describe, 
explain and predict phenomena of interest 
pertaining to various aspects of managing 
human resource in an organizational 
context. �e student may conduct a survey, 
an audit, an evaluative study, causal com-
parative study or any systematic study 
under this subject.

�e demand for job opportunities in HRM 
has been growing. �e major categories of 
prospective jobs include the following: 
general manager, human resource man-
ager/executive, personnel manager/execu-
tive, HRD manager/executive, recruitment 
and selection manager/ executive, perfor-
mance evaluation manager/executive, 
reward manager /executive, industrial 
relations manager/executive, training and 
development manager/executive.
In order to gain exposure to HRM practic-
es, it is a compulsory component of the 
degree that undergraduates embark on 
practical training which carries 6 credits, in 
a private or government sector organization 
for a minimum period of six months. �e 
trainees would be attached to an HRM or 
personnel division of an organization for



2.9.6 Medals and Scholarships

Gold medal is awarded annually by the 
academic sta� to the student with the high-
est GPA over the entire degree programme. 
Also, the students are eligible for the 
Dr.Patrick Mendis Leadership medal, 
awarded by the FMSC to the student who 
displays the highest level of leadership 
skills.

2.9.7 Student Association

HR Dialogue 

HRM FAMILY is the o�cial name of the 
Students’ Association of the department. It 
comprises students in 2nd, 3rd and 4th 
years. �e energetic and enthusiastic under-
graduates engage in the association’s activi-
ties ranging from a student’s magazine, 
guest lectures, welcome party and HRM 
Scintilla Night, HR dialogue, International 
HR Conference, fund raising activities, to 
outbound training programmes (HR Ape 
Iskole).

�is is the knowledge sharing forum which 
is blended of academic and professional 
views in HRM for the bene�t with of 
various stakeholders in the HRM �eld.
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International HR Conference

To the purpose of ful�lling the empirical 
research �ndings in HRM �eld, an Interna-
tional conference was introduced by the 
Department of Human Resource Manage-
ment, as the pioneer. 

that period.  �e Department maintains 
close relations with the industry and our 
HRM graduates are highly regarded by the 
business community.  �e sole purpose of 
this is to allow the undergraduates to gain 
exposure to real HRM practices and to gain 
hands on experience. 
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HRM Scintilla Night

HRM Scintilla Night is an annual event 
organized by the HRM family. �is is orga-
nized to appreciate the HRM internship 
organizations and to award the best HR 
Manager and the best HR Executive among 
the HR graduates. �is is the main event 
which showcases the various managerial 
and non-managerial skills of the HRM 
undergraduates.

‘HR Ape Iskole’ is a programme initiated 
by the academics and the undergraduates of 
the Department of Human Resource Man-
agement to uplift the talents and skills of 
the younger generation of our nation. �is 
programme is conducted in the aim of 
enhancing the leadership and group 
dynamic skills of the rural children of Sri 
Lanka who is deprived of such opportuni-
ties. ‘HR Ape Iskole’ has so far been an 
extremely e�ective and successful endeav-
our which has been able to encourage and 
mould the young generation of our mother 
Lanka to become the future leaders. �e 
sta� and students of the Department of 
Human Resource Management will contin-
ue their way in enriching the talent of our 
next generation with many more 
programmes or ‘HR Ape Iskole’.

HR Ape Iskole
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ITC
BSc Honours in
Business Information
Systems 

2.10 

2.10.1

�e rapid development in Information 
Technology (IT) has enabled business orga-
nizations to exploit IT as a tool to obtain 
competitive advantages. A key ingredient in 
the formula for success in this endeavour is 
for business professionals to apply Informa-
tion Technology in management practices. 
Graduates armed with appropriate knowl-
edge in Management and Information 
Technology disciplines are desired by the

industry to meet the national requirement. 
�e launch of a new Special degree 
programme named B.Sc. in Business 
Administration (Information Systems) 
(Special) by the Faculty of Management 
Studies and Commerce, University of Sri 
Jayewardenepura in 2001 was aimed to 
meet this demand. �is programme was the 
�rst of its kind in Sri Lanka that combined
Management and Information Technology 

disciplines for students in the Advanced 
Level commerce stream. �e Department 
of Information Technology and Decision 
Sciences (IT & DS) was established in the 
Faculty to provide the organizational infra-
structure for the degree programme.
In December 2007, the Department (IT & 
DS)  was split into two separate depart-
ments, namely Information Technology and
Decision Sciences to facilitate the

development of the separate disciplines. 
Subsequently, the existing degree 
programme o�ered by the Department of 
InformationTechnology  was renamed as 
Bachelor of Science Honours in Business 
Information Systems Degree. �e renaming 
of the degree was carried out to better re�ect 
the composition of the course structure and 
to address the evolving market needs.  

 Evolution



2.10.3

2.10.4 

Graduate Pro�le
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Graduate Attributes

Skills: BIS graduates will develop a variety of 
generic skills which will be useful in starting 
their career and also in their career advance-
ment.
Attitudes, Values, Professionalism, and 
Vision for life: BIS graduates will develop right 
thinking, behaviour, practices, and goals for the 
future.
Mind-set and Paradigm: BIS graduates will 
have a commitment to the on-going acquisition 
of new knowledge and new skills and they are 
expected to be lifelong learners.

UNIVERSITY OF SRI JAYEWARDENEPURA

Programme
Learning Outcomes

On the successful completion of this degree 
programme, it is expected that students will be 
able to:
PLO1: Demonstrate knowledge and under-
standing in the primary business disciplines 
and in the general �eld of information systems 
and its related technologies.
PLO2: Apply subject knowledge to business 
situations in a local and global environment.
PLO3: Communicate information, ideas, 
arguments and analyse e�ectively, both orally 
and in writing with diverse audiences in a range 
of media and formats. 
PLO4:  Work e�ectively both as the team leader 
and a team member. 
PLO5: Apply theory, analysis, research and 
creativity to solve problems and make rational 
decisions.
PLO6: Establish a rapport and build collabora-
tive relationships with individuals and groups.
PLO7: Apply the knowledge of ethics and 
ethical standards with a sense of responsibility 
within the workplace and community.
PLO8: Set and achieve personal and profession-
al goals for themselves.
PLO9: Engage constructively with the local 
and international businesses and communities. 
PLO10: Work independently and manage their 
own learning over a lifelong career.

A student who has successfully completed 
the BSc Honours in Business Information 
Systems degree will be a unique graduate 
who will possess a high level of knowledge 
in both management and information 
systems domains. �ey will be distin-
guished from others from their diversi�ed 
knowledge, their generic skills and techni-
cal skills, their attitude, their �exibility and 
adaptability, and their desire for continuous 
learning over a lifelong career, making them 
an ideal choice for today’s dynamic and 
�exible organizations.

�e attributes of a BSc Honours in BIS grad-
uate is based around four main domains of 
learning, as highlighted below. �ey repre-
sent the clusters of generic capabilities 
which the department seeks to foster in all 
graduates through the teaching and learning 
experiences of its degree programme.
Knowledge: BIS graduates will have in-depth 
subject and practical knowledge in the �elds of 
Management and Information Systems which 
can be applied in both local and global 
contexts. 

2.10.2 Aims/Objectives
of the Programme

�is degree programme is focused to 
provide sound theoretical and practical 
knowledge in the two disciplines of Man-
agement and Information Systems. By 
combining these two prominent disci-
plines, this programme will equip the 
students with cutting edge business man-
agement skills as well as information 
systems skills to work, manage and succeed 
in any business. �is programme has been 
especially designed to meet the aspirations 
of students who are willing and seeking a 
career either in Management or in Informa-
tion Systems �elds.
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2.10.5 Programme Structure for
Years II, III and IV

�e curriculum of the Bachelor of Science 
Honours in Business Information Systems  
degree has been designed to meet the 
requirement of SLQF Level 6. �e study 
programme consists of 127 credits and it 
includes both an internship training 
programme and a research study. �e 
programme covers four academic years of 
learning. An academic year consists of two 
semesters. Evaluations are based on several 

assessment strategies as speci�ed in a below 
section. Table 2.10.1. lists the course mod-
ules included in the study programme and 
it illustrates how each of the course module 
aligns with the program learning outcomes.
All undergraduate students enrolled in the 
Faculty of Management Studies and Com-
merce are required to follow a common 
curriculum in management in the �rst two 
semesters of study. �is is intended to 
provide the core business knowledge by 
teaching basic concepts in all functional 
areas in business.  

Course Code Course Title Course
Status Credit Notional

Hours
Year II - Semester I 
ITC 2370 Computer Programming          Core      3           150
FIN 2370 Financial Management         Core      3           150
MAR 2370 Marketing Management         Core      3           150
DSC 2370 Operations Management         Core      3           150
BEC 2370 Macroeconomics          Core      3           150
ITC 2171 Personality & Skills Development (PSD) 1        Core      1            50
Total No of Credits – Year II Semester I         16           800
Year II - Semester II 
ITC 2372 Business Analytics           Core     3           150
ITC 2373 Database Design and Development         Core     3           150
ITC 2374 Systems Analysis and Design         Core     3           150
ITC 2375 Web-based Application Development        Core     3           150
BUS 2371 Organizational Behavior          Core     3           150
BCC 2174 Professional  Communication         Core     1            50
ITC 2176 Personality & Skills Development (PSD)  2        Core     1            50
Total No of Credits – Year II Semester II        17           850
Total Credit Value for the Second Year        33

Year III - Semester I 
ITC 3370 Information Technology Infrastructure        Core     3           150
  Management Information Systems and
  ERP Applications 
ACC 3380 Management Accounting          Core     3           150
ITC 3172 Personality & Skills Development (PSD) 3        Core     1            50
Electives: Select �ree (03) elective courses from the elective list below    
ITC 3373 Object Oriented Programming      Elective     3           150
ITC 3374 Information Technology Project Management     Elective     3           150
ITC 3375 Software Engineering       Elective     3           150
DSC 3377 Project Management       Elective     3           150
DSC 3371 Data Analysis for Managers       Elective     3           150
DSC 3370 Operations Research       Elective     3           150
Total No of Credits – Year III Semester I        19                  950

Table 2.10.1 Bachelor of Science Honours in Business Information Systems
Degree  Programme Structure for Years II, III and IV

Core            3                  150ITC 3371



Year IV - Semester I
BUS 4370 Strategic Management          Core     3           150
Electives: Select One (01) elective course from the list below (ITC 4670 or ITC 4671)
ITC 4670 Research Study in Information Systems      Elective     6           600
ITC 4671 Information Systems Development Research Project *     Elective     6           600
Electives: Select One (01) elective course from the list below     
ITC 4372 Professional Ethics and ICT Law      Elective      3           150
ITC 4373 Advanced Enterprise Resource Planning Systems     Elective      3           150
ITC 4374 Virtualization and Cloud Computing     Elective      3           150
ITC 4375 Arti�cial Intelligence Applications      Elective     3           150
Total No of Credits – Year IV Semester I        12            900
Year IV - Semester II
ITC 4676 Internship in Information Systems         Core     6           600
ITC 4377 Business Process Management         Core     3           150
Electives: Select One (01) elective course from the list below    
ITC 4378  Advanced Business Analytics       Elective     3           150
ITC 4379 Information Systems Security & Risk Management     Elective      3           150
BUS 4376 Organizational Change and Development     Elective      3           150
Total No of Credits – Year IV Semester II        12           900
Total Credit Value for the Fourth Year        24
Total Credit Value for the programme        127
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Year III - Semester II 
ITC 3376 Enterprise Architecture          Core     3           150
  Digital Business Management and
  Enterprise Applications 
ITC 3378 Research Methodology          Core     3           150
ITC 3179 Personality & Skills Development (PSD) 4        Core     1            50
Electives: Select �ree (03) elective courses from the elective list below    
ITC 3380 Programming applications and Frameworks      Elective     3           150
ITC 3381 Software Quality Assurance #      Elective     3           150
ITC 3382 Information Systems Auditing and Control     Elective     3           150
ITC 3383 User Experience Engineering      Elective     3           150
ENT 3384 Managing Creativity and Innovation      Elective     3           150
DSC 3381 Supply Chain Management (DSC 2371)     Elective     3           150
Total No of Credits – Year III Semester II        19           950
Total Credit Value for the �ird Year        38

Note: Pre-requisites
# - Students who follow this course has to follow pre-requisite courses below
ITC3373 : Object Oriented Programming
ITC3375 : Software Engineering

* - Students who follow this course has to follow pre-requisite courses below.
ITC3373 : Object Oriented Programming
ITC3375 : Software Engineering
ITC3380 : Programming applications and frameworks

Core            3                  150ITC 3377



2.10.6 Descriptions of Courses 

A short description of courses o�ered in the 
years II to IV of Bachelor of Science Hon-
ours in Business Information SystemsDe-
gree Programme is provided below.
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ITC 2370:
COMPUTER PROGRAMMING
Computers really do not perform any task 
on their own. �ey have to take instruc-
tions from humans. �ese instructions are 
written and fed into the computer in a way 
that after a certain translation process, the 
computer understands and performs the 
given task. �e course will provide you with 
the basics of programming for business 
applications which will render you capable 
of solid algorithmic thinking, building your 
own programs, and of understanding and 
critically re�ecting on the technical aspects 
of quantitative business problems. It covers 
all the essential programming concepts 
including variables, data types, control 
statements, debugging, loops, functions 
and arrays.

ITC 2171:
PERSONALITY & SKILLS
DEVELOPMENT (PSD) 1
�is is an introductory course focusing on 
the development of a fundamental set of 
soft skills that should be possessed by 
students which would ultimately support 
them to groom themselves into strong 
personalities. �is is an activity-based 
course where students will learn basic 
concepts relevant to a variety of soft skills 
and practice them by engaging with di�erent
activities in the classroom. With the active 
engagement in this course, the students will 
learn how to build and maintain better
interactions with others, how to under-
stand and develop their personalities, how 
to maintain e�ective communications and 
how to build con�dence and mental health. 
Further, this course will enable the students   

to develop self-awareness and con�dence 
on themselves and pursue personal and 
professional goals for their lives.

ITC 2372:
BUSINESS ANALYTICS
Current business organizations expect their 
employees to master the science of analys-
ing data to �nd out patterns that will help 
them to develop business strategies.  Ana-
lytics as a decision-making approach is been 
used by big corporations, governments, 
entrepreneurs and almost everyone else to 
generate insights by unearthing patterns 
and decoding data. It is a process of trans-
forming data into actions through analysis 
and insights in the context of organization-
al decision making and problem-solving.  
�is course provides knowledge on Busi-
ness Analytics that cover business problem 
formulating, analytics problem framing, 
data selection, methodology selection, 
model building, model validation and 
deployment. �rough this course, students 
get theoretical knowledge and practical 
exposure to o�er innovative solutions to 
business problems.

ITC 2373:
DATABASE DESIGN AND
DEVELOPMENT
�is course provides specialized knowledge 
& skills in designing and development of 
databases. �e course consists of two mod-
ules. �e �rst module discusses the impor-
tance of the databases to di�erent user 
groups, the database development process, 
di�erent modelling techniques, database 
designs and developments and accessibility, 
data/database administration and data
warehousing. �e second module provides 
the necessary practical skills to strengthen the 
knowledge gained in the �rst module. 
During this module, the students are exposed 
to database management systems currently 
available in the business environment. 
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how to be adoptable to the changing 
circumstances, how to develop their own 
personal portfolio and skills relevant to 
e�ective communication.

ITC 3370:
INFORMATION
TECHNOLOGY INFRASTRUCTURE
Organizations are increasingly relying on 
digital technologies for their service deliv-
ery. Information Systems are a key compo-
nent in the provisioning of services. Infor-
mation Technology (IT) Infrastructure 
encompasses major underlying pillars that 
are essential for operation of Information 
Systems. �is course aims to provide partic-
ipants with knowledge and skills on the key 
IT infrastructure elements used in organi-
zations today – Computing and Network-
ing Infrastructure. �e course will involve 
site visits and case studies to study imple-
mentations. Participants are also expected 
to acquire skills on service provisioning as 
well as service level agreements. 

ITC 3371:
MANAGEMENT INFORMATION
SYSTEMS AND ERP APPLICATIONS
Information technology has changed from 
a minor corporate support function to a 
primary driver of corporate pro�tability. 
Information technology is fundamen-
tally changing the businesses and the 
way they operate. Production, distribu-
tion, and control of information has 
become the primary driver of today’s 
economy where information systems 
play a critical role. Integrated systems 
such as Enterprise Resource Planning 
(ERP) systems have become the primary 
source of information for most of the 
organizations. �erefore, understanding 
the use of such integrated systems and 
the e�ects of information technology 
and information systems to individuals, 
businesses, and the society are of para-
mount importance. �is course is aimed at 
providing hands on experience on the use 

ITC 2374:
SYSTEMS ANALYSIS AND DESIGN
�is course provides the knowledge and 
skills to analyze business problems and 
design information systems to ful�ll busi-
ness requirements using both the structured 
and object-oriented system analysis and 
design techniques. Main topics included in 
this course: �e Context of Information 
Systems Development, Systems Analysis, 
Fact-�nding Techniques for Requirement 
Discovery, Data Modeling, Process Model-
ing, System Design and Object-Oriented 
Analysis & Design (using Object Modeling 
technique with UML). �e practical com-
ponent in this course (using Microsoft 
Visio) provides the skills required to devel-
op key diagrams to support systems analysis 
and design.

ITC 2375:
WEB-BASED APPLICATION
DEVELOPMENT
�is is a specialized course that provides a 
comprehensive knowledge in the area of 
developing web-based applications. �e 
course consists of two modules: theory and 
practical modules. �eory module covers 
the basic concepts of Internet communica-
tion, fundamentals of web designing and 
contemporary developments in the area of 
web development. Practical module gives 
in-depth coverage of web-based application 
development including design and devel-
opment of e�ective web pages and 
web-based applications.

ITC 2176:
PERSONALITY & SKILLS
DEVELOPMENT (PSD) 2
�is second course on Personality & Skills 
Development focuses on sharpening intra-
personal and interpersonal skills of students 
in order to uphold their personality. �is 
course utilizes an activity-based approach 
to develop the necessary soft skills of the 
students. With the active engagement in 
the activities, the students will get the 
opportunity to learn how to work in teams,



of ERP systems and insight and knowledge 
on the e�ect of di�erent technologies and 
systems on individuals, businesses, and the 
society. Special attention is drawn as to how 
organizations can use these technologies 
and systems to optimize its performance 
and gain competitive advantage, while 
mitigating the risks associated with them. 
�e course will equip the students with 
essential knowledge and exposure related to 
the use of technologies and systems so that 
they would become e�ective business man-
agers and leaders in today’s technology rich 
organizations.

ITC 3172:
PERSONALITY &
SKILLS DEVELOPMENT (PSD) 3
�is third course on Personality & Skills 
Development has been designed to increase 
the success of students in their university 
life, work life and social life. �is course 
provides the students with an opportunity 
to obtain a better understanding on the 
nature of conversations that frequently take 
place within the business context and a 
wider exposure to personal grooming and 
social etiquette. �e course also aims on 
improving other aspects of soft skills such 
as creativity and innovation, how to work 
and negotiate with people, managing stress 
and anger, and resolving con�icts within 
themselves and with others.

ITC 3373:
OBJECT ORIENTED
PROGRAMMING 
�e objective of this course is to o�er 
in-depth theoretical and practical knowl-
edge in the area of object-oriented 
programming and extends the knowledge 
and skills acquired during the course of 
“Computer Programming”. �e course 
consists of two modules. Module-I is theo 
retical and covers the advanced concepts of 
object-oriented programming for compo-
nent-based” designed and development of 
software for console and GUI. �is 
includes user-de�ned classes, methods, 
objects, interface, inheritance, polymor-
phism, operator overloading, events, 
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console I/O operations, handling errors 
and exceptions, multi-threading and GUI 
applications. Module-II, the practical com-
ponent, involves the design and develop-
ment of e�ective fully-�edged software 
system.

ITC 3374:
INFORMATION TECHNOLOGY 
PROJECT MANAGEMENT
�is course provides the opportunity to 
learn how to apply the project management 
theories and techniques for information 
technology (IT) projects. �is course 
content is based on the project manage-
ment framework and its applications to IT 
projects. �e main topics include Introduc-
tion to IT Project Management, �e Proj-
ect Management and Information Technol-
ogy Context, Project Management Process 
Groups and Project Management Knowl-
edge Areas such as Project Integration Man-
agement, Project Scope Management, Proj-
ect Time Management, Project Cost Man-
agement, Project Quality Management and 
Project Risk Management. �e practical 
component in this course provides the skills 
to apply the Microsoft Project tool to devel-
op key project documents and manage the 
IT projects.

ITC 3375:
SOFTWARE ENGINEERING
Computer software are developed in diverse 
areas and a systematic approach to manage 
them is discussed in the subject of software 
engineering. �is is a specialized course that 
focuses on the principles of software engi-
neering, with an emphasis on the practical 
aspects of constructing large scale software 
systems. �is course covers introduction, 
software life cycle models, software project 
management, requirement analysis and 
speci�cation, software design, function-ori-
ented software design, object modelling 
using UML, object-oriented software 
development, user interface design, coding 
and testing, software reliability and quality 
management, Computer Aided Software 
Engineering (CASE), software mainte-
nance, reuse with emerging trends.
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ITC 3378:
RESEARCH METHODOLOGY
Research is a systematic investigation of a 
particular topic or the process of answering 
a question to acquire new knowledge. �is 
course provides students with the knowl-
edge of how quantitative and qualitative 
approaches and design science method is 
used in Information Systems research. In 
this course students will learn how to 
formulate research questions, conduct a 
literature review, select the appropriate 
research methods to answer the research 
questions, and collect and analyze data to 
provide meaningful conclusions. �is 
course will be guided to address the 
research questions either using behavioural 
science approach or design science 
approach �e course provides the necessary 
knowledge for students to  assess research in 
Information Systems, develop a well-con-
structed research proposal, and conduct a 
research study e�ectively.

ITC 3179:
PERSONALITY & SKILLS
DEVELOPMENT (PSD) 4
�is is the fourth and �nal course on 
Personality & Skills Development and it 
has been designed to help the students plan 
their future career paths successfully by 
providing them with necessary guidance 
and training on facing the interviews e�ec-
tively and by developing comprehensive 
and convincing CVs and personal portfoli-
os. �e course also aims to develop a wide 
variety of other soft skills such as public 
speaking skills, how to work in teams, and 
leadership skills.
  
ITC 3380:
PROGRAMMING
APPLICATIONS AND FRAMEWORKS
Contemporary information system devel-
opment practices relied on application 
development frameworks to deliver quality 
software which support di�erent platforms. 
An application framework consists of a 
software framework used by software devel-
opers to implement the standard structure 
of application software. �is course

ITC 3376:
ENTERPRISE ARCHITECTURE 
Enterprise architecture is fast emerging as a 
key function that enables organizations to 
accomplish their business objectives more 
e�ectively. �is course focuses the interrela-
tionships enterprise goals and strategy, 
data/information, applications, and tech-
nology. In particular, the course explores 
the design, selection, implementation, and 
management of enterprise IT solutions. 
�e course informs students regarding EA 
frameworks (TOGAF, ADM, ArchiMate) 
and governance frameworks (COBIT, 
ITIL). �e course also focuses on the 
importance of aligning enterprise architec-
tures with organizational strategy and 
policies.

ITC 3377:
DIGITAL BUSINESS MANAGEMENT 
AND ENTERPRISE APPLICATIONS
�is course is intended to equip the 
students, who are going to be future man-
agers, with required knowledge and skills to 
help them navigate their organization 
towards digital business, by analysing the
market it operates and various other envi-
ronmental factors. A key feature of this 
course is to identify and review key man-
agement decisions and strategies required 
by organizations to transform it to a digital 
business. �e course will also highlight the 
process through which those decisions are 
taken. Students will also learn how to 
enhance the competitiveness of an organi-
zation by deploying innovative digital tech-
nologies throughout an organization and 
beyond, through links to partners and 
customers and promotion through digital 
media. Considering the vital role played by 
ERP systems in today’s digital businesses, 
the course provides a hands-on experience 
on several important modules of an ERP 
system. Further, the students will be 
exposed to important digital marketing 
applications such as search engine optimi-
zation, website content creation and man-
agement, and personalized marketing.
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provides students with practical knowledge 
on a few selected contemporary application 
frameworks including frameworks for 
mobile application development. Students 
will learn about frameworks using modern 
integrated development environments via 
group projects. Further, this course will 
demonstrate how members in a software 
development team communicate and 
collaborate with each other using computer 
aided software engineering (CASE) tools.

ITC 3381:
SOFTWARE QUALITY ASSURANCE #
Software Quality Assurance (SQA) ensures 
that the quality is incorporated into a 
software product. It aims at preventing 
errors and detecting them as early as possi-
ble. In this case, quality assurance is viewed 
as an activity that runs through the entire 
development process. In order to assure the 
integrity and e�ectiveness of the software 
development process, SQA has taken on an 
important prominence in the IT and busi-
ness communities. �is course discusses 
fundamentals of SQA, principles of testing, 
test design techniques, test planning and 
controlling and the automation testing 
frameworks. Further, the development of a 
test plan and the new trends in SQA will be 
discussed. In addition, few practical 
sessions regarding test automation tools 
will be conducted with the participation of 
industry experts. �e course is aimed at 
enhancing students' theoretical knowledge 
and practical skills of SQA.

ITC 3382:
INFORMATION SYSTEMS
AUDITING AND CONTROL 
"Presently, Information systems (IS) are key 
assets to most organizations. As more and 
more systems are deployed,  their stake-
holders including the board are concerned 
on how to ensure governance in the systems 
in compliance with government regulations 
and internationally accepted good practices 
in terms of both design and e�ectiveness. 
�is course enables participants to receive 
comprehensive knowledge on the possible 
risks that may impact Information Systems 

as well as how they can be managed by  
Information System Controls suitably 
designed or su�cient in scope to properly 
mitigate the target risk or meet the intend-
ed objective, as per assurance practices of an 
Information System Auditor. students will 
receive familiarity on IS Audit Procedures 
as applied to Organizational Practices relat-
ed to Information Systems.

ITC 3383:
USER EXPERIENCE ENGINEERING
�is course delivers an in-depth knowledge 
on designing user interfaces and enhancing 
user experience. It o�ers practical and 
skill-based approach in improving the 
design skills of the software engineers 
which is essential for an application to be 
usable. �e main areas such as principles of 
user interaction design, UX design funda-
mentals, researching and measuring user 
experience, principles of good visual design 
will be discussed during the course. �e 
main objective of the course is to create 
applications with enhanced user experience 
and user interface design.

ITC 4670:
RESEARCH STUDY IN
INFORMATION SYSTEMS
Research is bene�cial in studying issues 
related to Information Systems. �is course 
requires the students to conduct an inde-
pendent, in-depth research study in an area 
related to information systems under the 
close supervision of research supervisor 
appointed by the department. �is 
provides an opportunity for students to 
understand nature and scope of informa-
tion systems related research, research 
process, research methodologies and use of 
di�erent research tools through active 
learning cycles with a research supervisor.  
�e course requires each student to engage 
in directed and self-directed reading in 
relation to the area of study; collection, 
analysis and interpretation of data; compil-
ing a written research report based on the 
guidelines given; and present the research 
context and �ndings in a viva voce exam-
ination.
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ITC 4671:
INFORMATION SYSTEMS DEVEL-
OPMENT RESEARCH PROJECT *
�ere are many real world and organisa-
tional issues that can be resolved by using 
Information Systems developed based on a 
systematic research approach. In this 
course, the students will identify a problem 
which can be solved by applying Informa-
tion System Design and Development skills 
acquired throughout the programme. 
Students are expected to collect data based 
on the problem, analyze them using their 
research knowledge and skills, design  and
develop a solution. �e course aims to 
enhance the student's knowledge and skills 
on system analysis, system design, system 
development, quality assurance and techni-
cal report writing. �e �nal solution should 
exhibit novelty in one or more aspects relat-
ed to Information Systems, and expected to 
be demonstrated during a viva voce session 
with a research project report.

ITC 4372:
PROFESSIONAL ETHICS
AND ICT LAW
Computer professionals and users are 
responsible for maintaining relationships 
and responsibilities towards customers, 
clients, co-workers, employees, and 
employers; making critical decisions that 
have signi�cant consequences for many 
people and determining how to manage, 
select, or use computers in a professional 
setting. Furthermore, these computer 
professionals should follow the ethical 
guidelines issued by the organizations. �is 
course is aimed at educating the students 
and providing them with the necessary 
knowledge to face these challenges and 
overcome them with great responsibility 
while having a basic understanding of the 
legal aspects of Information Technology 
related conduct.

ITC 4373:
ADVANCED ENTERPRISE 
RESOURCE PLANNING SYSTEMS
�e objective of this course is to equip 
students with knowledge and skills in ERP 

systems so that they can recognize the need 
for ERP systems and learn to integrate the 
business activities in an organization. �is 
course provides a broad overview of ERP 
systems, followed by ERP technology and 
process mapping, focusing on the activities 
of an organization in modern business envi-
ronment. �is course also discusses the 
activities involved in planning for and imple-
menting ERP systems and the functionality 
of ERP such as �nancial management,  
sales and order ful�llment, supply chain, 
and human capital management. �e 
course concludes with business analytics 
and ERP security.

ITC 4374:
VIRTUALIZATION
AND CLOUD COMPUTING 
Cloud computing is revolutionizing the 
way organizations deal with computing 
resources. It has one of the fastest adoption 
rates in terms of technology. �is course 
aims to provide participants an abstract, yet 
practical exposure into the management of 
cloud resources. �e course introduces 
major concepts in cloud computing and its 
economic foundations. �e course provides 
an in-depth understanding of how virtual-
ization results in cloud infrastructure and 
how cloud service providers organize their 
o�erings. �e course will provide hands on 
skills on managing the infrastructure as a 
service o�ering by the leading commercial 
cloud providers.     
      
ITC 4375:
ARTIFICIAL
INTELLIGENCE APPLICATIONS
"Arti�cial Intelligence (AI) could change 
the world dramatically. AI is a �eld that 
studies how to understand the intelligent 
human behaviours on a computer.  �e 
ultimate goal of AI is to make a computer 
that can learn, plan, and solve problems 
independently. �e main topics in AI appli-
cations includes: problem solving, reason-
ing, planning, natural language under-
standing, computer vision, automatic 
programming and machine learning. �is 
course will introduce some AI applications 
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for problem solving; knowledge representa-
tion and reasoning; pattern recognition; 
fuzzy logic; and neural networks. Partici-
pants are also expected to have hands-on 
experience while learning the theories. �e 
course seeks to create a deep awareness of 
applying AI applications in business func-
tions and facilitates them to face the chal-
lenges of new job models in the future 
e�ectively."

ITC 4676:
INTERNSHIP IN
INFORMATION SYSTEMS
�e Internship experiences provides the 
participants with an opportunity to apply 
knowledge and skills learned in the class-
room in a work setting. It further allows 
students to experience working in a practi-
cal business environment, preferably work-
ing closely with Organisational Informa-
tion Systems. �is process will be guided by 
a External supervisor/mentor from the 
organization and monitored by an Internal 
Supervisor from the Department. Partici-
pants are also expected to re�ect back on 
their experience once they complete their 
internship. �e internship will further 
provide participants with an opportunity to 
build professional networks, which will 
bene�t them once they complete their 
formal degree programme.

ITC 4377:
BUSINESS PROCESS MANAGEMENT
�is is an advanced course that basically 
deals with aligning organiations objectives 
with the wants and needs of clients. �e 
course consists of three modules. �e �rst 
module provides discussion on process 
management theories such as Six Sigma 
and Business  Process Reengineering (BPR) 
that leads to BPM. Second module 
provides an overview of the BPM concepts, 
BPM principles and BPM practices. In this 
context it shows how BPM systems and 
then illustrates how BPM systems ful�ll the 
role as an enabler of process enterprises. 
Finally based on lessons learned from theo-
ries, a methodology to implement BPM is 
provided.

ITC 4378:
ADVANCED BUSINESS ANALYTICS
Learners gain practical skills in extracting 
and manipulating data using prescriptive 
data analytics models.  Prescriptive analyt-
ics suggests decision options on how to take 
advantage of a future opportunity or miti-
gate a future risk and shows the implication 
of each decision option. Prescriptive analyt-
ics can continually take in new data to 
re-predict and re-prescribe, thus automati-
cally improving prediction accuracy and 
prescribing better decision options. �is 
course aims to enhance students’ ability to 
obtain actionable decisions in business 
employing mathematical modelling and 
simulation in Prescriptive Analytics. It will 
train students how to approach the best 
decision via modelling with logical think-
ing and ultimately reconstruct their think-
ing process in decision making. Students 
will be exposed to a variety of practical 
business cases in various �elds such as oper-
ations, supply chain, marketing, human 
resource, and �nance.

ITC 4379:
INFORMATION SYSTEMS
SECURITY & RISK MANAGEMENT
"In today's’ context, information remains 
one of the most important yet intangible 
assets in any form of business. Using infor-
mation prudently will ensure advantage in a 
competitive environment. �erefore, Infor-
mation System Security and Risk Manage-
ment is an area of study which deals in 
securing that advantage while aligning to 
best practices. �e information system that 
one interacts with, works with precision 
(Integrity), servers only the authorized 
users (Con�dentiality) and the functional-
ity of the information system remains 
usable (Availability) when needed. �e 
subject content also discusses technologies, 
controls and mechanisms needed to main-
tain con�dentiality, Integrity and availabili-
ty at a managerial level to safeguard from 
risks associated with vital information in 
total ecosystems of an organization.



2.10.8 Assessment
Methods and Strategies 

Study program utilizes several assessment 
strategies to measure the performance of 

Study programme utilizes a variety teaching 
and learning strategies to make the teaching 
and learning process an e�ective process. �ey 
include: Large group teaching, Small group 
teaching, Demonstrating in computer labs, 
Team-based learning, Case studies, 
Role-plays, Problem-based learning, 
Work-based learning (industrial training) 
and Active learning (self-learning)

2.10.7 Teaching and Learning
Methods and Strategies
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ITC 4380:
DIGITAL ECONOMY AND FUTURE 
OF WORK (REQUESTED BY BUS)
�e ever-increasing digitalisation of econo-
my and the rapid change in (information 
and digital) technology have threatened 
prevailing business and employment 
models. Yet, these developments are also 
creating opportunities for Business while 
compelling business leaders to craft new 
business and employment models that can 
be used to capitalise on those opportunities.  
In this context, alongside an introduction 
to Business Information Systems, this 
advanced course in the Degree Programme 
aims at giving participants a strategic 
insight into the digitalisation of economy 
and its impact on the prevailing business 
and employment models. �e Course will 
address the emerging trends and issues of 
the digitalisation, such as digital disruption 
(of business), automation, AI, robotics and 
future employment models, new markets 
and new forms of work in digital economy, 
cyber security, and digital economy and 
(graduate) un-employment.  In doing so, 
the Course seeks to create a deep awareness 
of the digital economy and the future of 
work among the participants and facilitates 
them to face the challenges of new job 
models in the digital economy e�ectively.

Courses o�ered to other
departments only

ITC 3284:
ERP APPLICATIONS
(REQUESTED BY MAR)
Enterprise Resource Planning (ERP) 
systems are essential to businesses because 
they help to integrate all of the processes 
needed to run businesses with a single 
system. An ERP system can integrate plan-
ning, purchasing inventory, sales, market-
ing, �nance, human resources, and more. 
�e course provides hands-on experience of 
typical Enterprise Systems modules: Sales 
and Marketing (SM), Customer Relation-
ship Management (CRM), Materials Man-
agement (MM), Financial Management 
(FM), Supply Chain Management (SCM), 
and Project Management. �e course will 
also provide an overview of Business Intelli-
gence (BI) and analytics in the ERP 
context.

ITC 3385:
BUSINESS ANALYTICS
(REQUESTED BY MAR IN A
DIFFERENT ACADEMIC YEAR)
Current business organizations expect their 
employees to master the science of analys-
ing data to �nd out patterns that will help 
them to develop business strategies. Analyt-
ics as a decision-making approach is been 
used by big corporations, governments, 
entrepreneurs and almost everyone else to 
generate insights by unearthing patterns 
and decoding data. It is a process of trans-
forming data into actions through analysis 
and insights in the context of organization-
al decision making and problem-solving. 
�is course provides knowledge on Busi-
ness Analytics that cover business problem 
formulating, analytics problem framing, 
data selection, methodology selection, 
model building, model validation and 
deployment. �rough this course, students 
get theoretical knowledge and practical 
exposure to o�er innovative solutions to 
business problems.



2.10.9 Practical Training
Practical training is a compulsory compo-
nent in the degree program. Students are 
allowed to go for practical training during 
the �nal year of their degree programme. 
�e aim of the practical training is to expose 
students to a working environment so that 
they can gain variety of bene�ts: gaining 
know-how, developing skills and abilities, 
gaining work experience, and applying 
theoretical knowledge in to practice.

students. �ey include: Examinations 
(Mid-semester, and End-semester), Group 
work, Presentations, Dissertations and proj-
ects, Software projects, Continuous assess-
ments (e.g. in-class Assessments), and Viva.

2.10.11 Employment
Opportunities

Quality Assurance Manager or Project 
Manager. With further enhancements of 
Information Technology related knowledge 
and skills, a graduate can focus on positions 
such as Software Engineer, Database 
Administrator and Network Administrator.
Graduates who are willing a career in gener-
al management can �nd job positions in 
any of the functional areas such as Account-
ing, Marketing, Finance, Human Resource 
Management, Production Operations 
Management etc. �eir skills in logical 
thinking, problem solving and IT applica-
tions should help them to perform better 
than others in those positions. Further 
studies in the relevant �led and other 
professional quali�cations will support 
their career enhancement and personal 
development in the long run.

2.10.12 Awards and Scholarships

2.10.13
Business Information
Systems Student
Symposium

At the convocation, a gold medal is award-
ed by Microsoft Sri Lanka (Pvt) Ltd.  to the 
student with the highest GPA gained over 
the entire degree programme. Scholarships 
will be arranged for the students with �nan-
cial di�culties upon their request to the 
department.

2.10.10 Professional Links
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�e department has signed a Memoran-
dum of Understanding with Microsoft Sri 
Lanka (Pvt) Ltd., which has enabled the 
Department to get the membership of the 
Microsoft Developer Network Academic 
Alliance Programme. Under this 
programme, students of the department are 
provided with selected Microsoft Software 
free of charge for research purposes. �e 
department also maintains close links with 
several other private sector organizations, 
which has allowed the department to nomi-
nate selected students for industrial place-
ments. Links have also been established 
with the key Professional Associations 
which are related to IT Industry. 

Department of Information Technology 
organizes annual event Business Informa-
tion Systems Student Symposium (BISSS). 
�e main aim of this is to promote research 
and information systems development 
capabilities among students and also to 
encourage research collaboration between 
students, sta� and industry. �e students 
who performed exceptionally well in the 
research and information system develop-
ment project related courses  obtain the 
chance to present their �ndings in BISSS. 
�e event was �rst launched in 2020 and 
the research papers and abstracts were pub-
lished as a proceeding book.

Graduates of this degree programme have 
two main avenues to choose for their career 
paths. �ey can decide either to select 
information systems �eld or to select the 
general management �eld. Graduates who 
opt for a career in information systems can 
expect to commence his/her career in a 
position such as Business Analyst, Systems 
Analyst, IS Manager, IT/ERP Consultant,



2.10.14 Students’ Association
Students’ Association of Information Tech-
nology (S@IT) is the student body a�liated 
to the Department of Information Technol-
ogy. �e association carries out various 
academic and social activities such as arrang-
ing seminars, workshops, �eld visits and 
student get-togethers to develop knowledge, 
skills and research abilities of students. 

2.10.15
Alumni Association
of the Department of
Information Technology 

�e Alumni Association of the Department 
of Information Technology was formed in 
2014. �e graduates passed out from the 
department are eligible to be members of 
the Alumni Association. �e o�ce bearers 
are selected annually. �e objectives of this 
association are to create, enhance and 
maintain a good relationship between the 
alumni members, the department and the 
corporate sector entities and to provide an 
opportunity for the graduates to maintain 
and enhance their relationships among 
their colleagues throughout their life time.

2.10.16 Facilities at the
Department

�e Department is located at the Soratha 
Building of the university. �e department 
o�ce is equipped with necessary infrastruc-
ture, furniture, and other equipment to 
provide support to both lecturers and 
students of the department. Each sta� 
member has his/her room with necessary 
facilities for studying, research, and meet-
ing with students. Students have a resource 
centre which they use for group activities, 
and also for various activities performed by 
their Students’ Association. In addition, the 
department has its own Computer Lab 
with thirty state of the art workstations for 
exclusive use by students of the depart-
ment. Students can use this lab freely for 
their software development, Internet access 
and other research work. In addition, 
students of the department utilize the IT 
Resource Centre of the FMSC for their 
regular lecture/practical sessions.

Prof. (Mrs.) Champa Hewagamage
Professor in Information Technology
B.Sc. Industrial Mgt. (Special) (Kelaniya); 
M.Eng. (Info.Eng.) (Nagoya); D.Eng. (Info.Eng.) 
(Hiroshima)
champah@sjp.ac.lk

Dr. K. M. S. Dushyantha Kulathunga
Senior Lecturer
BSc. Industrial Mgt. (Special) (Kelaniya); MBA 
(PIM – SJP); Ph.D.(Business Adm. & Info. 
Science) (Chubu) 
dushyanthak@sjp.ac.lk

Dr. (Ms.) S. Malkanthi Samarsinghe
Senior Lecturer
B.Com (Special) (SJP); M.Sc. Mgt (SJP); PhD 
(New Zealand)
malkanthi@sjp.ac.lk

Dr. W. Mahesh N. Fernando
Senior Lecturer
B.Sc. (SJP); MBA (PIM- SJP); M. Sc. in Computer 
Science (Kelaniya); PhD (QUT, Australia); CTHE  
(Colombo);  SEDA  (UK); MACS; MCS (SL)
mahesh@sjp.ac.lk

Mr. Devaka. J. Punchihewa
Senior Lecturer
B.Sc. (Business Studies) (Sabaragamuwa); MBA 
(E-Com.) (Stockholm)
djp@sjp.ac.lk

Dr. Amitha Padukkage
Senior Lecturer
B.Com. (Special) (SJP); MBA in Information 
Technology (Moratuwa); PhD (IS) (New 
Zealand)
amitha@sjp.ac.lk

Dr. K. S. Lasith Gunawardena
Senior Lecturer
B.Sc.(SJP);  M.Sc.  Advanced  Computing 
(UCSC);  D.  Eng.  (HCI)  (Shimane,  Japan); 
FBCS; SMIEEE; MCS (SL)
lasith@sjp.ac.lk

Dr. W. Mahesh N. Fernando

2.10.17 Head of the Department

2.10.18 Academic Sta� 
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Mr. C. Ranil Peiris
Senior Lecturer
B.Sc. Mgt. (Pub) (Special) (SJP); M.Sc. (Com. 
Science) (Kelaniya)
cranil@sjp.ac.lk

Mrs.  J. Nishika Jayasingnhe
Senior Lecturer
B.Sc.in Bus. Admin (Special) (SJP); MBA in 
Information Technology (Moratuwa)
nishika@sjp.ac.lk

Mr. P. H. A. B. Shantha
Senior Lecturer
B.Sc. (Estate Management & Valuation) (Special) 
(SJP); M.Sc. in Mgt & IT (Kelaniya)
shantha@sjp.ac.lk

Mrs. L. D. C. Sashikala Subhashini
Senior Lecturer
B.Sc. (ICT) (Colombo); M.Phil. (Computer 
Science) (Colombo)
subhashini@sjp.ac.lk

Mr. W. D. Nilantha Prasad
Senior Lecturer
B.Sc. (Hons) IT (Moratuwa); Master in
Computer Science (Colombo)
nilantha@sjp.ac.lk

Miss K. P. K. H. Silva
Lecturer (Probationary)
B.Sc. (Business Information Systems) (Special) (SJP)
kaveesha.silva@sjp.ac.lk

Mrs. E. S. I. Senaratne
Lecturer (Probationary)
B.Sc. (Business Administration) (Special) (SJP)
sanduni@sjp.ac.lk

Mrs. P. A. Deyalage
Lecturer (Probationary)
B.Sc. (Business Administration) (Special) (SJP)
pirunia@sjp.ac.lk

Mrs. G. D. T. D. Chandrasiri
Lecturer (Probationary)
B.Sc. (Business Information Systems) (Special) (SJP)
thamali.chandrasiri@sjp.ac.lk

Mr. Prabhasara Athurupane
Lecturer (Probationary)
B.Sc. (Business Information Systems) (Special) (SJP); 
MCS (SL); AIEEE
prabhasara@sjp.ac.lk

Mrs. W. P. N. H. Pathirana
Lecturer (Probationary)
B.Sc. (Hons) in Management and Information 
Technology
pathirana@sjp.ac.lk

Mr. Chandika Witharana
Information Technology Instructor - Grade II
B.Sc. (Business Information Systems) (Special) (SJP)
chandika@sjp.ac.lk

Miss. U. T. Wickramasinghe
Temporary Assistant Lecturer 
B.Sc. in Business Information Systems (Special) 
(SJP)

Miss. M. H. D. L. �issera
Temporary Assistant Lecturer
B.Sc. in Businss Information Systems (Special) 
(SJP)

Miss. B. Y. Wettasinghe
Temporary Assistant Lecturer
B.Sc. in Businss Information Systems (Special) 
(SJP)

Mr. E. D. K. P. Elamulla
Temporary Assistant Lecturer
B.Sc. in Businss Information Systems (Special) 
(SJP)

2.10.19 Contact Details

Head,
Department of Information Technology
University of Sri Jayewardenepura
Gangodawila,  Nugegoda, Sri Lanka.
Telephone: +94 112802069
E-mail: o�ce.it@sjp.ac.lk
Web:mgt.sjp.ac.lk/itc
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MAR
BSc Honours  in
Marketing Management
Degree Programme

2.11 

2.11.1
Due to the growing importance of Market-
ing as a �eld of study and the increased 
demand from students for studies in mar-
keting, the Faculty recognized the necessity 
for o�ering a special degree in the �eld of 
marketing. As a result, a “Marketing Unit” 
was established under the Faculty of Man-
agement Studies and Commerce in 1994 in

order to o�er a B.Sc. degree in Marketing 
Management.�e marketing unit was
then promoted to the departmental status 
as the Department of Marketing Manage-
ment in 1996. �e degree program was 
renamed as the B.Sc. Business Administra-
tion (Marketing) (Special) in the academic

year 2001/2002 with further strengthening 
of the curriculum. Being updated with the 
new development in the �eld of marketing 
management and to re�ect the unique char-
acteristics of the program, presently,
Bachelor of Science Honours in Marketing 
Management Degree’ is retained as the 
o�cial title of the degree program.

A number of curriculum revisions have 
been undertaken since the inception of the 
degree program and presently the Depart-
ment o�ers a comprehensive and 
up-do-date academic curriculum to the 
students to equip them with modern mar-
keting theories and practices.     

 Evolution



2.11.2 Mission of the Department
and Programme Outcomes
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Our Mission
�e Department of Marketing Manage-
ment is committed to develop innovative, 
dynamic young professionals with state of 
the art competencies making them change 
agents in the organizational and societal 
level. Our philosophy is to disseminate 
knowledge, attitudes and skills to cater the 
needs of the industry.
�e department endeavor to promote 
research and consultancy in marketing with 
proactive approaches to issues arising from 
practice.
Outcomes of the Study Programme
Knowledge Based Outcomes
On completion of the Bachelor of Science 
Honours in Marketing Management 
Degree a graduate should be able to:

Demonstrate the knowledge of relevant 
principles, concepts, theories and 
models of marketing,
Demonstrate the knowledge of other 
functional areas of an organization such 
as operations, �nance and human 
resources management and root disci-
plines of marketing such as economics, 
sociology, mathematics, and statistics to 
develop an inter-disciplinary and multi-
disciplinary understanding,
Manage cross-functional interfaces of 
organizations assimilating the knowl-
edge of both functional and other root 
disciplines, 
Integrate and contextualize theoretical 
knowledge in practical scenarios in the 
�eld of marketing, and 
Analyze and re�ect on contemporary 
marketing practices and issues to devel-
op innovative and sustainable solutions 
pertaining to both business and social 
contexts. On completion of the BSc 
Marketing Management Degree, a grad-
uate should display: 

Communication and negotiation skills 
that are necessary to be an e�ective 
conveyor at the personal, organizational 
and social levels 
Creative, analytical and critical thinking 
skills to be an outside-in thinker in a 
dynamic environment 
Leadership and team-working skills 
required for synergistic outcomes in 
current and future working environments 
Discerning research and independent judg-
ments skills in decision-making to solve 
problems innovatively and sustainably 
Technological and information manage-
ment skills required to perform in IT 
based and digitally enabled working 
environment 
Adaptability skills to be a resilient 
person in the dynamic environment 

Develop positive attitudes about the role 
of marketing discipline 
Develop positive attitudes towards 
entrepreneurship and intrapreneurship
Apprehend the scarcity of resources and 
concern for quality 

Develop enthusiasm for lifelong learn-
ing to improve the quality of life 
Recognize a role for themselves in creat-
ing a sustainable future by considering 
the impact of their decisions and conduct 
to the economy, society, culture and envi-
ronment a. Respect the diversity and 
develop harmony among the multi-cul-
tural/ethnic/religious communities 
Develop professionalism in his/her 
conduct

Skill Based Outcomes
On completion of the Bachelor of Science 
Honours in Marketing Management 
Degree, a graduate should display:

Attitude Based Outcomes 
On completion of the Degree Programme, 
a graduate shall be able to:

Mindset and Paradigm
On completion of the Degree Programme, 
a graduate shall be able to: 

1.

2.

3.

4.

5.

6.

1.

2.

3.

1.

2.

3.

2.

1.

3.

4.
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2.11.3 Graduate Pro�le

Graduate Pro�le

�e graduate who successfully completes the Bachelor of Science Honours in Marketing 
Management Degree o�ered by DMM, FMSC, USJP, will possess a deep, coherent and 
extensive knowledge in marketing and related disciplines coupled with an appreciation 
of the contribution of research to the discipline, and practical exposure. �ey will possess 
the characteristics needed to be professional marketers, entrepreneurs and leaders who 
can challenge the status quo to bring about sustainable changes at individual, organiza-
tional and social levels. �ey will be young scholars, critical thinkers and ethical solution 
seekers who can think re�ectively and re�exively. �e graduates will re�ect the following 
discipline-speci�c, scholarly, personal, professional, and ethical and social attributes.

�e Graduates of DMM:
• will have the capability to comprehend contemporary theories, research and 
practice in the �eld of marketing and to appreciate the role of marketing discipline 
in its context. 
• will possess interdisciplinary and multidisciplinary knowledge and an under-
standing of links among them 
• will have an awareness of the limits of current knowledge and practical applica-
tions 
• will be capable of handling marketing related information, in particular, recog-
nizing the growing prominence of digital-based platforms.D
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�e Graduates of DMM:
• will be capable of being independent and critical learners while appreciating the 
importance of the acquisition and development of knowledge in the �eld of mar-
keting and related disciplines,
• will possess the intellectual openness and curiosity to engage in research and 
other scholarly activities.
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�e Graduates of DMM:
• will be initiative, dynamic, self-disciplined, self-motivated and resilient individu-
als who have wisdom to make sound decisions and exercise good judgments. 
• will be life-long learners who are committed to on-going acquisition of new 
knowledge and skills, and an ability to apply these in an ever-changing environ-
ment.Pe
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2.11.4 Programme Structure
for Years II, III and IV

�e programme curriculum has been 
designed to help students to learn the essen-
tial concepts and practices of modern mar-
keting in an analytical and practical way. It 
provides fresh insights into the latest mar-
keting developments. �e program covers 
principles of marketing, advanced market-
ing management, �ne arts, product and 
brand management, marketing communi-
cation, sales management, retail marketing, 
consumer behavior, services marketing, 
international marketing,hospitality market-
ing, strategic marketing, Sports and Person-
ality Development, Research Methodology, 
Professionalism in Marketing, Software

Applications for  Marketing Research, 
Network Marketing, Sustainability Mar-
keting and Spirituality Mindset, Marketing 
Analytics and Marketting Research as core 
subjects. In addition, practical training in 
the form of internship and dissertation/re-
search report are compulsory parts of the 
program. �e program also provides 
students with an opportunity to follow 
subjects from other departments of the 
Faculty such as Information Technology and 
Decision Sciences, Human Resource Man-
agement, Business Analytics and Finance. 
�e Table 2.11.1 depicts the course content 
of the degree for year II, III, and IV.

�e Graduates of DMM:
• will be equipped with the capabilities to be smart practitioners by being: 
• an outside-in thinker to sense the market, 
• an effective communicator to analyse information and to put forward arguments 
based on facts both written and oral, 
• a good network builder and a team player to foster and maintain collaborative 
relationships, 
• a skilled project manager to produce desired results with minimum resources.
• will be competent in analyzing contemporary marketing issues and developing 
innovative and sustainable solutions by analyzing issues logically, challenging 
conventional assumptions, considering di�erent options and viewpoints, and 
making informed decisions while acting with �exibility, adaptability and creativity
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�e Graduates of DMM:
• will display a high ethical, moral and principle-based conduct reflecting fairness, 
respect and accountability in decision making while being able to critically evalu-
ate conventional marketing practices in light of broader social, environmental and 
ethical concerns. 
• will possess the knowledge and appreciation of multiculturalism; and an ability 
to apply such knowledge in a culturally appropriate manner. �ey are expected to 
be respectful of cultural and other forms of diversity and to embrace di�erence.
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Table 2.11.1 Bachelor of Science Honours in Marketing Management Degree Program
Structure for Years II, III and IV

Course Code Course Title Course
Status

Contact
Hours

Credit
Hours

Year II - Semester I 
MAR  2370 Marketing Management    Compulsory  150             3
MAR  2371 Communication Skills I    Compulsory  150             3
FIN  2370 Financial Management    Compulsory  150             3
DSC  2370 Operations Management    Compulsory  150             3
BEC  2370 Macroeconomics     Compulsory  150             3
MAR  2272 Fine Arts      Compulsory  100             2
Total No of Credits – Semester I                                  17

Year II - Semester II 
MAR  2373 Consumer Behaviour    Compulsory  150             3
MAR  2374 Sports and Personality Development I  Compulsory  150             3
BUS  2371 Organizational Behaviour    Compulsory  150             3
MAR  2275 Advanced Marketing Management   Compulsory  100             2
MAR  2276 Communication Skills II    Compulsory  100             2
LAW  2271 Legal Aspects in Marketing    Compulsory  100             2
Total No of Credits – Semester II                                 15
Total Credit Value for the Second Year                      32

Total Credit Value for the �ird Year                      34

Year III - Semester I 
MAR  3370 Integrated Marketing Communications  Compulsory  150             3
ACC  3380 Management Accounting    Compulsory  150             3
MAR  3271 Research Methodology    Compulsory  100             2
MAR  3272 Communication Skills III    Compulsory  100             2
MAR  3273 Sales Force Management    Compulsory  100             2
MAR  3274 Professionalism in Marketing   Compulsory  100             2
MAR  3175 Sports and Personality Development II  Compulsory   50             1
MAR  3276 Agriculture and Food Marketing       Elective  100             2
MAR  3277 Creative Strategy and Media Planning      Elective  100             2
MAR  3278 Marketing Metrics           Elective  100             2
ITC  3284 ERP Applications         Elective  100             2
Total No of Credits – Semester I                                  17

Year III - Semester II 
MAR  3379 Product and Brand Management   Compulsory  150             3
MAR  3380 Services Marketing    Compulsory  150             3
ITC  3385 Business Analytics     Compulsory  150             3
MAR  3281 Marketing Research    Compulsory  100             2
MAR  3282 Digital Marketing     Compulsory  100             2
MAR  3283 Strategic Marketing    Compulsory  100             2
MAR  3284 Retail and Shopper Marketing       Elective  100             2
MAR  3285 Crisis Communication        Elective  100             2
MAR  3286 Hospitality and Tourism Marketing       Elective  100             2
MAR  3287 Entertainment and Event Marketing       Elective  100             2
Total No of Credits – Semester II                                  17
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MAR 2272:
FINE ARTS (02) – (YEAR II – S 01) 
�is course aims at building students‘ abili-
ty to develop creativity, relax mentally and 
improve concentration through aesthetic 
skills which are essential to become profes-
sional and emotionally balanced marketers. 
�is is a skills development course which 
provides opportunities to engage in music, 
dancing, drama, drawing/paintings, 
photography and other related activities. 
�is unique course evaluates the students‘ 
performance through a panel of experts in a 
concert that showcases their aesthetic 
creations.

MAR 2371:
COMMUNICATION
SKILLS I (03) - (YEAR 11-S 01) 
�is core course aims at equipping students 
with basic communication skills required as 
marketing undergraduates to practice and 
e�ectively engage in interactions in 

Total Credit Value for the Fourth Year                      32
Total Credit Value of the Programme                     128

Year IV - Semester I 
MAR  4370 Software Applications for Marketing Research  Compulsory  150             3
MAR  4371 Network Marketing    Compulsory  150             3
MAR  4372 Sustainability Marketing and Spirituality Mindset  Compulsory  150             3
BUS  4370 Strategic Management    Compulsory  150             3
MAR  4273 Marketing Analytics    Compulsory  100             2
MAR  4274 Advanced Digital Marketing       Elective  100             2
  Entrepreneurial Marketing and
  Marketing Innovations        
MAR  4276 Customer Relationship Management       Elective  100             2
Total No of Credits – Semester I                                  16

Year IV- Semester II 
MAR  4677 Dissertation     Compulsory  600             6
MAR  4478 Internship     Compulsory  400             4
MAR  4379 Research Project     Compulsory  300             3
MAR  4380 International Marketing         Elective  150             3
MAR  4381 Advanced Services Marketing        Elective  150             3
MAR  4382 Territory Management         Elective  150             3
MAR  4383 Technology Marketing         Elective  150             3
Total No of Credits – Semester II                                  16

English. �e areas covered are: basic com-
munication, introducing people, interac-
tions during personal encounters, convinc-
ing and following up in personal interac-
tions, and negotiation and resolving 
con�icts within the immediate circle. �is 
course requires prior knowledge on Busi-
ness Communication I and Business Com-
munication II.

MAR 2370:
MARKETING MANAGEMENT
(03 ) - (YEAR II – S 01) 
�is is an introductory core course which 
aims at providing students with the knowl-
edge on concepts, theories and applications 
in the area of marketing management. �e 
areas covered are: role and importance of 
marketing in a business and a society; mar-
keting philosophies; marketing environ-
mental analysis; consumer behaviour; 
segmenting, targeting and positioning 
strategies; and marketing program develop-
ment. �is course requires prior knowledge 
on BUS 1340- Principles of Management.

Elective            100        2MAR  4275
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MAR 2275:
ADVANCED MARKETING
MANAGEMENT (02)- (YEAR II – S 02) 
�is is an advanced core course which aims 
at providing an in-depth knowledge on 
marketing theories and their applications. 
�e areas covered are: capturing marketing 
insights, connecting with customers, craft-
ing the brand positioning, managing com-
petitive dynamics, shaping the market 
o�erings, delivering value, communicating 
value, and creating successful long-term 
growth. �e course also provides an oppor-
tunity to apprehend the ethics and social 
responsibility in marketing perspective. 
�is requires prior knowledge on Market-
ing Management.

MAR 2374:
SPORTS AND PERSONALITY DEVEL-
OPMENT 1 (03) - (YEAR II – S 02)
�is is a core course which aims at develop-
ing students‘ mental and physical strengths 
to be a resilient marketer with strong 
personality. Particularly this course assists 
students to develop physical �tness, 
self-con�dence and emotional stability to 
face personal and professional challenges. 
�e areas covered are: setting personal 
vision and goals; developing positive 
attitudes; learning and unlearning habits; 
engaging in sports, mastering social danc-
ing; and practicing relaxation, mindfulness 
and yoga exercises. Students are encouraged 
to be life-long learners together with 
continuous self-development. 

MAR 2373:
CONSUMER BEHAVIOR
(03) – (YEAR II – S 02) 
�is core course aims at providing students 
with knowledge on relevant concepts, theo-
ries and models to understand and predict 
the behavior of individuals, groups and 
organizations during the stages of acquisi-
tion, consumption and disposition of 
goods and services. �e areas covered are: 
introduction to consumer behavior,

consumer decision-marketing process and 
psychological and socio–cultural aspects 
which in�uence consumer decision 
making. �is course requires prior knowl-
edge on Marketing Management and 
Advanced Marketing Management. 
 
MAR 2276:
COMMUNICATION
SKILLS II (02) - (YEAR II – S 02) 
�is core course aims at enabling e�ective 
interactions in target situations with the 
correct use of language structures and 
vocabulary. �e areas covered are: commu-
nicating with internal and external parties, 
introducing and representing organization, 
review of project proposals, convincing and 
following internally and externally man-
aged activities, and negotiation and resolv-
ing con�icts of external and internal parties 
of organization. �e teaching and learning 
process includes stimulated contexts which 
enables e�ective classroom interactions for 
the learners to practice the target language. 
�is course requires prior knowledge on 
Business Communication I, Business Com-
munication II and Communication Skills I.

MAR 3271:
RESEARCH METHODOLOGY (02) – 
(YEAR III - S 01) 
�is core course aims at reinforcing student 
learning on the research process giving 
more emphasis on philosophies and quanti-
tative and qualitative research methods 
applied in social research. �e areas covered 
are: research philosophies and paradigms; 
problem definition and literature review; 
qualitative and quantitative research 
designs; qualitative and quantitative data 
collection methods; analytical tools for 
qualitative and quantitative data and; 
addressing ethical issues in conducting 
research. �is course requires prior knowl-
edge on Business Statistics, Marketing 
Management and Advanced Marketing 
Management. 
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MAR 3370:
INTEGRATED MARKETING COM-
MUNICATION (03) (YEAR III – S 01) 
�is core course aims at fostering the 
knowledge on Integrated Marketing Com-
munications (IMC) including its role in the 
marketing mix. It emphasizes the role of 
di�erent promotional tools in the IMC 
program of an organization to execute 
e�ective marketing campaigns with clear 
objectives. �e areas covered are: identify-
ing and analysing the target audience, 
setting communication objectives and bud-
gets, integrating and implementing 
conventional and contemporary communi-
cation tools, and evaluating e�ectiveness of 
the communication programme. �is 
course requires prior knowledge on Mar-
keting Management, Advanced Marketing 
Management, Consumer behavior and Fine 
Arts. 

MAR 3273:
SALES FORCE MANAGEMENT
(02 ) – (YEAR III- S 01) 
�is core course aims at providing the 
students with knowledge on concepts, 
theories and models applied in di�erent 
sales contexts. �e areas covered are: Intro-
duction to sales management, Selling theo-
ries, Personal selling process, Recruiting, 
Selecting, Training and Compensating of 
sales force, Motivating sales force and Man-
aging sales force performance. �is course 
requires prior knowledge on Marketing 
Management and Advanced Marketing 
Management.

MAR 3274:
PROFESSIONALISM IN
MARKETING (02) (YEAR III – S 01) 
�is core course aims at shaping and 
moulding students‘ mindset with necessary 
skills and competencies to be professional 
marketers. �is core course enables 
students to apprehend and inculcate quali-
ties, traits and skills necessary for being 
unique professionals. �e areas covered are:

professional communication skills (verbal, 
non-verbal, written and listening), stake-
holder management skills, e�ective presen-
tation skills, coping stress and managing 
nervousness, negotiation skills, networking 
skills and character building. �is 
skills-based course is conducted as a combi-
nation lectures, training workshops and 
events.

MAR 3175:
SPORTS AND PERSONALITY DEVEL-
OPMENT-II (01) (YEAR III – S 01) 
As a continuation of Sports and Personality 
Development-I (MAR 2374), this core 
course aims at strengthening physical and 
mental health of the students to be balance 
human beings. �e course focuses the 
inculcation of certain qualities needed to be 
professional marketers such as team build-
ing, leadership, punctuality, emotional 
stability, and compassion. �is course is 
facilitated by a residential personality and 
skills development programme conducted 
outside the university. 

MAR 3272:
COMMUNICATION SKILLS III
(02) - (YEAR III – S 01) 
�is core course aims at empowering the 
learners to expand the language learning 
horizons to reach the intended level of 
language production. �e stimulated 
contexts of learning are closely linked to the 
professional contexts the learners are likely 
to be engaged as employees in corporate 
settings. �us, the course consists of two 
case studies combining learnings related to 
communication, presentation, sensitivity 
analysis, convincing and following up, and 
negotiation and con�ict resolution. 
Further, the course consists of basics in 
academic writing to assist the learners to 
enhance their writing and presentation. 
�is course requires prior knowledge on 
Business Communication I, Business Com-
munication II, Communication Skills I, 
and Communication Skills II. 
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MAR 3276/MAR3376:
AGRICULTURE AND FOOD
MARKETING (02) - (YEAR III S1) 
�is is an elective course which aims at 
imparting contemporary knowledge on 
agricultural and food marketing strategies 
and practices highlighting the special 
features of both components. �e Agricul-
ture Marketing component of the course 
assists students to apprehend the relevance 
and importance of marketing agricultural 
input and output. �e areas covered are: 
the role of agricultural sector in local and 
global economy, managing demand and 
supply of the agricultural the products, 
managing supply chain of agricultural 
products, educating farmers on customer 
expectations, application of technology and 
value additions to agricultural products. 
�e Food Marketing component assists 
students to apprehend the relevance and 
importance of innovations and promotions 
of the food products. �e areas covered are: 
signi�cance of food industry in the local 
and global economy, new trends and issues 
in the food industry, unique consumer 
behavior related to food consumption, 
designing value through e�ective food 
supply chain management, and driving 
behavioural changes in food consumption. 
�is course requires prior knowledge on 
Marketing Management, Advanced Mar-
keting Management, Macro Economics, 
Consumer Behavior, Integrated Marketing 
Communication and Network Marketing. 

MAR 3277:
CREATIVE STRATEGY AND MEDIA 
PLANNING (03) - (YEAR III – S 01) 
�is intermediary course aims at providing 
in-depth knowledge on two major aspects 
of developing and executing an e�ective 
marketing communication strategy: 
Creative Strategy and Media Planning. 
Creative Strategy facilitates students to 
sharpen knowledge and creativity in
developing creative concepts for marketing 
communication campaigns. ‘Media Plan-
ning’ enables students to acquire knowl-
edge and practical exposure in selecting the 
appropriate Above-�e-Line (ATL) media 
platforms to advertise and determine when, 

where and how a message should be placed 
under a given budget. �e areas covered 
are: introduction to creativity in promo-
tion, evolution of creative era, promotional 
writing and templates, content planning 
and third-party content management, 
media terminology, interpret syndicated 
research, gather audience measurements, 
conduct competitive analysis, create and 
evaluate marketing/media objectives and 
design e�ective integrated media plans. 
�is course requires prior knowledge on 
Advanced Marketing Management, Inte-
grated Marketing Communication and 
Digital Marketing. 

MAR 3278: 
MARKETING METRICS
(02)- (YEAR III – S 01) 
�is elective course aims at providing 
knowledge on how marketing metrics can 
be used to measure marketing e�ectiveness 
and/or performance, as well as identify the 
key metrics that can be utilized to assess the 
e�ciency and e�ectiveness of marketing 
activities of �rms. Students are equipped 
with important tools and techniques to 
evaluate productivity and pro�tability of 
marketing investments. �e areas covered 
are: basic principles of marketing metrics, 
design of basic marketing performance 
measurement systems, uses of appropriate 
metrics to measure e�ectiveness and 
e�ciency of both tactical and strategic deci-
sions. �is course requires prior knowledge 
on Marketing Management, Advanced 
Marketing Management, Services Market-
ing, Consumer Behaviour and Product and 
Brand Management.

MAR 3379:
PRODUCT AND BRAND MANAGE-
MENT (03) – (YEAR III – S 02) 
�is core course aims at providing students 
with contemporary knowledge on manage-
ment of existing products, development of 
new products and management of brands 
and brand equity. �e areas covered are: 
meaning and role of products; managing 
course provides undergraduates with 
conceptual and practical knowledge on
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strategic marketing process, strategic prod-
uct mix decisions; new products develop-
ment; product life cycle strategies; develop-
ing brand strategies; implementing brand 
marketing programs; measuring and inter-
preting brand performance; and growing 
and sustaining brand equity. �is course 
requires prior knowledge on Marketing 
Management, Advanced Marketing Man-
agement, Integrated Marketing Communi-
cation, Services Marketing and Consumer 
Behaviour. 

MAR 3380:
SERVICES MARKETING (03) -
(YEAR III – S 02) 
�is core course aims at providing an 
understanding of key theories, concepts, 
tools, models and practices in the develop-
ment and execution of services marketing 
strategy for the business success. Particular-
ly, the course expects to provide an in-depth 
appreciation and understanding of the 
unique challenges inherent in managing 
and delivering quality services. �e areas 
covered are: Distinctive and New Perspec-
tives on Marketing in the Service Economy, 
Consumer Behaviour and Customer 
Involvement in Service Setting, Customer 
Satisfaction and Service Quality, Internal 
Marketing, Relationship Marketing and 
Customer Loyalty, Service Product Strate-
gy, Managing the Service Delivery Process, 
Pricing of Services, Service Communica-
tion Mix, Customer Service & Service 
Recovery and Managing Capacity and 
Demand. �is course requires prior knowl-
edge on Marketing Management and 
Advanced Marketing Management.

MAR 3281:
MARKETING RESEARCH
(02) – (YEAR III S 02) 
�is core course aims at providing concep-
tual and practical knowledge on models, 
methods and techniques of marketing 
research by enhancing students‘ skills in 
conducting marketing research. Areas 
covered are: introduction to marketing 
research, importance of research to market-
ing, role of theory in research,

identi�cation of research problem, formula-
tion of research design, management of �eld 
works and, presentation of data and analy-
sis. �is course is primarily oriented towards 
successful completion of a marketing 
research project. �e course requires prior 
knowledge on Business Statistics, Market-
ing Management, Advanced Marketing 
Management and Research Methodology.

MAR 3282:
DIGITAL MARKETING (03) –
(YEAR III – S 02)
�is core course aims at providing knowl-
edge on digital and interactive marketing 
tactics to blend with overall strategy of an 
entity. �is basic course introduces digital 
marketing technologies and their applica-
tions and usefulness in marketing. �e 
areas covered are: introduction to digital 
business models, digital media planning, 
social media marketing, search engine mar-
keting, display banner advertising and 
web-based marketing. �is course requires 
prior knowledge on Marketing Manage-
ment, Advanced Marketing Management, 
Consumer Behavior and Integrated Mar-
keting Communication. 

MAR 3283:
STRATEGIC MARKETING (03) – 
(YEAR III – S 02) 
�is core course aims at facilitating under-
graduates to blend, coordinate and synthe-
size their knowledge and skills to develop 
appropriate marketing strategies in achieve-
ment of the organizational objectives. �is
marketing analysis, strategic direction and 
strategy formulation, strategic implementa-
tion and control. �is course requires prior 
knowledge on Macro and Micro Econom-
ics, Principles of Management, Marketing 
Management, Advanced Marketing Man-
agement, Consumer Behaviour and Finan-
cial Management.

MAR 3284:
RETAIL AND SHOPPER MARKET-
ING (02)- (YEAR III – S 02) 
�is core course aims at providing students 
with in-depth knowledge on retailing and
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retail marketing practices and how retail-
ers/brands can stimulate the customers 
throughout their shopping process at retail 
settings. �e areas covered are: introduction 
to retail marketing, types of retailers, retail-
er marketing strategies, principles of shop-
per marketing from both tactical and strate-
gic perspectives, methods for developing 
and executing shopper marketing strategies 
and programs; and use of data analytics in 
developing shopper marketing strategies. 
�e course requires prior knowledge on 
Marketing Management, Consumer 
Behaviour and Integrated Marketing Com-
munications. 

MAR 3285:
CRISIS COMMUNICATION-
(02) (YEAR III – S 02) 
�is elective course aims at providing basic 
knowledge on how communication is used 
in crisis situations and fundamentals in 
crisis management - before, during and 
after scenarios. �e areas covered are: intro-
duction to crisis communication theory, 
types of crises, crisis communication plans, 
best practices in crisis management process 
and variety of crisis responses. �is course 
requires prior knowledge on Integrated 
Marketing Communication.

MAR 3286/MAR 3386:
HOSPITALITY AND TOURISM MAR-
KETING (02)- (YEAR III – S 02) 
�is elective course aims at providing an 
understanding of the theories and practices 
in hospitality marketing with special 
emphasis on travel and tourism industry. 
�e areas covered are: the role of hospitality 
marketing in the economy, global trends in 
the hospitality and tourism industry, devis-
ing competitive strategies, managing 
customer loyalty programs and promoting 
sustainable practices. �is course requires 
prior knowledge on Marketing Manage-
ment, Advanced Marketing Management 
and Services Marketing.

MAR 3287:
ENTERTAINMENT AND EVENT 
MARKETING (02) - (YEAR III – S 02) 
�is elective course aims at imparting 
knowledge of applying relevant marketing  

tools in entertainment industry and; creat-
ing, delivering, and communicating a value 
through events to enhance the customer 
experience and brand engagement. �e 
areas covered are: introduction to entertain-
ment industry and its dynamics, analysis of 
audience behavior, application of entertain-
ment marketing mix, and apprehension the 
link between brands and events, conceptu-
alization and design of an event, event 
operations and evaluations in event market-
ing. �is course requires prior knowledge 
on Marketing Management, Advanced 
Marketing Management, Integrated Mar-
keting Communication, Product and 
Brand Management, Consumer Behaviour 
and Digital Marketing. 

MAR 3388:
INTERNATIONAL MARKETING
(03) (ELECTIVE) 
�is elective course aims at providing 
students with conceptual and practical 
understanding of international marketing 
process. �e areas covered are: an overview 
of international marketing, analysing
international marketing environment, 
entry strategies into international markets, 
formulating international marketing strate-
gies and controlling international market-
ing process. �is course requires prior 
knowledge on Marketing Management, 
Advanced Marketing Management, Con-
sumer Behaviour and Integrated Marketing 
Communications.

MAR 4370:
SOFTWARE APPLICATIONS
FOR MARKETING RESEARCH
(03)- (YEAR IV – S 01)
�is core course aims at providing the 
students with an understanding on the use 
of software for analysing qualitative and 
quantitative data in marketing research. 
�is course focuses on 264 | P a g e devel-
oping skills in analysing qualitative data 
through NViovo/Maxqda software and 
quantitative data through SPSS, AMOS 
and SmartPLS software. �e course 
requires prior knowledge on Business 
Statistics, Marketing Research and 
Research Methodology. 
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MAR 4273:
MARKETING ANALYTICS (02)- 
(YEAR IV-S 01)
�is core course aims at providing knowl-
edge on the application of data science for 
generating marketing insights and facilitat-
ing better marketing decisions. �e course 
explores how analytical techniques and 
their theoretical foundations can be applied 
to real world marketing scenarios based on 
market data. �e areas covered are: facilitat-
ing segmentation, targeting and position-
ing through data science, satisfaction man-
agement, customer lifetime value analysis, 
customer choice, product and price deci-
sions using conjoint analysis, text analysis 
and search analytics and time series analysis 
for forecasting. �is course requires prior
knowledge on Marketing Management, 
Advanced Marketing Management, Busi-
ness Statistics, Operations Management, 
Consumer Behaviour and Business Analyt-
ics.

MAR 4274:
ADVANCED DIGITAL
MARKETING (02) – (YEAR IV-S 01) 
�is elective course is an extension of Digi-
tal Marketing (MAR 3282) which aims at 
applying digital and interactive marketing 
tactics to create overall marketing strategy 
for an organization and using consumer 
insights in digital platforms to make mar-
keting decisions. �e areas covered are: 
advanced public relations & reputation 
management in social media, designing and 
managing digital campaigns through 
behavioral insights of customers in digital 
platforms, evaluating performance of 
digital marketing strategies, performance 
marketing in digital platforms, exploring 
emerging trends in digital marketing and 
applications of E-commerce. �is course 
requires prior knowledge on Marketing 
Management, Advanced Marketing Man-
agement, Consumer Behaviour, Integrated 
Marketing Communication and Digital 
Marketing.

MAR 4371:
NETWORK MARKETING (03)-
(YEAR IV – S 01) 
�is core course aims at providing knowl-
edge on principles, concepts and applica-
tions in business networks and the unique 
aspects of managing business processes in 
the business networks operating at the 
dynamic business environment. �is course 
provides opportunities for students to 
expose to a range of business network 
scenarios and to develop skills for designing 
competitive strategies at the network level. 
�e areas covered are: principles, concepts 
and applications of network marketing; 
strategic and operational strategies for B2B 
marketing; developing competitive strate-
gies at the networks and managing the
entire network in order to deliver superior 
customer value. �is course requires prior 
knowledge on Marketing Management, 
Advanced Marketing Management, 
Services Marketing and Operations Man-
agement. 

MAR 4372: 
SUSTAINABILITY MARKETING
AND SPIRITUALITY MINDSET
(03)- (YEAR IV – S 01) 
�is core course aims at providing students 
with opportunities to gain knowledge on 
sustainable marketing practices at both 
organizational and individual levels from 
ethical and spiritual perspectives. �e areas 
covered are: social criticism of marketing, 
spiritual mindset, addressing global chal-
lenges in sustainable development, evolu-
tion of sustainability marketing, marketing 
ethics, sustainable marketing process and 
business transformation, sustainable inno-
vations, consumer ethics, and mindful 
consumption. �is course requires prior 
knowledge on Macro Economics, Socio 
Political Environment, Marketing Manage-
ment, Advanced Marketing Management, 
Legal Aspects in Marketing and Consumer 
Behavior. 
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MAR 4275/ MAR 4375:
ENTREPRENEURIAL
MARKETING AND
INNOVATIONS (02)- (YEAR IV-S 01) 
�is elective course aims at providing 
conceptual and practical knowledge on 
creativity, innovations and proactive think-
ing to impart entrepreneurial competen-
cies. �e areas covered are: understanding 
marketing innovations from the perspec-
tives of product and process, applications of 
business re-engineering to SMEs, how to 
generate new business ideas, strategies and 
structures for SMEs, apprehending the 
entrepreneurial mindset and paradigms to 
capitalize emerging opportunities, design-
ing new entrepreneurial ventures and
adopting marketing strategies to align with 
SMEs contexts. �is course requires prior 
knowledge on Macro Economics, Market-
ing Management, Advanced Marketing 
Management and Product and Brand Man-
agement. 
 
MAR 4276/MAR 4376:
CUSTOMER RELATIONSHIP
MANAGEMENT (CRM) (02) –
(YEAR IV –– S 01) 
�is elective course aims at imparting 
knowledge of customer relationship man-
agement concepts, frameworks and their 
applications in developing relationships 
with customers. Students are enabled to 
learn how e�ective CRM strategies help 
companies align business process with 
customer centric strategies using people, 
technology, and knowledge. �e areas 
covered are: nature of relationships and 
relationship marketing, CRM technology 
and software applications in CRM, manag-
ing processes of CRM, implementing 
CRM and ethics, privacy and future of 
CRM. �is course requires prior knowl-
edge on Marketing Management, 
Advanced Marketing Management and 
Services Marketing. 

MAR 4677:
DISSERTATION (06) – (YEAR IV - S02) 
Dissertation aims at providing an opportu-
nity for students to improve their scholarly

skills and critical thinking by undertaking a 
research dissertation within the domain of 
marketing under the supervision of an 
academic member of DMM. Completion 
of an independent study enables students to 
improve planning, analytical and commu-
nication skills which are vital for the 
successful academic and professional career. 
�e issue being addressed in the disserta-
tion needs to be theoretically driven and be 
able to make a signi�cant contribution to 
the current body of knowledge by integrat-
ing knowledge gathered through di�erent 
courses of the programme. �is is
compulsory for students who select 
academic path option 1 in the Year IV 
Semester II. �is course requires prior 
knowledge on Business Statistics, Research 
Methodology and Software Applications 
for Marketing Research.

MAR 4478:
INTERNSHIP (04)- (YEAR IV - S 02) 
�is core course aims at providing opportu-
nities for students to apply theories, 
concepts, models learned during course 
work in the real-life work environment, 
further strengthening the knowledge, skills, 
and attitudes to match with the expecta-
tions of potential employers. �e course 
also encourages students to become entre-
preneurs by managing self-business 
ventures. �is course runs in a collaborative 
manner with the close monitoring of 
academic supervisors and/or industry men-
tors. �is comprehensive training enables 
students to plan their career development 
opportunities through exploring their 
interests and potentials in a re�ective way 
to become a change agent. 

MAR 4379:
RESEARCH PROJECT (03) –
(YEAR IV- S02) 
Research Project aims at applying the 
research knowledge in conducting a project 
in relation to a speci�c organizational prob-
lem within the domain of marketing under 
the supervision of an academic member of 
DMM. �is course is compulsory for 
students who select the academic path
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option 2 in the Year IV Semester II which 
facilitates students to apply and integrate 
knowledge gathered through di�erent 
courses of the programme. �is requires 
students to: observe and analyse marketing 
related managerial issue/s at workplaces, 
identify research problem based on the 
management problem/s, develop a research 
plan, analyse data and provide recommen-
dations for decision makers to solve the 
problems identi�ed. �is course requires
prior knowledge on Business Statistics, 
Marketing Research, Research Methodolo-
gy and Software Applications for Market-
ing Research. 

MAR 4380:
INTERNATIONAL MARKETING (03) 
– (YEAR IV– S 02)
�is elective course aims at providing 
students with conceptual and practical 
understanding of international marketing 
process. �e areas covered are: an overview 
of international marketing, analysing inter-
national marketing environment, entry 
strategies into international markets, 
formulating international marketing strate-
gies and controlling international market-
ing process. �is course requires prior 
knowledge on Marketing Management, 
Advanced Marketing Management, Con-
sumer Behaviour and Integrated Marketing 
Communications. 

MAR 4381:
ADVANCED SERVICES
MARKETING (03) (YEAR IV - S 02) 
�is elective course aims to provide an 
in-depth understanding of the theories and 
practices in managerial aspects of service 
organizations. �e areas covered are: the 
quantitative models and their applications 
for designing and managing service facili-
ties; servisecape designing and process man-
agement; demand, supply management 
and yield management; and statistical 
approaches for ensuring quality in service 
organizations. �is course requires prior 
knowledge on Services Marketing.

MAR 4383:
TECHNOLOGY MARKETING (03) - 
(YEAR IV-S 02) 
�is elective course aims at providing 
knowledge on conceptual models and 
analytical tools in the area of Technology 
Marketing for technology-intensive busi-
nesses and solutions. �e areas covered are: 
introduction to the world of high-technol-
ogy marketing, strategic market planning 
in high-tech �rms, managing high-tech 
customers, building high value content, 
marketing automation and interactive 
tools, and developing marketing programs 
in high-tech markets. �is course requires 
prior knowledge on Information Technolo-
gy for Business, Marketing Management, 
Advanced Marketing Management, Inte-
grated Marketing Communication, Digital 
Marketing, Business Analytics and 
Research Methodology.

MAR 4382:
TERRITORY MANAGEMENT (03)- 
(YEAR IV-S 02)
�is elective course aims at providing 
knowledge and skills on designing and 
managing territories for better overall sales 
performance. It also explores the applicabil-
ity of advanced technologies for productive 
territory and salesforce management. �e 
areas covered are: salesforce organization; 
designing, re-arranging and managing terri-
tories; evaluating the performance of terri-
tories, and applications of GIS for territory 
management. �is course requires prior 
knowledge on Marketing Management, 
Advanced Marketing Management, Enter-
prise Resource Planning (ERP) Systems for 
Marketing and Sales Management.

2.11.6 Practical Training      

under the corporate sector as management 
trainees or marketing trainees. With the 
understanding of the utmost importance of 
the practical training, the department has 
allocated 5 credits for internship 
programme. 



MOU with Hemas Manufacturing
(Private) Limited
�e Department of Marketing Manage-
ment has signed a Memorandum of Under-
standing (MOU) with Hemas Manufactur-
ing (Private) Limited which is a leading 
company in the �eld of consumer products. 
�e prime objective of this MOU is to 
bridge the gap between the industry and 
academia while facilitating students to gain 
corporate exposure and recognition during 
their study period. Accordingly, followings 
are awarded by Hemas to the undergradu-
ates of the department.

2.11.7 Professional Links 

Links with professional bodies in
education �eld
�e Department maintains close links with 
the Chartered Institute of Marketing 
(CIM), the Sri Lanka Institute of Market-
ing (SLIM) and the Association of Certi�ed 
Professional Marketers. �e Sri Lanka 
Institute of Marketing (SLIM) o�ers a gold 
medal to the best student of the Marketing 
Management Department in each year 
while CIM awards a gold medal to the 
student with the most outstanding achieve-
ments in studies and extra-curricular activi-
ties in the Bachelor of Science Honours in 
Marketing Management Degree

Agreement to promote
Entrepreneurs in Sri Lanka 
�e Department of Marketing Manage-
ment signed an Agreement with the Minis-
try of Rattan, Brass, Clay, Furniture, and 
Rural Industry Promotion with the steering 
vision of promoting the selected entrepre-
neurs in the nation to uplift them to cater 
the both local and international markets 
with a novel approach.
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academia and industry. Both parties aimed 
at the development of both organizations in 
particular and the media industry in gener-
al, through this collaborative agreement. 
And accordingly both parties agreed for the 
followings; 

Link with Sri Lanka Military Academy 
(SLMA)
Further, the department has close links 
with the Sri Lanka Military Academy, 
Diyatalawa, for conducting the personality 
and skill development program for the 
students of the department under the 
course unit of MAR 3348: Personality and 
Skill Development.

MOU with Ogilvy & Mather
Department of Marketing Management 
and Ogilvy & Mather who is a giant multi-
national in the �eld of Advertising signed a 
Memorandum of Understanding (MOU) 
on the 4th of July 2013 at the Faculty of 
Management Studies and Commerce, 
University of Sri Jayewardenepura with the 
purpose of creating a bridge between 

•   Ogilvy Group will provide research  
     opportunities for students and lectur- 
     ers upon agreed areas.
•   Ogilvy will provide internship/train-  
     ing and employment opportunities  
     for the undergraduates and graduates  
      of the Department of Marketing       
     Management.
•    Industry experts from the Ogilvy  
      Group may be invited to conduct-  
      guest lectures for the undergraduates  
      of the Department of Marketing  
      Management under agreed areas.
•    Ogilvy may invite lecturers and  
     academia from the Faculty of Man- 
      agement Studies & Commerce to  
      conduct training programs if and     
     when there is a requirement.

•   Award for the best student (second   
     year)  based on their academic        
    performance
•  Award for the best student (third   
    year)  based on their academic        
    performance
•   Award for the best group performance
•  Gold Medal for the best dissertation



2.11.8 Employment
Opportunities

•  Providing ten to twenty internship   
    opportunities to the undergraduates   
    of the Department for a minimum of  
    six-month period within a year.
•   Training sessions for the undergradu- 
    ates of the Department preparing  
    them to work better of future corpo 
    rate assignments.
•   Industry experts from the Unilever  
    Sri Lanka may be invited to conduct
    guest lectures for the undergraduates
    of the Department under agreed areas.
•  Opportunities for the academic sta�      
    of the Department in engaging in  
    knowledge sharing sessions, providing  
    industry inputs and curriculum devel- 
    opment.
•  Mentoring opportunity for �ve         
   chosen students over a period of three  
    months with the consent from the  
    Department.

Professional Body Exemptions

Sri Lanka Institute of 
Marketing (SLIM)

B.Sc. Marketing Management (Special) degree holders can apply for 
Associate Membership (AMSLIM) or Ordinary Membership (MSLIM) 
of SLIM. (For Ordinary Membership, candidates need minimum of 
three years’ experience in marketing management or in marketing 
education.)

Association of 
Certi�ed Professional 
Marketers (ACPM)

�ree subjects (Marketing Research, Marketing Communications, and 
Marketing Strategy) are exempted and need to complete only two 
subjects (Asia Paci�c Business, Asia Paci�c Marketing Management) to 
obtain the Certi�ed Professional Marketer status (should have �ve 
years’ experience in marketing in an Asian country).

Chartered Institute of 
Marketing (CIM)

Up to Professional Diploma in Marketing (Stage – II) of the Generic 
Marketing Programme.

Table 2.11.2 Exemptions Granted by Professional Bodies for the
B.Sc. Marketing Management (Special) Degree
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MOU with Unilever Sri Lanka Limited
�e Department of Marketing Manage-
ment signed a Memorandum of Under-
standing (MOU) with Unilever Sri Lanka 
Limited as a joint academic cum industry 
membership programme. Unilever Sri 
Lanka attached to the multi-national com-
pany of Unilever PLC is renowned for the 
manufacturing of consumer products. �e 
prime objective of this MOU is developing 
accredited graduates of highest caliber

incorporating industry knowledge enabling 
lifelong learning. Accordingly, following 
bene�ts are being o�ered to the undergrad-
uates of the Department by Unilever Sri 
Lanka Limited.

•     Conduct  a  Student  Mentor ing  
     Programme to improve the skills and
     competencies of the second year and     
     th i rd  yea r  underg radua te s  o f                           
     DMM-USJP
•   Provide selected executives of Hemas  
     to facilitate the Student Mentoring  
    Programme
•  Offer internship opportunities
•   Facilitate factory visits
•   Be a main partner of Simulation
     Game organized under the subject:  
     Product and Brand Management

Further, Hemas has agreed to;

Marketing is a very broad area with a wide 
array of activities involving the analysis, 
planning, implementation and control of 
marketing programs. A marketing career 
o�ers constant challenges, stimulating

problems, the opportunity to work with 
people, and excellent career advancement 
opportunities. Graduates who secure the 
B.Sc. Marketing Management (Special)
Degree, o�ered by the Department of



Sri Lanka Institute of Marketing (SLIM) 
Gold Medal
SLIM Gold Medal is awarded to the 
student who has obtained the highest 
Grade Point Average (GPA) with a First or 
Second Class (Upper) Division Class in the 
B.Sc. Marketing Management (Special) 
Degree Programme. 
Charted Institute of Marketing (CIM) 
Gold Medal
CIM Gold Medal is awarded to the student 
with the most outstanding achievements in 
studies and extra-curricular activities in the 
B.Sc. Marketing Management (Special) 
Degree Programme.

2.11.09 Awards and Scholarships

2.11.10 Student Associations
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Marketing Alumni Association
Marketing Alumni Association is the 
o�cial gathering of passed out Marketing 
Graduates of the Department of Marketing 
Management. �is has created an approach 
to gather J’pura Marketers who have 
scattered throughout Sri Lanka. It intends 
to create a gathering of marketing profes-
sionals who can contribute to the growth of 
professional marketing culture and market-
ing education of the country. It also 
provides an opportunity for our graduates 
to maintain and enhance their relationships 
among their colleagues throughout their

�e Department of Marketing Manage-
ment o�ers two gold medals for the best 
students of the department annually at the 
University Convocation.

Marketing Management Association (MMA)
Marketing Management Association 
(MMA) is the o�cial students’ Association
of the Department of Marketing

Marketing Management will �nd market-
ing positions in all types and sizes of insti-
tutions. Our graduates will have marketing 
careers in advertising, brand and product 
management, customer a�airs, industrial 
marketing, new product planning, physical 
distribution, public relations, purchasing, 
merchandising, sales management, retail 
marketing, sales promotion, supply chain 
management, wholesaling, credit manage-
ment, and corporate social responsibility. 
Growing acceptance of marketing careers 
by non- pro�t organizations such as 
colleges, hospitals and libraries will also 
create more job opportunities.   

Management and it is one of the strongest 
students’ Associations within the Faculty 
with a high recognition. Its o�ce bearers 
are selected from among students of the 
department on an annual basis. Marketing 
Management Association is a very innova-
tive, creative and proactive student body. 
�e main objective of the MMA is to 
enhance the skills and talents of the 
students to face the challenges and di�cul-
ties of dynamic marketing environment by 
organizing di�erent kinds of workshops, 
events, and activities annually. �is is a 
separate student body, which gives more 
opportunities to enhance the unique skills 
required to be moulded in marketing 
undergraduates. MMA can be viewed as the 
congregation of marketing undergraduates 
who seek to set trends and do everything in 
an extraordinary way with the motto of 
“Dare to be di�erent”.
�e Department and the Marketing Man-
agement Association (MMA) annually 
organize Personality & Skill Development 
Program at Diyathalawa Military Academy, 
Social Projects, Simulation Games, Work-
shops and Field Visits with the purpose of 
improving students’ organizing capabilities 
and letting them close to the practical.



2.11.11 Facilities at the
Department
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business context. �e pro�t of the business 
is used for students’ co-curricular and 
extra-curricular activities. 

Digitalized Library
�e Department has its own Digitalized 
Library funded by the World Bank 
ELTA/ELSE project bringing undergradu-
ates one step closer to the digitalized learn-
ing. �is acts as a knowledge hub where 
undergraduates can make use of the 
resources productively to learn and explore 
things related to the academic activities. It 
is in a fully air-conditioned space that 
provides students a comfortable ambiance 
equipped with �fteen desktop computers, 
while providing access to e- books/resourc-
es, contemporary software needed for 
modern marketing context namely the 
Systems Applications and Products in Data 
Processing (SAP) and Adobe Photoshop 
installed in all the computers along with 
other self-learning software. A special train-
ing is facilitated in the hybrid mode to 
shoulder the students in receiving the initial 
knowledge and practice of the software. 
Also, the softcopies of the outstanding 
research thesis are available for the reference 
of the students.

English Language Centre
�e English Language Centre funded by 
the World Bank ELTA/ELSE project was 
established by the Department of Market-
ing Management facilitating the under-
graduates in enhancing their English 
Language Skills. It is in a fully air- condi-
tioned space that provides students a com-
fortable ambiance equipped with self-learn-
ing facilities. Further, the center would 
facilitate the students in arranging and 
participating in interactive sessions to 
improve their skills in English language.

Students’ Resource Centre 
�e Department of Marketing Manage-
ment has established its own Resource
Centre for the use of marketing undergrad-
uates in their academic and extra-curricular 
activities. O�ce bearers of the Marketing 
Management Association (MMA) coordi-
nate and manage the activities of the 
Resource Centre. 

Research Library 
�e department maintains a research 
library mainly for the use of �nal year
students of the department which helps 
them in writing their Research Report, 
which is a compulsory requirement of the 
degree program. �e research library 
consists of the accepted researches conduct-
ed by the passed out graduates of the 
department and by the lecturers of the 
department for students’ reference.

Business Incubator Centre
�e Department has established a Business 
Incubator Centre funded by the World 
Bank ELTA/ELSE project which was a 
competitive grant won by the Department 
of Marketing Management. �e incubator 
provides a Model Business contributing as a 
platform for the undergraduates to practice 
theories learned in the classroom in a real

life time. In addition to that, Marketing 
Alumni Association expects to provide their 
utmost contribution to the future develop-
ment of the Department of Marketing 
Management especially for the improve-
ment of quality of the undergraduate 
program in ways such as providing intern-
ship opportunities and creating corporate 
sector links with the Department.



Prof. (Dr.) B. N. F. Warnakulasooriya
Senior Professor in Marketing
B.Com. (Special) (Colombo); MBA (Colombo); 
PhD (Pune)

Prof. (Ms.) D. S. R. Samarasinghe 
Senior Professor in Marketing 
B.Sc. Bus. Admin. (Special) (SJP);   PG. 
Dip.Marketing (PIM); M.Sc. Bus.Admin.(SJP); 
EPPG. Dip. in Marketing of Services (MSM – 
Netherlands), Executive Dip in Mkting of 
Sustainability (MSM-Netherland), 
PhD (SJP) 

Prof. (Ms.) P. G. S. Amila Jayarathne
Professor in Marketing
B. Sc. Mkt. Mgt. (Special) (SJP); Masters in 
Policy Stud. (Tokyo), MSc in Management (SJP); 
PhD (UK); MSLIM

Prof. K. P. L. Chandralal
Professor in Marketing 
B. Com. (Special) (SJP); M.Sc. in Management
(SJP), EPPG. Dip. In Marketing of Services
(MSM– Netherlands);PhD (Australia)

Asso. Prof. (Ms.) M. A. A. Malkanthie
Associate Professor in Marketing
B. Sc. Mkt. Mgt. (Special) (SJP), MSc in Man-
agement (SJP); PhD (Japan); MSLIM

Dr. Dushan Jayawickrama
Senior Lecturer
B. Sc. Mkt. Mgt. (Special) (SJP), MSc in Man-
agement (SJP); PhD (Australia)

Dr. (Ms.) B. Sandamali Galdolage
Senior Lecturer
B.B. Mgt. Mkt. (Special) ( Kelaniya); M.Sc. in 
MIT (Kelaniya); PhD (UK)

Mr. W. P. S. Harsha Tissera
Senior Lecturer
B. Sc. Mkt. Mgt. (Special) (SJP); 
MBA(PIM-SJP)

Mr. Dilan Rathnayake 
Senior Lecturer B. Sc. Mkt. Mgt. (Special) (SJP); 
MBA(PIM-SJP) Reading for PhD (UK)

Ms. Sachithra Somasiri 
Senior Lecturer B.Sc. Mkt. Mgt. (Special) (SJP); 
M.Sc. (SJP) Reading for PhD (NZ)

Mr. H. M. Aminda Lakmal
Senior Lecturer
B. Sc. Mkt. Mgt. (Special) (SJP) ; 
MBA(PIM-SJP)

Ms. V. G. Pavani Lakshika 
Lecturer – Probationary
B. Sc. Mkt. Mgt. (Special) (SJP); 
MBA in Marketing (UOC); AMSLIM; MAAT

Ms. E. S. Wickramasekara 
Temporary Assistant Lecturer 
B.Sc. Mkt. Mgt. (Special) (SJP); Reading for MSc 
in Management (USJ); AMSLIM; AWWA; 
CDMP

Ms. D. M. G. R. Kavindya 
Temporary Assistant Lecturer 
B.Sc.Mkt.Mgt. (Special)(SJP);AMSLIM

Ms. Wasana �ilakarathne
Clerk
Mr. Chanaka Perera
Labourer

Prof. (Ms.) P. G. S. Amila Jayarathne

2.11.12 Head of the Department

2.11.13 Academic Sta� 

2.11.14 Non Academic Sta� 

2.11.15 Contact Details

Head, Department of Marketing
University of Sri Jayewardenepura
Gangodawila
Nugegoda

Tel: +94112802009
E-mail:mar@sjp.ac.lk
Web:http://www.mgt.sjp.ac.lk/mar/
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PUB
BSc Honours in
Management (Public)
Degree Programme

2.12 

2.12.1
�e Department of Public Administration 
has gained eminent recognition with distin-
guished, residual memories over the past 
�ve decades. �e Department is the pioneer 
in the �eld of Public Management that 
produces a large number of graduates. �e 
BSc Honours in Management (Public) 
Degree Programme has its roots in the
B. Sc. Public Administration (Special)

Degree, which the Department conducted 
earlier.
At the outset, a Degree in Public Adminis-
tration has been o�ered by the Department 
of Economics in Vidyodaya University, 
since the academic year 1959/1960 and 
later it was by the Department of Public 
and Business Administration. In 1968 that 
Department was reconstituted as the 

Department of Management Studies and 
in1980, the Department of Management 
studies was converted into two separate 
Departments, called Public Administration 
and Business Administration. With the 
establishment of the Department of Public 
Administration in 1980, it received an 
independent recognition at the University 
of Sri Jayewardenepura as it is currently 
known. �e Department then took over

the responsibility for the study programme 
leading to the B.Sc. Public Administration 
(Special) Degree, which was later renamed 
as the B.Sc. in Management (Public)
(Special) Degree in 1993 and in 2001 as 
B.Sc. Public Management (Special) Degree. 
Since 2015/2016, the B.Sc. Management 
(Public) (Special) Degree was o�ered by the 
Department. Commencing from 2022, 
BSc Honours in Management (Public) 
Degree is o�ered by the Department. 

 Evolution
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�e BSc Honours in Management (Public) 
is the only degree programme o�ered in 
Public Management in the national univer-
sity system in Sri Lanka. �is four-year 
degree program constitutes a blend of 
subjects which are interdisciplinary and 
multidisciplinary in nature. �is 
programme intends to develop managers of 
higher caliber to enhance and enrich the 
productivity and attractiveness of the pub-
lic-sector institutions while broadening out 
its scope to serve the needs of non-public 
sector and the community in general, 
through pursuing and disseminating 
knowledge via teaching, scholarships, 
research and publications in the �eld of 
Public Management. Upon completion of 
the degree programme graduates will 
possess knowledge, skills and attitudes that 
enable them in excelling as leaders/manag-
ers/administrators/policy professionals and 
entrepreneurs in public, private and NGO 
sector org. �e BSc Honours in Manage-
ment (Public) is the only degree 
programme o�ered in Public Management 
in the national university system in Sri 
Lanka. �is four-year degree program 
constitutes a blend of subjects which are 
interdisciplinary and multidisciplinary in 
nature. �is programme intends to develop 
managers of higher caliber to enhance and 
enrich the productivity and attractiveness 
of the public-sector institutions while 
broadening out its scope to serve the needs 
of non-public sector and the community in 
general, through pursuing and disseminat-
ing knowledge via teaching, scholarships, 
research and publications in the �eld of 
Public Management. Upon completion of 
the degree programme graduates will 
possess knowledge, skills and attitudes that 
enable them in excelling as leaders/manag-
ers/administrators/policy professionals and 
entrepreneurs in public, private and NGO 
sector organizations locally and globally.

Hence, upon successful completion of the 
programme graduate will be able to:
PLO1: To have a sound theoretical and 
practical knowledge of Management, 
Public Administration, and Public Policy 
and their key functional areas. 
PLO2: To critically analyze and examine 
practices of contemporary Management, 
Public Policy formulation, and implemen-
tation based on a theoretical foundation. 
PLO3: To evaluate and compare alternative 
Management practices and Public Policy 
options with the use of Information Com-
munication Technology tools and decision 
making tools to reach e�ective solutions. 
PLO4: To communicate e�ectively in both 
written and oral forms to promote 
networking and social skills enhancing 
respect, trust and relationship among the 
stakeholders, and to practice active listen-
ing to grab a clear understanding of ambig-
uous situations explained by others. 
PLO5: To maintain self-conduct in 
academic activities in such a way that it 
re�ects a system of ethics and responsible 
behavior. 
PLO6: To identify and anticipate future 
challenges faced by and opportunities avail-
able (locally and globally) for managers, 
administrators, and policy professionals. 
PLO7: To be self aware, re�ective and moti-
vated to identify lifelong learning opportu-
nities to improve own quality of life and to 
serve the society.

2.12.2 Programme Learning
Outcomes (PLOs) 

�e Department of Public Administration, 
University of Sri Jayewardenepura is ambi-
tious for its graduates, and it expects that 
they will be instrumental in shaping the 
future of Sri Lanka and global communities

2.12.3 Graduate Pro�le
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�e structure for years II to IV of BSc Hon-
ours in Management (Public) Degree 
Programme is depicted in Table 2.12.1. 
In this programme, lectures and tutori-
al/practical sessions are used as the principal 
means of instruction. Workshops, semi-
nars, guest lectures, etc. are used as supple-
mentary tools. Course-work assignments 
and �eld/project works are used to help the 
students to develop an appreciation for the 
application of knowledge to real world 
situations.

at large. To this end, the Department dedi-
cates to develop in its graduates the knowl-
edge, skills, and attitudes that they will 
require to perform in public, private, and 
NGO sectors as visionary leaders/manag-
ers/administrators/policy professionals and 
entrepreneurs, contributing to the sustain-
able development of the society.
�e Department expects Public Manage-
ment graduates to have the below stated 
attributes: 
1. �eoretical & Practical Knowledge 
2. Managerial, Leadership &
    Entrepreneurial skills 
3. Creativity & Decision Making skills 
4. Networking, Public Relations &
    Communication skills
5. ICT skills 
6. Adaptability & Flexibility 

7. Positive Attitudes, Values &
    Professionalism 
8. Vision for Life & Life-long learning 

2.12.4 Programme Structure

Table 2.12.1 BSc Honours in Management (Public) Degree Programme Structure for 
Years II, III and IV

Course Code Course Title Course
Status

Contact
Hours

Credit
Hours

Year I - Semester I 
BUS 1370 Principles of Management          Core    45            03
DSC 1370 Business Mathematics          Core    45            03
ITC 1370 Information Technology for Business         Core    45            03
PUB 1370 Political Science           Core    45            03
BCC 1370 Business Communication I          Core    45            03
Total No of Credits – Semester I                                  15

Year II - Semester I 
PUB 2370 Sociology and Psychology          Core    45            03
BEC 2370 Macroeconomics           Core    45            03
FIN 2370 Financial Management          Core    45            03
MAR 2370 Marketing Management          Core    45            03
DSC 2370 Operations Management          Core    45            03
ACC 2370 Management Accounting          Core    45            03
Total No of Credits – Semester I                                  18

Year I - Semester II 
HRM 1370 Human Resource Management         Core    45            03
DSC 1371 Business Statistics           Core    45            03
ACC 1370 Financial Accounting and Reporting               Core    45            03
BEC 1370 Microeconomics           Core    45            03
BCC 1371 Business Communication II         Core    45            03
Total No of Credits – Semester II                                  15
Total Credit Value for the First Year                 30
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Total Credit Value for the Second Year                 33

Year II - Semester II 
ITC 2372 Business Analytics           Core    45            03
BUS 2371 Organizational Behaviour          Core    45            03
PUB 2371 �eory and Practice of Public Administration        Core    45            03
PUB 2372 Development Administration         Core    45            03
PUB 2373 Managing Rural and Urban Development        Core    45            03
Total No of Credits – Semester II                                  15

Year III - Semester I
PUB 3370 Public Management          Core    45            03
PUB 3371 Public Finance           Core    45            03
PUB 3372 Research Methodology          Core    45            03
  Management Information Systems &
  ERP Applications
Only one subject from the following elective subjects
DSC 3370 Operations Research       Elective    45            
DSC 3371 Data Analysis for Managers       Elective    45 
ACC 3372 Auditing and Assurance Services      Elective    45 
PUB 3373 Managing Local Government      Elective    45
Total No of Credits – Semester I                                  15

ITC 3371 Core           45                   03

03

Year III - Semester II 
PUB 3674 Independent Research Study         Core    90            06
PUB 3375 Public Policy Analysis          Core    45            03
PUB 3376 Procurement Management          Core    45            03
Only one subject from the following elective subjects
PUB 3377 Empirical Policy Analysis       Elective    45 
PUB 3378 Environmental Management      Elective    45 
PUB 3379 Managerial Skills and Competencies      Elective    45 
ACC 3380 Taxation         Elective    45

Year IV - Semester I
PUB 4370 E-Governance           Core    45            03
PUB 4371 Public Sector Accounting and  Finance        Core    45            03
PUB 4372 Constitutional and Administrative Law        Core    45            03
BUS 4370 Strategic Management          Core    45            03
Only one subject from the following elective subjects
PUB 4373 Internship I*        Elective    45 
PUB 4374 Contemporary Issues in Development     Elective    45 
PUB 4375 Comparative Public Administration      Elective    45 
PUB 4376 Disaster Management       Elective    45

Total Credit Value for the �ird Year                 30
Total No of Credits – Semester II                                  15

Total No of Credits – Semester I                                  15

03

03
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A short description of courses o�ered in the 
years II to IV of  BSc Honours in Manage-
ment (Public) Degree Programme is 
provided below.

PUB 2370:
SOCIOLOGY AND PSYCHOLOGY
Sociology is a discipline that looks at the 
characteristics of relationship between indi-
viduals, groups and whole society. Sociolo-
gists are interested in individuals and 
collective ways of living and thinking how 
they came into being, what the connections 
between them and how they might change 
over time. �is course provides students
with a critical perspective and a range of key 
analytical skills which enable them to iden-
tify and think through problems thorough-
ly. Students will be able to become pro�-
cient in understanding and explaining how 
societies work, how identities and divisions 
are established and reproduced, how social 
problems arise and how social change 
comes about. Psychology is the scienti�c 
study of the mind and behaviour. Students 
will be able to know how and why human

and other species behave in the ways they 
do and be able to identify the processes 
driving these behaviours. With its focus on 
individual and social behaviour, Psychology 
links naturally with other disciplines such 
as Biology, Philosophy and also it integrates 
with subjects valued in the workplace.

PUB 2371:
THEORY AND PRACTICE OF
PUBLIC ADMINISTRATION
�is course is designed to enhance basic 
knowledge of the principles and practice of 
Public Administration both in general and 
with particular reference to the administra-
tive system prevailing in Sri Lanka. �us, 
various central concepts and theories as 
bureaucracy and its control and account-
ability, e�ciency and e�ectiveness of public 
administration, regional administration, 
and administrative reforms will be 
discussed. In addition, it is expected to 
discuss the application of such theoretical 
knowledge into public administrative 
system in Sri Lanka. Finally, the combined 
theoretical and practical knowledge would 
facilitate the students to develop into 
matured individuals who can contribute 
greatly to administrative system of the 
public sector.

2.12.5        Description of the
Courses

Total Credit Value for the Fourth Year                 27
Total Credit Value for the programme                 120

Total No of Credits – Semester II                                  12

Year IV - Semester II
PUB 4377 Project Management          Core    45            03
PUB 4378 International Relations          Core    45            03
PUB 4379 Development Policy and   Management        Core    45            03
Only one subject from the following elective subjects 
PUB 4380 Internship II**        Elective    45 
PUB 4381 Con�ict Resolution and Mediation      Elective    45 
PUB 4382 Public Relations        Elective    45 
LAW 4371 Commercial Law        Elective    45

03

Note: 
*If an undergraduate selects Internship I elective option, it is required to take Internship II as well.
** Pre-requisite for Internship II is opting for Internship I.



Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA205 

PUB 2372:
DEVELOPMENT ADMINISTRATION
�e basic objective of this course is to 
provide the students an understanding of 
the global issues and challenges of develop-
ment with special reference to Sri Lanka.
�e subject deals with the evolution of 
Development Administration, the impact 
of colonization and other links between 
developed and developing countries, the 
causes of poverty and inequality, adminis-
trative reforms, the administrative capacity 
and set up in Sri Lanka and other related 
aspects of Development Administration.

PUB 2373:
MANAGING RURAL AND
URBAN DEVELOPMENT
�is course provides the strategic perspec-
tive to understand the theories and practic-
es of Rural and Urban Development in 
order to reshape the role of public managers 
to create value. �e course focuses on the 
strategic impact and social value that can be 
achieved through addressing basic issues in 
rural and urban sector. �is o�ers the 
opportunities to explore experiences and 
prospects of Rural Development and urban 
Development particularly in Sri Lankan 
context.

PUB 3370:
PUBLIC MANAGEMENT
�e course provides a basic understanding 
of the theoretical background of public 
sector management and aims to develop 
skills in comparative analysis and research 
in di�erent areas of public sector manage-
ment and developing positive attitudes of 
graduates in assisting better public service 
to the community. �e students would 
learn and examine how to improve perfor-
mance and productivity in public sector 
organizations based on theories, case stud-
ies, and research. �e emphasis will be 
given for discussions and assessment of 

theories and practice of public management 
and comparing and contrasting these with 
the traditional model of Public Administra-
tion. Other discussion topics include 
Strategic Management in the Public Sector, 
Delivery of Public Service, Public Manage-
ment Functions, managerial innovation, 
Leadership Skills and Competencies, Ethics 
and Responsible Management in the Public 
Services and Public Management Reforms.

PUB 3371:
PUBLIC FINANCE
�is course focuses on the application of 
Microeconomics framework to the analysis 
of the issues relating to public expenditure 
and taxation. While attempting to equip 
students with a set of analytical tools, the 
course tries to introduce real world issues in 
the arena of Public Finance with special 
reference to Sri Lanka. After completion of 
the course, students should be able to anal-
yse the issues pertaining to Public Finance 
using Microeconomics theoretical frame-
work.

PUB 3372:
RESEARCH METHODOLOGY
�is course aims to develop students' 
knowledge and skills of the role and 
conduct of quantitative and qualitative 
research methods. �e course assists 
students to learn, examine, and practice the 
main components of a research framework 
i.e., problem de�nition, research design, 
data collection, ethical issues in research, 
report writing, and presentation. At the end 
of the course, students will be prepared in 
developing a research proposal to design 
and conduct research of their interest for 
their academic and /or professional reasons.

PUB 3373:
MANAGING LOCAL GOVERNMENT
�e course mainly aims to provide a basic 
understanding of the Local Government
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System in Sri Lanka. It covers the principles 
of local government, local government 
models, historical background of Sri 
Lankan local government institutions, the 
present structure of local authorities, their 
powers, functions and role in the develop-
ment, and centric-local relations and novel 
trends and developments in the local 
government system. Also, the emphasis has 
been placed to identify the issues and chal-
lenges of these grass-root level governing 
institutions and the lessons learnt from 
international experience.

PUB 3674:
INDEPENDENT RESEARCH STUDY
�e students are required to study a prob-
lem related to the �eld of management or 
public administration through the use of 
collected data. �e ability to specify the 
research problem and its signi�cance, to 
move from the speci�c to the general and 
vice versa, to present things logically and 
clearly and to work towards conclusions 
and recommendations will be developed in 
this course. �e research report is prepared 
under the guidance of a supervisor of the 
academic sta�.

PUB 3375:
PUBLIC POLICY ANALYSIS
�is course provides an introduction to 
public policy analysis and examines various 
tools and processes of policy analysis and 
development. �e main goal of this course 
is to acquaint students with the theoretical 
knowledge and skills of policy analysis 
including normative and empirical policy 
analysis methods. �e major areas of cover-
age include an introduction to policy analy-
sis and decision making, approaches, and 
methodology for policy analysis, theories 
and models of policymaking, formation of 
public policy, implementing policy choices, 
evaluating the impact of public policies and

policy change. �e course is taught 
concerning both developed and developing 
countries. �roughout the course, students 
will work on a policy analysis report with 
the use of both primary and secondary data 
quantitatively and qualitatively.

PUB 3376:
PROCUREMENT MANAGEMENT
�is course is designed to provide in depth 
understanding of procurement manage-
ment in both public and private sectors. At 
the end of this course, participants would 
be able to compare and contrast procedures 
adopted in both sectors and understand the 
importance of best practices in procure-
ment management in achieving the
objectives of good governance and corpo-
rate governance. �e intended areas of 
coverage include an introduction to supply 
chain management, objectives of procure-
ment management, procurement planning, 
value for money, governance, preparation 
of bidding documents, bid evaluation, 
award of contract and contract manage-
ment and IT application for MS projects 
for procurement planning. �e students 
will also enhance their skills in the above 
areas by means of case studies and presenta-
tions.

PUB 3377:
EMPIRICAL POLICY ANALYSIS
�is course focuses on the sensible applica-
tion of Economics and statistical analyses to 
empirical problems in public policy analy-
sis. STATA statistical software is extensively 
used throughout the course to analyse data 
of related policy variables and to generate 
evidence-based results in a more convincing 
way. Upon the completion of the course, 
students will be able to design policy- relat-
ed research appropriately and to work more 
comfortably with large-scale data sets, 
including island-wide household surveys.
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Issues with regard to diverse policy topics, 
including health and education are empiri-
cally analysed using the modelling tech-
niques discussed in the course.

PUB 3378:
ENVIRONMENTAL MANAGEMENT
�e purpose of the course is to provide an 
overview of the environment related theo-
ries and contemporary issues in order to 
inculcate greater understanding of the 
subject in providing public value. It mainly 
focuses on managing renewable and 
non-renewable resources and the green 
concept. �e course also examines the envi-
ronmental accounting, relevant policies on 
environment in Sri Lanka and contempo-
rary issues in environment.

PUB 3379:
MANAGERIAL SKILLS
AND COMPETENCIES
�e objective of the course is to enhance 
the con�dence of students to perform e�ec-
tively in the modern o�ce environment by 
making them well-equipped with necessary 
managerial skills and competencies. It is 
highly interactive module and mainly 
touches upon the practical aspects of Man-
agement. �e key areas to be covered in the 
course are written and verbal communica-
tion, interpersonal skills, time and stress 
management, �lling and records manage-
ment, leadership and team building, tech-
nological competencies, o�ce etiquettes 
and proper attitudinal development. Apart 
from that students are trained to sit for the 
competitive examinations in the public 
sector organizations.

PUB 4370:
E-GOVERNANCE
�is course aims to provide theoretical and 
practical knowledge on E-governance and 
E- Businesses and examines how people

and businesses interact with government by 
using internet technology and how govern-
ments, in turn, use and manage these tech-
nologies to provide information and 
services to the public and business. 
Students are encouraged to obtain practical 
knowledge on government websites and 
online applications in delivering public 
services. At the end of the course, students 
will develop and evaluate assigned websites 
to improve essential knowledge, skills and 
practical experiences on e-governance and 
e-business by using the internet and related 
technologies to manage e-government proj-
ects and programs e�ectively.

PUB 4371:
PUBLIC SECTOR
ACCOUNTING AND FINANCE
�is course provides students with knowl-
edge of Public Sector Accounting and 
Finance. Topics covered are: constitutional
provisions and Parliamentary control, 
objectives and functions of the Ministry of 
Finance and the Government Treasury, 
revenue and expenditure formats, authority 
for expenditure, �nancial planning and 
budgeting, estimates relating to advance 
accounts, foreign aid accounting, govern-
ment expenditure management, delegation 
of �nancial authority, responsibilities of 
accounting o�cers and chief accounting 
o�cers, role of the Auditor General and 
parliamentary select committees. Finally, 
the course would facilitate the students to 
develop into matured individuals who can 
contribute greatly to public sector account-
ing system in Sri Lanka.

PUB 4372:
CONSTITUTIONAL AND
ADMINISTRATIVE LAW
�e course considers the two branches of 
Public Law namely, Constitutional Law 
and Administrative Law. �e Constitutional
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Law component focuses mainly on sources 
of supreme power, legislative, executive, 
judicial, constitutional reforms, fundamen-
tal rights and elections. �e section on 
Administrative Law covers organizational 
powers and duties of central and local 
authorities and other statutory bodies and 
judicial and other control of such public 
authorities.

PUB 4373:
INTERNSHIP I AND
PUB 4380: INTERNSHIP II
Purpose of these internship modules is to 
provide an exposure to the practice of man-
agement in public, private or non-govern-
ment sector organizations. It enables 
students to integrate classroom knowledge 
with practical applications and skills devel-
opment under academic and professional 
guidance. �us, students are required to 
learn practical aspects of Management and 
Public Administration in selected organiza-
tions. Internship 1 and Internship II are 
o�ered as optional modules. However, if a
student selects Internship 1 elective option, 
it is required to take Internship II in the next 
semester. Also, the pre-requisite for taking 
Internship II is opting for Internship I.
Each Internship module is for a period of 
minimum four months under the supervi-
sion of a senior manager/administrator/ex-
ecutive o�cer in respective organizations. 
During this internship period, students 
should be able to develop core managerial 
skills including technical skills, interper-
sonal skills, communication skills and 
conceptual skills.

PUB 4374:
CONTEMPORARY ISSUES IN
DEVELOPMENT
�e aim of this course is to familiarize 
students with topics and issues relevant to 
the study of Development. �e basic

philosophy and problems of change and 
development are the main areas for discus-
sion. Students are expected to learn and 
share experiences as well as synthesize inno-
vative ideas which contribute to new 
concepts and issues of development.

PUB 4375:
COMPARATIVE PUBLIC
ADMINISTRATION
�is course is designed to provide a sound 
theoretical and practical knowledge of 
public administration in the global context 
with special reference to India, Japan, the 
USA and the UK. �e topics include the 
basic features of the constitutional frame-
work, administrative mechanism, role of 
the civil service and contemporary issues in 
public administration.

PUB 4376:
DISASTER MANAGEMENT
In the era of the increasing impact of disas-
ters, this course facilitates the undergradu-
ates to enhance their know-how and skills to 
manage disaster situations. Managing a disas-
ter situation is completely di�erent from 
managing under normal circumstances. 
�erefore, the main objective of this course 
is to provide sound knowledge to under-
stand the disaster management process 
namely, mitigation, preparedness, response, 
and recovery; natural, technical and 
human-induced disasters; related legal 
framework and international conventions; 
application of GIS and RS for risk reduc-
tion; disaster resilience; and practical 
processes associated with disaster manage-
ment. Also, this course uses simulations 
and training to develop practical knowl-
edge and insight about disaster manage-
ment processes and procedures.
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PUB 4377:
PROJECT MANAGEMENT
Managing projects involve challenges in an 
environment of often-con�icting goals and 
outcomes, diverse stakeholders with varied 
interests, and constrained resources. �is 
course provides knowledge related to proj-
ect initiation, project planning, project 
execution, monitoring and controlling, and 
terminating projects. Further, it covers the 
application of project management tools at 
the distinct stages in the project’s life cycle. 
�us, the course facilitates students to gain 
an understanding of project management 
concepts and hands-on skills to manage 
projects e�ectively while outweighing 
involved risks.

PUB 4378:
INTERNATIONAL RELATIONS
�is course is designed to provide students 
with an understanding of the political 
aspects of the subject and to attempt a 
general survey of International Relations as 
a whole. �e concept of national interest, 
the nature of international politics, the 
threat and the use of force in international 
relations, the role of aid and trade as levels 
of in�uence and instruments of coopera-
tion and the functions and role of interna-
tional institutions are among the subjects 
discussed.

PUB 4379:
DEVELOPMENT POLICY AND
MANAGEMENT
�is course aims at creating awareness 
among students regarding main develop-
ment issues faced by developing countries, 
alternative policies available and how the 
policy regimes should be managed. 
Students will be encouraged to examine 
issues and remedies critically, drawing

examples and experiences from both devel-
oped and developing nations, in the light of 
emerging global developments. At the end 
of the course, students will be able to assess 
key development issues in a balanced 
manner and propose ways and means of 
ensuring sustainable policy regimes.

PUB 4381:
CONFLICT RESOLUTION
AND MEDIATION
�is course provides an introduction to the 
theory and practice of Con�ict Resolution 
and Mediation. It examines Con�ict Reso-
lution and Mediation from Communica-
tion, Psychology, Sociology and Legal theo-
ries. Topics to be covered include contextu-
alizing con�ict resolution, understanding 
how to negotiate and mediate, determining 
the role of the negotiator/mediator, under-
standing the importance of a theory-in-
formed practice, and reviewing the current 
state of mediation and con�ict resolution.

PUB 4382:
PUBLIC RELATIONS
�is course introduces strategic issues and 
e�ective practices of communication 
between organizations and their stakehold-
ers. �e main objective of the course is to 
educate students for e�ective and ethical 
public communication on behalf of related 
organizations. It generally covers the study 
of public opinion research, media relations, 
public communication campaigns, and 
ethical considerations for public relations. 
At the end of the unit, the students will be 
able to write news releases, conduct public 
surveys, develop public campaigns, 
produce service announcements, and 
conduct news conferences.
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�e department, as an institutional 
member of the network, has a single vote in 
the general assembly. Also, the department 
has the right to be voted as a member of the 
executive committee of the network. 
Snr. Prof. R. Lalitha S. Fernando has been 
elected as the Secretary General of the
NAPSIPAG at the General Meeting in the 
12  NAPSIPAG  Conference  held  at 
Vishakhapatnam,  Andhra  Pradesh, India 
on 22 November, 2015 . 

Rural Development Training and Research 
Institute, University of Moratuwa, General 
Sir John Kotelawala Defence University 
and Open University of Sri Lanka, etc.
Professional Links Overseas
Membership of NAPSIPAG (Network of 
Asia-Paci�c Schools and Institutes of 
Public Administration and Governance)
�e Department of Public Administration 
was granted institutional membership of 
NAPSIPAG for ten years with e�ect from 
the year 2013. �e objective of NAPSIPAG 
is to enhance the quality of governance and 
public administration in the Asia-Paci�c
region by building the capacities of its 
national governments to promote good 
governance, through practical, relevant, 
and responsive training, education, and 
research. With this institutional member-
ship, the academic members of the depart-
ment are eligible to receive the following 
bene�ts:  

Being well equipped with the multi-disci-
plinary knowledge, the students of the 
Department have the choice of an intern-
ship in the government sector or corporate 
sector organizations in their �nal year. �is 
one-year internship programme facilitates 
the practical exposure in the real work-set-
ting.

2.12.6 Practical Training

•   Participating in general assemblies,  
     business meetings, conferences, semi- 
     nar-workshops and other activities. 
•   Engaging in research, training, cons-  
     ultancy and other projects which  
     may be initiated by the Network. 
•   Acquiring and at the same time,     
    disseminating new knowledge, tech-
     nology, approaches and practices         
    which may be developed by other   
     member institutions. 
•   Contributing to NAPSIPAG publi- 
     cations including refereed journals  
     like Journal of Administration and  
     Governance (JOAAG). 

�e Department of Public Administration 
has been maintaining strong links with 
leading public and private sector institu-
tions in the country. Also, it connects with 
other universities and foreign institutions.

Professional Links within the Country
�e Department has strong relationships 
with professional and regulatory bodies in 
the country such as the Ministry of Public 
Administration, Ministry of Finance, Min-
istry of Provincial Councils and Local Gov-
ernment, Ministry of Labour, Ministry of 
Women’s A�airs, Central Bank of Sri 
Lanka, Sri Lanka Institute of Development 
Administration, Hector Kobbekaduwa 
Agrarian Research and Training Institute, 

2.12.8 Professional Links

�e Department initiated the Undergradu-
ate Research Day with the intention of 
promoting research culture among the 
undergraduates. It grooms the young 
undergraduates to engage in research in the 
�eld of Social Sciences. It serves as a 
platform to showcase their researching skills 
through publishing their research articles 
based on their dissertation. �e proceed-
ings of the Undergraduate Research Day is 
subjected to a peer reviewing process. 

2.12.7 Undergraduate
Research Day



Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA211   

Academic Collaboration with Tohoku 
University in Japan
�e Department has developed an academ-
ic collaboration with the International 
Graduate School of Accounting Policy 
(IGSAP) of Tohoku University in Japan. 
�is collaboration helps both partner insti-
tutes to organize international symposia, 
seminars, international programmes, 
industry visits and research collaborations. 
Presently, the IGSAP o�ers a master's 
degree programme run jointly by universi-
ties and partner business professional 
institutions in Japan and overseas. Once 
students of the Department of Public 
Administration complete the degree with a 
good GPA, they are encouraged to apply 
for the full scholarships o�ered by the 
Tohoku University to proceed with master 
degree in one of three subject areas namely, 
Accounting System Design, Finance of 
SMEs and Modern Public Policy. In addi-
tion, the Department has taken initiative 
steps to introduce a joint master degree 
programme in Public Accounting Policy by 
collaborating with the IGSAP. �e courses 
are to be delivered as cyber courses by the 
Tohoku University, and class room discus-
sion by the Department of Public Adminis-
tration.  

�e International Journal of Governance 
and Public Policy Analysis is the o�cial 
journal of Department of Public Adminis-
tration. �is journal aims to publish collec-
tions of world-class research articles related 
to governance and public policy. �e jour-
nal serves as the platform to foster collabo-
ration between public administrators, 
policy makers, government agencies, 
non-governmental sector, and academics to 
realize results in the empirical world.

Public Administration Alumni
Association Gold Medal
�is is awarded to the best student of the 
BSc Honours in Management (Public) 
Degree Program at the University Convo-
cation being subject to the stipulated selec-
tion criteria. 

Deshamanya Professor Linus De Silva 
Memorial Gold Medal
�is is awarded to the student who had 
obtained the highest overall Grade Point 
Average (GPA) in the �nal year (in both 
semesters) of the BSc Honours in Manage-
ment (Public) Degree Program. �is is also 
awarded at the University Convocation 
being subject to other selection criteria 
stipulated. 

2.12.10
International Journal of
Governance and Public
Policy Analysis

A degree in Public Administration is a step-
ping stone which prepares students for 
better career options focusing mainly on 
government Ministries, Departments, Cor-
porations, and Authorities, Local Govern-
ment Institutions, Research Institutions, 
Project-Based Organizations, Universities, 
Banks and private sector as well. Former 
students have successfully occupied within 
a wide variety of national and international 
organizations both in public and private  
sector. �us,  many  eminent  positions of 
the country are gorgeously held by the  
graduates of the Department.

2.12.9 Employment
Opportunities

2.12.11.1 Awards
�e department recognizes the outstanding 
performance of the students by awarding 
four gold medals at the University Convo-
cation and the Annual General Meeting 
(AGM) of Alumni Association of Public 
Administration.

2.12.11 Awards and Scholarships
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W. A. Wijewardena Public Management 
(Merit) Scholarship
�is scholarship has been instituted by Dr. 
W. A. Wijewardena, former Deputy Gover-
nor of Central Bank of Sri Lanka, also an 

Ramanie Samaratunga Gold Medal
�is is awarded to the student who had 
obtained the highest score for the subject 
Public Finance of the BSc Honours in 
Management (Public) Degree Program. 
�is is also awarded at the University Con-
vocation being subject to other selection 
criteria stipulated.

Prof. Ariyapala Ekanayaka Memorial 
Gold Medal
�e Alumni Association of Public Adminis-
tration introduced Prof. Ariyapala Ekanay-
aka Memorial Gold Medal as to appreciate 
the contribution made by late Prof. Ariyap-
ala Ekanayaka who was the founder of 
Department of Public  Administration and 
the �rst member of the Alumni Association 
of Public Administration. �is is awarded 
to the student who had obtained satisfacto-
ry academic performance together with 
good records of extra curricula activities at 
the University during his or her study 
period. Presently, this is awarded at the 
Annual General Meeting of the Alumni 
Association of Public Administration being 
subject to selection criteria stipulated.

2.12.11.2 Scholarships
�e Department is always hand in glove 
with the students and continuous encour-
agement is made towards their studies. 
Providing supplementary �nancial assis-
tance and scholarships enable them to 
proceed with their higher education 
smoothly. �e following scholarships are 
o�ered by the Alumni Association of Public 
Administration for the students who have 
proved excellence in studies. 

APA Scholarship
�is scholarship is instituted by the Associ-
ation of Public Administration to facilitate 
studies of the needy students of the Depart-
ment of Public Administration.

Other Scholarships
In addition to the above scholarships, 
various scholarships are o�ered to students

alumnus of the Department of Public 
Administration, with the objective of 
promoting excellence among Public Man-
agement students at the University of Sri 
Jayewardenepura. �e scholar could 
continue receiving the bene�ts of the schol-
arship throughout entire degree 
programme, if he/she maintains excellent 
results in examinations and prove merit 
continuously.

H.M. Tamwatta Scholarship
�is scholarship is instituted by late Prof. 
H.M.A. Herath through the Alumni Asso-
ciation of Public Administration. �e 
scholar  is  selected  within  the  2nd  year 
students of the Department. �e selection 
criteria has been set focusing the needy 
students of the Department of Public 
Administration.

B.Y.G. Rathnasekara Scholarship
�is scholarship has been instituted by the  
former senior lecturer Mr.B.Y.G.Rathnase-
kara, an alumnus of Department of Public 
Administration  and it is o�ered to the 
needy students with the very generous idea 
of facilitating their studies.

'Arunodaya' Scholarship
�is scholarship has been instituted by the 
graduates (2007/08 batch) of the Depart-
ment of Public Administration. �e schol-
arship is o�ered to the needy students with 
satisfactory academic performance.
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Association of Public Administration 
(APA)
�e Association of Public Administration 
represents the total student community in 
the Public Management study programmes 
of the University. It was established in the 
early 1980s and is regulated by its constitu-
tion. �e main purpose of the APA is to 
promote the �eld of Public Administration 
and the a�liated areas. APA is meant solely 
for the betterment of the students of 
Department of Public Administration.  
With the aim of developing mutual 
relationships among themselves, the associ-
ation annually  organizes several 
programmes such as publishing “Classic”, 
an educational magazine, “Lohitha Puja”, a 
blood donation camp, sports days, religious 
activities, entertainment activities etc.  All 
students are encouraged to join as active 
participants; the opportunities are available 
for them to develop their knowledge, skills 
and research abilities. 

Alumni Association of Public
Administration (AAPA)
Graduates of the Department of Public 
Administration  are eligible to be members 
of the Alumni Association of Public 
Administration. �e association already has 
more than 500 permanent members. While 
it aims primarily to promote interaction 
and mutual support among the graduates 
of the Department of Public Administra-
tion, the members, as professionals in 
society, seek to help in upgrading the quali-
ty of the degree, enriching the �eld of 
Public Administration and serving the 
country in general.  

2.12.12  Student Associations

attached to the Department by various 
stakeholders of the Department of Public 
Administration. �e resource centre of the Department 

enables students in their studies and extra - 
curricular activities through facilitating a 
developed environment. A mini library is 
available with latest publications in Man-
agement and Public Administration, 
periodicals, journals, magazines and even 
IT facilities helping them to be well 
equipped in computer literacy.

2.12.13 Resource Centre

�e Department o�ers two master 
programmes; Master of Public Manage-
ment (one-year) and M.Sc. in Public Policy 
and Management (two-year).

Master of Public Management (M PM)
�is programme is designed for those who 
are aspiring a career in management in the 
government and non-government sectors. 
�is is a one-year programme consisting of 
30 credits.
(For further details please refer Section 6 of 
this prospectus)

Master of Science in Public Policy and 
Management MSc (PPM)
�is degree programme is designed for 
middle level managers and policy profes-
sionals who are pursuing their career in the 
sphere of public policy and management in 
the government, non government sectors 
and international organizations. �is is a 
two-year programme consisting of 60 cred-
its including a research component of 15 
credits.
(For further details please refer Section 6 of 
this prospectus)

2.12.14 Master Degree
Programmes
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Dr. (Ms.) R. P. C. K. Jayasinghe

2.12.15  Head of the Department

2.12.16 Academic Sta� 

Prof. R. Lalitha S. Fernando
Senior Professor and Chair
B.Sc. Pub. Admin. (Sp.) (SJP); M.A. Econ. Dev. 
Ad. & Mgt. (Manchester, UK), PhD 
(NIDA-�ailand)
rlsf@sjp.ac.lk

Prof. M. H. A. Sisira Kumara 
Professor in Public Economics
B.Sc. Mgt. (Public) (Sp.) (SJP); M.P.A. 
(PIM-SJP); M.P.P. (GRIPS Tokyo); M.A. in 
Pub. Economics (GRIPS Tokyo); PhD in Pub. 
Economics (GRIPS Tokyo)
mhasisira@sjp.ac.lk

Mr. W. M. N. Weerathunge
Senior Lecturer 
B.A. Pol. Sc. (Sp.) (Peradeniya); M.A.
(Peradeniya)
weerathunge@sjp.ac.lk

Dr. (Ms.) R. P. C. K. Jayasinghe
Senior Lecturer 
B.Sc. Mgt. (Public) (Sp.) (SJP); Pg.Dip. IR 
(BCIS); M.P.P.(NUS-Singapore); Pg.Dip. DS 
(UoC); PhD (NIDA-�ailand); MAAT
chamarie@sjp.ac.lk

Dr. (Ms.) L. A. Pavithra Madhuwanthi
Senior Lecturer 
B.Sc. Mgt. (Public) (Sp.) (SJP); M.P.P. 
(NUS-Singapore); Pg.Dip. in Research Methods 
(MSM-Netherlands); PhD (NIDA-�ailand)
pavithra@sjp.ac.lk

Mr. W. G. T. S. Senanayaka
Senior Lecturer 
B.Sc. Pub. Mgt. (Sp.) (SJP); M.Sc. Mgt. (SJP); 
Reading for PhD
tharakasenanayaka@sjp.ac.lk

Ms. Aruna Muthulingam
Senior Lecturer
B.Sc. Pub. Mgt. (Sp.) (SJP); Higher Dip. in IR 
(BCIS); MBA (PIM-SJP)
arunamuthu@sjp.ac.lk

Ms. P. I. Anuradha
Lecturer 
B.Sc. Pub. Mgt. (Sp.) (SJP); M.Sc. Mgt. (SJP); 
Reading for PhD
anuradhapathirage@sjp.ac.lk

Ms. M. S. Dimuthu Kumari
Lecturer
B.Sc. Pub. Mgt. (Sp.) (SJP); Pg.Dip.in Applied 
Sociology (UoC); M.Sc. Mgt. (SJP)
samanmaleed@sjp.ac.lk

Mr. W. M. D. M. Dissanayaka
Lecturer- Probationary
B.Sc. Pub. Mgt. (Sp.) (SJP); HN-DIPPCA 
(SLIDA); Reading for MBA-IB (UoC)
madusanka@sjp.ac.lk

Ms. M. L. U. K. Piyasena
Lecturer- Probationary
B.Sc. Pub. Mgt. (Sp.) (SJP); M.A. in Public 
Policy (GRIPS Tokyo); Reading for PhD
kumudumali@sjp.ac.lk
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Ms. Chulanika L. Obeysekera
Management Assistant

Ms. P. G. Aloka Gallage
Management Assistant 

Mr. G. H. Kanishka D. Bandara
Work Assistant

2.12.17 Non Academic Sta� 

2.12.18 Contact Details

Head,
Department of Public Administration
Faculty of Management Studies and Commerce
University of Sri Jayewardenepura
Gangodawila, Nugegoda. 
Telephone  : 011-2802006 
Fax   : 011-2803653
Email   : head.public@sjp.ac.lk
Website  : mgt.sjp.ac.lk/pub/

Mr. H. Harshana Madhubasha
Lecturer- Probationary
B.Sc. Pub. Mgt. (Sp.) (SJP); Reading for MAIR 
(UoC)
hiripitiya@sjp.ac.lk

Ms. M. G. H. Madusha
Temporary Assistant Lecturer
B.Sc. Mgt. (Public) (Sp.) (SJP); Reading for 
MAIR (UoC)
mghmadusha@sjp.ac.lk

Ms. G. D. Nilmini
Temporary Assistant Lecturer
B.Sc. Mgt. (Public) (Sp.) (SJP)
darshanilmini@sjp.ac.lk

Ms. P. N. Sandamini
Temporary Assistant Lecturer
B.Sc. Mgt. (Public) (Sp.) (SJP); Reading for 
MBA (SJP)
navodasandamini@sjp.ac.lk

Mr. B. T. John
Temporary Assistant Lecturer
B.Sc. Mgt. (Public) (Sp.) (SJP); Reading for 
MBA (SJP)
brianjohn@sjp.ac.lk 



Courses O�ered
Business Communication courses are included as 
compulsory prerequisites to di�erent core courses. 
�e undergraduates are taught the four skills (listen-
ing, speaking, reading, and writing) in an integrated 
way, so they can gradually improve across the whole 
range of skills while expanding their vocabulary and 
developing e�ective self-study habits.

Language and Communication skills development 
courses of the FMSC were conducted by the Faculty 
of Arts until such time as the Faculty �nalized a plan 
to introduce the Service Concept and a common 
curriculum in Management in the English Medium. 
�ereafter, in 2004, the Faculty decided that the 
Business Communication programmes should be 
handled by members of its own Faculty; therefore, as 
an initial step, two lecturers were recruited by the 
Faculty for the purpose of coordinating across 
departments and degree programmes and for provid-
ing support pertaining to the development of 
language and communication skills. As the volume 
of work performed by the Unit increased, four more 
lecturers were recruited in 2013, and three instruc-
tors were recruited in 2018. At present, the Business 
Communication Unit is responsible for designing 
and o�ering language and communication skills 
development courses to undergraduates of all degree 
programmes in the FMSC.
�e Business Communication Unit aims to build 
the con�dence and the language skills required by 
undergraduates in order to work successfully in their 
chosen course of study and to contribute to their 
future professional development. Its objectives are to 
provide instructions and practice in oral and written 
English using business-related topics as the content 
base, to introduce student-centred teaching with a 
view to enhancing the learning e�ectiveness of  
students, to introduce activities to develop the com-
municative competence of the undergraduates and 
to integrate computer-supported learning with class-
room instructions to encourage peer- learning.  
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2.13.3 Description of Courses

PRE-ORIENTATION INTENSIVE 
COURSE IN ENGLISH
Before the commencement of academic 
activities, an Intensive Course in English is 
conducted for the new entrants. �is Inten-
sive Course in English, which is conducted 
prior to the orientation programme, 
consists of two important components 
required by an undergraduate - General 
English Language Skills and Study Skills.
�ese two important components concen-
trate on developing the skills of reading, 
writing, speaking and listening in an 
academic context, in addition to preparing 
undergraduates to e�ectively pursue their 
academic work in the English medium.  

presentation techniques e�ectively and 
make brief presentations.
Refer Section 1.2.4 on Common 
Programme for details.

BCC 1370:
BUSINESS COMMUNICATION I
�is course aims to help students reach the 
level of Band 4/5 of the UTEL. Upon com-
pletion of the course, students should be 
able to construct both simple and complex 
sentences accurately, express their views 
meaningfully in brief discussions and 
telephone conversations, obtain required 
information from auditory texts, read and 
extract information in texts for a variety of 
purposes, write short texts and business 
letters.
Refer Section 1.2.4 on Common 
Programme for details.

BCC 1371:
BUSINESS COMMUNICATION II
�is course aims to help students reach the 
level of benchmark Band 5/6 of the UTEL. 
�is course introduces the students to 
language skills required in di�erent busi-
ness situations. Upon completion of this 
course, students should be able to partici-
pate in business meetings con�dently and 
e�ectively, communicate e�ectively in a 
variety of situations, take down notes from 
auditory texts, read and respond to texts for 
a variety of purposes, write short formal 
texts and business letters, and use

Second Year- Second Semester 
Dept. o�ered to- Department of
Decision Sciences 

BCC 2175:
EFFECTIVE WRITING FOR
ACADEMIC PURPOSES (DSC) 
E�ective Writing for Academic Purposes, 
taught in Second Year, Second Semester, 
focuses on improving academic writing 
skills, essential in both academic and 
professional settings, of the undergraduates 
of the BSc Honours in Operations and 
Technology Management Degree 
Programme. �us, the aim of this course is 
to introduce the participants to the stan-
dard practices and/or further develop their 
written communication required as under-
graduates in the university and later, as 
professionals in the industry. �e course 
covers topics such as Basics of E�ective 
Writing, Presenting Data in Writing, 
Academic Essays and Executive Summary 
Writing delivered through a student-cen-
tered approach. �e evaluation will be 
carried out through continuous assess-
ments.  
Dept. o�ered to- Department of Human 
Resource Management 

BCC 2173:
PROFESSIONAL
COMMUNICATION II (HRM) 
�is course is entirely devoted to business 
correspondence as it aims to assist the 
students in developing their written com-
munication skills by equipping them with 
the necessary tools not only to compete 
verbally but also in a written context.
Dept. o�ered to- Department of Infor-
mation and Technology 

BCC 2174:
PROFESSIONAL COMMUNICATION (IT) 
BCC 2174: Professional Communication is 
an innovative task-based business English 
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course. �is course has been prepared with 
the intention of helping the students to 
develop their communication skills and 
business skills further so that they can use 
English for business communication con�-
dently and e�ectively. Students will be 
working most of the time in pairs or in 
small groups. �is will provide them with 
the opportunities to develop the soft skills 
of business such as teamwork, interpersonal 
skills, taking responsibilities, making deci-
sions etc. �roughout the course the 
students are encouraged to be active, 
creative participants in the class and outside 
the class unlike in other classes where they 
passively receive knowledge.  
�ird Year- First Semester 
BCC 3170:
PROFESSIONAL
COMMUNICATION III (HRM) 
�is course aims to help students to further 
develop their speaking skills in professional 
contexts more con�dently and e�ectively. 
�e following areas will be covered: making 
and conducting presentations, public 
speaking and communicating e�ectively 
and con�dently in any business situation. 

CERTIFICATE IN PROFESSIONAL 
COMMUNICATION
�is is a top-up course for the students who 
have completed Business Communication I 
and II courses. �e objective of this course 
is to help students to speak, write, and 
listen with increased con�dence and com-
petence in social and professional contexts, 
enhance leadership skills, provide career 
opportunities, develop personal presence 
and greater self-trust, and help learn in a 
supportive environment. �e following 
areas will be covered in the course: small 
talk & socializing; personality development 
& business etiquette; presentation skills; 
job interviews & preparation of CVs; 
telephoning; meetings & discussions; nego-
tiating; public speaking; products & 
processes; business correspondence. �is 
course will be o�ered in the �rst semester of 
each academic year, and the students are 
allowed to take the course during second, 
third, or fourth year.

2.13.4 Student Facilities

CERTIFICATE IN
ACADEMIC WRITING
�is course is designed to address problems 
that students encounter with communicat-
ing their ideas in a well-organized and 
structured manner in an academic context, 
and more speci�cally to prepare students to 
undertake research in the third and �nal 
years. �e objective of this course is to help 
students develop their academic writing 
skills, thus facilitating them in maximizing 
their academic and research potential. �e 
following areas will be covered in the 
course: types of academic writing; evaluat-
ing texts; elements of writing; stages of 
writing; accuracy in writing; constructing a 
research topic/thesis statement. �is will be 
o�ered in the second semester of each 
academic year, and the students can follow 
this course either in the third year or the 
�nal year.
In addition to these main courses, the Unit 
also conducts a 'Complementary Course in 
English' for the students who require extra 
help with the language. �ese classes are 
conducted in the evenings and are open to 
any student of the Faculty.

Language Lab
�is state-of-the art Language lab can 
accommodate 50 students at a time and 
consists of computers and self-learning 
language software, audio-visual equipment, 
�lms, textbooks etc.

Activity Room
Students can visit the Activity Room 
during their free time and engage in 
language learning activities on their own at 
their own pace. �is Centre has self-learn-
ing materials, books, dictionaries, and 
audio-visual equipment.
In order to promote the use of the 
Language Lab and the Activity Room 
among the students, arrangements have 
been made to incorporate these facilities in the 
continuous assessments of the Business Com-
munication courses with e�ect from 2015.



Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA219  

Dr. Mufeeda Irshad
Senior Lecturer (Grade I)
B.A. (Hons) (Kelaniya); M.A. (Kelaniya); 
M.Phil.(Kelaniya); PhD (RUG, the Nether-
lands); Dip. in TESL (Colombo)
mufeedairshad@sjp.ac.lk

Dr. Lishanthi Wijewardene
Senior Lecturer (Grade I)
B.A. English (Special) (Kelaniya); M.A. (Colom-
bo); PhD (MSU, Malaysia); Dip. in TESL 
(Colombo); ATCL (London); CTHE (Colombo); 
SEDA (UK)
lishanthi@sjp.ac.lk

Ms. Nadeeka Ariyadasa
Senior Lecturer (Grade II)
B.A. English (Hons) (Special) (Kelaniya); MBA 
(Kelaniya); M.A. (Kelaniya); AIB (SL); Dip. in 
Journalism & Communication (SLFI-Colombo)
PhD (Currently reading)
nadeeka@sjp.ac.lk

Ms. Sepali Bamunusinghe
Senior Lecturer (Grade II)
B.A. (Hons) (Kelaniya); M.A. (SJP); M.A. 
(Kelaniya); Dip. in Writership & Communica-
tion (SJP) PhD (Currently reading)
sepalibamunusinghe@sjp.ac.lk

Mr. Indumini Kavirathna
Senior Lecturer (Grade II)
B.A. English (Special) (Kelaniya); M.A. (Kelaniya)
indumini.kaviratne@gmail.com /
kaviratne@sjp.ac.lk

Ms. Vishwara Perera
Senior Lecturer (Grade II)
B.A. Englilsh (Special) (Kelaniya); M.A.(Kelaniya)
M.A. in English Studies (Colombo)
vishwaranp@gmail.com / vishwara@sjp.ac.lk

Dr. Lishanthi Wijewardene

2.13.5 Coordinator

2.13.6 Academic Sta� 

Ms. R.L.D.W. Erandathee
Management Assistant
Business Management (Special) (Uva Wellassa)
wathsalaerandani@gmail.com

Mr. Isuru Madhusanka
Work Aid
isurumadhusanka10@gmail.com

Dr. Ruwini Prasadini Dharmawardene 
Senior Lecturer (Grade II) 
PhD (Colombo) /B.Sc. Business Administration 
(USJ) /M.Sc. Environmental Sciences (OUSL) / 
B.A. (Special) English & ELT (OUSL)/ M.A. 
Linguistics (Kelaniya) / CIM (UK), PGDE 
(Colombo), DTRI (Kelaniya) /CertTeach 
(Waikato-NZ)/CTHE (SJP)
prasadini@sjp.ac.lk 

Ms. Sachinthana Manthrirathna 
Temporary Assistant Lecturer 
BA (Special) English, Sabaragamuwa University 
of Sri Lanka/MA  Linguistiy (Kelaniya) /MPhil 
Linguistics (Reading @University of Kelaniya)
sachimanthri@gmail.com / 
prabhanisachinthana@sjp.ac.lk 

Ms. Radhika Ponnamperuma
Instructor in English
B.A. English (Special) (SJP); M.A. (Kelaniya) 
CTHE (SJP)
radhika@sjp.ac.lk

Ms. Michelle Lowe
Instructor in English 
B.A. (Peradeniya); M.Sc. (London)
michelle.rmry@yahoo.com

2.13.7 Non Academic Sta� 

2.13.8 Contact Details     
Coordinator : Dr. (Ms.) Lishanthi Wijewardene
Telephone    : 011 2801076
Extension     : 8806
Email       : bcu@sjp.ac.lk



�e Legal Studies Unit (LSU) was established on 
21st May, 2014, attached to the Department of 
Commerce in response to the need of advancing 
undergraduate knowledge of Law and regulatory 
systems. Since the 6th of November, 2017, the LSU 
has functioned as a separate, independent Unit 
under the Faculty of Management Studies and Com-
merce (FMSC). It currently acts as a service provid-
ing Unit for the Faculty in particular and the entire 
University at large.  �e Unit has a strong network 
with links to the business community and industry 
as well as the legal �eld while being home to 
renowned legal academics and practitioners in Sri 
Lanka.
Currently, the Unit caters to the legal studies 
requirements of more than 1200 undergraduates of 
the FMSC each Semester by o�ering courses such as 
Legal Environment, Business Law/Commercial Law, 
and Corporate Law while also providing many other 
services within and outside the University. �e 
courses o�ered by the Unit are aimed to provide 
students with a solid understanding of the funda-
mental legal concepts and statutory controls in busi-
ness and social contexts. �e signi�cance of the 
Unit’s independent character is that it adds extra 
value and recognition to the undergraduates’ quali�-
cations since the law-related subjects are taught by 
academics from the legal �eld itself. 
�e Unit has also designed 8 new courses which it 
plans to o�er in the near future. �ese courses will 
cover useful new subjects from the cutting edge of 
the legal �eld such as International Trade and Invest-
ment Law, Construction Law, Commercial Admin-
istrative Law, and �e Law of Obligations. Adopting 
a holistic approach towards legal studies, the Unit 
attempts to train undergraduates in the essential arts 
of critical analysis and logical thinking, which are 
the cornerstones of the legal discipline.

The Legal
Studies
Unit 
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LAW 1270:
LEGAL ENVIRONMENT
Legal Environment of Business is a core 
subject o�ered by Legal Studies Unit for the 
�rst year undergraduates of the Faculty of 
Management Studies and Commerce. �is 
course intended to help undergraduates 
attain a basic knowledge of the legal envi-
ronment in Sri Lanka. Undergraduates 
must be able to appreciate the very e�ect of 
areas of law in their work and what they 
must be ready for as they encounter legal 
issues and business issues throughout their 
career. For this purpose the course is 
designed under three major topics i.e. 
introduction to Law, legal and court system 
and Law of obligations which covers a spec-
trum of laws a�ecting businesses.

LAW 2270:
LAW OF CONTRACT AND TORT
�is course is designed to provide students 
with a basic understanding of the law of 
obligations which is an aspect of private law 
dealing with the rights and duties of indi-
viduals and organisations. It will �rst 
acquaint students with the Law of Con-
tracts where they will learn the fundamen-
tals of any legally binding agreement. �is 
will cover topics such as the formation of a 
valid contract, the terms of a contract, 
vitiating factors of a contract, termination 
of a contract, and contractual remedies. 
�e second half of the course will introduce 
students to the concept of Torts or civil 
wrongs. Considering the fact that Sri Lanka 
is in�uenced by both Roman Dutch Law 
and English Law principles, this course will 
prepare undergraduates to face legal issues 
relating to Torts as well as its Roman Dutch
Law Counterpart- Delict. Students will  

learn how delictual liability is estab-
lishedand how negligence can give rise to 
legal action. �e course pays special atten-
tion to topics such as professional negli-
gence, vicarious liability, and the Rylands vs 
Fletcher Rule which are especially useful for 
management students. 

LAW 2271:
LEGAL ASPECTS IN MARKETING
�is unique course is intended to assist 
students who have selected the �eld of mar-
keting to obtain a comprehensive awareness 
of the relevant laws and ethics. �e course is 
arranged in a manner that would provide a 
comprehensive understanding about the 
Law relating to Marketing and Advertising 
including Introduction to Legal 
System/Court System of Sri Lanka, Funda-
mental Rights  including Right to freedom 
of expression, Privacy & Right To Informa-
tion Act No. 12 of 2016, Contract Law, 
Law of Agency, Commercial Business
Structures including Corporate Law and 
Partnerships, Company Law, Employment 
Law, Law of Delict & Product Liability, 
Consumer Protection Law, Intellectual 
Property Law,  ICT Law, Distance selling, 
Law of Insurance, Law relating to Cheques,
Negotiable Instruments and credit cards, 
International Trade Law, Moral philosophy 
& Business and Emerging areas of Law 
relating to Marketing. 
�e awareness gained for the course 
empowers and assists the future profession-
als on their activities to ensure that they are 
successfully able to adhere to the legal and 
moral obligations towards the nation.

LAW 2372:
BUSINESS AND CORPORATE LAW
�is integrated course provides undergrad-
uate broader knowledge about business and 
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2.14.2 Courses O�ered



corporate law. �e course is well structured 
including legal regulations within which-
businesses in general and companies in 
particular must operate in Sri Lanka. Main 
objective of the course is to provide in 
depth knowledge about both business and 
corporate law. In achieving the above objec-
tive, business law focused at law of agency, 
law of partnership, intellectual property 
law, and environmental law while corporate 
law focused at legal requirements of forma-
tion, ownership, management, and dissolu-
tion of companies in Sri Lanka.  �e course 
will support undergraduates with su�cient 
knowledge about legal requirements during 
the life time of companies and legal compli-
ances required for companies in the busi-
ness environment.

LAW 2373:
CORPORATE LAW
�is course is designed to acquaint the  
student  with  legal  principles,  statutory
controls,  rules  and  regulations  governing
companies,  securities  such  as  stocks, 
bonds and unit trusts in Sri Lanka  and  to  
enable  the  students  to  apply  that  knowl-
edge in di�erent situations. �e  major  
topics  covered  in  the  course  include  law 
of agency, partnership and legal basis of 
corporate existence, formation of a compa-
ny, share capital and debentures, corporate 
governance,  securities  and  market and 
relevant statutes and circulars. �e students 
are expected to be familiar with the provi-
sions in the Companies Act No. 07 of 2007 
and be able to apply them to corporate legal 
issues.

LAW 2374:
BUSINESS LAW
�is course provides the undergraduates an 
overview of the legal regulations within 
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which a business must operate in Sri Lanka. 
Further, it addresses various moral issues 
that will be encountered in the functions of 
marketing and management of a business.        
For this purpose the course is designed to 
cover topics such as Law of Agency, Part-
nership, International trade law, ICT law, 
Property law, law relating to marketing, 
Consumer protection, property law, Law of 
Delict and Alternate Dispute Resolution. 
�e students are expected to be aware of the 
legal and social costs associated with 
non-compliance with legal as well as moral 
requirements.

LAW 2375:
COMMERCIAL LAW 
�is course  is  designed  to  acquaint  the  
student  with  legal  principles,  statutory  
controls,  rules  and  regulations  governing  
companies,  securities  such  as  stocks,  
bonds  and  unit  trusts  in   Sri  Lanka  and  
to  enable  the  students  to  apply  that  
knowledge in  di�erent  situations. �e 
major  topics  covered  in  the  course  
include  law of agency, partnership and 
legal  basis  of  corporate  existence,  forma-
tion  of  a  company,  share  capital  and  
debentures,  corporate  governance,  securi-
ties  and  market  and  relevant  statutes  and  
circulars. �e students are expected to be 
familiar with the provisions in the Compa-
nies Act No. 07 of 2007 and be able to 
apply them to corporate legal issues.

LAW 2376:
LEGAL ASPECTS IN
ENTREPRENEURSHIP
�is course is specially designed for 
students involved in the �eld of entrepre-
neurship with the aim of providing them 
with a comprehensive awareness of the 
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relevant laws and ethics. �e course will 
provide an introduction to the Legal 
System/Court System of Sri Lanka, with 
special focus on the regulation of small and  
medium enterprises and dispute resolution-
mechanisms available to entrepreneurs. �e 
course will then cover areas of law includ-
ing Contract Law, Law of Agency, Com-
mercial Business Structures including Cor-
porate Law and Partnerships, Employment 
Law, Law of Delict & Product Liability, 
Consumer Protection Law, Intellectual 
Property Law,  ICT Law, Distance selling, 
Law of Insurance, Law relating to Cheques, 
Negotiable Instruments and credit cards, 
International Trade Law, Moral philosophy 
& Business and Emerging trends in Law 
relating to entrepreneurship. �e awareness 
gained for the course empowers and assists 
future entrepreneurs and professionals in 
their activities to ensure that they are 
successfully able to honor their legal and 
moral obligations towards the nation.

LAW 3370:
NEW DIMENSIONS
IN BUSINESS LAW
�is course intends to provide the under-
graduates an overview of the New Dimen-
sions in Business Law which every business-
man should have knowledge on. �e 
module is designed to comprehensively 
understand various new trends in the busi-
ness �eld such as distance selling, privacy 
and technology policy concerned with busi-
ness. �e topics of Distance selling, Tech-
nology law, Media law, Environmental law, 
Legal aspect of real estate, Intellectual prop-
erty law, Corporate governance, Privacy, 
Technology Policy and Law, Gender issues 
and law, and, Ethics and moral issues of 
business will cover some aspects of new 
trends in business law. �e students are

expected to have an understanding and, 
adapt and adhere accordingly with these 
new trends of business law. 

LAW 3371
COMMERCIAL
ADMINISTRATIVE LAW
Commercial Administrative Law is a 
core/an elective subject o�ered by the Legal 
Studies Unit. Commercial Administrative 
Law also has an international dimension as 
a result of increasing internationalization 
and it is a special subject area in the �eld of 
administrative law, which deals with the 
regulations that apply to the interaction 
between businesses and public authorities. 
�is cross disciplinary course intended to 
help undergraduates attain a basic knowl-
edge of the businesses interact with the 
public sector in a number of legal areas. 
Law of Contracts, Human and Fundamen-
tal Rights, Administrative Law, Environ-
mental Law, Public Procurement Law, 
Construction Law, Bribery and Corruption 
Laws, Information Technology Law and 
Tax Law are just some examples of legal 
areas in which such interactions could 
occur.  �e course is designed   to equip 
undergraduates to appreciate the very e�ect 
of areas of law in their work and to be ready 
for as they encounter legal issues and busi-
ness issues throughout their career.

LAW 3372:
INTERNATIONAL TRADE
AND INVESTMENT LAW
�e course “International Trade and Invest-
ment Law” is designed to improve legal 
knowledge of management undergraduates 
who encounter with growing trans-national 
business ventures in Sri Lanka.  Vibrant 
and vigilant employees with adequate
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LAW 3273
LABOUR LAW
�is course is designed to transform future 
human resource managers to make 
informed decisions with su�cient knowl-
edge about the concepts, principles and 
standards of labour law. �e course ensures 
the understanding of applicable labour laws 
to protect rights of employees leading 
industrial peace. �e main objective of this 
course is to equip undergraduates with 
adequate knowledge about labour laws to 
avoid unsolicited legal consequences when 
managing the human resource in organiza-
tions. �is course enables future human 
resource managers to settle disputes within 
organizations by addressing legal require-
ments of the employment relationship 
internally. �e course specially articulates 
undergraduates with up to date labour laws 
applicable in changing organizational envi-
ronments. �is course will encourage 
future human resource managers to create 
policies and procedures to maintain a safe, 
healthy workplace where employees are 
protected by aspirations of labour law.

LAW 3374:
LABOUR LAW AND
INDUSTRIAL RELATIONS
�is course provides legal aspects of 
employer-employee relationship to manage 
industrial relations in modern world of 
work. �e course recognizes the impor-
tance of being obedient and informed 
about relevant labour laws by businesses for 
better people management at work. �e 
objective of the course is to make under-
graduates aware of the legal obligations of a 
manager with respect to labour and indus-
trial relations. �is course is aimed at
providing the necessary knowledge and 
insights on labour laws and standards apply  

awareness with international economic 
a�airs from di�erent angles are welcomed 
by many organizations that interested to 
expand their businesses towards interna-
tional level. �erefore, this course focuses 
the principles of International Trade Law 
and International Investment Law to facili-
tate the most appropriate investment deci-
sion making within globalized business 
environment.  �is course provides com-
prehensive legal background on state activi-
ties in international trade and investments. 
International Trade Law regulates transna-
tional trade between countries, whilst, 
International Investment Law realizes how 
the host state should treat foreign investors. 
International Trade Law focus at relevant 
treaties on international trade and relevant 
customary international law as well as 
structural aspects such as role of interna-
tional organizations such as of United 
Nations Commission on International 
Trade Law, United Nations Conference on 
Trade and Development, World Trade 
Organization, International Monetary 
Fund, and World Bank. �e latter part of 
international Investment Law focus at
sources international investment law; key 
actors in international investments; the 
settlement of disputes between the host 
state and the foreign investor, with special 
reference to the role of International Centre
for Settlement of Investment Disputes; and 
the relevance of non-investment concerns, 
such as the environment and human rights, 
and the goals of sustainable development, 
within the international and Sri Lankan 
legal framework on investment. �e course 
will provide a general introduction to the 
international legal framework on trade and 
investment as it emerges from international 
conventions, bilateral /multilateral invest-
ment treaties and international arbitral 
case-law.  



LAW 4370:
INTERNATIONAL TRADE
AND INVESTMENT LAW
�e course “International Trade and Invest-
ment Law” is designed to improve legal 
knowledge of management undergraduates 
who encounter with growing trans-national 
business ventures in Sri Lanka.  Vibrant 
and vigilant employees with adequate 
awareness with international economic
a�airs from di�erent angles are welcomed 
by many organizations that interested to 
expand their businesses towards interna-
tional level. �erefore, this course focuses 
the principles of International Trade Law 
and International Investment Law to facili-
tate the most appropriate investment deci-
sion making within globalized business 
environment.  �is course provides com-
prehensive legal background on state activi-
ties in international trade and investments.
International Trade Law regulates transna-
tional trade between countries, whilst, 
International Investment Law realizes how  
the host state should treat foreign investors. 
International Trade Law focus at relevant 
treaties on international trade and relevant 

customary international law as well as  
structural aspects such as role of interna-
tional organizations such as of United 
Nations Commission on International 
Trade Law, United Nations Conference on 
Trade and Development, World Trade 
Organization, International Monetary 
Fund, and World Bank. �e latter part of 
international Investment Law focus at 
sources international investment law; key 
actors in international investments; the 
settlement of disputes between the host 
state and the foreign investor, with special 
reference to the role of International Centre 
for Settlement of Investment Disputes; and 
the relevance of non-investment concerns, 
such as the environment and human rights, 
and the goals of sustainable development, 
within the international and Sri Lankan 
legal framework on investment. �e course 
will provide a general introduction to the 
international legal framework on trade and 
investment as it emerges from international 
conventions, bilateral /multilateral invest-
ment treaties and international arbitral 
case-law.

LAW 4371:
COMMERCIAL  LAW 
�is  course  is  designed  to  acquaint  the  
student  with  legal  principles,  statutory  
controls,  rules  and  regulations  governing  
companies,  securities  such  as  stocks,  
bonds  and  unit  trusts  in   Sri  Lanka  and  
to  enable  the  students  to  apply  that
knowledge in  di�erent  situations. �e  
major  topics  covered  in  the  course 
include  law of agency, partnership and 
legal  basis  of  corporate  existence,  forma-
tion  of  a  company,  share  capital  and  
debentures,  corporate  governance,  securi-
ties  and  market  and  relevant  statutes  and   
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in the modern work environments and 
their e�ect on individuals, businesses, and 
the society. Special attention is drawn as to 
how organizations can use sound awareness 
of labour laws to manage workplace 
con�icts to optimize the industrial peace 
enabling sustainable business growth. �e 
course will equip undergraduates with 
essential knowledge and exposure to the 
labour laws and standards to become 
informed decision taker in policy making, 
managing and leading diversi�ed workforce 
in the complex and evolving organizational 
environments. 



circulars. �e students are expected to be 
familiar with the provisions in the Compa-
nies Act No. 07 of 2007 and be able to 
apply them to corporate legal issues.  

LAW 4372:
COMMERCIAL
ADMINISTRATIVE LAW

Commercial Administrative Law is a 
core/an elective subject o�ered by the Legal 
Studies Unit. Commercial Administrative 
Law also has an international dimension as 
a result of increasing internationalization 
and it is a special subject area in the �eld of 
administrative law, which deals with the 
regulations that apply to the interaction 
between businesses and public authorities. 
�is cross disciplinary course intended to 
help undergraduates attain a basic knowl-
edge of the businesses interact with the 
public sector in a number of legal areas. 
Law of Contracts, Human and Fundamen-
tal Rights, Administrative Law, Environ-
mental Law, Public Procurement Law, 
Construction Law, Bribery and Corruption 
Laws, Information Technology Law and 
Tax Law are just some examples of legal
areas in which such interactions could 
occur.  �e course is designed   to equip 
undergraduates to appreciate the very e�ect 
of areas of law in their work and to be ready 
for as they encounter legal issues and busi-
ness issues throughout their career.

LAW 4373:
INFORMATION & COMMUNICA-
TIONS TECHNOLOGY LAW
�is course will o�er an exclusive opportu-
nity to study the initial aspects of elements 
of Information and Communications Tech-
nology (Cyber) Law. It aims to provide 
students with knowledge of the legal  

perspectives of elements of Information 
and Communications Technology Law in 
the sphere of commercial studies. �e 
course will also discuss the recent trends 
and current developments in this area of 
law at the domestic and international levels.

SUBJECTS OFFERED FOR
EXTENSION COURSES
Along with the subjects o�ered to the inter-
nal Degree courses, the Unit also caters to 
the legal studies requirements of the exter-
nal Degree courses and Diploma courses. 
�e Unit o�ers Commercial Law (COM 
1506), Commercial Law (COM 1505) and 
Industrial Law (COM 104) to the Bachelor 
of Commerce (General) External Degree; 
Business Law (BME 1506) for B.Sc. Busi-
ness Administration (General) External 
Degree;  Business Law (ADEBM 1304) for 
Advanced Diploma in Entrepreneurial 
Business Management, and, Legal Environ-
ment for Entrepreneurs (DEBM 2301) for 
the Diploma in Entrepreneurial Business 
Management.  
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Mr. M. A. Nihal Chandratilake
Senior Lecturer
LLB (Special) (Colombo); LLM (Wolverhamp-
ton-UK); MPhil (Colombo) Attorney-at-Law
nihalma@sjp.ac.lk

Dr. �usitha B. Abeysekara
Senior Lecturer
LLB (Honours)(Colombo);LLM (Queen Mary- 
University. of London)(UK); PhD (University of 
Exeter) (UK); Dip. in IR (BCIS)(Sri Lanka); 
Dip. in HR (Adam Mickiewicz University) 
(Poland); Dip. in Digital Archives (Central Euro-
pean University) (Hungary); Attorney-at-Law.
thusitha@sjp.ac.lk

Mrs. G. A. C. Sajeevi
Lecturer
LL.B.  (Honours)  (Colombo);  LLM  (KDU); 
Attorney-at-law;ACMA (UK); GCMA (UK)

Ms. W. R. M. Shehani Shanika                  
Lecturer (Probationary)
LLB (Honours) (Colombo); Reading for MBA 
(PIM-SJP); Attorney-at-law
shehaniwije@sjp.ac.lk

Mr. G. D. Gunawardena
Assistant Lecturer (Temporary)
LLB (Honours) (KDU)
nathgunawardena1388@gmail.com

Dr. �usitha B. Abeysekara

2.14.3 Unit Head

2.14.4 Academic Sta� 

2.14.6 Non Academic Sta�

2.14.5 Visiting Academics

2.14.7 Contact Details     

Tel +94 112 758301
E-mail: lsu@usjp.ac.lk

Ms. Bhagya Wickramasinghe 
LLB ( Honours) (Colombo); LLM (Colombo); 
LLM in Environmental Law and Policy 
(UCL,UK); Attorney-at-law

Mrs. A. A. Champika P. Jyasinghe
LL.M (Colombo); Attorney-at-Law

Ms. M. A. S. Rathnayake
Management Assistant (Grade III)
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Academic and Student Support
�is section provides details as to academic 
and ancillary support units available for the 
students of the FMSC.

�e ITRC is the main gateway for IT devel-
opment among students of the FMSC and 
the centre which ful�ls most of the IT relat-
ed needs of the academics of the Faculty.  It 
has been setup with the mission to develop 
and maintain excellence in information and 
communication systems through facilitat-
ing accessibility to information for the 
community in the FMSC and in the USJP 
at large, providing latest and advanced 
knowledge and highest quality of skills in 
computing and communication technolo-
gies, media and information literacy, using 
agile, innovative, reliable and secure tech-
nologies and services in support of produc-
tivity      and wider accessibility to informa-
tion resources, and utilizing them for 
educating and guiding users, and strongly 
dedicating to support the core activities of 
the faculty and professional conduct.

 Section 3

3.1.1

3.1

Introduction

ITRC facilitates the teaching, learning and 
assessment relating to IT of degree 
programmes of FMSC.  In this respect, the 
following main activities are carried out by 
the ITRC.

•   Facilitates the conduct of IT courses  
     of the common programme and  
     subject based IT courses of the  
     degree programmes of the FMSC.
•   Provides assistance for conduct of  
     online and other computer based 
    e x a m i n a t i o n s  o f  t h e  d e g r e e        
   programmes.

•   Assists the conduct of IT based  
    courses of  certi�cate, diploma and  
    postgraduate programmes conduct- 
    ed by the FMSC.
•  Provides computer facilities and  
    internet access to students to engage  
    in learning activities.
•  Serves as the IT consultant of the  
    FMSC.

3.1.2 Teaching and
Learning Support

ITRC comprises 08 computer labs 
equipped with a total of 500 networked 
computers and o�ers its services from 8.00
am to 8.30 pm during the weekdays and 
from 8.00 am to 6.00 pm during the week-
ends except public holidays.
ITRC network system provides each under-
graduate with a personal user account to 
login to the computers.  �ese individual 
logins are con�gured with a personal 
storage space to store the content related to 
the academic studies.  A separate “Take 
Files –out System” is in operation facilitat-
ing the students to take their workings our 
from the ITRC network to removable 
storage devices. A Password Reset System is 
implemented to facilitate the students to 
reset the passwords of their individual user 
accounts by themselves.
A Special computer lab consisting with 50 
computers is devoted fulltime for Internet 
related activities of the students of FMSC.  
Except this lab, all the other labs are allocat-
ed for conducting lectures/practical classes 
according to a scheduled time table.  ITRC 
also provides an audio-visual facility to share 
a speci�c lecture throughout all the labs.
All the computers inside the ITRC con�g-
ured with the latest original licensed Micro-
soft products.  Students are also entitled to 
obtain  Microsoft software licensed to 
themselves at free of charge under the 
Memorandum of Understanding (MOU) 
signed by the university with the Microsoft 
Corporation.

3.1.3 Student Facilities

Information Technology
Resource Centre (ITRC)

Prospectus 2022
Faculty of Management Studies and Commerce UNIVERSITY OF SRI JAYEWARDENEPURA229   



3.1.4 Sta�

Dr. Amitha Padukkage
Coordinator/ Senior Lecturer
B.Com. (Special) (SJP); MBA in Informa-
tion Technolog (Moratuwa); PhD (IS) (New 
Zealand)
amitha@sjp.ac.lk

�e students’ personal user accounts for 
ITRC computer system are linked with a 
Microsoft O�ce 365 subscription and all 
undergraduates can use it on up to 5 their 
own devices with well-known applications 
such as Microsoft Word, Excel, OneNote, 
Publisher, PowerPoint and Outlook. ITRC 
also provides Microsoft O�ce 365 
accounts for the academic and administra-
tion sta� of faculty.
For the requirement of Department of 
Information Technology ITRC facilitate 
Microsoft Imagine Academy to the under-
graduates and the sta� of the faculty. Imag-
ine Academy enables to o�er training not 
only on fundamental technology skills, but 
also technical courses for students, faculty 
plus sta� who are interested in pursuing a 
career in IT after graduation. Imagine 
Academy is a complete technology educa-
tion solution connecting sta�, teachers, 
students, employers and local communities 
through leading-edge technology skills 
development that leads to certi�cation
�e high-tech servers and other technologi-
cal resource of the ITRC provides the tech-
nological platform for conducting online 
and computer based practical examinations 
of the FMSC, by utilizing the LMS and the 
ITRC Exam Management System.
To communicate the notices to students a 
digital notice board is operated by ITRC.  
�e time tables, ongoing activities of the 
labs on a given time schedule and the other 
student related information are published 
in this digital notice board and it is highly 
popular among the students of FMSC.
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Mr. K. L. S. L. Abeywickrama
Computer Instructor
B.Sc. Bus. Admin. (Special) (SJP); M.Sc. Mgt 
(SJP)
saman@sjp.ac.lk

Mr. V. G. C. �ushara
Computer Instructor
B.Sc. Pub. Admin. (Special) (SJP); M.Sc. Mgt 
(SJP)
vgcthushara@sjp.ac.lk

Mr. K. A. D. S. M. Kalugampitya
Computer Instructor
B.CS (UCSC); Reading for M. Sc. Com. Sci. 
(SJP)
madhawa@sjp.ac.lk

Mr. D. J. Gurusinghe
Computer Instructor 
B.Sc. Bus. Admin. (Special) (SJP)
dakshina@sjp.ac.lk

Mr. K. G. Kuruppu
Computer Instructor
B.Sc. (phy) (pera) Post Graduate Diploma in 
Computer Science (pera); Reading for
PhD (SUSL)
kasun.itrc@sjp.ac.lk

Miss. S. D. Madushika
Computer Instructor (Temporary) 
Bsc. Estate Maangement and Valuation
(Special) (SJP)

Mrs. U. H. D.�arumuthu 
Computer Instructor (Temporary) 
Bsc. Estate Maangement and Valuation
(Special) (SJP)

Miss. D. M. T. T Dissanayake 
Computer Instructor (Temporary) 
Bsc. Business information System(Special)
(SJP)

Mr. S. C. U. Sirisoma
Computer Instructor (Temporary) 
Bsc. Business information System(Special)
(SJP)

Miss. R. M. M. Rajakaruna 
Computer Instructor (Temporary) 
Bsc. Finance (Special)(SJP)



3.1.6 Contact Details

3.1.5 Non-Academic Sta�

Miss. M. K. Kumarage
Computer Instructor (Temporary) 
Bsc.(Special) Information and
Communication Technology

Ms. W. A. Chamali Pabasara
Computer Instructor (Temporary) 
Bsc.(Special) Information and
Communication Technology

Miss. D. M. S. D. S. Dissanayake
Computer Instructor (Temporary) 
Bsc.(Special) Information and
Communication Technology

Mr. D. T. L. T. Kaluthanthri 
Management Assistant

Mr. M. N. Rabel 
Work Assistant (Special Grade)

Coordinator,
Intercom: 8772, 8773 
Phone: +94112758772/3
Email: itrc@sjp.ac.lk 
Web : http://itrc.sjp.ac.lk

Detailed result sheets/ duplicate result 
sheets will be issued only on Wednesdays.
For queries related to the examination unit, 
contact the Senior Assistant Registrar of the 
Faculty.  �e students are not allowed to 
directly contact the examination unit.

•   Verify the accuracy of the student  
    information
•   Apply for an academic department     
    after the common programme (except  
     the students of COM, EMV, IT and  
     PUB) and check the department that  
     you have been assigned into
•   Get registered for the course units at  
     the beginning of each semester
•    Apply for repeat examinations
•    Check the eligibility for the course  
      units to sit at the semester-end  exam- 
       inations
•    Check examination results
•    Obtain examination related infor- 
     mation:
        - Examination time tables
        - Examination rules and regulations
        - Examination related notices
        - Download applications/vouchers
        - Application to submit medical     
 certi�cates
        - Application for transcripts
        - Payment vouchers

3.2 Examination Unit
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�e FMSC has established a separate 
Examination Unit to carry out registration 
of course units, scheduling and conducting 
of  examinations and issuing results of end 
semester and �nal  examinations of the 
undergraduate students.  �is unit has 
established a web-based examinations 
system and each student has a separate 
account which provides students easy 
access.
It is compulsory for all undergraduate 
students of the faculty to activate his/her 
account after receiving his/her index 
number from the faculty.  If you are a �rst

year student and accessing your account for 
the �rst time, you can activate your account 
using the website  exam.fmsc.sjp.ac.lk and 
your username and password are your index 
number and registration number, respec-
tively.
Once you access the account for the �rst 
time, change your password.  Be careful to 
remember the new password. Provide your 
email address in order to obtain a new pass-
word in case you forgot your password. For 
this, select the user account command on 
the student menu.
Students can use the faculty web-based 
system for the following tasks:



3.3.1 Introduction
�e library plays an important role in 
university education supporting the three 
main pillars of the university: teaching, 
learning and research. Library has a collec-
tion of more than three hundred thousand 
books, hundreds of scholarly journals, 
electronic books, electronic journals and 
electronic databases mainly to cater the 
intellectual community of the university.

3.3.2 Facilities

3.3.3 Contact

�e users can contact the Librarian or 
academic sta� members of the library for 
further assistance and clari�cations with 
regard to regard to library materials and 
their access.

the library supports users to access to 
electronic databases, e-journals and the 
Internet. �e attractive ‘English Learning 
Zone’ comprises of simpli�ed English story 
books and leveled books. Laptop lending 
facility is available for users to borrow 
laptops to use within the library premises. 
User education and Research Support 
(Capital R & S) unit provide facilities such 
as guiding users on accessing library 
resources e�ciently, citation styles and 
information literacy sessions. Recently the 
Digital Wall facility was launched at the 
library in collaboration with the British 
Council, Sri Lanka. �e established digital 
wall facility enables the University’s com-
munity to scan QR codes and download 
the available books, podcasts and reports on 
UK contents. 
“Sri Lanka Collection” maintained in the 
Ceylon Room includes books written about 
Sri Lanka and Sri Lankan government pub-
lications. Postgraduate theses submitted to 
the University and theses submitted by 
academic sta� members to other universi-
ties are also housed in the Ceylon Room. 
�e collection in the Ceylon Room is only 
for reference purpose.
preserving and conserving of Unit is for 
preserving and the conservation of library 
materials including palm-leaf manuscripts. 
Library conducts a service to provide mate-
rials from other network of libraries if a 
particular item is not available in our 
library. Library users are able to request this 
service by submitting a completed request 
form available in the library website and 
emailing it to ‘illusjp@sjp.ac.lk’. �is Docu-
ment Delivery Service is extended even to 
getting down articles from the British Library.

3.3 �e Library
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Library collection is housed under three 
main categories; Permanent Reference 
(PR), Scheduled Reference (SR) and Lend-
ing Collection. PR books are available only 
for reference. SR books are issued for over-
night reference and Lending books are 
issued for a period of two weeks for 
students students, and one month for 
academic sta�. Bibliographic details of all 
the books in the library can be browsed 
using the Online Public Access Catalogue 
(OPAC), and it is available via 
http://opac.lib.sjp.ac.lk. Apart from books, 
there is a Periodicals Division which 
contains serial publications in print. Avail-
ability of print journal issues can be 
checked using Visible Index at Periodicals 
Division or through OPAC. Library 
subscribes a few electronic databases in 
addition to the databases obtained through 
UGC, covering many of the subject disci-
plines. All these databases and other free 
resources are listed under e-resources in the 
library website (www.lib.sjp.ac.lk.). �ese 
e-books and e-databases can be accessed 
even remotely.
Apart from this, many e-books were added 
to the collection under the AHEAD Project 
related to the �eld of management. Federat-
ed search facilities are also available through 
the library website. Interactive study area in



3.4
FMSC Students
Mentoring Programme
and Students
Support Centre

FMSC wishes to have pleasant and energet-
ic academic environment for students 
within the University. For that, the Faculty 
has established the above programme and 
the Centre with a view to assist students to 
�nd solutions for some issues that seem to 
hinder their studies such as psychological, 
personal or economical in nature. If a 
student wishes to seek help regarding such 
matters, there is a team consisting of both 
academic sta� members and professional 
counselors attached to the center. Students 
can contact the center through:
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Dr. Dushan Jayawickrama
Coordinator - Students Mentoring 
Programme and Students Support Centre 
Faculty of Management Studies and Commerce
dushan@sjp.ac.lk /0714011489

FMSC Students Support Centre
Room No. A10, 3rd Floor, Sri Soratha 
Mandiraya. TP 011-2758801, EXT 8303
Following Professional Counsellors are 
available to help students any time:

Ms. B. P. U. Lakmali 
071 5735470

Ms. J. K. Kalyani P. Jayasinghe
071 4402430
Following academic members are coordi-
nating faculty and department level facili-
ties to help students:

Department of Accounting
Prof. Harendra Kariyawasam
harendrak@sjp.ac.lk - 777315396

Prof. (Ms.) Dileepa N. Samudrage
dileepask@sjp.ac.lk - 715331870

Prof. A. Roshan Ajward
ajward@sjp.ac.lk - 714837303

Department of Business Administration
Prof. (Mrs.) G. D. V. R. Senadeera 
rupika@sjp.ac.lk - 750103479
Dr. (Mrs) Ayesha Kotuwage  
ayesha.usjp@sjp.ac.lk - 766782507
Ms. Kalani Maduwanthi  
kalani@sjp.ac.lk - 715977484

Department of Business
Communication Unit
Dr. (Mrs) Lishanthi Wijewardene 
lishanthi@sjp.ac.lk - 717441188
Dr. (Mrs.) F. M. Irshad  
mufeedairshad@sjp.ac.lk - 718025781

Department of Business Economics
Mrs. A. A. D. T. Saparamadu
thilini@sjp.ac.lk - 718506082
Mr. Asel Hettiarachchi 
aseldevjith@sjp.ac.lk - 776064119

Department of Commerce
Dr. (Mrs.) E. A. G. Sumanasiri  
ayoma@sjp.ac.lk - 713499908
Dr. (Miss) K. M. V. Sachithra
vilani@sjp.ac.lk 776018957
Miss. D. M. S. Dissanayaka
Sachinthanee@sjp.ac.lk - 763266969
Miss. D. N. Pandithasekara
dasuni@sjp.ac.lk - 763266969

Department of Decision Sciences

Ms. Dileepa Endagamage
dileepaendagamage@sjp.ac.lk - 714497670

Department of Entrepreneurship

Mr. M. H. D. N. Perera 
dhanukaprr@sjp.ac.lk - 779175075
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Ms. H. N. R. Gunawardene
nadunirg@sjp.ac.lk - 779036181

Department of Estate Management
& Valuation

Dr. (Mrs.) T. G.U. P. Perera   
tgup@sjp.ac.lk - 718157231
Prof. (Mrs.) K. G. P. K. Weerakoon 
kgpk@sjp.ac.lk - 718178138

Department of Finance
Prof. R. C. P. R. Rajapaksha
champa@sjp.ac.lk - 710656751
Ms. I. G. S. M. Illubethanne 
samyaigsm@sjp.ac.lk - 718463176
Ms. U. G. Kaushalya
gayani@sjp.ac.lk - 777671827
Ms. T. M. S. Peries
miyuki@sjp.ac.lk - 779892107

Department of Estate Management
& Valuation
Snr. Prof. R. G. Ariyawansa 
ariyaw71@sjp.ac.lk - 718190712

Department of Human Resource
Management
Mr. Chanaka Piyasena 
piyasena@sjp.ac.lk - 713504546
Prof. N. W. K. D. K. Dayarathne 
dushar@sjp.ac.lk - 776707607
Dr. (Mrs) U. K. �algaspitiya  
uktal@sjp.ac.lk - 714467388

Department of Information Technology
Dr. (Mrs.) S. M. Samarasinghe 
malkanthi@sjp.ac.lk - 718018548

Miss. G. D. T. D. Chandrasiri 
thamali.chandrasiri@sjp.ac.lk - 712636590
Dr. K. M. S. D. Kulathunga  
dushyanthak@sjp.ac.lk 718331871

Department of Legal Studies Unit
Mr. Nath Gnawardana 
nathgunawardena1388@gmail.com 
772131822

Department of Marketing 
Prof. (Mrs.) D. S. R. Samarasinghe 
srohini@sjp.ac.lk - 770880360
Dr. (Mrs.) B. S. Galdolage
sandamali@sjp.ac.lk - 718216616
Ms. V. G. P. Lakshika Marketing 
pavani@sjp.ac.lk - 711517090

Department of Public Administration
Dr. L. A. P. Madhuwanthi
pavithra@sjp.ac.lk - 718607710
Dr. R. P. C. K. Jayasinghe 
Chamarie@sjp.ac.lk - 718456412
Mr. H. Hiripitiya 
hiripitiya@sjp.ac.lk - 711863456

Coordinator - Common Program
Asso. Prof (Mrs) M.G.G. �aranganie 
geetha@sjp.ac.lk - 710417109
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�e Gavel Club and the Career Skills 
Development Club are functioning under
the Career Guidance Unit to provide more 
opportunities for the students to enhance 
their employability skills.

Gavel Club

�e educational meetings held in the Gavel 
Club encourage members to improve their 
speaking skills through each session of the 
meeting. �e meetings also enable students 
to inspire, persuade and entertain others 
and in return to be inspired, persuaded and 
entertained by the other members through-
out the sessions. �e educational meetings 
are held every Tuesday and �ursday, from 
04.30 pm - 06.30 pm. �e Gavel Club also 
organizes several notable events. 

Vorbitor - Intra University Best Speaker 
Competition

“Vorbitor” is an Intra-University Best 
Speaker Competition organized by the 
Gavel Club of University of Sri Jayewarde-
nepura. It provides a platform for under-
graduates to showcase their talents. Being 
one of the main events conducted by the 
Club, it provides a platform for students 
within the University to showcase their 
talents irrespective of the year of study or 
the faculty. �e Club highly motivates and 
encourages undergraduates to partake in 
this event which provides an invaluable 
opportunity to improve their public speak-
ing and communication skills.

Speech Master - Inter-University Best 
Speaker Competition

Also organized by the Gavel Club is the 
Speech Master Inter University Best Speaker 

To achieve the above objective, CGU 
conducts the workshops, seminars, training 
on skills development in collaboration with 
the private sector.  Apart from that, it 
provides job training opportunities such as 
internships and management trainings 
conducting the annual career fair with 
private sector organizations.  All the 
students are encouraged to visit CGU for 
the consultant services on career guidance 
and counseling.

3.5 Career Guidance Unit

�e Career Guidance Unit (CGU) of the 
University of Sri Jayewardenepura was 
established in 1998 to be a service center of 
quality and excellence, while also being a 
role-model for the Sri Lanka University 
System, supporting the university in its 
objective of helping produce capable, 
employable and satis�ed graduates and 
potential leaders empowered to contribute 
positively to their own well being, to the 
economy within the context of an 
ever-changing macro environment.
�e main objectives of the Career Guid-
ance Unit are,

•    To provide a service in Career Edu- 
      cation, Career Guidance & Career  
      Management.
•    To support the students for employ- 
      ability skills development.
•    To help the graduating students in  
      their job search & career projects as  
      well as prospective employers through  
       recruitment related services.
•    To be a partner for undergraduate  
      for preparing their life and work.
•    To enhance entrepreneurship &  
     innovation among undergraduates
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Career Skills Development
Society (CSDS)
CSDS is one of the main students’ societies 
belonging to CGU. �is society is formed 
to give a practical training for its members 
to enhance the soft skills such as team 
working, organizing, communication, 
negotiation, problem solving and decision 
making to be an employable and capable 
graduate in the future. �e CSDS in collab-
oration with CGU, annually organizes 
diverse activities to enhance the employ-
ability skills of undergraduates.

Competition, which is considered the 
biggest university-level best speaker compe-
tition across the whole island. Speech 
Master, from its inception, has been emu-
lating to great heights, discovering the new 
dimensions of public speaking abilities. �e 
event builds a platform for youth to show-
case their talents and focuses on developing 
public speaking and leadership skills 
required to raise their voices to become 
future leaders. 

Smart Speakers
Smart Speakers is a workshop series on 
public speaking organized to enhance the 
public speaking skills of the University 
Undergraduates.

�aranaya 
CSR project of the Gavel Club, consists of a 
one-day program for an under-privileged 
school within the Colombo suburbs, which 
includes sessions of team building, motiva-
tion and soft skills development and an 
on-going project in which, students from 
the Department of English visit the school 
every Saturday to help improve students’ 
English knowledge.

Touch the Peak - J’pura Annual Job Fair 
and Workshop Series
“Touch the Peak” is a programme that is 
speci�cally designed to provide an opportu-
nity for undergraduates to engage with state 
and private sector organizations. �is 
programme intends to develop employabili-
ty skills, personality and qualities of gradu-
ates while introducing them to the world of 
work. �e programme consists of an 
Annual Job Fair and a series of workshops 
on Leadership & Communication Skills, 
CV Writing, Employer Expectation & 
Interview Facing, Personal Grooming & 
Etiquette, HR Forum & CV Clinic and 
Mock interviews. All the recently passed out 
graduates are registered for this workshop. 

JESA - J’pura Employability
Skills Awards
Introduced in 2015, J’pura Employability 
Skills Awards (JESA) focuses on recogniz-
ing the accomplishments of skillful under-
graduates who have occupied the university 
space to reach beyond the expected; thus, 
capitalizing on their youthful years as an 
undergraduate. It thereby evaluates contes-
tants under �ve avenues: Leadership, 
Creativity, Communication, Team Work 
and Innovation and a student from each of 
the six Faculties will be recognized as the 
“BESA - Best Employability Skills Achiev-
er”, together with 3 Silver Medalists.

Donate Happiness - Cancer
Hospital Project
“Donate Happiness” project is conducted 
help the children residing in Cancer Hospi-
tal, Maharagama. �is program is orga-
nized annually at this hospital, providing 
every child a valuable gift. �is programme 
also intends to develop social responsibility 
skills among the members of CSDS. 
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Faculty of Management Studies and 
Commerce Alumni Association 
�e FMSC has produced a vast number of 
graduates who are contributing to the 
national and global development as leading 
personnel in the local as well as the global 
economies. �e FMSC has always cher-
ished its own output with a sense of pride 
that it wishes to strengthen the network for 
better cohesion. �e Faculty of Manage-
ment Studies and Commerce Alumni Asso-
ciation (FMSCAA) is formed in the sole 
objective of enriching the fellowship among 
Graduate and Undergraduate Community 
to initiate and hold responsibility to en 
route the development of FMSC in achiev-
ing highest educational, professional and 
ethical standards by acting as an indepen-
dent entity. FMSCAA has created a 
platform for students who have obtained 
graduate or postgraduate degree o�ered by 
the faculty, sta� members and Diplo-
ma/Certi�cate holders to build up a 
network which is mutually bene�cial. 
(http://fmscalumni.sjp.ac.lk)

Arunella - Career Guidance
Program for School Children
�e “Arunella” program is conducted to 
introduce career guidance to the schools 
and to guide Advanced Level students to 
plan their future. �is program was inaugu-
rated in 2014 and was successful in making 
students aware about the career planning 
after the A/L examination and being quali-
�ed graduates in the future 

Shadow of Success
Shadow of Success is a workshops series 
that feature noteworthy personalities of the 
country - who have thrived as professionals 
in their respective �elds, gaining much 
respect and admiration. �is program aims 
to provide a sense of direction to our 
students guiding them in making advanta-
geous career choices with more conviction.

CSDS FLAIR - Creative and
Performing Arts Circle
"Flair", the talent forum, is a club which 
was formed with the objective of acquiring 
and showcasing skills and �ne tuning 
diverse talents of undergraduates. With a   
series of workshops to improve these capa-
bilities and skills, the end of the year is 
marked with a competition carrying the 
motive of appreciating and encouraging the 
members to pursue their talents. Students
who are interested in improving or discov-
ering their skills can join the club and gain 
its bene�ts, while engaging in the activities 
conducted by the CGU.

CGU Sta�
Director: Prof. Sudath Manjula Amarasena
PhD (MSU, Malaysia). MBA (Int. Bus. 
Mgt.) (AIT, �ailand & ESCP-EAP Oxford 
U.K), Dip. in Bus. Admin.(Colombo), B.Sc. 
(Pub. Admin.Special) (SJP)
0777216953  

Career Advisor: Mr. Sameera Jayawardene
Senior Treasurer & Club Advisor - Gavel 
Club Job & Career Transition Coach (JCTC) 
Job & Career Development Coach (JCDC - 
Singapore) Member of Career Development 
Network – USA
0714478761
Career Advisor: Mrs. Chathuranagani 
�ennakoon
Senior Treasurer & Club Advisor - CSDS 
(Career Skills Development Society) Member 
of Sri Lanka National Institute of Profession-
al Counsellors
0715243744
Contact:
Career Guidance Unit
TP (011) 2801088
Email: careers@sjp.ac.lk
Web: http://career.sjp.ac.lk/



4 
SELECTION AND
EXAMINATION
POLICIES 
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Admission of students to the FMSC is 
based on their performance at the G.C.E. 
(Advanced Level) examination conducted 
by the Department of Examinations. 
Students seeking entrance to the FMSC 
must have studied one of the following 
subject combinations at the G.C.E. 
(Advanced Level) Examination.

However, degree programs of Accountancy 
and Finance require students to follow 
Accounting as a subject at the G.C.E. 
(Advanced Level) Examination.

�e allocation of students to the FMSC is 
made by the University Grants Commis-
sion (UGC).

�e FMSC o�ers twelve degree 
programmes. �e selection to four of them 
is made at university entrance and the selec-
tion to the other eight programmes is made 
during the second semester of the �rst year. 
�e selection criteria for these degree 
programmes is summarised and presented 
in Table 4.1.1.

(a)   Business Studies; Economics and     
      Accounting
       or 
(b)  At least two subjects from the  
     subjects given in (a) above; and the  
       third subject from the following; 
 Agricultural Science 
 Business Statistics 
 Combined Mathematics 
 Elements of Political Science 
 English 
 French 
 Geography 
 German 
 History 
 Information & Communication 
 Technology 
 Logic & Scienti�c Method   
 Physics

4.1.1

4.1

Selection for
Degree Programmes 

Student Admission Policy 
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Section 4
Selection and Examination Policies

Table 4.1.1: Criteria for Selection for Degree Programmes of FMSC
No: Degree Programme Selection Criteria
1.    Bachelor of Science Honours in Business Information Systems
2.    Bachelor of Commerce Honours
3.    Bachelor of Science Honours in Estate Management and Valuation
4.    Bachelor of Science Honours in Management (Public)
5.    Bachelor of Science Honours in Accounting
6.    Bachelor of Science Honours in Business Administration
7.    Bachelor of Science Honours in Business Administration (Business Economics)
8.    Bachelor of Science Honours in Operations and Technology Management
9.    Bachelor of Science Honours in Finance
10.  Bachelor of Science Honours in Entrepreneurship
11.  Bachelor of Science Honours in Human Resource Management
12.  Bachelor of Science Honours in Marketing Management

Students are selected directly at 
the university entrance on the 
basis of their performance at the 
G.C.E. (Advanced Level) 
Examination by the UGC.

Students are �rstly selected to 
the FMSC under the heading of 
'Management' and thereafter, in 
the year one, second semester of 
the common programme, the 
students are selected to these 
programmes based on criteria 
given in page 240.



Criteria for Selection
�e procedure followed in the selection of 
the students to the degree programmes 
from 5 to 12 in Table 4.1.1. are as follows:
Department Quota
Students selected to follow Management 
Studies are allocated by the UGC to the 
FMSC without assigning them to a speci�c 
degree programme. �e maximum student 
quota to any of the aforesaid specialization 
areas is shown in Table 4.1.2. �e FMSC, 
prior to the commencement of each 
academic year, reviews and revises the 
student enrolment policy after assessing 
resource availability of each department 
and market demand that determines the 
quota for each specialization area. Further, 
in selecting students to the B.Sc. Hons in 
Entrepreneurship Degree programme, an 
interview is held. Interview would focus on 
willingness to be an entrepreneur or entre-
preneurial manager, creativity of the appli-
cant, willingness to work hard, achieve-
ment orientation and intrinsic motivation. 
Only those who could show these charac-
teristics will be selected to follow this 
degree programme.
District Quota for each Department
�e selection procedure ensures that the 
ratio of students enrolled to the FMSC 
from each district of Sri Lanka is re�ected 
in the �nal selection of students for each 
degree programme. District quota for each 
department will be decided considering the 
number of students selected from each district.

After deciding the maximum student quota 
available for each department and the 
district quota for each department, 
students will be selected to the respective 
degree programmes based on the following 
criteria.
Z-Score of the Student
�e Z-score obtained by the students at the 
G.C.E. (Advanced Level) examination will 
be considered as a basis for allocating them 
to respective degree programmes.
Preference of the Student
During the second semester of the �rst year 
of the common programme applications 
are called from the students who are select-
ed to follow Management Studies to 
allocate them to the above mentioned eight 
specializations. In this application, students 
have to indicate their ranking of preference 
in respect of all eight areas of specialization. 
Students who have not submitted this 
application on due date are selected for 
specialization areas on the basis of availabil-
ity of vacancies in di�erent areas of special-
ization.
In respect of any degree programme to be 
introduced later by the FMSC, the afore-
said selection procedure shall mutatis 
mutandis (with appropriate changes) apply 
unless the FMSC would decide otherwise. 
Moreover, the FMSC shall make amend-
ments in respect of this selection procedure, 
as it may deem necessary with the approval 
of the Senate of the University.
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Table 4.1.2: Maximum Number of Students Allocated for each
Degree Programme

Degree Programme Maximum Number of
 Students Allocated

1.    Bachelor of Science Honours in Accounting
2.    Bachelor of Science Honours in Business Administration
3.    Bachelor of Science Honours in Business Administration (Business Economics)
4.    Bachelor of Science Honours in Business Information Systems
5.    Bachelor of Commerce Honours
6.    Bachelor of Science Honours in Estate Management and Valuation
7.    Bachelor of Science Honours in Finance
8.    Bachelor of Science Honours in Entrepreneurship
9.    Bachelor of Science Honours in Human Resource Management
10.  Bachelor of Science Honours in Marketing Management
11.  Bachelor of Science Honours in Operations and Technology Management
12.  Bachelor of Science Honours in Management (Public)

200
250
65
70
130
80
155
50
70
90
55
85

No:



�ese examination regulations provide the 
criteria and other conditions relating to 
examinations leading to the all degree 
programmes conducted by the FMSC. Any 
interpretations of these regulations shall be 
submitted to the Senate and the decision of 
the Senate shall be �nal. �ese regulations 
shall be e�ective for the new entrants of the 
academic year 2014/2015 and thereafter. 
Any exceptions to the above shall be 
approved by the Faculty Board and the 
Senate.

4.2.1 Introduction

two-semester system, over a period of four  
academic years. Each academic year 
consists of two semesters, and each semester 
lasts for 15 weeks. �us, the degree 
programmes shall constitute of 8 semesters, 
and examinations shall be held at the end of 
each semester. 

�e academic programmes of the FMSC 
shall be full time degrees organized on a 

Student performance is graded on a 
12-point scale, which ranges from E to A+. 
�e grading scale is shown in Table 4.2.2.

4.2.2 Structure of the
Degree Programme

4.2.4 Grading Scale

Relationship  between Class Hours
and Credit Hours 
�e unit of measure for academic credit 
purposes is the semester hour.  One semes-
ter hour is normally equivalent to one hour 
of classroom work per week per semester. A 
course that meets for four hours a week is 
worth four semester hours.  On that basis, 
the number of credit hours given for a 
particular course is indicated in Table 4.2.1.

4.2.3 Credit Hours

4.2 Examination Policies,
Regulations and by-Laws
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Table 4.2.1: Relationship between Class Hours and Credit Hours

Table 4.2.2: Grading Scale

Number of Class Hours Per Week Number of Credit Hours

1       1
2         2
3       3
4       4

Range of Marks Letter Grade Grade Points

85 - 100    A+    4.00
70 - 84    A    4.00
65 - 69    A-    3.70
60 - 64    B+    3.30
55 - 59    B    3.00
50 - 54    B-    2.70
45 - 49    C+    2.30
40 - 44    C    2.00
35 - 39    C-    1.70
30 - 34    D+    1.30
25 - 29    D    1.00
0 – 24    E    0.00



Unless otherwise approved by the Faculty 
Board and the Senate, each course requires 
a �nal examination at the end of each 
semester. End-semester examination will be 
held during the �nal examination period. 
�e duration of the examination can vary 
depending on the requirements for each 
course. Normally, they are of three-hour 
duration.

4.2.5.1 4.2.6.1

In addition, each course conducted by the 
FMSC shall carry a continuous evaluation 
component. �e method of continuous 
evaluation may include term and research 
papers, case studies, presentations, practical 
reports, critical incidents, skill builders, 
class participation etc. 
When a student has not completed contin-
uous assessments during the year with valid 
reasons given in 4.2.9, he/she may be 
allowed to participate in the continuous 
assessments held in the succeeding year. If it 
is not possible a special continuous assess-
ment may be held for those students.

4.2.5.2

�e overall grade for a course is based on 
the performance of all graded assessments 
for that course.

4.2.5.3

4.2.5
End-Semester
Examinations and
Continuous Evaluation 

No student shall be permitted to sit for an 
examination unless the Head /Heads of the    
relevant Department / Departments has 
/have certi�ed that he/she has completed 
the courses of study for the examination.

4.2.6.2
Students shall be admitted to the �nal 
examination only if they have complied 
with the attendance requirements and 
other regulations speci�ed by the respective 
lecturer, Department, the Faculty and the 
University.

4.2.6.3
Failure to ful�l the attendance require-
ments disquali�es a candidate from sitting 
for that examination, but it is treated as an 
attempt. Such candidate/s shall repeat the 
course and shall be required to pay the 
examination fees as stipulated by the regu-
lations.

4.2.6.4
Unless the Senate decides otherwise, a 
candidate shall present himself/herself for 
each examination on the �rst occasion on 
which the examination is held after the 
completion of the course of studies for the 
examination.

4.2.6
Eligibility Requirements
to Sit for an End-
Semester Examination
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Guidelines for the
Calculation of Final
Marks for the Courses 
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4.2.6.5

4.2.7

Students who fail to sit for an examination 
without authorization or without good 
cause shall be given a symbol of ‘AB’ 
(Absent) for that examination. �is symbol 
is equivalent to a failing grade (E). 

4.2.7.1
�e end-semester examination carries a 
weight not less than 60% and not more 
than 75% of the �nal marks assigned to a 
course. Any exceptions to the above shall be 
approved by the Faculty Board and the 
Senate.

4.2.7.2
�e continuous evaluation component 
carries a weight of not more than 40% and 
not less than 25% of the �nal mark 
assigned to a course. �is may comprise 
marks from one or more of the continuous 
evaluation modes such as mid-semester 
examinations/tests/quizzes, term and 
research papers, case studies, presentation, 
practical reports, skill builders, and class 
participations.
When a candidate has not completed all the 
continuous assessments required for a 
course, the �nal marks shall be calculated 
based on the total marks allocated for the 
continuous assessments. For example, in a 
situation where 10 marks have been allocat-
ed for each of the 4 continuous assessments 
scheduled and the candidate has completed 
only 2 continuous assessments and earned 
12 marks his �nal marks for the continuous 
assessments for that course shall be 12/40.

4.2.7.3
If a course has mid-semester exam/practical 
test/quizzes (one day exam) instead of 
continuous assessments, the mark obtained 
for the exam /test/quizzes will be treated as 
the continuous assessment mark.
A student who gets absent for the mid 
semester exam /test/quizzes (one day exam) 
with valid reasons given in Section 4.2.9 
will be given the opportunity to do the  
exam /test/quizzes  or the continuous 
assessment in the succeeding academic year. 
If the absence is without a valid reason the 
student will be given a “00” (Zero) mark.

4.2.7.4
Students those who have re-sit for a course 
(Failed or Absent without valid reasons) are 
not allowed to re-sit for the mid semester 
examination/test/quizzes. �e �nal mark 
calculates using �nal examination mark 
with 100% weight but the maximum is 
40%.

4.2.7.5
Students those who have re-sit for a course 
(Medical or Absent with valid reasons) �nal 
mark calculates considering the carried 
forward continuous evaluation/ end semes-
ter marks. �ey can sit for the repeat exam 
with privileges. 

4.2.7.6
When the course content is exclusively 
practical (e.g. Practical training), the evalu-
ation shall be conducted according to 
guidelines prepared by the department of 
study and approved by the Faculty Board 
and the Senate.
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Passing or
Failing a Course4.2.8

4.2.7.7

Research and research methodology course 
units shall be evaluated according to guide-
lines prepared by the department of study 
and approved by the Faculty Board and the 
Senate.

4.2.8.1

4.2.9.1

A candidate shall be deemed to have passed 
in a course if he/she obtains an overall aver-
age (weighted average marks of continuous 
evaluation and end-semester examination) 
of 40% or above for that course. 

Valid Reasons for
Absence from an
Examination

4.2.9

Excuse will be granted only if the absence is 
due to a grave cause such as the student's 
serious ill health, or death of some member 
of the immediate family or any other cause 
which is accepted by the Faculty Board and 
approved by the Senate.  If excuse is granted 
to a student, he/she can sit the examination 
on the next immediate occasion with privi-
leges i.e. without any restriction of marks.

4.2.9.2
A candidate who is absent at examinations 
due to medical reasons shall submit a medi-
cal certi�cate obtained from a Government 
Registered Medical O�cer. �e University 
Medical O�cer shall endorse this medical 
certi�cate. �is must be submitted to the 
Senior Assistant Registrar of the Faculty 
within two weeks after holding the exam-
ination for the particular paper to be 
presented to the Faculty Board and the 
Senate for approval. In that event, the 
student will receive a symbol of ‘MC’ for 
that course.

4.2.9.3
Absence of a candidate from an examina-
tion on account of bereavement in the 
family (death of parent brother or sister, 
and if married, spouse or child) will be 
excused if approval is obtained from the 
Faculty Board and the Senate by submis-
sion of the death certi�cate and appropriate 
proof of relationship. In that event, the 
student will receive a symbol of ‘DFR’ for 
that course.

4.2.8.2
If a candidate is absent for the end-semester 
examination or mid semester examination, 
the following symbols will be indicated 
appropriately. 

4.2.8.2.1 Absent due to medical 
reason, which has been approved by 
the Senate, will be given the symbol of 
"MC” (Medical). Refer Section 
4.2.9.2.

4.2.8.2.2   Absent due to valid 
reasons, which have been approved by 
the Senate, will be given the symbol of 
"DFR” (Deferred). Refer Section 
4.2.9.3.

4.2.8.2.3 Absent without valid 
reasons will be given the symbol of 
"AB" (Absent).
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Withdrawal for
Medical Reasons4.2.10

Repeating a Course4.2.11

4.2.11.1
A student who obtains a grade of ‘D’ or ‘E’ 
shall repeat that course by registering in 
that course in a subsequent semester.

Repeating Continuous
Evaluation of a Course4.2.12

A candidate, who is absent with an accept-
able reason in Section 4.2.9 at a mid-semes-
ter examination/test/quizzes must be given 
another opportunity to undertake the said 
evaluation in the succeeding semester with-
out any restriction of marks.

Repeating End-Semester
Examination of a Course4.2.13

No repeat examination will be conducted 
by the FMSC for end semester examina-
tion. If a student fails an examination or 
was unable to sit for the examination due to 
ill health or any other valid reason in 
Section 4.2.9 he/she has the opportunity to 
sit for such examination when it is conduct-
ed during the next academic year.4.2.11.2

4.2.13.1

A candidate who is absent from end-semes-
ter examination with a valid reason given in 
Section 4.2.9 above and which has been 
furnished by the candidate and accepted by 
the Faculty Board and the Senate, has to be 
treated as if he/she has not used the initial 
opportunity.  Such candidate has to sit for 
the end-semester examination of that 
course by registering in that course during 
the next academic year with privileges.  
Such candidate has to sit that course in the 
subsequent academic year unless a written 
approval is obtained for an extended time 
period on the basis of the valid reason.

4.2.13.2
A student who obtains a grade of ‘C-’ or 
‘D+’ may repeat that course by registering 
in that course in a subsequent semester.

4.2.11.3
A candidate who repeats course/s of an 
examination shall not be eligible to obtain 
more than 40% (minimum mark given for 
a ‘C’ grade) for each of the course/s, which 
he/she has repeated irrespective of the 
actual marks obtained. �e maximum 
grade given for a repeated course is C.

4.2.11.4
If the student obtains a lower grade at a 
repeat attempt than a grade received in 
earlier attempts, the better grade shall be 
retained.

A student may withdraw from a course at 
any time during the semester on valid med-
ical grounds with documentary proof. In 
that event, the student will receive a symbol 
of ‘MC’.  �e student is required to follow 
the Faculty and University guidelines in 
requesting a medical withdrawal.  A 
student has to sit for that course in the 
subsequent year unless written approval is 
obtained for an extended time period on 
the basis of the medical condition.
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Table 4.2.3: Illustration of GPA Calculation

Absentees at End-
Semester Examinations4.2.14

A candidate who has been absent from a 
whole end-semester examination shall be 
treated as he/she has used an occasion, 
unless a valid reason has been furnished by 
the candidate and accepted by the Faculty 
Board and the Senate. A candidate with an 
accepted valid reason, eligible to take the 
whole end-semester examination on the 
next immediate occasion and get grading 
for courses without any restriction. If a 
candidate avoids taking the whole end-se-
mester examination on the next immediate 
occasion without furnishing a valid reason, 
it shall be treated as a used attempt.

Guidelines for the
Calculation of Grade
Point Average

4.2.15

�e Grade Point Average (GPA) is a 
numerical representation of a student's 

Release of 
Examination Results4.2.16

Results of the semester examinations will be 
published on the FMSC web site. �e GPA 
will be reported to the candidates at the end
of each year with the grade earned by the  

candidate for each course as indicated in 
the grading scale given in Table 4.2.2. �e 
results sheet will be issued to each candidate 
after the release of results of Semester II of 
each year. A specimen of the results sheet is 
shown in Table 4.2.4.

overall academic achievement. �e GPA is 
the quotient obtained by dividing the total 
number of grade points earned by the total 
number of credit hours in which a student 
receives a ‘letter’ grade. Decimals beyond 
two places are truncated, not rounded, in 
computing the grade point average. 

�e maximum possible GPA is 4.00 while 
the minimum is 0. Table 4.2.3 illustrates 
the calculation of the GPA of a hypotheti-
cal student at the end of the �rst semester of 
the degree programme.

where, i  =  course number, and N = the total 
number of courses considered

�e formula for GPA calculation is given 
below

∑

∑

=

== N

i
i

i

N

i
i

HoursCredit

PointGradeXHoursCredit
GPA

1

1

)(

)()(

GPA = Total number of Grade Point Values Earned
 Total number of Credit Hours

Course Code Grade
Earned

Credit
Hours

Grade
Points 

Number of Grade Point Values Earned =
Credit Hours X Grade Point

BCC  1322    A+        3      4.00                  12.00
ACC  1320    A -        3      3.70    11.10
BUS  1320    B +        3      3.30      9.90
DSC  1320    C        3      2.00      6.00
ITC  1320     D        3      1.00      3.00
       Total       15          42.00

GPA = Total number of Grade Point Values Earned = 42.00 = 2.80*
 Total number of Credit Hours          15

* Decimals beyond two places are truncated, not rounded, in computing the GPA.
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Table 4.2.4: Examination Results Sheet

University of Sri Jayewardenepura
Faculty of Management Studies and Commerce

<Degree Programme>
Examination Result Sheet - < Year I/ II/ III/ IV>

Course
Code

No. of 
Credits

Grade
Obtained

Course Title

Full Name
Registration Number
Index Number

BUS    1340 Principles of Management               3
DSC   1340 Business Mathematics               3
ITC    1340 Introduction to Information Technology              3
PUB   1270 Socio - Political Environment               2
COM 1240 Legal Environment                2
BCC  1340 Business Communication I               3
EMV 1340 Course Title                3
EMV 1341 Course Title                3

Semester I (Month/Year)

Semester II (Month/Year)

Grade Point Average :                                          <PASS/ FAIL/ HOLD/ MCHOLD/ DFR>

Range of Marks Grade Grade Points Range of Marks Grade Grade Points
85 - 100     A+            4.00  45 - 49  C+          2.30
70 - 84     A            4.00  40 - 44  C          2.00
65 - 69     A-            3.70  35 - 39  C-          1.70
60 - 64     B+            3.30  30 - 34  D+          1.30
55 - 59     B            3.00  25 - 29  D          1.00
50 - 54     B-            2.70    0 - 24  E          0.00

Grading System 

Course
Code

No. of 
Credits

Grade
Obtained

Course Title

HRM 1340 Human Resource Management              3
DSC 1341 Business Statistics                3
BEC 1340 Microeconomics                3
ACC 1340 Financial Accounting               3
BCC 1341 Business Communication II               3
EMV 1342 Course Title                3
EMV 1343 Course Title                3
EMV 1344 Course Title                3
EMV 1345 Course Title                3

�e above results are subject  to con�rmation  by the Senate
Date :  Authorized O�cer: Deputy/Senior/Assistant Registrar,
  Faculty of Management Studies and Commerce,
  University of Sri Jayewardenepura,
  Nugegoda, Sri Lanka

Note: MC - Medical, AB - Absent, INC – Incomplete, P - Pass, F - Fail
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4.2.20.1
•    �e student shall have earned an  
      overall GPA of 3.70 or above in
      the entire degree programme.

Passing a year of a
Degree Programme4.2.17

A candidate shall be deemed to have passed 
any year of the degree programme, if he/she 
has earned a minimum GPA of not less 
than 2.00 for the year and has no fail grades 
(D or E). 

However, when a student reaches his/her 
last attempt of the degree programme and 
she/he has attempted all the course units at 
least once, the following procedure shall be 
applied in determining the result of that 
student.

i.    If the marks earned for contin 
      uous assessments have not been   
      carried forward for any  subject  
      those marks shall be carried forward.   
      In the event, the adjusted mark is  
      higher than the curent mark with- 
      out con tinuous assessment marks  
      after adding the carried forward,  
      the marks adjusted shall be used as  
      the �nal mark.
ii.   In calculating the GPA, the highest  
      mark obtained by the student in  
      any attempt shall be  considered.
iii.  If a student has achieved overall  
      GPA of 2.00 or above he/she shall  
      be awarded without considering the  
      requirements for graduation given  
      above.
iv.   Calculations given in (i), (ii) and  
      (iii) above are applicable only in  
      calculating the GPA. Hence the  
      student’s grading shall not be  
      changed and the maximum GPA  
      given shall be 2.00.
v.   �e e�ective date of degree shall be    
      the e�ective date relevant to the  
      batch that was parallel to the  
      student’s last attempt.

Passing Referred subjects
in Semester Examinations4.2.18

A candidate who has failed to ful�l the 
requirements given in Section 4.2.17 above 
shall sit for failed course/s (all ‘D’ and ‘E’ 
grades) and pass those courses under the 
relevant restrictions given in Section 4.2.11 
above. If a candidate has earned a GPA less 
than 2.00 s/he shall sit for the courses with  
C- and D+ and earn a minimum GPA of 
not less than 2.00, under the relevant 
restrictions given in Section 4.2.11 above.

A student shall meet the following require-
ments in order to be awarded a degree with 
a Class Standing.

Completion of Degree:
Requirements
for Graduation

4.2.19

Award of Classes4.2.20

In order to graduate with a bachelor’s 
degree from the FMSC, a student shall 
have:

•    Completed the minimum number of  
      semester hours prescribed for the  
     relevant degree programme, and 
•    Earned a minimum GPA of not less  
      than 2.00 for each year, and 
•    A minimum overall GPA of 2.00 for  
     the entire degree programme, and 
•    No fail grades (D or E), and 
•    Ful�lled all the requirements given  
      above, within a maximum of 7  
     academic years from the academic  
      year of original enrolment in the  
     University other than approved valid  
      reason.

First Class Standing 
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•    �e student shall have earned     
      grades of A or better in the course  
      units covering at least half of the  
      total credit hours in the degree  
      programme.
•    �e student shall not have earned  
      grades below C.
•    �e student shall have ful�lled  
      these requirements within four  
      academic years from the �rst     
     academic year of registration other  
       than approved valid reason.

4.2.20.2
•   �e student shall have earned an  
     overall GPA of 3.30 or above in the  
     entire degree programme.
•   �e student shall have earned  
    grades of A- or better in the course  
     units covering at least half of the  
     total credit hours in the degree  
     programme.
•   �e student shall not have earned  
     more than two poor grades (C- or  
     D+) for entire degree programme.
•   �e student shall have ful�lled  
     these requirements within four  
     academic years from the �rst  
     academic year of registration other  
     than approved valid reason.

Second Class (Upper
Division) Standing 

4.2.20.3
•   �e student shall have earned an  
     overall GPA of 3.00 or above in the  
     entire degree programme.
•   �e student shall have earned  
    grades of B+ or better in the  
    course units covering at least  
    half of the total credit hours  
    in the degree programme.
•   �e student shall not have earned  
     more than two poor grades (C- or  
     D+) for entire degree programme.

•   �e student shall have ful�lled  
     these requirements within four  
     academic years from the �rst  
     academic year of registration other  
     than approved valid reason.

Second Class (Lower
Division) Standing 

Web-based
Examination System

4.2.21
It is compulsory for all students of the 
Faculty to register on the web-based exam-
ination system. When the �rst year 
students have received their index numbers 
from the Examinations Unit, they should 
access the system via the internet and 
activate their account using their index 
number and registration number.

E�ective Date of
the Degree

4.2.22

�e Plagiarism Policy
of the FMSC

4.3

�e e�ective date of the degree shall be the 
next date after the last date of the stipulated 
examination period on which the Year IV 
Semester II Examination concludes. To be 
eligible for this e�ective date, a candidate 
shall submit the completed research report, 
if required by the respective degree, before 
the date speci�ed by the relevant depart-
ment.

�e FMSC considers plagiarism as a serious 
academic o�ence and the plagiarism policy 
of the FMSC could be accessed via 
http://mgt.sjp.ac.lk/student/plagiarism-policy

Special Note4.4
Under unavoidable circumstances, alterna-
tive arrangements will be made to conduct  
examinations according to the guidelines 
approved by the Senate of the University 
from time to time. Such guidelines and 
notices will be made available in the FMSC 
Examination Website accordingly.
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�e FMSC is aware of the role it has to play 
in contributing to the body of knowledge 
by means of engaging in both pure and 
applied research. By Such research engage-
ments will enable the academics to enrich 
teaching and learning activities while pub-
lishing papers in national and international 
refereed journals.   It would also enable the 
university to reach greater heights especially 
in the global arena. �e FMSC also  main-
tain  refereed  journals  for  its academics 
and also other researchers in the �eld  of  
management  to  publish  their research 
papers.
�e research activities of FMSC revolve 
around the International Conference on 
Business Management (ICBM), research 
symposiums and the research journals pub-
lished by the departments.

5.1 Overview
Main Objectives of the center 

�e Research Center for Management 
Studies and Commerce (RC-MSC) is 
established in the faculty dedicated to man-
agement related research work. �e 
Research  Center  promotes research by 
adressing academic  as  well  as  national  
issues  in  the �eld of management;  estab-
lishes  strong  links  between the FMSC  
and  the  industry  in  terms  of research; 
and in general contributes actively to the 
economic development of the country.   
Consequently, the center provides opportu-
nity for industry research in a variety of 
research projects in the �eld. It also o�ers a 
unique opportunity for postgraduate 
research candidates, faculty from visiting 
institutions, or post-doctoral
students to further their studies and engage 
in collaborative research e�orts with the

Ancillary Objectives

5.2 �e Research Center for
Management Studies and
Commerce (RC-MSC)

Faculty Research Committee (FRC) will be 
the Board of RC-MSC. �e FRC appoints 
two external members to the board. �e 
board should mandatorily consist of a 
senior professor and the Dean of the 
FMSC.

faculty on their request. In addition, visit-
ing scholars are expected from local as well 
as foreign countries. 

�e Board of RC-MSC

Prof.  K. P. L.  Chandralal is now working 
as the Director for Faculty Research Center 
for a period of two years, while
Dr. K.M.V. Sachithra was appointed as the 
Secretary to the Faculty Research Center by 
the FMSC.

•    Accounting and Managerial Finance  
     - Dr. A. G. Dayananda
•    Business Strategy, Competition,  
      Ethics and Social & Environmental  
      Responsibilities -
      Prof. (Ms.) M.D. Pushpakumari /      
      Dr. (Ms) K.A.S.K. Kariyapperuma

Section 5
Research Culture

�e Faculty Research Center has unit heads 
of the following research clusters:

To promote and facilitate the 
development of new research 
initiatives including sub-research 
centers and to enhance 
broad-based and collaborative 
research e�orts through single or 
multi-disciplinary  �elds.
To establish strong links between 
the FMSC and the industry in 
terms of research, and undertake 
consultancies from the govern-
ment  and private sector organiza-
tions including the SME sector.

To self-generate funds through 
direct grants and through related 
programs, workshops, etc. and 
bene�ts researchers, FMSC and 
the University.
To Contribute actively to the 
economic development of the 
country.

a. 

b. 

c. 

d. 
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5.3 Other Research Centers,
Clusters and Initiatives  

Department of Business Administration 
- Research Centre for Business Manage-
ment (RCBM)

�e Cluster for Organisation & Society (COS) 

�e Cluster for Organisation & Society 
(COS) creates a scholarly forum for the 
members of the Department of Business 
Administration, whose research interests 
focus on Organisation and Society - their 
issues, developments, and dynamics in the

Department of Marketing Management 
�e department is actively engaged in 
research activities in di�erent scales. Con-
ducting a research dissertation, mostly an 
applied research, is a compulsory require-
ment of the degree programme that needs 
to be ful�lled by the undergraduates at the 
�nal year. On top of that, the research proj-
ects are required to be carried out by the
students in the fee-levying courses o�ered 
by the department for instance Postgradu-
ate Diploma in Marketing Management 

programme. In turn,  burning issues in the 
corporate sector are being addressed up to a 
certain level through the above noted 
research activities of the department mainly 
contributed by the students at both under-
graduate and postgraduate levels. 
In addition, the department undertakes 
several research projects of the corporate 
sector representing a range of industries 
such as banking, advertising and Fast 
Moving Consumer Goods (FMCG), either 
with or without MOUs. Research projects 
carrying out by the sta� of the department 
under research grants obtained through 
di�erent sources also disclose the active 
contribution of the department represent-
ing the FMSC. 

For more information, please contact 
rcmsc@sjp.ac.lk.

Prof. K.P.L Chandralal
Director
�e RC-MSC
Faculty of Management Studies and Commerce
University of Sri Jayewardenepura
Nugegoda, Sri Lanka.
Phone:(94) 11-2758000: Ext. 3029, (94) 11-2803343
Fax:     (94) 11-2803653

•     Economics, Trade and Commerce -  
       Dr. P. P. Lalanie
•     Entrepreneurship and Business  
       Creation - Dr. R. N. Weerasinghe
•     Finance, Financial Markets and  
     Institutions - Prof. A. G. C. Gunathilaka
•     Human Resource Management and  
       Organizational Behavior - Dr. N. W.  
       K. D. K. Dayaratna
•     Indigenous Knowledge and Sustainable  
       Development - Prof. U. Anura Kumara 
•     Information Technology and Infor- 
       mation Systems - Dr. K. S. L.
       Gunawardane
•     Innovation, Operations & Quality  
       and Information Management -
       Dr. C..W. Chathurani Silva
•      Marketing - Dr. J. W. D .Chaminda
•      Public Policy and Governance -
       Prof. M. H. A. Sisira Kumara
•     Real Estate and Property Develop- 
       ment - Dr. (Mrs) N. C. Wickram- 
      rachchi

�e Department of Business Administra-
tion recently established the Research 
Centre for Business Management (RCBM) 
giving more formality to the three research 
clusters of the Department—namely, the 
Cluster for Organisation & Society (COS), 
the Cluster for Leadership & Strategy 
(CLaS), and the Cluster for Knowledge 
Management & Business Innovation 
(CKMBI)—under which the Department 
organised its research activities. RCBM 
provides a scholarly platform for local and 
global researchers as well as the members of 
the Department to share their ideas and 
work. 
Details of the three research clusters operat-
ing under RCBM are as follows.
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�e Cluster for Leadership & Strategy (CLaS)

business environment. It will facilitate the 
members of the Department to explore the
role played by managers - as the articulators 
and owners of strategy - in the strategy 
making and implementation process in the 
contemporary corporate world.

�e Cluster for Leadership & Strategy (CLaS) 
is inspired by research and related activities 
carried out by the members of the Depart-
ment of Business Administration on leader-
ship and strategy. In a globally competitive 
business environment, the role of the man-
ager in the strategy process has become 
complex and challenging. �e Cluster 
therefore aims to widen its knowledge of 
the local and global realities of leadership 
and strategy process in the competitive

�e contemporary socioeconomic develop-
ments highlight the need for rapid innova-
tion in systems and subsystems in order to 
interrupt the traditional business processes, 
practices, and mindsets of people. In this 
context, our team expects to use ‘research as 
a tool’ to create and discover new opportu-
nities for innovation and company growth. 
We believe that the research output of the 
Cluster will enable its members to reframe 
existing organisational challenges in new 
and exciting ways. We hope to work collab-
oratively with industry practitioners to 
develop research that expands their prod-
ucts and services, business models and 
people engagement strategies. Facilitation of 
the research-led teaching culture within the 
Department is one of the prime objectives

Members:
 Nirmal Chathuranga
   �ushara Dassanayake
 Denanjalee Gunaratne               
   Prof. Hemamalie Gunatilake   
   Marlon Gunasekera                     
   Risini Ilangasinghe   
   Bhagya Jayasekera     
   Dr. Kalyani Kariyapperuma            
   Dr. Seshika Kariyapperuma
   Dr. Ayesha Kotuwage    
   Pradeep Kumara    
   Kalani Madhuwanthi     
   Prof. Pushpa Maldeniyage
   (Cluster Chair)
   Dr. U.B. Ramanayake
   (Visiting Academic)         
   Gayani Samarakoon
Contact:   clas@sjp.ac.lk

�e Cluster for Knowledge Management &
Business Innovation (CKMBI)

Members:
 Yasanthi Alahakoon
   Pivindi Alwis
   Prof. Hemamalie Gunatilake
   Risini Ilangasinha
   Bhagya Jayasekara
   Dr. Dhammika Jayawardena
  (Cluster Chair) 
   Dr. Kalyani Kariyapperuma
   Vasana Kaushalya
   Pathum Kodikara
   Dr. Ayesha Kotuwage
 Prof. Pushpa Maldeniyage
   Nayomi Peiris
   Dr. U.B. Ramanayake
   (Visiting Academic) 
   Gayani Samarakoon
   Vidya Samarasinghe
   Prof. Rupika Senadheera
   Jeevanie Senevirathne
   Nikeshala Weerasekera
Contact:  cos@sjp.ac.lk

neoliberal era. �e Cluster aims to address 
and examine the issues, developments, and 
dynamics vis-à-vis the dialectical relation-
ship between (multiple forms of ) Organisa-
tionand Society in the Global South. 
�eCluster welcomes di�erent and alterna-
tive methodological and epistemological 
approaches to social research. It promotes 
critical scholarship in Management and 
Organisation Studies.   
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the industry (where the knowledge is 
applied). �is center is more open and 
ready to join hands with all the interesting 
parties for the bene�ts of all.

Department of Information Technology
-Research Clusters
Cluster 1: IT/IS, Strategy and Organization
To create wealth, organizations continuous-
ly adopt emerging information technolo-
gies and thus IT and IT-enabled organiza-
tional innovations continue across all orga-
nizational functions as well as all industry 
sectors. Successful technological transfor-
mation requires a new set of strategy, lead-
ership and governance. Organizations need 
continues adoption of new strategies and 
both business and IT/IS strategies should 
also be well aligned to support the overall 
organizational vision. �erefore, it is not 
only changing the way we perceive IS and 
its potentials, but also the way the poten-
tials are realized. �e aim of this cluster is to 
create a forum to share the research ideas in 
IT/IS, Strategy and organizational areas.
Research areas:
• Strategic Alignment
• Impact of ICT on organizations
• Strategic use of ICT in organizations
• ICT and organizational change
• Strategic implementation of ICT in orga 
   nizations
• The evolving role of information systems   
   and technology in organizations
 Cluster 2: ICT for Education 
Information and Communication technol-
ogies (ICTs) have become a significant 
factor in all aspects of our life. Education is 
a very socially oriented activity and quality 
education has traditionally been associated 
with strong teachers having high degrees of 
personal contact with learners.

Coordinator:
Dr. Rukmal Weerasinghe
Senior Lecturer
Department of Entrepreneurship
Contact:+94-(0)112-801098,    
   +94-(0)112-758826
Email : rukmal@sjp.ac.lk

of the cluster. We expect to achieve this 
with the collective e�ort of academics in 
related disciplines and industry partners.  

Center for Entrepreneurship and
Business Creation
�is center, which is attached to the 
Research Center of Faculty of Management 
Studies and Commerce, University of Sri 
Jayewardenepura aims at helping entrepre-
neurs, entrepreneurial institutions and the 
private, government and non-government 
organizations to address the concurrent 
issues through research and consultancy 
services. �e center employs experienced 
and reputed resource persons in the Univer-
sity as well as industry with rapidly growing 
research and innovation infrastructure in 
the university system. Being the pioneering 
department in this sector in the Sri Lankan 
university system, the Department of 
Entrepreneurship of the Faculty of Man-
agement Studies and Commerce takes the 
main responsibility to undertake the 
research and consultancy work with the 
proven successful track records. Several 
institutions both local and foreign are 
already connected with the Faculty and the 
Department and have completed several 
projects in the recent past. �e center has 
understood the importance of research 
based �ndings for the development of 
entrepreneurship which will lead to the 
sustainable economic development. 
Accordingly, a knowledge spillover from 
the university sector to the practitioners in 
the industrial sector is essential for the 
development of entrepreneurial culture.   
Hence, this center will work as a knowledge 
intermediate between the university system 
(where the new knowledge is created) and 

Members:
 Yasanthi Alahakoon
 Pivindi Alwis
 �ushara Dassanayake
 Dr. Seshika Kariyapperuma
 (Cluster Chair) 
 Pradeep Kumara
 Nayomi Peiris 
 Prof. Rupika Senadheera
Contact:   ckm@sjp.ac.lk
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�e ICBM, which is held annually from 
1999, forms an important event in the 
FMSC's academic calendar. �is research 
conference aims at providing a suitable 
forum for the academics and the industry 
expertise to deliberate on matters of mutual 
importance. Over the years it has 
progressed and at present, it is a much 
sought after event by both members of the 
academic community as well as industry. 
ICBM was held for the 17th consecutive 
time in 2020. 18th ICBM has been sched-
uled to be held on 09th and 10th of 
December, 2021 with the theme of "Man-
aging in Crisis: Brace for Challenges Ahead 
to Ensure  Sustainable Growth".  �e local 
and international researchers who carry out 
research individually and in collaboration 
with the industry, professional bodies and 
the researchers in other local and foreign 
universities get the opportunity to present 
their research outcomes at the technical 
sessions of the ICBM. �is is a good oppor-
tunity for the researchers to improve their

5.4
International
Conference on Business
Management (ICBM)

Research Center of Governance and 
Public Policy
�e Research Center of   Governance and 
Public Policy was established in January 
2018 with the aim of promoting and 
enhancing a dynamic and open research 
culture in the public sector. �e Centre 
undertakes individual and group research-
es, consultancies, facilitates for publications 
and obtaining research grants and conduct-
ing research training.
Director:
Snr. Prof. R. Lalitha S. Fernando 
Senior Professor and Chair,
Department of Public Administration
rlsf@sjp.ac.lk

Research Center for Business Economics 
and Development Studies (RCBEDS)
�e Department of Business Economics 
established the Research Center for Busi-
ness Economics and Development Studies 
(RCBEDS) in 2020 with the aim of facili-
tating, promoting, and sustaining research 
culture among the educators, researchers, 
policy makers, practitioners, and students. 
Especially, this center expects to dissemi-
nate and share knowledge on contemporary 
issues in economics within the university 
system and among the local and foreign 
communities.
Director:
Dr. (Mrs.) M. A. K. Sriyalatha
Senior Lecturer
Department of Business Economics 
E-mail: rcbeds@sjp.ac.lk

Currently, ICTs are being used in education 
to assist learners to learn more e�ectively by 
providing teachers with access to a wide 
range of new pedagogies. �ese technolo-
gies are also being used to enable teachers to 
do administrative tasks more e�ciently. 
Hence, it empowers teachers and learners, 
transforming teaching and learning 
processes from being highly teacher-domi-
nated to student-centered. Further, this 
transformation will result in increased 
learning gains for students, creating and 
allowing for opportunities for learners to 
develop their creativity, problem-solving 
abilities, informational reasoning skills, 
communication skills, and other higher-or-
der thinking skills. �e aim of this cluster is 
to create a forum to share the knowledge 
and skills regarding the following research 
areas related to ICT for education.
Research areas:
•  Impact of ICT in education
• Research and innovation for ICT in   
   education
• Enhancing ICT Usage in Education
• Challenges / Issues in usage of ICT in  
   Education
• e-Learning
• Personalization of Learning
• Learning Management Systems



Prospectus 2022
Faculty of Management Studies and Commerce 256UNIVERSITY OF SRI JAYEWARDENEPURA

Department of Business Administration
The Department of Business Administra-
tion annually organises its Undergraduate 
Research Day with the intention of open-
ing up a forum for undergraduates to be 
part of the knowledge creation and dissemi-
nation process. Each year, the �nal year 
undergraduates of the Department - whose 
research papers are selected through a blind 
review process - present their research 
papers on broad areas of Management and 
Organisation Studies under separate 
research tracks. �e research tracks are 
chaired by senior academic members of the 
Faculty. Undergraduates of the Department 
representing Year II, III and IV participate 
in the event each year. �ey are able to gain 
many insights that are useful in carrying 
out their research activities in forthcoming 
years. �e research papers presented at the 
Undergraduate Research Day are published

5.6
Research Conferences
Organized by
Departments

In addition to the ICBM, research papers 
are also presented by the academics of the 
FMSC at the semi-annual Faculty Research 
Sessions. �is has become an internal 
forum for FMSC academics to share their 
research �ndings and initiate a continuous 
dialogue on research among the academic 
sta� members. �is has become an ideal 
forum for young academics to present their 
research work.

research work through the comments 
received from the through paper reviewing 
process and the feedback  received in the 
oral presentations. Quality research papers 
presented can be continued to the publica-
tions after the improvements based on the 
feedback and comments of the reviewer 
and the rich audience.
Web: icbm.sjp.ac.lk

in the proceedings. Many parties grace the 
event including the Vice Chancellor of the 
University, Dean of the Faculty, Heads of 
academic departments, all the members of 
the Department of Business Administra-
tion and members from other academic 
departments.

Department of Decision Sciences
Department organizes Operations and 
Technology Management Research sympo-
sium (OTMRS) annually to encourage and 
promote research among students, sta� and
the industry. �is event was commenced in 
2016 and it was seen as a successful event. 
Further, staff of the department are engaged 
in research supervision at both post gradu-
ate and undergraduate levels.

Department of Estate Management and 
Valuation
1st and 2nd EMV National Symposium 
was the only forum in the country opened 
to share knowledge and experience in the 
-eld of Real Estate Management and Valua-
tion. With the experience of two successful 
symposiums, the department had started to 
organize the 1st real estate conference as an 
International Forum in 2017. The Depart-
ment completed its 5th international 
conference under the broader theme of 
Smart Real Estate; Unmet society econom-
ics need in the year 2021.

Department of Finance
Student Conference in Finance (SCF) orga-
nized by the Department of Finance was 
initiated in 2017. Since then, it has become 
an annual event of the department. It 
provides a platform for the �nal year under-
graduates to present their research �ndings 
to a panel of intellectuals and receive 
detailed constructive feedback for further 
improvement. �is also provides them with 
the opportunity to embark on their publi-
cation journey.

5.5 Faculty Research Session
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Department of Marketing Management
Upon its initiation in 2018, the Undergrad-
uate Research Symposium is annually orga-
nized by the Department of Marketing 
Management with the steering intention of 
providing a platform for the students to 
showcase their capability in conducting 
research to their peers, junior students, 
academics and to the corporate sector. �e 
selected extended abstracts relevant to the 
presented papers are published as proceed-
ings by the Department in each year. �e 
selected studies are comprehensive investi-
gations on the current and critical 
real-world scenarios based on theoretical 
frameworks and recommendations made 
for the corporate sector and policy makers 
employing various research methodologies.

Department of Commerce
The Department of Commerce organizes 
the Commerce Research Symposium for 
the Undergraduates of the Department 
annually.  �e main intention behind this 
event is to encourage undergraduates’ to 
actively engage on research activities while 
creating a platform for the students to share 
novel, original and innovative knowledge 
among the academic community.

Department of Entrepreneurship
Research day is organized by the Depart-
ment of Entrepreneurship annually since 
year 2018 to provide a platform for the

Undergraduate  research  day  is  organized  
to promote  research  culture  of  the  
Department while  promoting  the  research  
interest  among the undergraduates. �ese 
research papers are written by the  fourth 
year undergraduates of the Department  as  
a  byproduct  of  the  researches undertaken  
by  the  students. �ese  research students 
are supervised by the academic members of 
the Department, and papers are written 
under the guidance of the academic mem-
bers. Extended abstracts  are  published  in  
the conference proceedings.

Furthermore, the Department of Finance 
has always recognized the importance of 
students undertaking research. �us, this 
initiative allows students to develop an 
interest in research by using this as a means 
of rewarding them for taking up the chal-
lenge of conducting a research study.

entrepreneurial researchers, academics and 
internal and external students of the 
Department to share their research �ndings 
in the field of entrepreneurship. Accordingly, 
as at the year 2022, DoE has organized the 
event for four consecutive years under 
various timely themes. �ereby DoE 
wasable to raise the standard of its research 
conference extending to a higher level and 
was thus is currently organized as “Interna-
tional Research Conference in Entrepre-
neurship (IRSE)” while the proceedings 
book is registered under ISSN 2719-2512.

Undergraduate Researches

Department of Public Administration
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Annual Conference on
Business Economics (ACBE)

The Annual Conference on Business 
Economics (ACBE) was inaugurated in 
2020 and it provides a scholarly platform 
for the Business Economics students as well 
as the members of the Department to share 
and discuss di�erent viewpoints on 
contemporary economic issues at both the 
local and global levels. �e aim of the confer-
ence is to enrich and inculcate the research 
culture among the students of the depart-
ment. �e objectives of the conference are;

   •  to bring together all other Business  
      Economics students (undergraduate and  
       postgraduate) in the university system  
       to share their knowledge, 
   •  to encourage students to address the  
       needs and demands of the country in  
       fostering academic research, and
   •  to  provide  an interdisc ip l inary   
     platform for the policy makers, top
       managers, researchers, practitioners, and  
       educators to present and discuss the  
       most recent innovations, trends, and
       concerns in the �eld of Business  
       Economics.

�e extended abstracts/abstracts are 
extracted from the undergraduates’ research 
projects which have been completed as a 
partial requirement of Independent Study 
(COM 4643) to the Proceedings of the 
Symposium. �e symposium includes 
presentations from students across a wide 
range of disciplines in Management being 
mentored by the Lecturers of the Depart-
ment and visiting lecturers. With the 
unleash of the research symposium the 
department have been able to revive the 
research culture enriched with the best 
mentors where the department is equipped 
with elite panel of lecturers committed to 
empower researchers to produce best work. 
�e department has also understood the 
importance of professional development in 
nurturing undergraduates for the future 
needs and has signed several signi�cant 
MoUs with distinguished organizations in 
the corporate sector. �ese mutual under-
standings with the corporate sector have 
provided the department with the opportu-
nity to conduct research with professionals 
analyzing the market needs and �nding 
solutions for challenges they face as a 
service o�ered by the department agreed 
through the MoU signings.  Our quest is to 
create a positive research culture contribut-
ing to a sustainable future. 

�e Department maintains a research 
library and online repository of which assist 
the undergraduates of the Department 
engaged in Research activities and has been 
an additional facility provided for the 
students to focus better on their Indepen-
dent Study which is a compulsory course 
o�ered by the Department in the �nal year. 
�e library consists of the Symposium 
proceedings of the Department, Teach-
er-student publications over the years 
further enriching the research culture of the 
Department. 
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Other research journals published by
the academic departments of FMSC
Sri Lankan Journal of Business
Economics (SLJBE)

The FMSC has always strived to create a 
sustainable research culture in Manage-
ment discipline in Sri Lanka, and Vidyo-
daya Journal of Management (VJM) is one 
of the attempts that FMSC has taken to 
uplift the University to become a ranked 
university in Asia Pacific region.  VJM is an 
indexed, double - blind, peer reviewed 
bi-annual journal. VJM disseminates and 
shares new knowledge among academics, 
professionals and other pertinent parties by 
publishing high quality research papers in 
the areas of business, management and 
relevant multidisciplinary studies. 
VJM was first published in July 2015 and 
continues to be published bi-annually. 
Accordingly, the latest publication was 
Volume 07, Issue 02, which comprises 
research articles from academics in various 
local and international universities. �e 
editorial board of VJM consists with 
academics from renowned universities in 
the world, and currently, Dr. L.A Pavithra 
Madhuwanthi and Dr. Vilani Sachithra are 
working as Co-Editors-in-Chief. The VJM 
is an open access online journal, and the 
whole volumes are available on the web 
link:
http://journals.sjp.ac.lk/index.php/vjm

All manuscripts submitted to the confer-
ence are subject to a double-blind peer 
review process and the full papers selected 
for the presentation are published in the 
conference proceedings as abstracts.

The Young Accountants’ Research Confer-
ence (YARC) was inaugurated in 2020 by 
the Department of Accounting, Faculty of 
Management Studies and Commerce, 
University of Sri Jayewardenepura with the 
intention of inculcating a conducive 
research culture among the undergraduates 
of the Department. Accordingly, the prima-
ry objective of this Conference is to encour-
age undergraduates to engage in research 
and to disseminate their research �ndings 
among academia and the industry. Young 
Accountants present their researches under 
five tracks as Track A - Corporate Reporting 
and Equity Markets, Track B - Corporate 
Governance and Risk Management, Track 
C - Information Technology, Taxation, and 
Auditing, Track D - Management Account-
ing and Sustainability and Track E - 
Accounting Education and Accounting 
Profession in the technical sessions of the 
conference.

5.7 Research Journals
and Proceedings

Vidyodaya Journal of Management (VJM)

�e Department of Accounting



Sri Lankan Journal of Human Resource 
Management is a refereed journal published 
annually by the Department of Human 
Resource Management. It is the journal of 
the university that is devoted to the promo-
tion of systematic and scienti�c research 
studies of the theory and practice of human 
resource management, particularly in Sri 
Lanka.

Proceedings of HR Dialogue

HRM Review

HRM Review is the scholarly journal which 
is published annually with the contribution 
of Sinhala articles produced by the �nal 
year HRM graduates. The main purpose is 
to enrich the existing knowledge of HRM 
in Sinhala language.

�e SLJBE is a peer-reviewed refereed jour-
nal  published biannually by  the  Depart-
ment  of  Business Economics. It serves as a 
forum for the dissemination  of  knowledge  
and  understanding  of Business  Econom-
ics  and  related  disciplines through the 
study of economic issues and problems 
related to business enterprises employing 
both  theoretical  and  empirical  enquiry.  
In achieving  this,  SLJBE  promotes  multi-
disciplinary  research  and  encourages  
international scienti�c  cooperation  and  
understanding among its main audiences: 
educators, researchers, policymakers, prac-
titioners, and graduate students.
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HRM Scintilla: Human Resource
Management Journal

HRM Scintilla: Human Resource Manage-
ment Journal is a research journal published 
by the Department of Human Resource 
Management. This Journal is the first of its 
kind in the Sri Lankan university system. 
The HRM Scintilla: Human Resource 
Management Journal is published as one of 
the events under the broad theme of the 
HRM Scintilla, which is the stage for the 
students to present their numerous capabil-
ities and talents.

Sri Lankan Journal of
Human Resource Management

�e Proceedings of HR Dialogue is one of 
the annual publications of the Department 
of Human Resource Management. The 
main objective of the HR Dialogue orga-
nized by the Department of HRM and the 
HRM Family is to share knowledge in 
HRM field, gathered through academic 
and professional views, thoughts, ideas, 
concepts and philosophies presented in this 
forum.
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�is is a refereed journal published by the 
Department of Estate Management and 
Valuation biannually. Papers received on or

before 15th of March and 15th of October in 
every year are considered for the publication 
of the year. �e Department and the Edito-
rial Board reserve the right to deternine the 
format and the style of the journals. Each 
prospective article will be blind 
reviewed.�e Department will commit to 
publish only the original contributions to 
the �eld of real estate by respective authors 
from Sri Lanka and other countries. Details 
are available at:
http://journals.sjp.ac.lk/index.php/SLJRE 

Sri Lankan Journal of Real Estate

Proceedings of International HR Conference

The Proceedings of International HR Con-
ference is an annual publication of the 
Department of Human Resource Manage-
ment as an output of the HRM Conference 
organized by the Department and the 
HRM Family. The main objective of this 
HR conference is to enrich the avenue for 
developing the Sri Lankan School in HRM. 
�e knowledge created by the participants 
as keynote speaker, paper presenters and 
summing up speaker will help to achieve 
the main objective of this conference and 
this may be a role model to other academic 
entities in the university system as well as 
professional institutes of Sri Lanka.
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The Department of Accounting publishes 
the Journal of Accounting Panorama annu-
ally, incorporating student research. �e 
objective of this Journal is to create an 
interest in research among the students of 
the BSc Honours in Accounting Degree 
Programme. It is expected that this would 
contribute towards creating new knowl-
edge; and developing critical thinking and a 
range of soft skills required to become 
employable graduates and suitable to 
pursue postgraduate studies in accounting.  
The first issue of the ‘Journal of Accounting 
Panorama’ was published on focusing on  
‘Sustainability Management Accounting’. 
�e second issue of this Journal focussed on 
the ‘Regulatory and Non-regulatory 
Accounting Professional Practice in Sri 
Lanka’.
�e focus of third and fourth issues are 
'Auditing and Assurance, Financial Report-
ing and Taxation' and 'Corporate Gover-
nance, Sustainability, and Accounting Edu-
cation' respectively. The fifth volume is 
currently being compiled.

SLJE is the o�cial scienti�c journal which 
is published bi-annually, by the Depart-
ment of Entrepreneurship, FMSC, USJ. It 
publishes original papers of high quality, 
documenting fresh grounds being explored, 
new methodologies being employed, 
conceptual discoveries being made, or 
innovative experiments being attempted 
with a view of expanding knowledge and 
insight in the �eld of entrepreneurship. �e 
journal also welcomes international, 
cross-cultural and comparative academic 
research in entrepreneurship. �e depart-
ment and editorial board reserve the right 
to determine the format and the style of the 
journal. Each prospective article is referred 
through a double-blind process. �e 
department will commit to publishing orig-
inal contributions to the �eld of entrepre-
neurship by respective authors. More 
details on publication can be obtained 
through : https://mgt.sjp.ac.lk/ent/sri-lank-
an-journal-of-entrepreneurship/ 

Sri Lanka Journal of Entrepreneurship �e Asian Journal of Marketing
Management (AJMM)
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International Journal of Governance and 
Public Policy Analysis (IJGPPA) 
�is journal is published by the Research 
Centre for Governance and Public Policy of 
the Department of Public Administration. 
�e journal contributes to advancing the 
frontier of the discipline by generating a 
wide range of knowledge in identifying, 
encouraging, and exchanging ideas on 
public policies.  It will serve as the platform 
to foster collaboration between public 
administrators, policymakers, government 
agencies, the non-government sector, and 
academics to realize results in the empirical 
world. �e journal details are available at 
https://mgt.sjp.ac.lk/pub/research/publica-
tions/

The Asian Journal of Marketing Manage-
ment (AJMM) is a bi-annual peer reviewed 
journal published by the Department of 
Marketing Management, Faculty of Man-
agement Studies and Commerce, Universi-
ty of Sri Jayewardenepura marking its Inau-
gural issue in January 2022. AJMM accepts 
a wide range of papers such as conceptual 
papers, empirical papers, review papers, 
and action-research-based papers. 
The Scope of the journal covers: Consumer 
behavior, Distribution and marketing 
networks, International marketing, Mar-
keting Analytics, Marketing communica-
tion, Methodology and meta-theory of 
marketing research, Product and Brand 
Management, Sales management and 
retailing, Services marketing, Strategic mar-
keting, Sustainability in marketing, Tech-
nology and innovation in marketing, and 
any research �nding in the discipline of 
Marketing.



6 
POSTGRADUATE
COURSES 
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Showing the academic orientation, the 
FMSC commenced the PhD in Manage-
ment Program with the intention to 
enhance boundaries of knowledge creation 
and dissemination. PhD Program in Man-
agement aims at �nding (systematically and 
scienti�cally) solutions for pure problems

�is section presents an overview of post-
graduate courses conducted by the FMSC. 

The University of Sri Jayewardenepura has 
been providing postgraduate education in 
the field of Management for over 50 years. 
The Postgraduate Centre for Business Stud-
ies (PCBS) was established at the Faculty of 
Management Studies and Commerce 
(FMSC) with the objective of offering all 
postgraduate taught management 
programmes previously o�ered by the 
Faculty of Graduate Studies. Currently, the 
PCBS offers the following degree programs.

The PCBS operates under the guidance of 
the Board of Study in Business Studies of 
the FMSC. It is led by the Director and is 
responsible for meeting the administrative 
demands of the Faculty's taught postgradu-
ate programs while also providing the 
necessary and relevant services to ensure the 
smooth operation of the essential academic 
and administrative services. Furthermore, 
PCBS is in charge of ensuring the quality of 
all programs under its purview. 
The PCBS serves nearly 600 students 
enrolled in the aforementioned postgradu-
ate programmes. Since its inception in 
2019, the PCBS has been the FMSC's most 
sustainable unit, contributing to the Facul-
ty's academic excellence in taught postgrad-
uate programs while also signi�cantly 
contributing to the Faculty's human 
resources and infrastructure development. 
In this context, the PCBS, as the FMSC's 
operating entity for postgraduate programs, 
is obligated to uphold the highest academic 
and administrative standards for the bene�t 
of both the postgraduate students and 
FMSC staff.
Contact information: 
Professor Janak Kumarasinghe, PhD 
Director,  Postgraduate  Centre  for
Business Studies
Ms. S. D. Dilini Hiranthi
Senior Assistant Registrar, Faculty of
Management Studies and Commerce

MBA/MPM/MSc. in Management 
MSc. in Applied Finance
Postgraduate Diploma in Applied 
Finance
Postgraduate Diploma in Marketing 
Management
MSc. in Real Estate Management and 
Valuation
Postgraduate Diploma in Real Estate 
Management and Valuation
Postgraduate Diploma in Entrepre-
neurship
Master of Entrepreneurship
Master of Professional Accounting
Master of Business Economics
Master of Science in Business Economics
Postgraduate Diploma in Business 
Economics 
Master of Public Management
MSc in Public Policy and Management
Master of Commerce

6.1 PhD Program in
Management

Section 6
Postgraduate Courses

•
•
•

•

•

•

•

•
•
•
•
•

•
•
•
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Prof. R. L. S. Fernando
Senior Professor & Chair
Coordinator
PhD Program in Management Studies
Tel: +94718289575 /+94112758349 /+94112803976 / +94112758730

with the purpose of improving the body of 
knowledge of management and/or applied 
problems with the purpose of addressing    
current problems or enhancing relevant 
phenomena in the practice particularly in 
Sri Lankan practice of management and 
also applying interdisciplinary knowledge 
in the social sciences to management prob-
lems. Its �exible approach encourages 
students to develop their own interests by 
pursuing studies in a stimulating Faculty 
environment that provides wide ranging 

expertise and research experience. 
�ebroader objectives of the PhD program 
include the development of an indigenous 
body of knowledge on management prac-
tices in Sri Lanka, development of models 
or frameworks which are more suitable for 
Sri Lankan organizational management and 
the promotion of a culture conductive to 
high-quality research and scienti�c think-
ing in the public and private sectors in Sri 
Lanka. �e structure of the program is as 
follows:

MBA and MSc programmes are meant for 
private and public sector managers who are 
looking for a holistic management curricu-
lum of national and international repute 
with right dose of skill development  and  
attitudinal  transformation focus. �ese 
courses blends theories of management 
with real life experiences with a view to 
enhancing personal and professional levels

of participants and prepares them for chal-
lenges in the current complex and fast 
changing corporate environment. 
�is is a programme of two-year duration 
and the participants have to earn 60 credits 
during this period to earn the degree. �ese 
programmes begin with foundation level 
courses, maturing into more integrative 
courses in both generalized and specialized

6.2
Master of Business
Administration (MBA)/
M.Sc. in Management (MSc)

Semester 1
Course on Research Methodology (Compulsory for all the students.)

Semester 2
Develop the detailed research proposal with the assistance of the supervisor/s.

Semester 1
Proposal defence. 

Semester 2
Proceed with their research work.

Year 1

Year 2

Semester 1
Proceed with their research work.

Semester 2
Proceed with their research work.

Year 3
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areas of study to be followed by a 
project/research/thesis. First year courses 
are common for all participants and after 
completing the �rst year, participants can 
choose one of the following programmes 
according to their preference:

       Year 1 Term I       Year 2 Term I 
MMS 5101    Management                MMS 6101   Strategic Management 
MMS 5102    Economics for Management               MMS 6102   Research Methods
MMS 5103    Quantitative Techniques for           One course from any o�ered
         Management           courses of the term

      Year 1 Term III       Year 2 Term III 
MMS 5301     Financial Management           Research on any discipline of management
MMS 5302     Marketing Management
MMS 5303     Management Information Systems
MMS 5304     Organizational Behaviour 

       Year 1 Term II      Year 2 Term II 
MMS 5201    Accounting for Management                         MBA 6408 – Contemporary Issues in
           Management (This subject is compulsory) 
MMS 5203    Operations Management 
              MMS 6202: Seminars from the field of
             Business Administration 
                 + 
                  Another course from any offered courses of the term
                Or 
                   MBA 6408 – Contemporary Issues in Management 
                  + 
                Another two Courses from any offered
                   courses of the term

•    M.Sc. in Management 
•    Master of Business Administration  
     (MBA)

•    MBA (Accounting) 
•    MBA (Business Economics) 
•    MBA (Finance) 
•    MBA (Human Resource Management) 
•    MBA (Information Systems) 
•    MBA (Marketing) 
•    MBA (Operations Management)

Structure of the MBA/MSc in Management Program 

MBA Programs without any Specialization

MMS 5202    Human Resources Management
+

with 15 credits
Or

Project report on any discipline of
management with 06 credits

+ 
MBA 6404 - Managing for Productivity &

Quality (�is subject is compulsory) 
+ 

Another course from any offered courses of
the term  
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       Year 1 Term I       Year 2 Term I 
MMS 5101    Management                MMS 6101   Strategic Management 
MMS 5102    Economics for Management               MMS 6102   Research Methods
MMS 5103    Quantitative Techniques for           One course from the �eld of
         Management           specialization

      Year 1 Term III       Year 2 Term III 
MMS 5301     Financial Management           Research on any discipline of management
MMS 5302     Marketing Management
MMS 5303     Management Information Systems
MMS 5304     Organizational Behaviour 

       Year 1 Term II      Year 2 Term II 
MMS 5201    Accounting for Management                         MMS 6202: Seminars from the field of
                          specialization 
MMS 5203    Operations Management 
              One course from the �eld of specialization 
                 + 
                  Another course from any offered courses of the term
                Or 
                           Two course from the �eld of specialization  
                  + 
                Course from any offered courses of the term

MBA Programs with a Specialization Field

MMS 5202    Human Resources Management
+

with 15 credits
Or

Project report from the �eld of
specialization with 06 credits

+ 
One course from the �eld of specialization

+ 
Another course from any offered courses of

the term  

       Year 1 Term I       Year 2 Term I 
MMS 5101    Management                MMS 6101   Strategic Management 
MMS 5102    Economics for Management               MMS 6102   Research Methods
MMS 5103    Quantitative Techniques for           One course from any o�ered
         Management           courses of the term

      Year 1 Term III    
MMS 5301     Financial Management    
MMS 5302     Marketing Management
MMS 5303     Management Information Systems
MMS 5304     Organizational Behaviour

       Year 1 Term II         Year 2 Term II & Term III
MMS 5201    Accounting for Management                                 
                          
MMS 5203    Operations Management

MSc Program 

MMS 5202    Human Resources Management MSc Thesis with 21 credits

Contact Details: 
Prof. Aruna S. Gamage
Coordinator, 
MBA and MSc in Management 

Telephone: +94 (0) 112 801616 
For more details please see:
http://graduate.sjp.ac.lk/
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•   Launch and grow innovative enterprises
•   Successfully commercialize new or     
    improved products and services
•   Lead and manage organizations for  
     growth and development

•   Revitalize the stagnating organiza- 
    tions through innovations
•   Develop the know-how in obtaini 
    funding
•   Acquire business acumen and skills in  
     leading businesses
•   Achieve financial independence

Master of Entrepreneurship (MEntr.) is 
designed for students who are interested in 
becoming an entrepreneur assuming  lead-
ership positions in the corporate sector. The 
course enhances the knowledge, skills and 
competencies needed for starting and 
running an entrepreneurial venture in the 
dynamic business environment or revitaliz-
ing large organizations being intrapreneurs/ 
corporate entrepreneurs with the culture of 
bureaucracy which in turn stifles entrepre-
neurship, encourage uniformity rather than 
diversity, stress discipline instead of creativ-
ity and averting risk rather accepting it. 

Professional and Employment
Opportunities:
The main aim of this program is, persuad-
ing to start own business by transforming 
creative and innovative business ideas into 
commercially viable business. Besides, 
private sector as well as government sector 
organizations are looking for entrepreneur-
ial talent at strategic positions to drive com-
panies to new vistas.  Hence, the improve-
ment of entrepreneurial and managerial 
skills through the program ensures possibil-
ity of matching the graduates with top posi-
tions of any organization worldwide.
The course units offered in the MEntr. are 
given in Tables 6.3.1 and 6.3.2.

Objectives

6.3 Master of
Entrepreneurship (MEntr.)

Programme Structure of Masters of Entrepreneurship
Table 6.3.1 Curriculum for level 01: (Year 01)

Term 1 Course Credits Contact
Hours

MENTR 10401 Entrepreneurship       4         60
MENTR 10202 Financial Accounting     2         30
MENTR 10303 Principles of Management     3         45
MENTR 10205 Economics for Entrepreneurs    2         30
      Term  2 
MENTR 10208 Financial Management     2         30
MENTR 10309 Marketing Management     3         45
MENTR 10210 Cost and Management Accounting    2         30
MENTR 10311 Human Resource Management    3         45
MENTR 10211 Project Management     2         30
      Term 3 
MENTR 10215 Operations Management     2         30
MENTR 10216 Management Information Systems    2         30
MENTR 10336 Creativity and innovation     3         45
MENTR 10337 Statistical Analysis      3         45
   Total                    33        495
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*/**  A student is given 6 months period to submit the Research Study (MENTR 21508) and 
3 months period to submit the Project Report/ Business Report (MENTR 20817) after com-
pletion of other course work.

Table 6.3.2 Curriculum for Level 02: (Year 02)

Term 1 Course Credits Contact
Hours

MENTR 20340 Organizational Behavior     3         45
MENTR 20341 Strategic Management     3         45
MENTR 20342 Business Plan Development     3         45
MENTR 20343 Research Methods      3         45
       Term 2
MENTR 20344 Managing Entrepreneurial Growth    3         45
MENTR 20345 Strategic Entrepreneurship     3         45
MENTR 20246 Global Entrepreneurship     2         30
       Term 3
MENTR 21547 Research Study*      15           -
          

          Or
MENTR 20850 Project Report / Business Project**    08           -
And 7 or more credits from following
MENTR 20251 Auditing for Entrepreneurs     02         30
MENTR 20252 Taxation for Entrepreneurs     02         30
MENTR 20253 Commercial Law      02         30
MENTR 20254 Development Economics      02         30
MENTR 20155 Contemporary Issues in Entrepreneurship   
MENTR 20156 Ethics and  Sustainability  
MENTR 20157 Techno - Entrepreneurship  
   

Contact Details:
Dr. (Mrs.) H. K. G. S. Ranasinghe 
Program Coordinator- MEntr. 
Department of Entrepreneurship
Mobile: +94 776500518
O�ce: +94 112758807
Email: hksri@sjp.ac.lk

Ms. P. T. D. Liyanage
Assistant Coordinator - MEntr.
O�ce: 011-2 758 807, 011 2758823
Mobile : 0779389551
E mail : pubudinil@sjp.ac.lk
For further details: 
http://mgt.sjp.ac.lk/ent/programs/
master-of-entrepreneurship/

300+ Research
Study

35

03         45

Minimum 405 +
Project Report/
Business Project

Total           Minimum 35
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�e Master of Science in Real Estate Man-
agement and Valuation (M.Sc. in REMV) 
and the Postgraduate Diploma in Real 
Estate Management and Valuation (PG 
Dip. in REMV) are postgraduate programs 
o�ered by the Department of Estate Man-
agement and Valuation. M.Sc. in Real 
Estate Management and Valuation is a 
two-year degree programme consists with 
course-work and the M.Sc. thesis. 

Postgraduate diploma in Real Estate Man-
agement and Valuation is one year degree 
program consists with course-work and a 
Special Project Report.

�e M.Sc. in Real Estate Management and 
Valuation programme is accredited by the 
globally renowned professional body; Royal 
Institution of Chartered Surveyors (RICS) 
for delivering the highest standards in real 
estate education. After completing M.Sc  
degree, it enables graduates to obtain an 
international postgraduate quali�cation 
and a pathway to be a member of the RICS

6.4
M.Sc. /PG Dip in Real
Estate Management
and Valuation

Table 6.4.1: Subjects o�ered and the Structure of the Degree Programs

Course Code Course Title Notional
Hours***

No of
Credits**

Contact
Hours* Status

REMV 5112   Real Estate Economics      30         2           100            Core
REMV 5124   Valuation 1     60         4            200            Core 
REMV  5133   Law of Property and Obligation   45         3           150            Core 
REMV  5143   Real Estate Business Fundamentals   45                 3               150            Core 
REMV  5153   Research Methods (30hrs) Statistics (15hrs)  45            3           150            Core    

YEAR I - SEMESTER I 

REMV  5212   Real Estate Development and Management  30         2           150            Core 
REMV  5224   Real Estate Information Systems & GIS      60         4           200            Core 
REMV  5234   Valuation 2 (Applied Valuation   Report) 60         4           200            Core 
REMV  5241   Workshop on Research     15         1            50             Core 
REMV  5254   Special Project Report (SPR)*   60         4           400            Core 

YEAR I - SEMESTER II 

REMV  6312   Built Heritage Management     30         2           100            Core 
REMV  6322   Real Estate Investment and Market Analysis  30         2           100            Core 
REMV  6332   Urban Planning and Building Control   30         2           100            Core 
REMV  6341   Workshop on Research     15         1            50             Core 
REMV  6352   Business Valuation      30         2           100          Elective 
REMV  6362   Land Development and Policy   30         2           100          Elective 
REMV  6372   Sustainable Construction and Maintenance 30         2            100          Elective 

YEAR II - SEMESTER III 

REMV  6412   Professional Development and Ethics (case study)  30         2           100            Core 
REMV  6420   Workshop on Research (noncredit)  15         0             50            Core 
REMV  6432   Real Estate Project Management   30         2           100          Elective 
REMV  6442   Plant and Machiney Valuation   30         2           100          Elective 
REMV  6452   Special Property Valuation     30         2           100          Elective 
             �esis                   315        21          2100           Core 
             Total                   900        60          4350 

YEAR II - SEMESTER IV
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Note: Notional hours are calculated based 
on the Sri Lanka Quali�cation Framework 
(SLQF) (Page 8 and 9) guidelines.
* One credit is considered equivalent to 50 
notional learning hours for a taught course,
laboratory studies course or �eld studies/ 
clinical work. In case of industrial training, 
including time allocated for assessments 
and in 9 case of research, including time 
allocated for literature survey, one credit is 
considered equivalent to a minimum of 
100 notional hours . 
Notional Hours*** = Contact Hours* + 
Non-contact Hours**
Contact Hours* - One Credit = 15 Contact 
Hours
Non-contact Hours** - Notional Hours  
Contact Hours
One Credit = 50 Notional Hours for a 
Taught Course
One Credit = 100 Notional Hours for 
�esis 

applied �nance post-graduates, such as 
corporate �nance consultants, investment 
managers and advisors, bankers, business 
consultants, �nancial advisors, analysts and 
underwriters and wealth managers.
�e main objective of these programs is to 
produce graduates with sound knowledge 
in applied �nance. Upon successful com-
pletion, the graduates will be able to:

M.Sc. Degree and Postgraduate Diploma in 
Applied Finance are practitioner and career 
oriented programmes specially designed for 
graduates, executives and professional in 
the discipline of �nance. Situated in Sri 
Lankan capital, with access to the country’s 
largest management faculty, the 
programme sets the foundation for a 
successful career in �nance. �ese may 
include opportunities in a wide variety of 
industries from insurance, banking, �nan-
cial services, Government departments, 
corporate and industrial sectors, business, 
and stock brokering. �ere are many career 
possibilities available to 

�e program of study includes two years. 
�e �rst year consists of nine courses 
including electives. Each course carries 
three or four credit hours per week and 
�fteen sessions in a semester. Upon comple-
tion of the �rst year the student may obtain 
the Postgraduate Diploma in Applied 
Finance or proceed to the M.Sc. in Applied 
Finance Degree Program. �e M.Sc. in 
Applied Finance Degree Program consists 
of six courses in the �rst two terms. In the 
third term student have the option of 
submitting the dissertation or studying for 
four credit courses. �ose who select disser-
tation option should complete the disserta-
tion within a �ve months period. On 
successful completion of both years the 
student is awarded M.Sc. in Applied 
Finance Degree. 

6.5
M.Sc. in Applied Finance
and Postgraduate Diploma
in Applied Finance

6.5.1 Program of the Study

Contact Details:
Dr. Prathap Kaluthanthri
Program Coordinator
O�ce: 0094.112802004 ;
Mobile: 0094.773654879
Web: https://mgt.sjp.ac.lk/emv/postgradu-
ate-degree-programmes/

1) Identify, analyze, interpret and critically 
assess �nancial problems and demonstrate a 
comprehensive understanding of the 
fundamental principles of �nance 
2) Analyze the global trends in �nance, 
risks and challenges of �nancial manage-
ment and markets and make optimum 
investment and �nance decisions 
3) Apply the techniques necessary to 
analyze and interpret data in �nancial prac-
tice and investments 
4) Solve problems in corporate �nance and 
�nancial markets, including those involv-
ing derivative assets and the operation of 
the markets 
5) Make optimum corporate �nance deci-
sions and apply �nance strategies in �nan-
cial markets 
6) Conduct research, generate new knowl-
edge and contribute the society by dissemi-
nation of knowledge
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6.5.2 Programme Structure

Table 6.5.1: Year I: PGD in Applied Finance (1st Year of M.Sc.)
Course
Code CourseTrimester No. of

Credits
Contact
Hours Status

 ACC   5102 Accounting for Managers            3  45 Compulsory
 FIN    5101 Business Finance             3  45 Compulsory
 ECO  5000 Economics for Managers            3  45 Compulsory
 ECO  5101 Financial Economics            3  45 Compulsory
   One elective
 FIN    5102   Financial Modeling and Forecasting                        
   -�eory
   - Practical
   Business Law   
   -�eory
   -Case Analysis
   Business Forecasting 
   -�eory
   -Practical 
 FIN    5103   Financial Mathematics and Statistics           3                 45   Compulsory
 MGT 5000 Management & Organizational Behaviour        3               45 Compulsory
   One elective 
 FIN   5105 Bank Management
 FIN   5107 Corporate Governance  
 FIN   5104 Research in Finance
   Plus
   Term Paper/ Mini Research            2
   Total Credits            30              420  

I

II

III

LAW  5101

MGT 5101

Elective

Elective

2                30
2                30

2                30
2                30

Elective
2                30

3                45

2                30

Elective
3                45 Elective
3     45    Compulsory

Table 6.5.2: Year II: M.Sc. in Applied Finance (2nd Year of M.Sc.)
Course
Code CourseTrimester No. of

Credits
Contact
Hours Status

 FIN     8101 Corporate Finance             3      45 Compulsory
 ECO   8101 Econometrics              3  45 Compulsory
 FIN    8103 Investment Management Strategies            3  45 Compulsory
 FIN    8301 E -Finance and Banking             3  45 Compulsory
 MGT  8002 Strategic Management             3  45 Compulsory
   One Elective
 FIN    8105 Financial Information Analysis            3  45     Elective
 FIN    8106 Financial Derivatives             3  45     Elective
 Option 1 - Coursework
 ACC  8104 Advanced Management Accounting            3  45 Compulsory
 FIN    8107 Financial Risk Management             3  45 Compulsory
 FIN    8104 International Finance             3  45 Compulsory
 FIN    8102 Global Financial Markets             3  45 Compulsory
 Option 2 - Research
 FIN    8108 Dissertation            15   Compulsory
   Total Credits            33              450

IV

V

VI
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Contact Details: 
Prof. Chandana Gunathilaka
Programme Coordinator, 
PGD/M.Sc. in Applied Finance, 
University of Sri Jayewardenepura, 
Gangodawila, Nugegoda, Sri Lanka.
Tel/Fax: +94112758878, +94115935064 
Extension: 8878
E-mail: applied�nance@sjp.ac.lk
Web: http://www.sjp.ac.lk/mgt/�n/
postgraduate-programmes

The Master of Professional Accounting 
(MPAcc) is a one-year postgraduate degree 
programme launched by the Department 
of Accounting of FMSC, which is offered 
through the Faculty of Graduate Studies. 
�is postgraduate Degree Programme 
attempts to deliver a comprehensive 
contemporary education in accounting 
encompassing accounting theory and prac-
tice as well as knowledge of ancillary disci-
plines with a managerial emphasis, Further,  

this programme covers knowledge and 
competency and attitudinal aspects from 
both theoretical and practical points of view 
that are of relevance for managerial e�ec-
tiveness and e�ciency in organizations.
The key benefits of the MPAcc programme 
include enhancing career prospects of 
accounting professionals, serving as an 
entry level quali�cation for advanced 
academic studies in accounting, enhancing 
the career progression of public sector 
accounting professionals and providing a 
chance to get more exemptions towards the 
prompt completion of international profes-
sional accounting programs or/and serving 
as an entry level quali�cation for those 
programmes. The MPAcc programme will 
provide an opportunity to study contempo-
rary issues in accounting, �nance and busi-
ness management with an underlying 
emphasis on IT applications. As such, the 
programme will o�er number of core 
courses and electives of practical signi�-
cance and a compulsory research project on 
a topic of current economic/business 
relevance as indicated in table 6.6.1 given 
below. �is programme was launched in 
October 2016.

6.6
Master of Professional
Accounting (MPAcc)
Degree programme

Table 6.6.1: Programme Structure – Master of  Professional Accounting   

Year/
Semester

No. of
credits

Contact
hours

Notional
hours 

Course of study

MPACC 1301 Contemporary Issues in
  Financial Reporting        3          45           150
MPACC 1302 Strategic Management
  Accounting         3          45           150
MPACC 1303 Research Methods         3          45           150
  Elective 1*         3          45           150

Semester I

MPACC 1304 Business Strategy         3          45           150
MPACC 1305 Contemporary Issues in
  Auditing and Assurance         3          45           150
MPACC 1306 Corporate Governance
  and Ethics          3          45           150
   Elective 2*         3          45           150
MPACC 1607 Project Report **         6            600
  Total          30         360         1,800

Semester II
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Contact Details:  
Prof. A. Roshan Ajward
(Coordinator)
Mr. H. M. T. G. C. Sandaruwan
(Deputy Coordinator)
Ms. Himesha Kalhari Perera
(Trainee Computer Application Assistant) 
Department of Accounting 
Tel/Fax: +94112803905
Web: http://mgt.sjp.ac.lk/acc/mpacc

*A student is required to select one elective 
in each semester from the following
courses:

MPACC 1308: Project Management
MPACC 1309: Taxation Law and Practice
MPACC 1310: Enterprise Resource
   Planning Systems
MPACC 1311: Public Sector Accounting  
   and Finance
MPACC 1312: Investment and Portfolio  
              Management
MPACC 1313: Enterprise Risk
   Management
MPACC 1314: Business Valuation
MPACC 1315: Corporate Sustainability  
  Accounting
MPACC 1316: Contemporary Issues in  
  Management Accounting
MPACC 1317: Accounting Information  
  System 
MPACC 1318: Financial Statement
  Analysis
MPACC 1319: Forensic Accounting

** A student is given 2 months period to 
submit the project report after completing 
the course work.

6.7
Postgraduate Diploma in
Marketing Management
(PGDMM)

The PGDMM, which is designed for a 
niche market, is a one-year course tailored 
for those who pursue higher studies in the 
�eld of marketing. �e course will provide 
a systematic framework for understanding 
marketing as both a business philosophy 
and a business function. �is program 
consists of two semesters. �e semesters 
have been designed to provide students 
with courses focused on knowledge, skills, 
approaches, models and philosophies asso-
ciated with analyzing, formulating, imple-
menting and controlling marketing strate-
gies and policies for domestic and global 
markets by creating a synthesis of theoreti-
cal knowledge and practical problem 
solving skills. �e program also gives 
students experience in independent 
research and critical thinking in the �eld of 
marketing. It aims at providing students 
with training and experience in indepen-
dent re�ection, rather than just knowledge 
reproduction. �e learning is problem 
oriented and students have to work on 
specific problems situations. Further, the 
programme encourages interdisciplinary 
thinking. �is is sought through an inter-
disciplinary introductory course in several 
departments. �e medium of instruction is 
English. 

�e structure of the programme is as follows:
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Contact Details:  
Mr. W. P. S. Harsha Tissera 
Program Coordinator- PGDMM 
Department of Marketing Management 
Mobile: +94-(0)713382233 
Telephone: +94-(0)112-758844 
Office: +94-(0)112-802009
For further details: 
http://mgt.sjp.ac.lk/mar/postgraduate-
programmes/

The Master of Public Management Degree 
programme is designed for those who are 
aspiring a career in Management in the 
government and non-government sectors. 
�e programme allows students to enhance 
their understanding of the theory and prac-
tice of public management and boost their 
performance as a manager or as an adminis-
trator in their organizations. �e programme 
is o�ered by the Department of Public 
Administration in collaboration with the 
Faculty of Graduate Studies. It is a one-year 
programme consisting of 30 credits.

�e medium of instruction of the 
programme is English.

6.8 Master of Public
Management (M PM)

Table 6.7.1: Structure of the PGDMM programme

Semester I
PGDMM 1031 Marketing Theories and Practices
PGDMM 1032 Consumer Behavior
PGDMM 1033 Integrated Marketing Communication and Sales Management
PGDMM 1034 Financial Management, Economics and Management for Marketing
PGDMM 1035 Marketing Research
Semester II
PGDMM2031 Product and Brand Management
PGDMM2032 Analytical Tools for Marketing  
PGDMM2033 Strategic Marketing and Marketing Sustainability
PGDMM2034 Services Marketing
PGDMM2035 Independent Study 

Medium of Instruction 

Programme Structure

Code Subject Status No. of
Credits

Contact
Hours

Notional
Learning

Hours
Year I : Term I

Year I : Term II

PPM  5301 Social and Political Analysis   Core       3         45            150
PPM  5302 Public Administration   Core       3         45            150
PPM  5303 Micro and Macro Economics  Core       3         45            150

PPM  5304 Theory and Practice of Public Management Core       3         45            150
PPM  5305 Development Policy and Management Core       3         45            150
PPM  5306 Quantitative techniques for Policy Studies Core       3         45            150
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The Master of Science in Public Policy and 
Management programme is designed for 
middle level manages and policy profes-
sionals who are pursuing their career in the 
sphere of public policy and management in 
the government, non-government sectors 
and international organizations. �is 
programme is practically oriented and 
allowed students to develop analytical and 
critical thinking for understanding the 
theory and practice of public policy analysis 
and management. �e programme is 
o�ered by the Department of Public

Administration in collaboration with the 
Faculty of Graduate Studies. The M. Sc. 
(PPM) is a two-year programme consisting 
of 60 credits.
�e courses are conducted by Senior 
academics in collaboration with experts in 
the industry. �e program develops links 
with government, non-government and 
private sector experts for the purpose of 
conducting collaborative research. Upon 
completion of the programme, the students 
would be in a position to play e�ective 
leadership roles in policy making and 
implementation in government, non-gov-
ernment and international organizations.

Master of Science in Public Policy
and Management MSc (PPM) 

Year I : Term III

One of the following electives

PPM  5307 Public Policy Analysis   Core       3         45            150
PPM  5308 Research Methods    Core       3         45            150
PPM  5109 Academic Writing    Core       1         15             50

PPM  5510 Policy Paper                Elective       5         75            250
PPM  5511 Project Report                Elective       5         75            250
PPM  5512 Research Proposal                Elective       5         75            250

      Total    30    450      1500

Medium of Instruction

Programme Structure
�e medium of instruction of the programme is English.

Code Subject Status No. of
Credits

Contact
Hours

Year I : Term I

Year I : Term II

Year I : Term III

One of the following electives

PPM  5301 Social and Political Analysis    Core       3         45            150
PPM  5302 Public Administration    Core       3         45            150
PPM  5303 Micro and Macro Economics   Core       3         45            150

PPM  5304 Theory and Practice of Public Management  Core       3         45            150
PPM  5305 Development Policy and Management  Core       3         45            150
PPM  5306 Quantitative techniques for Policy Studies  Core       3         45            150

PPM  5307 Public Policy Analysis    Core       3         45            150
PPM  5308 Research Methods     Core       3         45            150
PPM  5109 Academic Writing     Core       1         15             50

PPM  5510 Policy Paper                Elective       5         75            250
PPM  5511 Project Report                Elective       5         75            250
PPM  5512 Research Proposal                Elective       5         75            250

Notional
Learning

Hours
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Year II : Term I
PPM  6301 Empirical Methods for Policy Analysis  Core       3         45            150
PPM  6302 Fiscal and Monetary Policies   Core       3         45            150

      Total    60    900      3000

PPM  6203 Public Procurement Management              Elective       2         30            100
PPM  6204 Management Information Systems              Elective       2         30            100
PPM  6205 Decentralization and Local Governance          Elective       2         30            100

One of the following electives

PPM  6207 Constitutional and Administrative Law          Elective       2         30            100
  Contemporary issues in
  Development and Management 
PPM  6209 Comparative Government and Politics           Elective       2         30            100
PPM  6210 Public Sector Accounting and Finance           Elective       2         30            100
PPM  6211 Conflict Resolution and Mediation              Elective       2         30            100

Two courses from following electives

Year II : Term II
PPM 6306 E - Governance     Core       3         45            150

Year II : Term III
PPM  6150 Dissertation and Viva    Core      15         225           1500

Elective        2          30             100PPM  6208

Contact Details:
Prof. R. Lalitha S. Fernando, Ph.D 
Senior Professor & Chair, Coordinator, MSc (PPM)
Dr. R. P. C. K. Jayasinghe, Ph.D
Head, Coordinator, M PM
Department of Public Administration,
Faculty of Management Studies and Commerce,
University of Sri Jayewardenepura,
Gangodawila, Nugegoda, Sri Lanka.
Tel: 0112 802006, +94 718289575, +94 718456412

The Department of Commerce has com-
pleted its initial steps to commence a
Master of Commerce (M.Com) Degree 
programme in the coming year. �e 
proposed M.Com Degree programme 
contains two distinct modes under which a
prospective student could complete the 
M.Com Degree programme namely; 
Master of Commerce (One year) and 
Master of Commerce (Two years). Master 
of Commerce (One year) programme 
o�ered upon the successful completion of 
course work in the �rst academic year of the

programme; and the Master of Commerce 
(Two years) Degree o�ered upon the 
successful completion of taught courses as 
well as the research component.

6.9 Master of Commerce
(M.Com) Degree

6.10 Postgraduate Programmes
in Business Economics

�e Department of Business Economics 
o�ers four Postgraduate Programmes in
Business Economics to expand its horizon 
to the postgraduate level. �ey have been 
especially designed for those who are 
employed in both public and private sector 
organisations, and for those who wish to be 
quali�ed in the �eld of Business Economics 
and acquire theoretical and analytical knowl-
edge in Business Economics.

Master of Philosophy in Business 
Economics (MPhil (BEc))
MPhil (BEc) is a two-year programme 
which is research-oriented and focuses 
�rmly on the development of high-level 
independent research outcomes. Further, 
the programme allows graduates to enhance
their theoretical knowledge and analytical 
skills in Business Economics, supplemented 
by courses, seminars, and the oral defense 
of a dissertation (see Table 6.10.1).



Contact Details:
Dr. (Ms.) M. S. S. Perera
Coordinator - MPhil (BEc)
Senior Lecturer, Department of
Business Economics
University of Sri Jayewardenepura
Gangodawila, Nugegoda, Sri Lanka
Mobile: +94718386626
Office: +94112802005
E-mail: sumudu@sjp.ac.lk /
 mbe@sjp.ac.lk

Master of Science in Business
Economics (MSc (BEc))
MSc (BEc) is a two-year Master’s degree 
programme which o�ers two options for 
candidates; special degree and general 
degree. Under the special degree, there are 
four specialisations; Development Studies 
(DS), Policy Analysis (PA), Women’s Studies 
(WS) and Banking (BN) which consist of 
course work and dissertation. �e General 
degree programme (GN) consists of course 
works, overseas/domestic �eld works and a 
research project (see Table 6.10.2 to 6.10.4).

Table 6.10.3: Programme Structure of MSc (BEc) in Year I - Semester II 

Course Code Course Title Notional
Hours Credits

Options for
which the
course is

Recommended

Options for
which the
course is
Elective

MBE  5206 Development Economics      150          3     DS, PA & BN   WS & GN
MBE  5207 International Business       150          3         PA & BN DS, WS & GN
MBE  5208 Legal and Regulatory Environment     150          3     DS, WS & BN    PA & GN
MBE  5209 Development Project Management      150          3         DS & PA     WS, BN & GN
MBE  5210 Advanced Econometrics I      150          3      DS, PA & BN   WS & GN
MBE  5211 Time Series Econometrics       150          3         DS & PA     WS, BN & GN
MBE  5212 International Trade and Financing     150          3         DS & PA WS, BN & GN
MBE  5213 Gender and Development      150          3              WS DS,PA,BN & GN
MBE  5214 Advanced Financial Management     150          3      PA, WS & BN    DS & GN
MBE  5215 Information Technology and Innovations      150          3        DS & BN  WS, PA & GN

Note: For more information about the selection of recommended and elective course,
         please visit http://mgt.sjp.ac.lk/bec/#
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Course Code Course Title Notional
Hours Credits O�ering Semester

MBE 5104 Research Methods       150        3       Year I - Semester I
MBE 5105 Applied Econometrics      150        3       Year I - Semester I
MBE 6001 Graduate Seminar in Business Economics I     50        1       Year I - Semester II
MBE 6002 Graduate Seminar in Business Economics II     50        1       Year II - Semester II
MBE 6003 Dissertation                                                    60   Throughout the 2 year period

Table 6.10.1: Programme Structure of MPhil (BEc)

Course Code Course Title Notional
Hours Credits Course Status

MBE  5101 Strategic Management      150        3                Core
MBE  5102 Advanced Microeconomics      150        3                Core
MBE  5103 Advanced  Macroeconomics     150        3                Core
MBE  5104 Research Methods        150        3                Core
MBE  5105 Applied Econometrics                150        3          Core

Table 6.10.2: Programme Structure of MSc (BEc) in Year I - Semester I
(Common for All Options)

Total No. of Credits: Year I - Semester I          15
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Course Code Course Title Notional
Hours Credits Course Status

MBE  5101 Strategic Management      150        3                Core
MBE  5102 Advanced Microeconomics      150        3                Core
MBE  5103 Advanced  Macroeconomics     150        3                Core
MBE  5104 Research Methods        150        3                Core
MBE  5105 Applied Econometrics                150        3          Core

Table 6.10.5: Programme Structure of MBEc

Total No. of Credits: Semester I           15

Semester I

Table 6.10.4: Programme Structure of MSc (BEc) in Year II
Course
Code Course TitleSemesterOption Notional

Hours
Credits Course

Status

D
ev
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Total No. of Credits: Year II - Semester I        6

Total No. of Credits: Year II - Semester II       24

Semester I

�roughout
Year II 

MBE 6101    Strategies for Development  150      3     Core
MBE 6102    Advanced Econometrics II  150      3     Core

MBE 6201    Dissertation and Viva                1200     24     Core

Total No. of Credits: Year II - Semester I        6

Total No. of Credits: Year II - Semester II       24

Semester I

�roughout
Year II 

MBE 6102    Advanced Econometrics II  150      3     Core
MBE 6103    Programme Evaluation Techniques 150      3     Core

MBE 6201    Dissertation and Viva                1200     24     Core

W
om

en
's

St
ud

ie
s

B
an

ki
ng

Total No. of Credits: Year II - Semester I        6

Total No. of Credits: Year II - Semester II       24

Semester I

�roughout
Year II 

MBE 6104    Feminist Economics   150      3     Core
MBE 6105    Women in Asian Culture   150      3     Core

MBE 6201    Dissertation and Viva                1200     24     Core

Total No. of Credits: Year II - Semester I        6

Total No. of Credits: Year II - Semester II       24

Semester I

�roughout
Year II 

MBE 6106    Financial System Environment  150      3     Core
MBE 6107    Financial Analysis   150      3     Core

MBE 6201    Dissertation and Viva                1200     24     Core

G
en

er
al

Total No. of Credits: Year II - Semester I       15

Total No. of Credits: Year II - Semester II       15 

Semester I

Semester II

MBE 6108    Overseas Field Works   300      6    Elective
MBE 6109    Domestic Field Works   300      6    Elective
MBE 6110    Workshops    300      6      Core
MBE 6111    Individual Project    150      3      Core

MBE 6202    Research Project   750     15      Core

Contact Details:
Dr. Janaka Fernando
Senior Lecturer, Department of
Business Economics
University of Sri Jayewardenepura
Gangodawila, Nugegoda, Sri Lanka
Mobile: +94714191996
Office: +94112802005 / +94112758841
E-mail: pjsampath@sjp.ac.lk / mbe@sjp.ac.lk

Master of Business
Economics (MBEc)
MBEc is a one-year degree programme which is 
mainly targeted at the private sector employees. 
�is programme also acts as an early exit option 
for the students who enroll for the MSc (BEc) 
programme, but have been unable to complete 
the required number of credits by the second year.
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Course Code Course Title Notional
Hours Credits Course Status

PDE  5131 Intermediate Microeconomics     150        3  Core
PDE  5132 Intermediate Macroeconomics     150        3  Core
PDE  5133 Human Resource Management     150        3  Core
PDE  5134 Management       150        3  Core
PDE  5135 Basic Econometrics      150        3  Core
PDE  5136 Project Management       150        3  Core
PDE  5137 Quantitative Techniques for Economics    150        3  Core
PDE  5138 Entrepreneurship        150        3  Core
PDE  5139 Money and Banking      150        3  Core

Table 6.10.6: Programme Structure of PGDip (BEc)

Total No. of Credits         27

MBE  5206 Development Economics
MBE  5207 International Business 
MBE  5208 Legal & Regulatory Environment
MBE  5209 Development Project Management 
MBE  5210 Advanced Econometrics I
MBE  5211 Time Series Econometrics 
MBE  5212 International Trade and Financing
MBE  5213 Gender and Development
MBE  5214 Advanced Financial Management
MBE  5215 Information Technology and Innovations
MBE  5216 Research Paper in Business Economics    150        3    Core
Total No. of Credits: Semester II              15

Any four elective courses and MBE 5216 from the following list

Contact Details:
Dr. Janaka Fernando
Coordinator - MBEc
Senior Lecturer, Department of
Business Economics
University of Sri Jayewardenepura
Gangodawila, Nugegoda, Sri Lanka
Mobile: +94714191996
Office: +94112802005 / +94112758841
E-mail: pjsampath@sjp.ac.lk / mbe@sjp.ac.lk

Postgraduate Diploma in Business 
Economics (PGDip (BEc)) 
PGDip (BEc) is a one-year diploma 
programme which would be a bridging 
quali�cation for the candidates who do not 
possess entry qualifications to the MSc 
(BEc) or MBEc programmes.

Contact Details:
Dr. (Ms.) M. A. K. Sriyalatha
Senior Lecturer, Department of Business Economics
University of Sri Jayewardenepura
Gangodawila, Nugegoda, Sri Lanka
Mobile: +94 71 8 498 315
Office: +94 11 2 802 005
Email: kumuduni@sjp.ac.lk/mbe@sjp.ac.lk

More information on entry qualifications, 
selection procedures, charges, etc. of the 
four programmes can be accessed through 
http://mgt.sjp.ac.lk/bec/# 
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Bachelor of Science in Business Studies 
(General) External Degree, previously 
known as B.Sc. Business Administration 
(General) External Degree, is a three-year 
general degree programme o�ered by the 
Department of Business Administration of 
the Faculty of Management Studies and 
Commerce of the University of Sri Jayewar-
denepura. �is Degree was �rst introduced 
in 1997. 

�e main purpose of introducing this exter-
nal Degree is to provide an opportunity for 
those who have passed the Advanced Level 
examination but could not enter the 
national universities to pursue a recognised 
Degree in management in the most reputed 
university for management education in Sri 
Lanka. It is also intended to serve the 
nation by encouraging students and the 
working population in our country to 
widen their knowledge of management and 
administration while providing them with 
an opportunity to obtain a Degree level 
academic quali�cation to prosper in their 
respective careers. It is always aimed at 
disseminating the highest standard of man-
agement education at an a�ordable cost to 
a wide spectrum of individuals with the 
basic entry quali�cation.

�is section presents the external degree 
programmes and extension programmes of 
the FMSC.

Extension Courses

7.1 External Degree
Programmes

7.1.1 B.Sc. Business Studies
(General) External
Degree Programme

B.Sc. Management (Public) General 
(External) Degree programme introduced 
in the year 1997 by the Department of 
Public Administration, the Faculty of Man-
agement Studies and Commerce, Universi-
ty of Sri Jayewardenepura was revised and 
implemented by the Department in the 
year 2014 in line with the standards intro-
duced by the separate administrative entity 
under the External Examination Branch, 
University of Sri Jayewardenepura. As a 
result, all the academic and administrative 
related activities in the degree programme 
are now in compliance with this separate 
entity of the External Degree and Exten-
sion Courses Unit.
�e target group is those who have been 
unable to enter a national university as an 
internal candidate (but desired to do so) 
and seek opportunities for further studies 
in the respective academic disciplines, and 
the permanent employees in the govern-
ment sector or private sector organizations 
with similar interests. 

7.1.2
B.Sc. Management
(Public) General
(External) Degree
Programme

Section 7 For more information contact;
Prof. (Ms.) Rupika Senadheera
Coordinator
External Degree Programme
Department of Business Administration
Telephone: +94-(0)-112803472
Fax: +94-(0)11-2803114
E-mail: dbaexternaldegree@sjp.ac.lk 
Web: http://mgt.sjp.ac.lk/bus/

Contact Details:
Mr.W.M.N.Weerathunge
Coordinator
B.Sc. Management (Public) General 
(External) Degree Programme
Department of Public Administration
Telephone: +94112802006, 
+94112801855
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7.2
Certi�cate Courses,
Diploma and Advanced
Diploma Programmes

7.2.1
Certi�cate Course to
G.C.E. (Advanced Level)
Accounting Teachers

�e Department of Commerce provides a 
highly reputed and successful B.Com 
(General) external degree program in 
Sinhala and English mediums. �e main 
intention of carring out the external degree 
programme is to o�er a comprehensive 
programme of study in Commerce with a 
wide coverage of related subjects for those 
who missed the privilege of university 
education. �e programme is a three year 
general degree which has been designed to 
be a 90 credit course and thereby it is being 
complied with Sri Lanka Quali�cations 
Framework (SLQF).  Weblink to access the 
B.Com (General) external degree program 
is https://mgt.sjp.ac.lk/com/b-com-gener-
al-external-degree/

Certi�cate Course for Advanced Level 
Accounting Teachers has been designed to 
improve the knowledge and understanding 
of accounting subject among the Advanced 
Level accounting teachers of the country. 
�is course aims to bridge the gaps 
observed in relation to existing knowledge 
and understanding of the subject in areas of
accounting among teachers and provide 
comprehensive understanding of the 
subject and improve the con�dence of the 
teachers in classroom teaching.

A seperate unit is established to coordinate 
the self-�nanced courses of FMSC. 

7.2.2 Diploma in Computer
Based Accounting 

Diploma in Computer Based Accounting 
has been designed to provide knowledge 
and skills in the applications of Accounting 
and Finance in a computerized environ-
ment to those who seek a career in or are 
already engaged in Accounting/Finance 
related functions in private/ public sector 
organizations. �ose who possess pro�cien-
cy in computer based accounting in addi-
tion to the theoretical knowledge of 
accounting will have a distinct competitive 
edge in the current job market conditions. 
�is is a Diploma Programme of one year 
duration. It is conducted over two semes-
ters encompassing eight courses of study 
(course units) and a mini project on 
accounting software development. �ose 
who possess following education quali�ca-
tions are eligible to apply for this 
programme: G.C.E. (Advanced Level) 
Examination with a minimum of three 
passes in the Commerce Stream including 
Accounting as a subject; A2 Examination of 
the AAT, Knowledge Level of ACCA (UK), 
Foundation Level Examination of CIMA 
(UK) or CMA Sri Lanka, Passed Executive 
Level of CA Sri Lanka or any other academ-
ic or professional quali�cation in IT or 
Accounting subject to the approval of the 
University Senate. �e student intake per 
batch is 50.

A Memorandum of Understanding 
(MOU) will be signed between University 
of Sri Jayewardenepura and Ministry of 
Higher Education to facilitate the course. 
Under the MOU, the Ministry of Educa-
tion handles the selection of process of the 
teachers for the course and provides the 
funds for the conduct of the course. 
Department of Accounting undertakes the 
responsibility to carry out the course by 
developing the lesson materials and 
conducting lectures. Lectures of the course 
will be held on Saturdays for six consecutive 
weeks and the intake per batch is 100 
teachers.

7.1.3 B.Com (General)
External Degree

Contact Details:
Dr. (Ms.) K.M.V. Sachitra
Coordinator
B.Com (General) External Degree 
Programme
Telephone: 94(0)112 802 513
Email: vilani@sjp.ac.lk /
depcommerce@sjp.ac.lk
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7.2.3
Advanced Diploma in
Computer Based
Accounting

Advanced Diploma in Computer Based 
Accounting has been designed to provide 
participants with advanced knowledge and 
skills in the applications of Accounting, 
Auditing, Taxation and Finance in a com-
puterized environment. �us, it is aimed to 
enable participants to enhance their careers 
in the accounting profession by acquiring 
the latest knowledge and skills relating to 
Computer Based Accounting. �is is a 
Diploma Programme of one year duration. 
It is conducted over two semesters encom-
passing eight courses of study (course 
units). �ose who posses following educa-
tion quali�cations are eligible to apply for 
this programme: Diploma in Computer 
Based Accounting o�ered by Department 
of Accounting, University of Sri Jayewarde-
nepura; A3 Examination of AAT; Business  

7.2.4
Certi�cate in 
Entrepreneurial Business
Management - (C EBM):

Certi�cate in Entrepreneurial Business 
Management (C EBM) Program has been 
designed to give the participants a basic 
knowledge in the �elds of Management and 
Entrepreneurship. Only the fundamentals 
of the concepts of the above �elds are 
covered in this program as indicated in 
Table 7.2.4.1 Hence, C EBM program is 
recommended for those managers and 
entrepreneurs who have not received a 
formal education in the �eld of Entrepre-
neurship and Business Management. 

Level of CA Sri Lanka; Operational Level 
Examination of CIMA (UK) or CMA Sri 
Lanka; Skills Level of ACCA (UK) or any 
other academic or professional quali�cation 
in IT or Accounting subject to the approval 
of the University Senate.  

Conatct Details
Dr. A. H. G. Kingsley Karunarathne
(Coordinator)
Mr. U. S. U. K. Rodrigo 
(Deputy Coordinator)
Ms. A.P.G.G.H. Amarasinghe
(Trainee Computer Application Assistant )
Department of Accounting
Telephone: +94 112803456 / 2801297 
http://mgt.sjp.ac.lk/acc/dcba

Contact Details:
Mr. P. D. C. Udayashantha
(Coordinator)
Ms. Amali Wathsala Henadirage 
(Deputy Coordinator)
Ms. A.P.G.G.H. Amarasinghe
(Trainee Computer Application Assistant )
Department of Accounting
Telephone: +94 112803456 / 2801297 
http://mgt.sjp.ac.lk/acc/adcba

Table 7.2.4.1: Programme Structure C EBM

Code Course Title Credit Contact
Hours

Semester 1 
CEBM 1301 Introduction to Management          03         45
CEBM 1302 Accounting for Entrepreneurs - I          03         45
CEBM 1303 Introduction to Entrepreneurship and SMEs         03             45
CEBM 1304 Basic Business Functions           03           45
CEBM 1305 Business English            03           45
Semester 2 
CEBM 2301 Management Process           03         45
CEBM 2302 Accounting for Entrepreneurs - II          03         45
CEBM 2303 Fundamentals of Economics          03         45
CEBM 2304 Commerce for Entrepreneurs          03         45
CEBM 2305 Basics of Business Planning                        03           45
  Total             30             450
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�ose who possess following education 
quali�cations are eligible to apply for this 
programme: 

(a) three passes at GCE (A/L) Examination; 
(b) successful completion of C EBM;
and 
(c) any other equivalent quali�cation 
acceptable to the FMSC and the Senate of 
the University.

7.2.5
Diploma in
Entrepreneurial Business
Management - (D EBM):

Diploma in Entrepreneurial Business Man-
agement (D EBM) intends to give the 
participants a wide and thorough knowl-
edge relating to the �elds of Entrepreneur-
ship and Management as indicated in Table 
7.2.5.1. �is program is highly recom-
mended for those who have received a 
formal education in the �eld of Business 
Management. �e knowledge given at the 
C EBM level will be further sharpened at 
this stage.

Contact Details:
Ms. H. N. R Gunawardena
Coordinator – C EBM
O�ce :011 2 758 823
Mobile: 077 9036181
E mail: nadunirg@sjp.ac.lk
Ms. D.H.B.Y. Ranasinghe
Coordinator - SMEDSU
O�ce:  011 2758823
Mobile : 077 5780434
E mail : bimali@sjp.ac.lk

Contact Details:
Mr. M. H. D. N. Perera
Coordinator - DEBM
O�ce:  011 2758823
Mobile : 0779175075
E mail: dhanukaprr@sjp.ac.lk
Ms. D.H.B.Y. Ranasinghe
Coordinator - SMEDSU
O�ce:  011 2758823
Mobile : 077 5780434
E mail : bimali@sjp.ac.lk

Table 7.2.5.1: Programme Structure - D EBM

Code Course Title Credit Contact
Hours

Semester 1 
DEBM 1301 Entrepreneurship and SMEs          03            45
DEBM 1302 Marketing Management           03              45
DEBM 1303 Human Resource Management          03         45
DEBM 1304 Banking for Entrepreneurs           03         45
DEBM 1305 Economic for Entrepreneurs          03         45
Semester 2 
DEBM 2301 Legal Environment for Entrepreneurs         03         45
DEBM 2302 Operations Management           03         45
DEBM 2303 ICT for Entrepreneurs           03         45
DEBM 2304 Financial Accounting           03         45
DEBM 2305 Project Management           03         45
  Total             30             450

7.2.6
Advanced Diploma in
Entrepreneurial Business
Management - (AD EBM):

Advanced Diploma in Entrepreneurial 
Business Management is the level where the 
participants will be made thorough on the 
area of Entrepreneurship and Business 

Management. A profound knowledge on 
the above areas will be given while improv-
ing the entrepreneurial skills of the partici-
pants as indicated in Table 7.2.6.1. To be 
eligible for the AD EBM program appli-
cants should hold D EBM or an equivalent 
quali�cation.
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7.2.7 Diploma in Marketing
Management (DMM)

recognized university, while providing 
opportunities to enrich their theoretical 
and practical knowledge and to enhance 
the soft skills needed to be dynamic. 
Students who possess at least six passes with 
three credit passes, including a credit pass 
in English language at the G.C.E. (O/L), 
with a minimum of two years’ experiences; 
or students with three passes at the G.C.E. 
(A/L) examination in any stream, or two 
passes at the G.C.E. (A/L) examination in 
any stream and passes in General English, 
or a quali�cation which the university 
accepts as equivalent to the above men-
tioned are eligible for the course. �e dura-
tion of the program is one year (two semes-
ters). �e medium of instruction is English.
�e subjects o�ered by the programme is 
given in Table 7.2.7.1.

�e DMM course was introduced with the 
purpose of catering to unmet needs of the
market segment consisting of students seek-
ing education in the �eld of marketing in a  

Contact Details:
Ms. D. C. H. De. Silva
Coordinator - ADEBM
O�ce:  011 2758823
Mobile : 071 5246566
E mail : chathini@sjp.ac.lk
Ms. D.H.B.Y. Ranasinghe
Coordinator - SMEDSU
O�ce:  011 2758823
Mobile : 077 5780434
E mail : bimali@sjp.ac.lk

Contact Details:
Ms. V.G.P. Lakshika
Programme Coordinator- DMM 
Department of Marketing Management
Telephone: +94-(0)112-802009
Telephone: +94-(0)112-758843
For further details: 
http://mgt.sjp.ac.lk/mar/diplomapro-
grammes/

Table 7.2.6.1: Programme Structure - AD EBM

Table 7.2.7.1: �e Subjects o�ered by the DMM Programme

Code Course Title Credit Contact
Hours

Semester 1 
ADEBM1301 Financial Accounting for Entrepreneurs         03         45
ADEBM1302 Organizational Behaviour           03         45
ADEBM1303 Contemporary Development Models          03         45
ADEBM1304 Business Law            03         45
ADEBM1305 Taxation             03         45
Semester 2 
ADEBM2301 Strategic Management           03         45
ADEBM2302 Auditing             03         45
ADEBM2303 Cost and Management Accounting          03         45
ADEBM2304 Management Information System          03         45
ADEBM2305 Business Planning            03         45
  Total             30             450

Semester I 
DM 1.1.1 Management Process 
DM 1.1.2 Principles of Marketing 
DM 1.1.3 Consumer Analysis  
DM 1.1.4 Business Mathematics 
DM 1.1.5 Computer Applications in Marketing  
Semester II 
DM 1.2.1 Fundamentals of Economics & Accounting 
DM 1.2.2 Marketing Management 
DM 1.2.3 Sales Management 
DM 1.2.4 Statistics for Marketing 
DM 1.2.5 Marketing Communication 
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�e subjects o�ered by the programme is 
given in Table 7.2.8.1.

7.2.8
Advanced Diploma in
Marketing Management
(ADMM)

�e main objective of the program is to give 
an opportunity for higher education for the 
students who complete the Diploma in 
Marketing Management of the University 
of Sri Jayewardenepura. Students who 
successfully complete all the subjects of the
Diploma in Marketing Management    

Course (minimum of 40 marks or GPA 
2.00) with a minimum of 50 marks or GPA 
2.33 as the overall average marks for the 
Diploma in Marketing Management 
Program are eligible for the ADMM course. 
�e duration of the program is one year 
(two semesters). �e medium of instruc-
tion is English. 

7.2.9 Diploma in Public
Management

Contact Details:
Mr. H.M. Aminda Lakmal, 
Programme Coordinator-ADMM 
Department of Marketing
Management
Telephone: +94-(0)-112-802009 
Telephone: +94-(0)-112-758851
Telephone:+94-774590709
For further details: 
http://mgt.sjp.ac.lk/mar/
diplomaprogrammes

Table 7.2.8.1: �e Subjects o�ered by the ADMM Programme 

Table 7.2.9.1: Programme Structure - DPM - Semester I

Course Code Course Title Credit

DPM  1201 Introduction to Public Management        02
DPM  1202 Fundamentals of Microeconomics        02
DPM  1203 Quantitative Techniques for Public Managers – Part 1      02
DPM  1204 Accounting for Public Managers        02
DPM  1205 Information Technology for Public Managers       02
DPM  1206 Introduction to Political Environment       02

 
Semester I 
ADMM 2131 Services Marketing 
ADMM 2132 Marketing Research 
ADMM 2133  Marketing Innovations 
ADMM 2134  Human Resource Management 
ADMM 2135  Personality & Skills Development 
Semester II 
ADMM 2231 Case Analysis and Marketing Planning  
ADMM 2232 International Marketing 
ADMM 2233 Financial Management 
ADMM 2234 Project Management 
ADMM 2235 Project Report 

�e Diploma in Public Management 
(DPM) is o�ered as a one year programme 
spread over two semesters. �e programme 
consists of 12 compulsory courses with a 
group project. �e duration of each semes-
ter is 15 weeks. At the successful comple-
tion of the programme, the participants are 
expected to possess adequate   

knowledge, skills, and positive attitudes in 
the �eld of both public and private man-
agement to secure entry-level career posi-
tions in Junior Management and Executive 
Levels. �e programme would also help to 
continue their higher studies in the �eld of 
management in general and Public Man-
agement in particular. Upon completion of 
the programme, students will be awarded 
“�e Diploma in Public Management” by 
the University of Sri Jayewardenepura.
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7.2.10
A Training Programme on
Computer Based
Data Analysis

Contact Details: Mr. S.R. Ginige
Coordinator - CBDA, Senior Lecturer
Department of Decision Sciences
Telephone: O�ce 011 2802872
Mobile 0714463954
E mail : cbda@sjp.ac.lk, snginige@sjp.ac.lk 

Contact Details:
Ms. Aruna Muthulingam
Coordinator, Diploma in Public Management
Department of Public Administration
Telephone: +94112802006, +94112801855
E-mail: dpm@sjp.ac.lk

Table 7.2.9.2: Programme Structure - DPM - Semester II

Course Code Course Title Credit
DPM 2201 Socio Psychological Aspects for Public Managers      02
DPM 2202 Economics for Public Managers        02
DPM 2203 Quantitative Techniques for Public Managers – Part II      02
DPM 2204 Public Sector Accounting         02
DPM 2205 Introduction to E- Governance and E- Business      02
DPM 2206 Introduction to Legal Environment        02
DPM 2207 Project Report (Group)         06

�is programme provides participants with 
an introduction to the management and 
analysis of quantitative data using an 
appropriate software package. �e 
programme explores the nature of quantita-
tive data, the relationship between quanti-
tative analysis and theory building, and 
some of the major topic areas of statistical 
analysis. Knowledge of these allows for a 
more thorough understanding of others’ 
research, especially as reported in journals 
and government publications. In addition, 
these techniques are used in a number of 
research settings, non-pro�t organizations, 
for-pro�t research institutes, and local, state 
and national governmental agencies. 
Revised programme in 2017 introduces 
two levels. 
Level-1: Level one does not require the 
candidates with prior use of statistical 
software applications.   Level one is focused 
on general-purpose statistical data analysis. 
Level-2: Level two focuses more advanced 
applications in multivariate analysis. �ere-
fore, the level two of the programme 
expects the candidates either to complete 
level one of this programme or to partici-
pate with equal prior experience with use of 
statistical software applications.

Programme Content 
CBDA Level 1: General-Purpose
Statistical Analysis 
 • Introduction to Statistical Software 
 • Descriptive Analysis of Data 
 • Fundamentals Inferential Statistics 
 • Comparison of Means 
 • Testing Associations between
    Variables 
 • Modelling Relationships between  
    Variables 
CBDA Level 2: Multivariate Statistical 
Analysis 
 • Introduction to Multivariate  
    Analysis 
 • Analysis of Multivariate Responses 
 • Structural Equation Modelling  
   (SEM)
      o Covariance Based SEM   
         (CB-SEM) 
         oVariance Based SEM   
           (VB-SEM) 
            (Partial Least Square SEM)
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Dean/Faculty of Humanities and
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Dean/ Faculty of Applied Sciences
Prof. Laleen Karunanayake
Ext: 8400 O�ce: 2802914

Dean/ Faculty of Management
Studies and Commerce
Prof. P. D. Nimal
Ext: 3000 O�ce: 2803343

Dean/ Faculty Medical Sciences
Prof. Aloka Pathirana
Ext: 1240 O�ce: 2881500

Dean/ Faculty of Graduate Studies
Snr. Prof. M. M. Pathmalal
Ext: 1549 O�ce: 2802551

Dean/ Faculty of Engineering
Dr. K. M. C. Konthesingha
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Mr. A. B. Welivita
Ext: 8204 O�ce: 2802293
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Ext: 1325 O�ce: 2802953
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Ext: 8500 O�ce: 2803199/2758500
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Note: To reach the extension numbers,
�rst dial the University general line 2758000
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